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"Whenever  I  run  across  a  piece  of  fine,  accurate  ancJ  objective 
reporting  .  .  began  the  letter  from  the  president  of  the  nation’s  largest 
association  of  churches. 

It  was  addressed  to  David  R.  Meade,  religion  writer  of  the  Chicago 
Daily  News. 

Mr.  Meade  receives  many  glowing  congratulations  on  the  uniquely 
stimulating  job  he  does  of  interpreting  news  of  religion.  Phrases  like 
".  .  .  your  spiritual  understanding,  your  editing  skill,  your  splendid  pre¬ 
sentation  .  .  .”,  "real  service  to  religion”  adcl  up  to  a  deft  and  depth 
treatment  far  beyond  the  traditional  church  page. 

Dave  Meade  finds  excitement  in  the  momentous  things  that  are 
happening  in  religion.  He  finds  them  more  interesting  than  developments 
in  any  other  field  he  has  reported  in  ten  years  of  newspapering. 

He  visits  a  different  church  every  week,  and  his  regular  Monday 
feature,  "A  Stranger  Goes  to  Church,”  is  a  serious  message  in  itself.  He 
covers  all  important  conventions  and  many  gatherings.  He  is  a  tireless, 
intelligent  and  sensitive  interviewer  of  spiritual  leaders.  He  initiates 
inspiring  series  of  articles  related  to  the  church  calendar. 

While  Mr.  Meade  is  receiving  applause  from  churchmen,  he  is 
educating  and  aw'akening  Daily  News  readers  to  the  way  the  church  is 
fulfilling  its  responsibility. 
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First  We  Closed  Our  Schools,  Then  One  Thing  Led  to  Another! 


We  are  proud  to  be  the  kind  of  newspaper  which  attracts  —  and  encourages  —  talent  such 


as  Cliff  Baldowski’s,  whose  cartoon  above  won  Sigma  Delta  Chi’s  Award  for  Distinguished 


Service  in  Journalism  performed  during  1958.  THE  ATLANTA  CONSTITUTION 


For  91  Years  the  South's  Standard  Newspaper 
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There’s  some  wholesome  rivalry  around  Tampa  Bay. 
Two  prosperous  communities  arc  slugging  it  out  for 
leadership. 

On  one  side  is  St.  Petersburg  -  Pinellas.  On  the  other 
Tampa  -  Hillsborough. 

And  the  referee  is  the  University  of  Florida, 
Bureau  of  Economic  and  Business  Research. 


This  neutral  source  gives  Retail  Sales  for  1958: 


St.  Petersburg>Pinellas 
Tampa-Hillsborough 


St.  Petersburg-Pinellas 
Tampa-Hillsborough 


per  capita 

$1,588 

1,248 

1958  tatal 

$470,196,000. 

448,496,000. 
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Wire  —  phone  —  write  or  better  still 
visit  us  for  detailed  market  data. 


3 — Northeast  Flat  Bed  Pressmen's  Association,  Guilford,  Conn. 

3 — Georgia  AP  Association,  Dempsey  Hotel,  Macon. 

3-4 — Iowa  Short  Course  on  Newspaper  Circulation,  State  Univertlly  -j 
Iowa  School  of  Journalism,  Iowa  City. 

3- 9— University  of  Missouri,  Journalism  Week,  Columbia. 

4- 9 — 6th  Caribbean  Area  Press  Seminar,  International  House,  New  Of'ei'. 

8 — Maine  AP  Editors  Association,  Waterville. 

8-9 — Iowa  AP  Telegraph  Editors  Association,  Iowa  City. 

B-9 — Florida  Newspaper  Advertising  Executives,  Fort  Harrison  H:i] 

Clearwater, 

10-11— Kansas  AP  Members,  Sallna. 

10-15 — Aviation  Writers  Association,  Washington,  D.C. 

12 —  Religious  Journalism  Seminar,  Memphis  State  University,  Merr- 

13 —  AP  Connecticut  Circuit,  Waterbury  Club,  Waterbury. 

14 —  University  of  Michigan  Advertising  Conference,  Ann  Arbor. 

15—  UPl  Newspaper  Editors  of  Massachusetts,  Somerset  Hotel,  Boston. 

15— Canadian  Press,  Ontario  Regional,  St.  Catharines,  Ont. 

15 — UPl  Editors  of  Pennsylvania,  Nittany  Lion  Inn,  University  Park. 

15-16 — Illinois  Press  Association,  Hotel  Pere- Marquette,  Peoria. 

15-16 — Missouri  AP  Members,  Hotel  Sheraton-Jefferson,  St.  Louis. 

15-17 — Pennsylvania  Press  Conference,  Nittany  Lion  Inn,  University  Park 

15- 17 — New  Jersey  Press  Association,  Advertising  Conference,  Madiscil 
Hotel,  Atlantic  City. 

1^— UPl  Editors  of  Ohio,  Deshler-Hilton  Hotel,  Columbus. 

16- 17 — Indiana  AP,  Hotel  Elkhart,  Elkhart. 

17 -  UPl  Newspaper  Editors  of  Texas,  Press  Club,  Dallas. 

17 — New  Mexico  AP  Managing  Editors,  Hilton  Hotel,  Albuquerque.  i 
17-19— Institute  of  Newspaper  Controllers  and  Finance  Officers,  Pd-! 

Roosevelt,  Pittsburgh,  Pa. 

17-19 — Advertising  Managers  Bureau,  New  York  State  Dailies,  Corning. 

17- 20 — National  Newspaper  Promotion  Association,  Deauville  Hotel,  Mieni] 
Beach,  Fla. 

18 —  New  England  AP  News  Executives  Association.  Parker  House,  Bos1ol| 

18- 19— API  seminar,  management  and  costs,  Columbia  University. 

19—  Now  England  Daily  Newspaper  Association,  Sheraton-Plaza,  Boston. 

19- 20 — Iowa  AP  Managing  Editors,  Black  Hawk  Hotel,  Davenport. 

20- 23 — Accredited  Home  Newspapers  of  America,  Hotel  Coronado,  St,  | 
Louis,  Mo. 

22 — Canadian  Press  Central  Circuit,  Windsor,  Ont. 

22-23 — Wisconsin  AP  Association,  Eau  Claire  Hotel,  Eau  Claire. 

22- 24 — Press  Photographers  Short  Course,  University  of  Illinois,  Allsrtc#  | 
House,  Monticello. 

23- 2^— Iowa  Newspaper  Mechanical  Conference,  Des  Moines. 

23-2^— AP  South  Dakota  newspaper  meeting,  Aberdeen. 

23-24— South  Carolina  AP  News  Council,  Columbia  Hotel,  Columbia. 
26-28 — International  Press  Institute,  Hilton  Hotel,  Berlin. 

29- 30 — Arkansas  Press  Association,  Eureka  Springs. 

30—  Canadian  Press  French-Language  Regional,  Moncton,  N.  B. 

30-31— North  Carolina  AP  News  Council,  Sedgefield  Inn,  Greensboro. 

JUNE 

6 -  Canadian  Press  East  Regional,  Saint  John,  N.B. 

7- 10— Advertising  Federation  of  America,  Leamington  Hotel,  Mlnneapolii. 

8- 10 — Commonwealth  Press  Union.  London. 

8-19 — API  seminar  Women's  Page  Editors,  Columbia  University. 

11-13 — Newspaper  Personnel  Relations  Association,  Savoy-Hilton,  NewYod. 
11-13 — Indiana  Highway  Traffic  Safety  Seminar,  Marott  Hotel,  Indianapolis. 

1 1- 25— International  Society  of  Aviation  Writers,  Paris. 

12 —  Canadian  Press  Regional,  Banff,  Alta. 

14- 16 — New  England  Newspaper  Advertising  Executives  Association, 
Chatham,  Mass. 

15- 18 — International  Circulation  Managers  Association,  Jung  Hotel,  Ne«  ] 
Orleans. 

17-20 — National  Editorial  Association,  Broadmoor  Hotel.  Colorado  Sprinqs- 
19-20 — New  Mexico  Press  Association,  El  Rancho  Hotel,  Gallup. 

19- 20 — California  Newspaper  Publishers  Association,  Stanford  University. 

20- 21 — Michigan  AP  Editorial  Association,  Hidden  Valley. 

21- 23 — New  York  State  Society  of  Newspaper  Editors,  Canandaigua. 

21- 24— ANPA  Mechanical  Conference.  Morrison.  Chicago. 

22- 24 — Newspaper  Advertising  Executives  Association,  Homestead,  net 
Springs,  Va. 

24- 25— ANPA  Photocomposition  Seminar,  Hotel  Plankinton,  Milwaukee.  _ 

25- 28 — Pennsylvania  Newspaper  Publishers  Association,  trip  to  Virgin'* 
Beach  and  return. 
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No.  102  in  a  series  of  friendly  talks... 

To  Quote  An  Old  Slogan: 

“Such  Popularity  Must  Be  Deserved” 

On  the  night  of  April  6  there  was  a  television  show  that  was  watched  in 
more  homes  than  any  other  show  in  the  history  of  television.  It  was,  of  course, 
the  annual  presentation  of  awards  by  the  Academy  of  Motion  Picture  Arts 
and  Sciences. 

Seventy-five  million  persons,  representing  80  percent  of  the  night’s  total 
TV  audience,  sat  glued  to  their  seats  for  nearly  two  hours  to  see  what  person¬ 
alities  and  productions  won  awards  for  the  best  movie  achievements  of  the  year. 

This  history-making  display  of  public  interest  is  a  spectacular  reaffirma¬ 
tion  of  a  fact  known  to  most  newspaper  editors.  This  is  that  people  are  keenly 
interested  in  movies  and  movie  personalities. 

This  popular  interest  is  also  being  manifested,  we  are  glad  to  report,  in 
swelling  attendance  at  movie  theatres.  A  poll  of  film  critics  conducted  by  The 
Film  Daily y  moreover,  reports  that  this  interest  is  making  itself  felt  in  news¬ 
paper  offices  by  letters,  telephone  calls  and  greater  readership  of  movie  news 
and  reviews. 

All  of  this,  it  seems  to  us,  should  persuade  newspaper  editors  to  give  more 
space  to  news  and  comment  on  motion  pictures.  For,  if  it  is  true  that  news 
creates  public  interest,  it  is  equally  true  that  public  interest  creates  news. 

The  Council  of  Motion  Picture  Organizations,  Inc. 

1501  Broadway,  New  York  36,  N.Y. 

6ET  MORE  OUT  OF  LIFE. ..60  OUT  TO  A  MOVIE 
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Readers  of  our  recent  articles  are  still  submitting  memorable 
news  story  leads. 

Bob  Baughey  of  Whitaker  &  Baxter,  San  Francisco  PR  firm, 
offers  Andy  Curtin’s  nifty  lead  to  a  story  in  the  San  Francisai 
Call-Bulletin  March  27:  “Edward  of  Windsor,  who  un-made 
VI II  the  hard  way  when  he  had  to  choose  between  the  throne 


Everywhere, 

at  agencies  and  clients,  men  who 
can  help  you  build  linage  records 
read  The  Wall  Street  Journal 


THE  mu  STTRECT  JOlltNAL 


fkblishtd  at: 

NEW  YORK 
WASHINGTON,  D.  C. 
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DAUAS 
SAN  FRANCISCO 


Reporter"' s  Justified  Gripe 

You're  killing  my  stories 
For  lack  of  space. 

But  give  half  a  page  to 
Some  film  star's  face! 

— ^Tom  Pease 

The  Nantucket  (Mass.)  Inquirer  &  Mirror  acquired  the 
sculptured  stone  head  of  Benjamin  Franklin  which  graced  the 
facade  of  a  Boston  building,  lately  razed,  and  it  will  go  eventually 
to  the  Nantucket  Historical  Society.  Franklin’s  mother  was  a 
granddaughter  of  Peter  Folger,  an  original  Nantucket  settlff- 
An  old  Y ankee  salt  once  remarked :  “Ben’s  keel  was  laid  in  Nan¬ 
tucket,  though  his  mother  went  to  Boston  to  launch  him.  •  •  • 
A  list  of  musical  compositions  honoring  the  press  Feb.  21  left 
out  “The  Kansas  City  Star  March,”  written  about  1896  by 
Allesandro  Liberati,  Italian-bom  composer-conductor.  The 
pleasant  melody  was  the  transcription  tune  that  opened  daily 
broadcasts  of  WDAF  radio  until  the  Star  sold  the  station  last 
May  .  .  .  Barrett  McGurn,  New  York  Herald  Tribune’s  awardj 
winning  Rome  bureau  chief,  is  author  of  “Decade  in  Europe 
which  E.  P.  Dutton  &  Co.  will  publish  May  18.  .  .  .  And 
Hohenberg,  ex-newsman  Columbia  professor,  is  author  of  The 
Pulitzer  Prize  Story”  (Columbia  University  Press),  an  excellent 
selection  of  “News  Stories,  Editorials,  Cartoons,  and  Pictures 
from  the  Pulitzer  Prize  (Collection  at  Columbia  University. 
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STATFN  ISLAND  ADVANCE 

ABC  Publishers  Statements — 1st  Quarter,  1959,  subject  to  audit. 

Population  on  Long  Island  (Queens,  Nassau  &  Suffolk]  and  Staten  Island  has  broken 
all  records  and  is  up  32.6%  since  1952,  while  the  Press,  Star-Journal  and  Advance 
show  a  combined  gain  in  circulation  of  59.8%.  This  circulation  gain  is  reflected  in 
total  advertising  linage.  The  Long  Island  Press,  for  instance,  wHti  the  largest  amount 
of  total  linage  in  the  New  York  City  evening  field  shows  the  GREATEST  INCREASE 
of  any  New  York  City  newspaper,  except  the  Times,  in  this  period. 

The  Long  Island  Press  alone  has  a  circulation  increase  of  132,259  and  shows  a  bigger 
annual  gain  against  1952  than  any  newspaper  on  LONG  ISLAND  and  New  York 
City.  As  a  matter  of  fact,  during  this  fabulous  circulation  growth  period  of  the 
Press,  the  other  NeW  York  City  newspapers  actually  showed  a  combined  decline  of 
more  than  a  quarter  of  a  million  circulation. 

Are  you  keeping  pace  with  this  fast  changing  picture? 

NATIONAL  ADVERTISING  OFFICE  •  NEWHOUSE  NEWSPAPERS  •  LONG  ISLAND  CITY  1,  N.  Y. 
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editorial 

It ’s  Not  Enough  ! 

Vj^HAT  Other  $4.5  billion  industry  besides  newspajx^rs  do  you  know 
^  that  sf>ends  less  than  one-hundredth  of  one  percent  of  its  gross 
rexenue  on  research  to  find  new  and  cheaper  methods  of  production? 

In  the  past  ten  years  $250,000  comprised  the  annual  budget  of  the 
ANPA  Research  Institute.  Under  the  consolidation  of  the  institute 
and  the  ANPA  Mechanical  Department  that  budget  will  be  increased 
by  $100,000  a  year.  Also  a  few  newspapers  are  sj^ending  some  of  their 
own  funds  in  experimentation.  It  all  adds  up  to  about  the  percentage 
figure  mentioned  above. 

Aside  from  that  the  newspaper  industry  has  left  it  to  its  principal 
suppliers  of  equipment  to  do  the  basic  research  and  development  of 
new  equipment. 

The  combined  impact  of  these  research  efforts  has  hardly  l>een 
sufficient  to  provide  completely  new  production  tecliniques  so  badly 
needed  by  newspajiers.  It  has  made  a  few  dents,  however,  in  the 
armor-plated  production  heritage  of  half  a  century. 

In  our  opinion,  the  total  amount  of  money  invested  by  U.  S.  news¬ 
papers  in  research  should  be  doubled  and  trebled  in  order  to  speetl 
the  discovery  and  adoption  of  more  efficient  techniques  and  methods. 

John  S.  Knight  in  his  “Editor’s  Notebook”  column  of  .\pril  26  re¬ 
calls  that  the  late  Charles  Kettering  once  told  him:  “If  you  fellows 
would  devote  as  much  time  to  research  as  you  do  to  protecting  a  free 
press,  newspaper  technology  might  catch  up  with  the  times.” 

We  concede,  as  Mr.  Knight  did,  that  Boss  Ket  made  a  point. 

Red  China  Coverage 

¥  T  was  almost  three  years  ago  that  the  U.  S.  State  Department  for- 
bid  newspaper  correspondents  from  going  to  Red  China  at  the 
invitation  of  the  Communist  government  there.  About  two  years 
after  that  (approximately  a  year  ago)  the  State  Department  changetl 
its  mind  and  said  a  certain  number  representing  some  specified  news¬ 
papers  and  agencies  could  go.  By  that  time  the  Red  Chinese  decided 
they  xvanted  reciprocal  privileges  to  send  correspondents  here,  but  tlie 
State  Department  said  “no.”  Finally,  last  week,  the  U.  S.  government 
asked  Red  China  for  a  list  of  the  correspondents  it  would  like  to 
send  here. 

In  the  three  years  it  has  taken  the  State  Department  to  “about 
face”  on  this  matter  only  three  U.  S.  newsmen  entered  Red  China  in 
defiance  of  the  early  ruling.  One  of  them  is  still  trying  to  get  his  pass¬ 
port  back.  Another  one  did  succeed  in  talking  the  Red  Chinese  into 
giving  him  a  visa. 

We  never  have  agreed  with  the  State  Department’s  use  of  newsmen 
as  political  pawns  in  its  foreign  policy  maneuvers.  We  hopo  that  the 
latest  development  amounts  to  a  further  denial  of  that  practice  for 
the  future  and  that  it  will  not  take  another  three  years  to  get  further 
action. 

Open  Records  Bitt 

¥3rogress  is  still  being  made  in  the  struggle  for  the  j>eople’s  rights 
to  know  about  their  government’s  activities  at  all  levels.  Maine 
has  just  become  the  31st  state  to  enact  a  law  which  opons  up  govern¬ 
ment  records  and  prohibits  action  on  public  business  being  taken  in 
executive  session. 

The  bill  was  adopted  because  of  the  hard  work  and  insistence  of 
newspap)ermen  in  that  state  over  the  past  two  years.  It  has  been  the 
same  story  in  other  states  where  similar  laws  have  been  passed. 

Newsmen  in  some  states,  however,  have  been  rebuffed  repieatedly  by 
their  l^slatures  in  this  matter.  They  should  keep  trying  to  have 
these  laws  adopted  in  the  public  interest. 
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The  Oldest  Publishers'  end  Advertisers' 
Newspeper  in  Americe 


With  which  hes  been  merged:  The  JourMlW 
established  March  22,  1884;  Newspapardon 
established  March,  1892;  The  Fourth  Estate 
March  I,  1894;  Editor  &  Publisher,  Jure  V. 
1901;  Advertising,  January  22,  1925. 

Chairman  of  the  Board 
Jamas  Wright  Brown 

Publisher  end  Editor 
Robert  U.  Brown 
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General  Manager 
James  W.  Brown,  Jr. 
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Executive  Editor,  Jerome  H.  Welker;  Featirras 
James  L  C^lings,  Ray  Erwin,  Philip  N. 
Schuyler,  George  Thune;  Advertising  Nan. 
Robert  B.  McIntyre,  Marketing  and  Reaaatd 
Marsager,  Albert  E.  Weis;  Marketing  Coe 
sultant,  Ray  B.  Prescott;  Librarian,  Janat 
Haslett. 

Treasurer,  Arline  Demar;  Advertising  Mannat, 
Leach  Laney;  Advertising  Production  Mae 
ager,  Bernadette  Barries;  Promotion  Mae 
agar,  George  Wilt;  Circulation  Dirsetar, 
George  S.  McBride;  Circulation  Maaagar. 
George  H.  Strata;  ClassiBad  Adverthiay 
Manager,  J.  C.  H.  Bollinger. 

General  Offices — Suite  1700,  Times  Towar 
1475  Broadway.  New  York  36,  N.  Y.  - 
BRyant  9-3052. 
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Washington:  James  J.  Butler,  Manager,  UtO 
National  Press  Bldg.,  ME  8-0823. 

Chicago:  George  A.  Brandenburg,  Mid-Wrf 
Editor;  Harry  B.  Mullinix,  Western  Adva^*- 
ing  Manager;  Grant  Biddle.  Represantstiva; 
360  North  Michigan  Ave.  State  2-4898. 

Boston:  Guy  Livingston,  344  Little  Bldg..  W 
Boylston  St.  HA  6-8386. 

Detroit:  George  W.  Porker,  628  Free 
Building.  Woodward  1-6085. 

San  Francisco:  Campbell  Watson,  Pao^ 
Coast  Editor;  Duncan  A.  Scott, 
Representative;  85  Post  St.  Garfield  I-79SI- 

Los  Angeles:  Frederic  C.  Coonradt, 
spondent.  School  of  Journalism,  Univarsny 
of  Southern  California,  3518  University 
Duncan  A.  Scott,  Advertising  Reprasann- 
tive,  1901  West  8th  St.  Dunkirk  8-4151. 

London,  England:  Alan  Delafons,  Manager, 
Ethelbert  Road,  Birchington,  Kent.  Englaiw- 
Peter  Bostock,  correspondent,  58-a  Ennisi'W'* 
Gardens.  London,  SW7. 

Paris,  Franco:  G.  Langelaan,  Corresponded 
48  Avenue  de  Paris,  Vincennes  (Seine 
CSiarter  Memker  Audit  Bureau  of  Clrwwti— ^ 
Mantwr  ' 
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Locally  the  Shrine  Clothing  Fund  gives 
'  complete  outfits  to  between  125  and  150 
children  of  indignant  families  each 
Christmas. — El  Paso  (Tex.)  Times. 


Barring  unforeseen  developments,  we 
look  forward  to  a  substantial  improve¬ 
ment  over  1958  results  in  bath  sales  and 
earnings  for  the  current  year  as  a 
whole. — Cleveland  (Ohio)  Plain  Dealer. 


A  lottery  decides  who  gets  best  dates 
in  park  cabins. — Cape  May  (N.  J.)  Ga- 
utte. 


He  is  now  at  Blankville,  where  he 
wives  with  his  wife. — Chicago  Daily 
fines. 


Mr.  Blank  said  the  machine  used  to 
reproduce  an  entire  weather  man  in  20 
minutes,  where  it  now  takes  about  an 
hour  and  a  half  to  draw  a  map  by  hand. 
St.  Joseph  (Mo.)  Gazette. 
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CARTOON  IDEA  OF  THE  WEEK 


MUSIC  TO  GO  SHOPPING  BY 
Holland,  Chicago  Tribune 

2,  195»  editor  at  PUBLISHER  (or  May  2, 


BIG  STORY 

Working  for  a  20,000  daily  in  a  small 
town  leaves  the  “big-city”  rash  of  spot 
news  out  of  the  daily  routine.  Matters  of 
local  political  import  and  expansion  plans 
dominate  the  lope  of  the  daily  news. 

But,  to  build  public  confidence  and 
loyalty  is  indeed  the  object  of  any  paper, 
no  matter  its  circulation.  The  tips,  the 
awareness  of  a  sincere  interest  and  the 
authoritativeness  of  the  newspaper  is  the 
backbone  of  the  area  served. 

When  a  big,  or  bigger  than  usual  story 
does  break,  then  the  true  test  comes  to 
the  newspaper  and  community. 

The  other  day  such  a  story  did  break 
and  I  was  indeed  proud  to  be  a  member 
of  the  staff  of  a  newspaper  and  a  resident 
in  a  community  where  the  facts  were 
pieced  together  with  a  smoothness  that  is 
captured  only  in  some  imaginative  writer’s 
platitudes  on  the  calm  sea. 

The  story,  big  by  our  standards,  is  per¬ 
haps  small  in  the  big  city  where  $5,000 
is  a  petty  sum.  But,  bank  robberies  are 
still  ‘big’  no  matter  where — no  matter 
the  amount.  The  operation  of  the  events 
will  make  any  newspaper  envious: 

At  1:19  p.m.  the  Stony  Point  branch 
of  the  Northwestern  Bank  was  robbed  of 
approximately  $5,000. 

At  1 :21  p.m.  Helen  Ross,  staff  reporter, 
called  the  city  desk  from  the  Catawba 
(bounty  seat  in  Newton,  eight  miles  from 
the  office — 22  miles  from  the  holdup. 

At  1 :23  p.m.  the  desk  sgt.  at  the  Hick¬ 
ory  police  station  dictated  the  police  APB 
to  reporter  Buddy  Hayden  in  the  Record 
News  Room. 

At  1:24  p.m.  Managing  Elditor  Floyd 
Powell  put  veteran  reporter  Wake  Bridges 
on  the  story.  Bridges  called  the  bank — 
line  was  tied  up — called  the  store  next  to 
the  bank  and  got  on  the  spot  eye-witness 
account. 

At  1:25  p.m.  Managing  Editor  Floyd 
Powell  went  to  the  files  and  looked  up 
back  information  on  bank  robberies  in 
the  State  and  area. 

At  1:30  p.m.  Reporter  Helen  Ross 
called  the  Associated  Press  in  Charlotte 
and  gave  the  story  to  the  wire  service. 
She  is  a  stringer  for  the  A.P. 

At  1:32  Reporter  Wake  Bridge’s  wife 
called  and  informed  the  city  desk  of  the 
robbery. 

At  1:33  Reporter  Helen  Ross’  aunt 
called  and  informed  the  city  desk  of  the 
robbery. 

At  1:34  reporter  Paul  Fogleman  had 
the  Hickory  police  contact  the  NC  State 
Patrol  and  determine  the  amount  and 
denominations  of  the  bills  which  were 
taken. 

At  1:35  reporter  Fogleman  called  the 
City  Desk  with  the  information  and  re¬ 
porter  Buddy  Hayden  checked  with  the 
local  branch  of  the  Northwestern  bank 
to  determine  the  hometown  of  the  lone 
bank  attendant  and  to  find  out  how  long 
the  bank  had  been  in  operation. 

At  1:40  the  AP  moved  its  first  bulletin 
from  the  information  received  from  Helen 
Ross. 

At  1:45  Wake  Bridges  was  assembling 
the  facts  from  scores  of  notes  gathered 


by  the  news  staff  and  the  people  in  the 
surrounding  area. 

At  1:50  p.m.  the  banner  head  was  writ¬ 
ten,  reporter  Bridges  was  polishing  his 
story  and  the  composing  room  was  waiting. 

At  1:55  the  story  was  at  the  machine 
and  reporter  Bridges  was  on  his  way  to 
Stony  Point  for  a  complete  folo  for  Tues¬ 
day’s  paper. 

The  first  edition  rolled  at  2:45  with  the 
complete  holdup  story  that  stood  till  the 
final  edition  at  3:40. 

The  fact  that  the  police  desk  sergeant 
was  the  first  with  the  call  points  out  the 
fact  that  cooperation  is  indeed  the  back¬ 
bone  of  a  newspaper.  During  the  course  of 
one  hour,  there  were  a  score  of  calls  from 
people  in  the  surrounding  area  informing 
the  Record  of  the  robbery. 

N.  S.  Hayden 

Hickory  (N.C.)  Daily  Record 


*  *  * 


TV’s  HEALTHY  EFFECT 

I  would  like  to  align  myself  with  those 
who  feel  that  television  has  had  a  healthy 
effect  on  news  reporting  and  interpreta¬ 
tion.  The  argument,  of  course,  is  an  old 
one.  If  we  are  not  complaining  about  TV’s 
impact  on  newspapers,  then  we  are  scream¬ 
ing  about  the  medium’s  theft  of  the  movie 
audience. 

As  one  familiar  with  TV  and,  particu¬ 
larly  its  effect  on  the  world  of  music,  it 
seems  to  me  that  critics  are  really  slap¬ 
ping  down  the  hand  that  feeds  them.  In¬ 
stead  of  detracting  from  news  reporting 
and  newspapers  themselves,  television  at¬ 
tracts  readers,  just  as  it  creates  an  interest 
in  music.  Agreed,  in  most  cases,  the  living 
room  tube  has  little  time  for  amplifying 
or  interpreting  straight  news  copy.  But 
isn’t  the  point  under  discussion  whether 
or  not  TV  has  a  good  or  bad  effect  on  the 
over-all  news  picture? 

If  television  creates  more  interest  in 
news  and  sells  more  newspapers,  then  I 
believe  its  effect  is  good.  This  is  certainly 
the  case.  A  four-line  item  out  of  Washing¬ 
ton  ignites  a  curiosity  and  desire  for 
more  information.  All  printed  media  in 
turn  benefit  from  the  teaser  TV  has 
provided. 

Complaints  about  the  quality  of  elec¬ 
tronic  reporting  and,  as  Alicia  Patterson, 
editor  and  publisher  of  Newsday,  puts  it 
— “the  vaudeville  of  TV  news”,  are  quite 
beside  the  point.  Notwithstanding  isolated 
cases  of  poor  taste  in  the  handling  of 
news,  television  generally  provides  a 
straightforward  report.  You  don’t  have 
to  listen  to  the  commercials.  Miss  Patter¬ 
son,  although,  I  admit,  they  are  hard  to 
dodge. 

If  publishers  think  they  may  be  losing 
readers  to  television,  they  can  try  a  plaa 
being  instituted  by  neighborhood  movie 
houses  and  concert  halls.  Get  in  touch 
with  your  community.  Let  them  know 
what  you  are  doing. 

Irving  Cbrtz 

Los  Angeles,  Calif. 
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Out  soon- 
your  time  saving 
guide  to  iast 
year’s  events 

By  the  first  of  June,  the  1958  Annual  Volume 
of  The  New  York  Times  Index  will  be  off  the 
press  —  packed  with  facts  about  last  year’s 
events,  and  the  people  involved  in  them. 

In  this  handy  guide  to  what  happened  in 
every  major  field  of  activity,  the  news  is  con¬ 
densed  and  organized  under  thousands  of 
different  headings  that  identify  subjects, 
p>ersons,  organizations  and  geographical  loca¬ 
tions.  Under  each  heading,  the  events  are 
listed  and  summarized  in  chronological  order. 

And  when  you  want  the  complete  details  of 
an  event.  The  Index  tells  you  what  issue  of 
The  Times  to  look  in  —  and  the  page  and  col¬ 
umn  where  you’ll  find  the  story.  As  the 
original  publication  date  is  always  given.  The 
Index  also  helps  you  locate  items  in  your  own 
newspaper  and  other  news  sources  you  keep 
on  file. 

The  new  1958  volume  of  The  Index  will  have 
over  a  thousand  pages  of  basic  research  in¬ 
formation,  printed  on  rag  paper  and  bound 


in  library  buckram.  And  you  can  get  it  for 
less  than  the  cost  of  publication  by  taking 
your  choice  of  two  attractive  offers. 

If  you  prefer,  you  can  order  this  Annual 
Volume  alone  for  $45.  But  for  only  $70,  you 
can  get  the  complete  New  York  Times  Index 
service  consisting  of  the  Annual  Volume  plus 
a  full  year’s  subscription  to  the  twice-a-month 
editions.  In  accepting  the  combination  offer, 
you  save  $20. 

Make  sure  that  your  staff  has  access  to  this 
time-saving  guide  to  last  year’s  news.  If  you 
haven’t  arranged  for  a  copy,  we  suggest  you 
hurry  in  your  order. 


The  New  York  Times  Index 
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|New  York  Group  to  Resume 
(Inquiry  on  Strikebreakers 


Westchester  Publisher  Charges 
Official  Aids  Union  Lawbreakers 


In  the  face  of  a  charge  that 
it  is  aiding  and  abetting  a  labor 
union  in  law-breaking,  the  New 
York  State  Department  of  Labor 
will  resume  an  investigation 
touching  on  the  strike  against 
several  Westchester  newspapers. 

The  special  committee,  acting 
now  with  the  authority  of  State 
Industrial  Commissioner  Martin 
P.  Catherwood,  has  set  May  8 
for  the  next  public  hearing  on 
matters  relating  to  the  importa¬ 
tion  of  workers  to  fill  positions 
on  the  struck  newspapers  and 
in  other  industrial  plants. 

Reverses  Decision 

Commissioner  Catherw’ood  re¬ 
versed  a  previous  decision  to  end 
the  committee’s  work,  saying  he 
now  agreed  with  the  investiga¬ 
tors  that  it  was  important  for 
the  inquiry  to  continue.  He  said 
he  had  read  the  transcripts  of 
the  three  hearing  sessions  con¬ 
ducted  last  month.  (E&P,  April 
4,  page  11,  and  April  11,  page 
14.) 

The  testimony,  going  over  a 
period  of  30  years,  referred  to 
the  activities  of  Bloor  Schleppey, 


of  dailies  had  resisted  the  de¬ 
mands  of  the  International 
Typographical  Union  which 
have  l)een  held  to  be  unlawful 
in  several  recent  ruling^  by  the 
National  Labor  Relations  Board. 

The  inquiry  committee  is  com- 
po.sed  of  Brother  Cornelius  Jus¬ 
tin,  Pmfessor  of  Labor  Rela¬ 
tions  at  Manhattan  Collegpe; 
William  J.  Isaacson,  labor  rela¬ 


tions  attorney;  and  Prof.  Paul 
R.  Hays,  Columbia  University 
Law  School. 

After  receiving  Commissioner 
Catherwood’s  sanction  to  pro¬ 
ceed,  the  committee  met  Wednes¬ 
day  and  discussed  its  program. 
It  then  announced  that  it  would 
invite  representatives  of  the 
firms  mentioned  in  the  earlier 
testimony  to  appear  voluntarily 
as  witnesses. 

If  these  persons  do  not  come 
forward,  the  committee  inti¬ 
mated  it  would  invoke  “further 
.steps”  to  insure  a  full  and  fair 


ITU  Attacks  NLRB 
Findings  on  Contract 


Boston 

The  International  Typograph¬ 
ical  Union  and  its  Locals,  38  of 
Haverhill  and  165  of  Worcester, 
bi’ought  two  petitions  for  re¬ 
view  against  the  National  Labor 
Relations  Board  in  the  First 
Circuit  Court  of  Appeals  here 
this  week. 

In  their  petitions,  the  unions 
seek  to  have  the  Court  set  aside 
_  the  recent  decisions  of  the 

OhirfaboTreTatTons*  c7n^ltenti  NLRB  which  found  the  umons 
m  supplying  out-of-state  work- 


had  violated  the  Taft-Hartley 
Law.  The  unions  contend  the 
Board  has  misinterpreted  the 
law  and  that  they  have  been 
engaged  in  lawful  activities  in 
their  strikes  against  the  Haver- 

Tn  ui”  i  i  A.  hill  Gazette  and  the  Worcester 

in  the  first  public  statement  ,  _  _  . 

ItA  A*  T €l€Qr(l7ft  CLTld  (iCLZCttC, 

ne  nas  made  on  the  mvestiea- 

tift«  T  t:'  •  The  two  cases  resulted  irom 

w»ide„t 

in  Haverhill  was  settled  last 
year  with  a  contract  with  the 
union,  but  the  strike  in  Worces¬ 
ter  has  continued. 

The  Board’s  decision  found 
that  the  unions  had  sought  to 
obtain  illegal  provisions  in  con¬ 
tracts  with  the  publishers. 

It  is  the  union  contention 
that  the  Board’s  findings  are 
i-_„  Ml”.”  '  not  supported  by  substantial 

Illegal  strikes  against  the  evidence  on  the  record  as  a 

hester  newspapers.”  whole  and  the  Board’s  decision 

Mr.  Fanning’s  statement  em-  is  wrong  as  a  matter  of  law. 
Phasized  that  the  Macy  group  If  the  contract  is  illegal  un- 
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era  to  Westchester  County  Pub¬ 
lishers,  Inc.  which  has  continued 
publication  of  eight  newspapers 
rtnick  by  the  typographical  un¬ 
ion  in  December  1957. 


®g  company,  asserted  that  a 
^olly  distorted  picture”  had 
oeen  given  to  the  public. 

Ille|{al  Strikes 

“It  is  a  regrettable  fact,”  Mr. 
fanning  stated,  “that  Commis¬ 
sioner  Catherwood  has  put  him- 
in  the  position  of  aiding 
abetting  a  group  of  law- 
OTWkers  now  engaged  in  carry- 


der  any  or  all  of  the  Taft-Hart¬ 
ley  sections  cited  by  the  Board, 
the  unions’  petition  stated,  the 
Act  is  that  extent  unconstitu¬ 
tional  under  the  Due  Process 
Clause  of  the  Fifth  Amendment. 

Further,  the  petition  states: 

“The  Board  engaged  in  pre¬ 
sumptions,  on  which  it  based  its 
conclusions,  which  were  beyond 
its  powers  under  the  Act  and 
which  are  contrary  to  the  Due 
Process  Clause. 

“By  failing  to  state  in  the 
complaint  and  in  later  stages  of 
the  proceeding  whether  respond¬ 
ents  were  charged  with  ‘causing’ 
or  ‘attempting  to  cause’  viola¬ 
tions  of  8(a)  (3),  the  Board  de¬ 
nied  respondents  adequate  op¬ 
portunity  to  defend,  contrary  to 
the  Due  Process  Clause  of  the 
Fifth  Amendment  to  the  U.  S. 
Constitution,  the  LMRA  and 
Administrative  Procedure  Act 
and  the  Board’s  Rules  and  Reg¬ 
ulations. 

“To  the  extent  that  the 
Board’s  Order  interferes  with 
the  operation  of  the  Internation¬ 
al’s  General  Laws  and  the  in¬ 
ternal  laws  of  the  respective 
Locals  it  is  beyond  the  Board’s 
power  under  the  proviso  to 
8(b)  (1)  (A)  of  the  Act;  if  that 
proviso  is  not  so  interpreted  the 
Act  is  to  that  extent  unconstitu¬ 
tional  under  the  First  Amend¬ 
ment  to  the  U.  S.  Constitution.” 


examination  of  the  charges,  to 
carry  out  Commissioner  Cather¬ 
wood’s  pledge  of  a  thorough  in¬ 
vestigation. 

Prompted  by  Union 

Commissioner  Catherwood,  a 
former  dean  of  the  School  of 
Industrial  Relations  at  Cornell 
University  and  (Commissioner  of 
Commerce  under  Gov.  Thomas 
E.  Dewey,  is  a  member  of  Gov. 
Nelson  Rockefeller’s  Adminis¬ 
tration.  The  strikebreaking  in¬ 
quiry  was  authorized,  at  the  in¬ 
stigation  of  the  typographical 
union,  in  the  last  days  of  Gov. 
Averell  Harriman’s  Administra¬ 
tion. 

The  statement  by  Mr.  Fan¬ 
ning  recited  the  history  of  the 
inquiry,  as  followi: 

“On  Dec.  9,  1967  the  Inter¬ 
national  Typographical  Union 
struck  the  White  Plains  Re¬ 
porter  Dispatch,  the  Yonkers 
Herald  Statesman,  the  New 
Rochelle  Standard  Star,  the 
Mamaroneck  Daily  Times  and 
the  Mount  Vernon  Daily  Argus. 

“On  Dec.  16,  1957,  the  Inter¬ 
national  Typographical  Union 
struck  the  Port  Chester  Daily 
Item  and  on  Dec.  23,  1957  the 
Tarrytovm  Daily  News  and  the 
Ossining  Citizen  Register  were 
also  struck. 

“All  of  these  strikes  were 
called  by  the  International  Typo¬ 
graphical  Union  for  the  pur¬ 
pose  of  forcing  the  publisher  to 
enter  into  contracts  with  locals 
of  the  ITU,  contracts  which 
were  and  are  illegal,  and  which 
were  and  have  been  found  to 
be  illegal  by  the  National  Labor 
Relations  Board  and  by  the 
Courts. 

“Nevertheless  when  the  strikes 
were  called  in  December  1957, 
the  publisher  offered  to  arbi¬ 
trate  all  issues.  This  offer  to 
arbitrate  was  made  in  writing 
and  copies  of  these  written  offers 
to  arbitrate  were  filed  with  the 
New  York  State  Board  of  Medi¬ 
ation. 

“Since  the  committee  was 
created  on  December  31  last,  the 
National  Labor  Relations  Board 
in  five  different  proceedings  has 
found  the  identical  demands  to 
be  illegal  and  in  two  of  these 
cases,  where  strikes  were  called 
to  enforce  them,  the  Board  has 
found  the  strikes  to  be  illegal. 

“The  Special  Investigating 
Clommittee  was  advised  as  to 
those  decisions,  but,  notwith¬ 
standing  the  fact  that  the  issues 
which  precipitated  the  strikes 
(Continued  on  page  79) 


1959 


9 


FELMLY  RETIRES 


Steffan  Is  Appointed 
Newark  News  Editor 


Newark,  N.  J. 
Top  level  changes  in  the  edi¬ 
torial  staff  of  the  Newark  News, 
including  the  retirement  of 
Lloyd  M.  Felmly,  editor  and 
managing  editor,  and  the  ap¬ 
pointment  of  Kenneth  W.  Stef¬ 
fan,  telegraph  editor,  as  editor, 
were  announced  this  week  by 
Richard  B.  Scudder,  publisher, 
and  Edward  W.  Scudder  Jr., 
president. 

William  R.  Clark,  chief  edi¬ 
torial  writer,  becomes  editor  of 
the  editorial  page.  This  repre¬ 
sents  a  division  of  responsibility 
in  the  editorial  department.  Mr. 
Steffan  will  be  in  charge  of  news 
operations  and  Mr.  Clark  will 
direct  editorial  policy.  Hereto¬ 
fore,  Mr.  Felmly  was  responsible 
for  both  phases. 

New  Managing  Editor 

The  retirement  of  John  J. 
Farrell,  assistant  managing  edi¬ 
tor  and  Sunday  editor,  and  the 
appointment  of  Henry  G.  Coit, 
city  editor,  as  managing  editor, 
also  were  announced. 

Other  changes  are: 

Alfred  D.  Walling,  news  edi¬ 
tor,  to  be  news  director  and  Sun¬ 
day  editor. 

Harry  Anderson,  assistant 
city  editor,  to  be  city  editor. 

Mr.  Felmly,  whe  b^ame  eligi¬ 
ble  for  retirement  last  January, 
has  been  with  the  News  43  years. 
He  has  been  editor,  for  the  past 
15  years.  He  plans  to  leave  soon 
for  a  trip  to  London,  then  re¬ 
turn  to  his  summer  home  in 
Brielle,  N.  J.  Beyond  that,  Mr. 
Felmly  said,  he  has  no  plans, 
except  to  stay  active  in  his  work 
with  Lafayette  College,  the 
Safety  Council  and  other  inter¬ 
ests. 

Mr.  Steffan,  43,  a  New  Yorker, 
joined  the  News  in  1945  as  copy 
editor  after  seiwing  with  the 
Office  of  War  Information  dur¬ 
ing  World  War  II.  He  has  been 
telegraph  and  cable  editor  since 
1956.  A  graduate  of  Columbia 
College  and  the  Columbia  Uni¬ 
versity  School  of  Journalism,  he 
was  with  the  United  Press  in 
New  York  from  1938  to  1941. 

Mr.  Clark,  who  has  been  chief 
editorial  writer  for  three  years, 
came  to  the  News  in  1935  from 
the  Trenton  Times. 

Mr.  Farrell  has  been  with  the 
News  for  41  years,  starting  in 
1917  as  a  legislative  reporter. 
When  the  News  acquired  the 
Newark  Sunday  Call  12  years 
ago,  Mr.  Farrell  was  named 
Sunday  editor. 


Mr.  Coit  joined  the  News  in 
1928  as  a  city  reporter.  He  be¬ 
came  city  editor  in  1946  after 
service  in  the  Navy. 

A  former  city  editor  of  the 
News,  Mr.  Walling  joined  the 
paper’s  copy  desk  in  1926,  com¬ 
ing  from  the  Boston  Globe. 

Mr.  Anderson,  who  was  previ¬ 
ously  with  the  Bayonne  News 
and  the  Bayonne  Times,  came  to 
the  News  in  1931  fi-om  the  Jer¬ 
sey  Observer. 

• 

Castro  Meets 
Press  on  Tour 

Cuban  Premier  Fidel  Castro 
shrugged  off  reported  assassina¬ 
tion  threats  during  his  New 
York  visit  to  fulfill  scheduled 
appointments  which  included  ap¬ 
pearances  with  newspaper 
people. 

Dr.  Castro  met  with  Dr.  Al¬ 
berto  Gainza  Paz,  publisher  of 
the  Buenos  Aires  (Argentina) 
La  Prensa,  visited  New  York 
Post  publisher  Dorothy  Schiff. 

At  a  luncheon  sponsored  by 
the  Overseas  Press  Club  at  the 
Astor  Hotel,  almost  2000  guests 
were  on  hand  to  hear  Dr.  Castro 
respond  to  written  questions. 

Dr.  Castro  also  paid  a  sur¬ 
prise  visit  to  the  offices  of  the 
Spanish-language  newspaper.  La 
Prensa. 

♦  ♦  * 

Mrs.  Dorothy  Schiff,  publisher 
of  the  New  York  Post,  ex¬ 
changed  her  newspaper  worries 
for  a  housewife’s  dilemma. 

While  she  was  attending  a 
charity  dinner  elsewhere,  her 
husband,  Rudolf  Sonnebom,  tel¬ 
ephoned  to  say  Fidel  Castro  was 
coming  to  their  home  for  a  visit. 

“I  didn’t  have  a  thing  to  eat 
in  the  house,”  Mrs.  Schiff  ejacu¬ 
lated  in  telling  the  story.  Dr. 
Castro  and  about  50  policemen 
arrived  at  about  9  P.M.  Mrs. 
Schiff  telephoned  James  Wech- 
sler.  Post  editor,  and  his  wife, 
Nancy,  to  drop  by,  too. 

• 

Puzzle  Fraud  Case 
Defendant  is  Freed 

Lawrence  A.  Dyson,  32,  one 
of  14  persons  arrested  in  the 
I  newspaper  puzzle  contest  fraud, 

I  was  released  from  custody  this 
,  week.  The  Government  moved  to 
•  dismiss  the  charges  against  him 
i  for  lack  of  jurisdiction.  The  mo- 
l  tion  was  granted  by  a  U.  S. 
Commissioner. 


Odell 


Group  Over 
News  Right 


Press  ‘Vote’ 
Kills  Source 
Protection 


Tarrytown,  N.  I.j 
n  Wallace  Odell,  editor  of  tbl 

*  Daily  News  and  director  of  tb  j 

editorial  policies  of  the  Macy 
_  x  9  Westchester  Newspapers,  rt-i  * 
▼  OIC  signed  from  the  Conqueror  Hook 
and  Ladder  Company,  which  b  ^ 
had  served  as  a  volunteer  fin- 
man  for  more  than  60  years. 

^  The  company  undertook  toj 

Fa  reprimand  him  because  of  Daily 

News  policies.  The  newspape  j 

SPRiNrFiFi  n  Til  opposed  a  move  to  build  a  net  i 
bPRiNGFl^D,  111.  $290,000  fire  station  and  tb  \ 


The  House  Judiciary  Commit-  _ _ _ 

tee  has  killed  a  bill  which  would 

.  .  ,  .  stand  nine  to  one.  Mr.  Odell  to 

have  exempt^  news  reporters 

from  disclosing  sources  of  in-  _ .  _  _  .  j  ij 


The  fire  company  complaind 


from  disclosing  sources  of  in-  ^  j  ^ 

formation  in  any  legal  proceed-  ^ 

mg  or  investigation.  ..  aoneared 

Rep.  Michael  Zlatnik  (R.,  appeared. 

Chicago),  sponsor  of  the  bill,  fire  company  complain^ 

read  a  letter  from  the  Lindsay-  ^^ut  Daily  News  stories  in 
Schaub  Newspapers  approving  1^38,  1945  and  1961,  but  the 
the  bill.  He  noted,  however,  that  newspaper  commented:  “TheK 
several  Chicago  newspapers,  in-  appears  to  be  no  question  hot 
eluding  the  Chicago  Sun-Times  ^bat  the  company’s  bittemea 
and  Chicago  Daily  News,  had  ^as  the  result  of  the^  defeat  of 
carried  strong  editorials  oppos-  ^be  fire  station  proposition.” 
ing  the  measure.  The  Chicago  “When  you  attempt  to  control 
Tribune  had  opposed  the  idea.  my  public  life  and  my  positioii 


“When  you  attempt  to  control ; 
my  public  life  and  my  positkm 
as  editor  of  the  News  I  can  bo 
longer  remain  as  a  member," 
Mr.  Odell  declared  in  his  nob 


Toledo  Blade  Fights  Bill  longer  remain  as  a  member," 
Columbus,  Ohio  ^r.  Odell  declared  in  his  nob 
A  bill  introduced  in  the  Ohio  resignation. 

Legislature  to  grant  radio  and  Mr.  Odell  began  news  work  it 
television  broadcasters  immuni-  1896.  He  was  secretary  of  tht 
ty  from  di.sclosing  news  sources  Press  Congyress  of  the  World.  He 
was  opposed  in  a  house  commit-  is  a  past  president  of  the  Na- 
tee  hearing  by  the  Toledo  Blade,  tional  Editorial  Association,  past 
The  bill,  already  passed  by  president  of  the  New  York  Stab 
the  Senate,  would  extend  to  ra-  Publishers’  Association  and 
dio  and  TV  the  same  privilege  other  newspaper  organizations, 
of  withholding  such  information  • 

^om  coum  and  investigative  Sullivan  Dies; 

bodies  that  newspapermen  have  _  .  i 

had  in  Ohio  since  1941.  Newsprint  Salesman 

Speaking  for  Paul  Block  Jr.,  joe  D.  Sullivan,  vicepresident 
publisher  of  the  Blade,  Michael  of  Bowater  Paper  Company  of 
Bradshaw,  editor,  described  the  ^ew  York,  died  April  29  at 
bill  as  one  of  the  “Marie  Torre  white  Plains  (N.Y.)  Hospital. 
Bills”  being  introduced  in  many  jjis  home  was  in  Scarsdale. 
states  in  the  wake  of  the  con-  .  ,.  .  ^  -  Mr 

tempt  conviction  of  the  New  ^  f,. 

York  Herald  Tribune’s  TV  col-  ^uHivan  began  a  car^r  in  ne^ 

paper  work  in  Sheridan,  wyom 
J  *  11  4.1.  iug.  In  the  1920s  he  was  named 

“We  are  opp^d  to  all  of  them  Alisher  of  the  Albany  (N.Y.) 
in  principle  b^ause  they  ^  Times-Union  soon  after  it  be- 
counter  to  our  joumalistic  phil-  Hearst  nronerty  Later 

osophy,”  said  Mr.  Bradshaw.  ®  Hearot  property.  ^ 

“We  believe  that  the  nress  —  assistant  business  man 

we  believe  the  pi  ess  ager  of  the  New  York  TForW. 

and  radio  and  TV,  too  —  run  s  ^  .  .  j  u,, 

a  serious  danger  when  they  seek  Thirty  years  ago  he  joined 
to  have  their  constitutional  Wright  Company’s 
guarantee  of  freedom  buttressed  sales  force.  During  World 
by  legislative  action.  What  a  Le  was  a  consultant  to 
legislature  gives,  a  legislature  War  Production  Board  and  a 
might  take  away.  the  war  he  became  associaw 

The  bill  was  recommended  for  with  the  Bowater  organiza 
passage  by  the  House  Commit-  His  wife  and  two  children 
tee  on  State  Government,  12-4.  survive  him. 
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Washington  Front 
To  Combat  Attack 


t 

N  Y  4-A  Hears  Pleas  for  Action; 

Wilson  and  Motley  Tell  Strategy 


Urged 
on  Ads 


“Legislators,”  he  said,  “are 
prone  to  hold  up  a  wet  finger 
to  see  which  way  the  wind  is 
blowing.  Efforts  to  help  create 
favorable  impressions  for  adver¬ 
tising  in  consumers’  minds  are 
bound  to  create  favorable  im¬ 
pressions  for  advertising  in  the 
minds  of  politically  acute  legis¬ 
lators. 

“In  addition  to  the  indirect 
approach,”  Rep.  Wilson  con¬ 
tinued,  “your  trade  organization 
can  see  that  legislators  are  given 
a  more  favorable  impression, 
meaning,  of  course,  a  true  im¬ 
pression,  of  the  merits  of  ad¬ 
vertising  and  the  benefits  that 
derive  to  consumers,  sometimes 
known  as  constituents,  because 
of  advertising.” 


I 
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The  strategy  of  a  two-pronged 
counterattack  on  the  critics  of 
advertising  was  outlined  last 
week  for  the  members  of  the 
American  Association  of  Adver¬ 
tising  Agencies. 

In  annual  meeting  at  White 
Sulphur  Springs,  W.  Va.  were 
some  800  advertising  practition¬ 
ers  and  their  guests. 

Congressman  Robert  Wilson 
of  California  advocated  the  for¬ 
mation  of  a  “strong”  Washing¬ 
ton-based  trade  association  to 
combat  legislative  threats  to 
advertising.  He  said  that  such 
a  group  should  be  financed  by 
agencies,  media,  suppliers  and 
advertisers. 

Robert  M.  Ganger,  newly- 
elected  4-A  chairman,  add^ 
weight  to  the  Republican  Con¬ 
gressman’s  suggestion  by  noting 
that  the  advertising  business  is 
in  a  “brinkish  situation,  more 
so  now  that  ever.” 

With  Both  Feel 

Arthur  H.  Motley,  president 
and  publisher  of  Parade  Publica¬ 
tions,  Inc.,  advised  the  adver¬ 
tising  people,  whose  role  in 
politics  in  recent  years  has  been 
a  touchy  subject,  to  jump  into 
the  political  arena  with  both 
feet. 

Mr.  Ganger  said  that  pro¬ 
posals  for  a  Washington  head- 
quartere  are  among  measures 
being  studied  by  4-A  committees 
to  meet  the  problem  and  that 
the  4-A  is  devoting  a  “great  deal 
of  time”  to  exploring  how  feas¬ 
ible  or  effective  such  a  step 
Blight  be. 

Rep.  Wilson  felt  the  trade 
as^iation’s  activity  should  be 
primarily  one  of  educational 
I  *riivity.  Its  legal  counsel,  he 
P  said,  could  appear  in  Federal 
courts  and  its  representatives 
could  testify  before  Congression¬ 
al  committees,  but,  he  said,  it 
Bfould  not  have  to  be  registered 
^  a  lobby,  since  actual  con- 
lacting  of  legislators  would  not 
be  its  main  function. 

Hold  Up  W’ct  Finger” 

^•'ki  essman  Wilson  explained 
lhat  the  trade  association  could 
enlarge  and  improve  activities 
such  as  “Advertising  Week”  and 
wuld  cooperate  on  Advertising 
wuncil  and  other  public  service 
projects. 
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Solid  Solution  Needed 

Mr.  Ganger,  who  is  also  chair¬ 
man  of  D’Arcy  Advertising  Co., 
said  “a  solid,  practical  solution” 
is  yet  to  be  found.  One  of  the 
roots  of  the  problem  lies  in  the 
diversified  structure  of  the  busi¬ 
ness,  he  noted,  and  added: 

“The  root  of  the  solution 
therefore,  would  seem  to  be 
better  coordination,  cooperation 
and  communication  among  all  of 
us.  If  we  want  our  publics  to 
understand  us  better,  we  need 
more  understanding,  more  unity, 
first  among  ourselves.” 

Both  Rep.  Wilson  and  Mr. 
Ganger  cited  such  threats  to  the 
advertising  business  as  state  and 
city  tax  attempts,  restrictions  on 
outdoor  advertising,  an  investi¬ 
gation  of  TV  advertising,  an 
Internal  Revenue  Service  pro¬ 
posal  to  refuse  certain  tax  de¬ 


ductibles  on  advertising  expen¬ 
ditures,  and  proposals  that 
“could  seriously  affect”  postal 
rates,  national  liquor  advertising 
and  institutional  advertising. 

Business  Oinuite 

ductables  on  advertising  expen- 

“Aren’t  we  voters,  too?”  Mr. 
Motley  asked  his  4-A  audience. 
“Aren’t  we  part  of  the  public 
that  elects  the  gfuys  who  write 
the  laws,  levy  the  taxes,  spend 
the  public  funds,  and  in  the  end 
do  so  much  to  create  the  climate 
in  which  we  must  do  business? 

“Corporations  choose  their  di¬ 
rectors  with  the  utmost  care. 
They  don’t  let  just  anybody 
come  in  and  help  them  decide 
on  how  to  spend  money.  Why 
should  it  be  any  different  in 
government?  Specifically,  why 
aren’t  all  of  us  as  advertising 
people  in  there  pitching  to  be 
sure  that  our  ideas  and  our  kind 
of  approach  are  reflected  in 
government?” 

Mr.  Motley  suggested  that  ad 
men  get  into  local,  state  and 
national  politics  because  “politics 
in  our  country  is  the  real  pay¬ 
off.”  He  noted  that  the  govern¬ 
ment  takes  52%  of  their  clients’ 
profits,  thereby  making  the  gov- 
eiTiment  their  biggest  “stock¬ 
holder.” 

“Isn’t  it  perfectly  true,”  he 
asked,  “that  the  best  possible 
sei-vice  you  could  render  to  your 
business  clients  would  be  to  see 


that  they  got  a  better  break 
from  a  government  which  had 
the  interests  of  business  as  a 
primary  consideration?  Aren’t 
you,  then,  working  for  your 
client  when  you  work  in  local 
politics?” 

Mr.  Motley  continued:  “Let’s 
show  in  political  life,  as  well  as 
in  business  life,  that  advertising 
men  have  the  courage  and  the 
brains  and  the  vigor  to  stand 
up  and  show'  the  country  that 
{Continued  on  page  ’74) 


GRADE  AAAA  —  Newly  elected 
officers  of  the  American  Associa¬ 
tion  of  Advertising  Agencies:  Left 
to  right — Harry  Harding  (Young 
it  Rubicam),  vice-chairman;  Rob¬ 
ert  M.  Ganger  (D'Arcy),  chair¬ 
man;  Frederic  R.  Gamble,  presi¬ 
dent;  and  Andrew  B.  Meldrum 
(Meldrum  &  Fewsmith),  secretary- 
treasurer. 


Ad  Cost  Studied 
For  Price  Index 

Washington 

The  Department  of  Agpricul- 
ture  is  looking  critically  upon 
advei’tising  costs. 

Advertising  and  other  promo¬ 
tional  devices  account  for  a  suf¬ 
ficiently  large  share  of  the 
spread  between  farm  and  con¬ 
sumer  prices  to  warrant  investi¬ 
gation,  the  House  Appropria¬ 
tions  ^mmittee  was  told  by  Dr. 
Harry  C.  Trelogan,  director  of 
the  Department’s  marketing  re¬ 
search  division. 

He  said  that  marketing 
charges  which  go  into  the  na¬ 
tion’s  food  bill  have  increased 
notably  more  than  such  major 
items  as  labor  and  transporta¬ 
tion,  and  that  Department  of 
Agriculture  researchers  intend 
to  find  whether  the  difference  is 
made  up  of  promotional  ex¬ 
penses.  He  reported  a  trend  has 
been  detected  which  supports  an 
affirmative  finding. 

Dr.  Trelogan  said,  with  con¬ 
gressional  approval,  the  Depart¬ 
ment  later  will  attempt  to  de¬ 
velop  as  a  new  item  in  the  spread 
between  producer  and  consumer 
prices,  the  cost  of  promotion, 
and  that  this  item  would  be 
reported  periodically  in  data  on 
food  prices. 

Studies  already  have  been 
made  on  effects  of  special  promo¬ 
tion  on  specific  items. 
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$3,0 


t3.000,000  PRICE 


Sifton  Buys  Control 
Of  Ottawa  Journal 


will  be  to  maintain  the  Journal  no  long-term  indebtedness, 
as  an  independent  newspaper.  In  1958  the  company  added 
serving  in  the  nation’s  capital  $105,000  in  investment  securi- 
the  principles  and  values  for  ties  and  net  working  capital  was 
which  it  has  gained  recognition  increased  by  $125,000.  Surplus 
from  all  parties  and  persons.  as  of  Dec.  31,  1958  was  $1,108,- 

989. 

Same  Management  Journal  operating  expenses 


ui  uiiawa  journal 

OTTAWA  per  p„ductiOA  and  increaAin.,,  tinu.  under  .oca.  „A„.  ""if 

Announcement  has  been  made  heavy  competition  from  new  agement,  with  L.  A.  L^nde,  ,  benefits  and  directors’ 

of  the  purchase  of  majority  communications  media,  only  the  P'’esent  general  manager,  bwom-  Newsprint  ink  and  color 

ownership  of  the  Ottawa  Jour-  possession  of  large  reserves  and  ex^utive  vicepresident  and  ’i  a  took  $820  981. 


ownership  of  the  Ottawa  Jour-  possession  of  large  reserves  and  execunve  vicej 
noi  by  Victor  Sifton,  editor  and  resources  could  prevent  the  low-  general  manager, 
publisher  of  the  Winnipeg  Free  ering  of  a  newspaper’s  stand-  Announcement  of  the  sme 
Press,  and  associates.  ards.  It  is  because  of  our  de-  made  to  the  entire  staff  bj, 


supplement  took  $820,981. 

Income  from  oiierations 
amounted  to  $3,595,901. 

Plant  and  equipment  were 


Mr.  Sifton  has  offered  $30  per  termination  to  maintain  the  O’Leary  and  Mr.  Smith,  books  at  $1,349,- 

share  to  other  shareholders.  The  Journal’s  standards  and  inde-  \  439  with  accumulated  deprecia- 

Joumal  has  100,000  issued  pendence  that  we  have  come  to  X  $L004!523. 

shares  which  would  bring  the  this  decision. 


purchase  price  of  all  shares  to  .*\vp  gp-  au  associa-  1"“"^ 

M 000  000  A-  trir  cj-^r  Mr.  Sifton  said  the  price  of 

^The  74-year-old  Journal  will  av.  i"  "  I  *30  share  will  be  offered  to 

ine  14  j. ing  of  the  Journal’s  career  but  ,,  ghareholdei-s  un  to  and  in- 

continue  under  the  direction  of  ^n  assurance  of  the  continuing  n.*  i T  ^ 

M.  Grattan  O’L^ry  as  president  of  it.  We  are  confident  that  the  {JfoVe  news  of  the 

and  I.  Norman  Smith,  vicepresi-  napei-’s  services  to  the  commn-  „  neiore  news  oi  me 

«  . rtrw...T‘S„r„'srd"i:. 


“the  full  hearted  and  loyal  sup-  $1,004,523. 

port  of  all  membei*s  on  the  staff.”  * 

Mr.  Sifton  said  the  price  of  Janesville-Beloil 
$30  per  share  will  be  offered  to  p.  r'.r,.,vikiMQtSA 


Shortly  before  news  of  the 


Drop  Combination 

JANRSVIUaE,  Wis. 

Effective  June  1,  the  Janes- 


Sifton  acquisition  became  known,  yiUe  Gazette  and  Beloit  Daily 
100  shares  of  Ottawa  Journal  News  will  discontinue  selling  na- 


Upon  the  eventual  retirement  creased  as  the  communitv  grows  j  T  f  .  aisconunue  seu.ng  na- 

of  Mr.  O’Leary,  control  and  di-  Equally  we  are  confidenf  that  were  sold  on  the  Toronto  tional  advertising  at  a  ~mb.na- 

rection  of  Journal  policies  will  the  Journal’s  staff  its  readers  Exchange  at  $17  each,  tion  rate  of  25  cents  a  line.  The 

pass  to  Mr.  Smith  as  the  paper’s  and  its  advertisers ’wiH  coSue  Minutes  later  investm-s  bid  $22  two  papers  will  revert  to  a  flat 

^tor-in-chief.  TgNe  to  thfpTer  the  sup^^^^^  ^ 

At  ^  e  paper  me  suppoii  common  stock  has  yielded  a  divi-  respectively. 

Difference  in  Policies  and  trust  which  they  have  given  dend  of  $1  a  share.  ^ 

The  Winnipeg  Free  Press  is 


it  so  steadfastly  in  the  past.” 
The  following  statement  was 


Profit  Reported 


Fails  to  Build  Volume 
The  combination  rate  was  of- 


considered  the  outstanding  lib-  issued  bv  Mr  Sifton*  combination  rate  was  oi- 

eral  newspaper  in  Canada.  Mr.  .,ta  •  *  •  x  x- ’  ai.  x  au  The  Journal  Company  had  net  fered  to  national  advertisers,  be- 

Sifton  said,  however,  that  for  intention  that  the  profit  of  $142,110  for  1958  after  ginning  Jan.  1,  1956.  The  com- 

the  foreseeable  future,  the  policy  j  continue  providing  $114,036  for  deprecia-  bination  rate  failed  to  attract 

would  be  to  maintain  the  Jour-  independent  conservative  j^^^d  $121,300  for  income  .sufficient  national  ad  volume  to 


/UtVl  MV  \AJ  AIlAillkAill  late  VUUI  Ta  1  -  -  - - - 

J  as  an  independent  conserva-  ^®wspaper.  •  •  •  its  news  columns  taxes.  This  was  an  improvement  warrant  its  continuance,  accord- 

re  newspaper.  be  maintained  in  their  tradi-  Qygj.  the  1957  record  of  $132,000  ing  to  Sidney  H,  Bliss,  president 

The  Journal’s  circiilnfinn  accuracy  and  fairness,  j^^t  profit  after  $129,000  depre-  of  the  Gazette, 

anrls  aroiinH  70  nno  ovoniTiTr  “Upon  Mr.  O’Leary’s  eventual  ciation  and  $110,000  tax  allow-  George  W.  Gressman,  Gazette 


-.-1  •  j  j  A  Jicwourtpci  •  •  •  •  Aka  in:wo  cuiuiiiiia 

will  be  maintained  in  their  tradi- 

tive  newspaper. 


j  rtr\  a  cvciiiuai 

with  its  ”  ff  ’  th  evening  retirement,  which  we  hope  will 
with  Its  competitor,  the  South-  ,  ^  the 

control  and  direction  of’  the 


bracket.  The  Citizen  is  listed 
as  Independent-Liberal  in  poli¬ 
tics.  A  third  evening  daily  in 


ciation  and  $110,000  tax  allow-  George  W.  Gressman,  Gazette 
ances.  advertising  director,  said  experi- 

The  Journal’s  plant  contains  ence  shows  that  space  is  not 
a  seven-unit  press  capable  of  purchased  on  the  basis  of  rate 


Journal’s  editorial  policies  will  printing  112  pages,  with  color,  alone,  but  rather  by  markets, 
pass  to  I.  Norman  Smith  as  the  xhe  annual  report  for  1957  distribution  and  an  interest  that 


the  Ottawa  field  is  the  French-  editor-in-chief.  Thus  in  noted  that  the  press  was  fully  manufacturers  may  have  in  a 


language  Le  Droit  with  about  the  foreseeable  future,  our  policy 
30,000  circulation. 

Mr.  Sifton  said  one  of  the  ; 
first  actions  to  be  considered  > 
for  Journal  employees  would  be  | 

the  purchase  of  past  service  I 

pension  rights,  at  a  cost  of  some  j 
3300,000.  I 

Mr.  Sifton  is  the  son  of  the  I 

late  Clifford  Sifton,  publisher  i 

and  political  figure.  Another  son,  I 

Clifford,  is  the  publisher  of  the  | 

Regina  Leader-Post  and  Saska-  | 

toon  Star-Phoenix.  ! 

The  Journal  was  founded  in  j 

1885  and  its  publishers  have  in-  | 

eluded  such  outstanding  Cana-  | 

dians  as  the  late  P.  D.  Ross  and  i 

E-  Norman  Smith, 

Statement  Issued 

Following  is  a  statement  is- 
sued  by  Messrs.  O’Leary  and 

Smith;  ■ 

“Our  action  has  sprung  from  m 

SnS"  the  Journal  ELECTED-Harry  H.  Cahill,  gan- 

^mtoin^  strong  and  mdepend-  manager  of  the  Seattle 

m  the  long  term  future.  (Wash.)  Timei,  it  the  new  tecre- 
"ith  mounting  costs  of  newspa-  tary  of  the  AN  PA. 


paid  for  and  the  company  had  given  area. 


editor  8C  publisher  for  May  2,  1959 


RE-ELECTED— A  second  one-year 
term  as  president  of  AN  PA  was 
voted  for  David  Tennant  Bryan, 
of  Richmond  (Va.)  Newspapers. 


ON  THE  BOARD— New  member 
of  AN  PA  Board  of  Directors  it 
St.  Clair  Balfour,  managing  direc¬ 
tor  of  Southern  Company,  Toronto. 


Chi  Tribune  Wages 
War  on  Inflation 


Chicago 

The  Chicago  Tribune  is  in  the 
midst  of  a  campaign  to  bring 
the  dangers  of  inflation  to  the 
attention  of  readers  and  to 
members  of  Congress. 

The  Tribune  program  began 
with  a  front-page  editorial,  ex¬ 
plaining  what  inflation  is  and 
how  excessive  government  spend¬ 
ing  adds  fuel  to  the  fire.  The 
Tribune  published  a  two-page 
announcement  in  its  Sunday  edi¬ 
tions  of  April  12,  urging  readers 
to  write  senators  from  the  five 
Midwestern  states.  Coupon  type 
letter  forms  were  included. 


European  correspondents  on  the 
devastating  effects  of  post-war 
inflation  abroad.  These  stories 
were  followed  by  reports  from 
Midwestern  communities,  show¬ 
ing  how  citizens  are  worried 
about  inflation  on  the  home 
fiont. 


Pays  $25  for  Letters 


The  following  Sunday  another 
two-page  spread,  together  with 
names  of  congressmen,  carried  | 
an  offer  of  $25  for  letters  pub¬ 
lished  from  readers  on  inflation 
experiences. 

An  April  23  survey  by  Trib¬ 
une  reporters  in  Washington  re¬ 
vealed  the  offices  of  the  Illinois 
House  delegation  had  received 
an  estimated  21,000  letters.  An 
estimated  75,000  letters  flowed 
into  the  offices  of  the  Senators 
from  Illinois,  Indiana,  Iowa, 
Wisconsin  and  Michigan. 

President  Eisenhower  ex¬ 
pressed  the  wish  that  more  news¬ 
papers  would  join  the  Tribune’s 
anti-inflation  campaign,  which 
was  inspired  by  C.  M.  Camp¬ 
bell,  Tribune  publisher.  Mr. 
Eisenhower  was  described  by 
Press  Secretary  James  C. 
Hagerty  as  “delighted”  with  the 
response  to  the  campaigni. 

Secretary  of  the  Treasury 
Robert  B.  Anderson  called  upon 
newspapers  to  lead  the  people 
in  fighting  inflation  at  the  an¬ 
nual  luncheon  of  the  Associated 
Press.  (E&P,  April  25,  page 
19) . 

The  Tribune  labeled  each  of 
the  double  trucks  as  “An  Edi¬ 
torial  Service”  thus  taking  its 
api^l  outside  the  realm  of 
political  advertising. 


Dealeys  Go  Abroad 

Dallas,  Tex. 

Ted  Dealey,  publisher  of  the 
Dallas  Morning  News,  and  Mrs. 
Dealey  sail  from  New  York 
May  2  for  a  9%-week  tour  of 
Europe,  including  Russia  and 
Czechoslovakia.  They  are  booked 
on  the  Norwegian  America 
Line’s  M.  S.  Oslofjord  for  voyage 
to  Oslo. 


NEW  OFFICERS  of  the  ANPA  Research  Institute,  Inc.  which  tales  eve 
the  whole  mechanical  research  program  with  an  annual  budget  el 
approximately  $350,000  were  elected  last  week:  Left  to  right — HeroU 
Grumhaus.  Chicago  Tribune,  treasurer;  James  S.  Copley,  Copley  Pren, 
president;  William  A.  Dyer  Jr.,  Indianapolis  Star  and  News,  vieepnsi- 
dent;  and  Arthur  T.  Gormley  Jr.,  Norfolk  |Va.)  Newspapers. 


Evans  in  Crash 


Fort  Lauderdale,  Fla. 

Silliman  Evans  Jr.,  publisher 
of  the  Nashville  (Tenn.)  Ten¬ 
nessean,  suffered  facial  injuries 
in  an  automobile  accident  here 


last  week.  He  was  released  from 
the  hospital  after  treatnwnt 
Police  .said  Mr.  Evans  fell  asleep 
at  the  wheel  and  the  car  crashed 
into  a  utility  pole.  A  companion, 
George  H.  Hobbs  of  Nashville, 
suffered  serious  injuries. 


No  Shirttail  Used  in  Paper ^s  Start 


Corning,  Calif. 

Dana  0.  McGaugh  is  starting 
the  Los  Molinos  Sun  without 
even  the  shirttail  of  type  used 
by  the  early-day  combination 
printer  and  newspaper  boomer. 

In  substitution  thereof,  he  has 
an  office  fronting  a  tiny  apart¬ 
ment  and  a  partnership  with  the 
Coming  Daily  Observer  which 
includes  a  printing  contract. 

Mr.  McGaugh  has  had  con¬ 
siderable  experience  in  newspa- 
perwork,  and  the  agreement 
specifies  that  he  shall  have  full 
policy  control  over  the  tabloid 
launched  to  serve  the  2,000  resi¬ 
dents  of  Los  Molinas  and  en¬ 
virons. 

That’s  twice  as  many  persons 
as  were  to  be  found  a  year  ago 
in  the  area  a  dozen  miles  from 
here.  Los  Molinas  already  has 
its  own  school  district  and  two 
supermarkets.  It  is  working  for 
incorporation. 


_  -  J  V 
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ARTISTIC  masthead  has  been  de¬ 
signed  by  Raymond  Serafa,  art  di¬ 
rector  in  the  Los  Angeles  Times 
public  relations  department,  for 
Dana  McGaugh's  new  weekly  Sun 
at  Los  Molinos,  Calif. 


thoughts  lie  behind  his  partner¬ 
ship  with  the  Observer.  It’s  a 
60-40  partnership  “but  I  have 
full  control  of  policy,”  he  said. 
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Sees  Land  of  Promise 


Saving  Seen 


Two  Papers  Join 


The  Tribune  two  sister  papers, 
the  New  York  Daily  News  and 
Chicago  American,  have  joined 


It  is  a  land  of  promise,  he 
forecasts. 

Mr.  McGaugh  has  battled  for 
parks,  better  city  officials,  and 
improvements  in  other  small 
towns  and  cities.  In  those  battles 
he  has  developed  papers  for 
others  but  this  time  the  develop- 


Printing  by  the  Observer  and 
affiliation  in  Valley  Newspaper 
Corporation,  its  owner,  will  cur¬ 
tail  the  investment  which  would 
be  needed  for  a  separate  plant. 
The  minimum  would  be  $15,000, 
he  estimates. 

As  it  is,  Mr.  McGaugh  said 


the  anti-inflation  campaign.  The  j^ent  is  going  to  be  for  his  own  expects  to  be  “in  the  black 

Alavxreii  ”  *=*  1*^  _  __  a1_  _  * _ xV*  _ 1-1—  _ 


News  last  week  printed  a  replica 
of  the  Tribune’s  coupon. 

As  of  April  27,  more  than 
71,000  reprints  of  the  Tribune’s 
anti-inflation  announcements 
have  been  ordered  by  business 
firms  and  organizations  for  fur¬ 
ther  distribution. 

The  Tribune’s  campaign  in¬ 
cluded  a  series  of  articles  from 


paper. 

With  $4,000  saved  up  over 
years  with  both  dailies  and 
weeklies,  he  is  prepared  to  try 
out  his  plan  for  “combined 
plant”  operations  in  the  small 
field  as  well  as  his  strong  views 
that  editorial  strength  makes 
good  and  valuable  newspapers. 

These  and  a  heap  of  other 


after  the  fourth  weekly  edition. 
Several  hundred  subscriptions 
were  pledged  in  advance  of  the 
first  issue  for  May  7. 

In  preparation  for  this  pub- 
lishership  he  “stepped  down 
from  the  dailies”  and  six  years 
ago  began  an  intense  period  of 
accumulation  of  capital  and  ex¬ 
perience  on  California  weeklies. 


His  early  work  had  been  witk 
Arizona  dailies  —  the  Nogaltf 
Herald,  Tucson  Star  and  Phot- 
nix  Republic. 

Today  he  has  a  Santa  Clan 
County  citation  for  newspaper 
work  that  won  a  municipal  park 
and  he  is  without  a  tooth  lost 
when  he  was  roughed  up  while 
reporting  in  a  Lafayette  Sun 
campaign  against  gambling. 

As  editor  of  the  Anderson 
Valley  News  he  led  a  recall 
fight  that  cost  three  councilmen 
their  seats.  This  began  in  a  pro¬ 
test  against  secret  sessions. 

The  move  for  a  park  while 
with  the  Santa  Clara  Journal 
also  budded  in  a  protest  against 
closed  sessions.  Council  members 
sought  to  suppress  their  move 
on  the  gnround  that  publicity 
would  boost  land  prices. 

Mr.  McGaugh  argued  that  the 
people  had  a  right  to  know  and 
that  the  officials  could 
price  boosting  by  condemning 
land.  He  broke  the  story  and  a 
widow  offered  the  city  three 
acres  of  land  worth  $40,000  as 
a  gift. 

Mr.  McGaugh  and  John  »• 
Wood,  publisher  of  the  Observer 
became  friends  when  an  Ob¬ 
server  reporter  was  barred  fro® 
covering  a  county  supervis^ 
meeting  in  Red  Bluff  and 
Wood  filed  suit  against  the  offi¬ 
cials.  Mr.  McGaugh  was  thffl 
covering  the  sessions  for  the 
Valley  News. 

His  first  name  comes  fro® 
newspaper  history,  Dana  “*• 
Gaugh  reminded  with  a  smu* 
as  he  emphasized  his  determina-  I 
tion  to  provide  a  good  newspa¬ 
per  for  Los  Molinos. 


othe 


I  had 
*  I. 
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RLTH  MILLETT 

Topics  About  Living 
Abound  in  Her  Home 

Austin,  Tex.  you  to  sit  in  your  ivory  tower 
“rve  tried  hard  to  make  Miss  and  tell  us  housewives.  . . .”  Ruth 
Ruth  Millett  and  Mrs.  Frederick  Millett  knows  she  can’t  please 
Lowery  two  entirely  different  everyone  and  feels  disagreement 
persons  and  to  keep  them  out  of  creates  stimulation.  Occasionally 
each  other’s  hair,”  says  Ruth  accused  of  favoring  men,  she 
Millett,  columnist  for  NBA  feels  her  articles  are  not  a  con- 
Service,  Inc.  demnation  of  women.  “But  we 

Although  termed  a  women’s  women  don’t  take  kindly  to 
page  writer,  many  of  her  col-  criticism,”  she  says,  “so  one  un- 
umns  aren’t  even  about  women,  kind  word  easily  erases  numer- 
“I  write  about  all  sorts  of  ous  pats  on  the  back.” 

things,”  she  says  -  “fashion  (J.uckle. 

(when  it  becomes  ridiculous), 

teen-agers,  old  age,  the  diet  Along  with  the  sizzling-with- 


RUTH  MILLETT  relaxes  with  her  17-year-old  twins,  Lynne  and  Pete. 

modern  living.  Today  it  appears 


social  graces  co-authored  by  Miss 
Millett  suggested  the  idea  for  a 
newspaper  etiquette  column.  The 


in  431  newspapers. 

Where  does  she  get  the  ideas 


I  craze  that;s  ruining  American  indignation  letters  she  rweives  newspaper  field  and  still 


result  was  “Manners  Make  for  her  columns?  “I  am  for- 
Friends,”  her  first  contribution 


tunate,”  she  says,  “in  having  in 

...  ..u  4.  11  u  *  —  - - ......  my  own  family  a  physician,  col- 

home  cooking,  or  even  the  in-  are  many  that  really  are  heart-  syndicated  by  NBA,  with  her  lege  dean,  and  a  high  school 
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genuity  of  a  pair  of  wrens  warming. 

building  a  nest  in  a  house  with-  «<The  most  gratifying  letter 


daily  column. 


teacher — to  say  nothing  of  two 


out  a  perch.” 


I’ve  received  recently,”  she  said,  opera  on  a  Memphis  radio  sta 


Her  next  venture  was  .soap  teen-agers  ...  all  of  whom  give 


Frequently  her  columns  are  “was  from  a  young  bride  who 
aimed  at  helping  to  straighten  said  her  mother  used  to  make 

her  read  my  columns  and  she 
work,  thought  I  didn’t  know  what  I 
was  talking  about.  But  as  a 
bride  she  is  reading  them  be- 


out  some  of  the  complexities  in 
modem  day  living  .  . 
home,  marriage,  family. 

An  attractive  red-head  with 


tion  where  she  dramatized  and 
acted  in  a  radio  series  called 


me  ideas  for  colxunns.”  She’s 
just  as  likely  to  get  an  idea 
from  the  electrician,  the  hair 


“Secrets  of  Happiness.”  This  dresser,  or  a  magazine  article, 
program  stimulate  a  flow  of  (“I  spend  more  time  reading 
sincere  and  appealing  lettei-s  than  I  do  writing,”  she  adds.) 

Her  son  Pete  will  graduate 


from  women  seeking  advice.  In 

next  door  neighbor  appeal — soft  cause  they  interest  her  more  answering  their  questions  Miss  from  high  school  in  June  and 
voice,  kind  word,  and  a  cup  of  than  anything  in  the  ^per,  and  Millett  built  up  a  warm  under-  will  seiwe  six  months  in  the 
flour,  if  necessary — Ruth  Mil-  she  hopes  I’ll  go  on  writing  them  .standing  of  the  problems  of  the  army  before  going  to  college, 
lett’s  homey,  down-to-earth  qual-  ^  that  when  she  has  a  daugh-  average  woman  and  immediately  Daughter  Lynne  will  enter  the 
ity  is  as  much  a  part  of  her  ter  she  can  make  them  ‘require<l  recognized  the  possibilities  of  University  of  Texas  next  fall. 


writing  as  it  is  of  her  personal¬ 
ity. 


reading’  for  her. 


‘I  like  writing  columns  that  ture. 


regfular  counseling  of  this  na-  living  on  campus  rather  than  at 


Her  Family 


either  make  a  reader  chuckle 
or  say  to  him.self,  ‘I  have  never 


home. 

The  extra  time?  “I’d  like  to 
write  a  novel  that  shows  the 


In  1937,  NBA  Service  asked 
M  iss  Millett  to  write  a  daily 

Her  husband.  Dr.  Frederick  thought  of  it  in  just  that  way  newspaper  column  dealing  with  complexity  of  modem  women’s 
Lowery,  is  an  orthopedic  sur-  before.’  Writing  a  column  that  the  day-to-day  problems  of  life.” 
geon;  her  17-year-old  twins,  does  either  of  these  things  gives 


Pete  and  Lynne,  are  Texans  to  me  a  sense  of  accomplishment, 
the  core,  although  they  were  The  ones  I  fear  will  do  neither 

bom  in  Iowa;  and  a  Labrador  are  pure  drudgery.”  ’  ^ 

retriever  named  Sam  is  the  Ruth  Millett  tries  to  give  each  ®®'***y  o  lollies 
family  pet.  letter  a  personal  reply.  She  A  new  readership  study  of 

Their  sprawling  white  brick  doesn’t  have  a  secretary  to  an-  daily  newspapei-s  vdll  be  made 
homo  is  set  on  the  top  of  a  hill  -‘wer  letters  “because  I  don’t  by  the  Bureau  of  Advertising, 
overlooking  the  city  from  one  vvant  form  letters  sent  out  to  ANPA,  and  Publication  Re¬ 
side  and  the  foothills  from  the  readers  with  problems  and  I  search  Service. 


other.  certainly  don’t  want  anyone  else 

"Incidentally,”  Mrs.  Lowery  handing  out  advice  under  my 
says,  “the  most  fun  I’ve  ever  name.” 


had  was  planning  this  house.” 

Inside  .  .  .  the  busy  activity 

of  a  home  with  two  teen-age  _  _  _  _ 

thildren  and  a  doctor  in  the  Texas,  spent  her  girlhood 


College  Counselor 

Ruth  Millett  was  bom  in 
in 


bouse  .  .  .  phone  calls  for  him,  Tennessee,  and  lived  in  half  a  papers  are  in  Boston,  Chicago, 


Beach,  Calif.;  Milwaukee,  Okla- 


fnends  visiting  the  twins  —  dozen  other  states  before  re- 
js^ing  to  records  or  watching  turning  here  some  years  ago. 

TV.  Sam  barking!  In  1934  she  graduated  from  the  homa  City,  and  Philadelphia, 

A  few  steps  away  is  a  com-  University  of  Iowa’s  School  of  Dr.  Howard  D.  Hadley,  re- 
mation  bedroom,  sitting  room.  Journalism  and  joined  the  fac-  search  vicepresident  of  the  Bu- 
/^ing  room,  and  office  with  ulty  of  the  Northwest  Missouri  reau,  said  his  organization  has 
ilt-in  desk,  bookshelves,  etc..  State  Teachers’  College  at  Mary-  invited  advertisers  of  products 
*  ere  Ruth  Millett  writcis  her  ville,  Missouri.  with  appeal  to  men  to  partici- 

j^mns  and  answers  her  fan  Responsible  for  the  social  life  pate  in  the  tests  by  placing  ads 
ntera  (almost  half  of  which  of  the  campus,  she  got  much  of  in  the  newspapers  to  be  covered, 
•^rom  men).  her  experience  in  the  field  of  All  national  ads  of  1,000  lines 

ihe  letters  that  amuse  her  human  relations  there.  At  24,  and  over  are  included. 

“It  •  readers  who  say,  Ruth  became  acting  dean  of  Plans  are  being  made  for 

I .  “  obvious  that  you  are  an  women  and  in  that  capacity  was  more  Tuesday  studies  of  men’s 
•naid”  or  “It’s  all  right  for  counselor  to  400  girls.  A  test  on  readership  in  the  fall. 

editor  BC  publisher  for  May  2,  1959 


‘First’  Pleaded 
For  Advertising 

Protection  of  the  First 
Amendment  is  being  sought  for 
advertising  material  in  a  case 
which  grows  out  of  the  Post 
Office  refusal  to  transmit  post¬ 
cards  bearing  a  picture  of 
Goya’s  “The  Naked  Maja.” 

United  Artists  Corporation, 
distributors  of  a  film  based  on 
the  Goya  painting,  filed  a  brief 
this  week  with  a  Post  Office 
Columbus,  Ohio;  Houston,  Long  hearing  examiner  which  con- 


On  three  Tuesdays,  one  each 
in  the  months  of  April  (field 
work  completed).  May  and  June, 
eight  newspapers  in  as  many 
cities  will  be  studied,  each  study 
involving  40  men  for  a  total  of 
320  interviews.  The  eight  news- 


tended  that  advertising  enjoyed 
the  same  gpiarantees  of  fr^om 
of  press  as  accorded  to  newspa¬ 
pers,  books  and  magazines. 

The  movie  company’s  brief 
alleged  the  Post  Office  was  at¬ 
tempting  “illegal  prior  censor¬ 
ship”  without  due  process. 

The  Post  Office  Department’s 
brief  chargfed  the  postcards  con¬ 
stitute  a  commercial  exploitation 
of  sex  to  promote  a  motion  pic¬ 
ture  and  are  obscene. 
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ABC  Issues 
I  New  Guide 
f  On  Reports 


Cars  and  Cokes  Lead 
In  Millionaires’  Club 


Cars  and  Cokes  g^et  the  big-  The  other  cars,  and  their  news- 
gest  push  in  newspaper  adver-  paper  expenditures,  are:  Ford, 
tising.  $9,634,328;  Oldsmobile,  $6,026,- 

Ninety  individual  products  637 ;  Plymouth,  $5,646,351 ;  and 
and  services  received  newspaper  Buick,  $4,796,216. 
promotion  in  excess  of  one  mil¬ 
lion  dollars  in  1958. 

High  on  the  list,  after  cars  Qlga  Curtis  Joins 
and  Coke,  were  some  brands  o  i  »  c 
of  cigarete  and  air  travel.  It  *  uraoe  8  dtan 
wasn  t  until  15th  position  that  The  appointment  of  Olga 
whiskey  showed  up.  Curtis  to  Parade’s  editorial  staff 

The  annual  listing  of  newspa-  was  announced  this  week  by 
per  expenditures  by  1,514  com-  Jess  Gorkin,  editor, 
panies  for  3,790  individual  items  Miss  Curtis  started  as  a 
appears  in  this  issue  of  E&P,  “stringer”  for  the  Long  Island 
beginning  on  Page  56.  It  was  Star-Journal  at  the  age  of  16. 
compiled  by  Media  Records,  Inc.  Since  then,  she  has  worked  with 
for  the  Bureau  of  Advertising,  the  Associated  Press  in  New 
ANPA.  York  and  in  Denver.  In  1951 

Five  makes  of  automobiles  she  joined  INS  and  in  1955  was 
held  the  top  positions  in  what  named  women’s  editor.  She  held 
might  be  termed  the  “Million  this  post  until  1958  when  INS 
Dollar  Newspaper  Advertisers  was  merged  with  the  United 
Club.”  Chevrolet,  with  a  total  Press.  Since  then  Miss  Curtis 


Chimo 

First  phase  of  a  five-part  sit ' 
rational  program  designed  to 
explain  information  in  Audit  Re¬ 
ports  and  Publisher’s  State¬ 
ments  was  released  here  by  the 
Audit  Bureau  of  Circulationa  in 
the  form  of  a  new  booklet,  “Ao 
ABC  Guide  to  Daily  Newspaper 


$2500  PRIZE — Joseph  Kahn,  Now  Reports. 
York  Post,  received  the  Albert  Indivr 

Lasker  Medical  Journalism  Award  daily  n 
in  the  newspaper  category  for  a  Dt; 

series  on  "Controversy  Over  Con- 
traceptive  Counselling  in  New  &  ■  , 

York  Municipal  Hospitals."  The  h 

prize  is  $2500  and  a  silver  statu-  -Series  W 
ette  of  the  Winged  Victory  of  visual 
Samothrace.  ABC  it 


The  Millionaire  Brands 


Hypothetical  Papers 

“An  ABC  Guide  to  Daily 
Newspaper  Reports”  is  a  24- 
page,  two-color  booklet,  visual¬ 
izing  parts  of  the  hypothetic 
“Dover  (Ind.)  Daily  Caill,”  Audit 
Report  and  discussing  the 
Bureau’s  method  of  establishing 
and  updating  city  and  retail 
trading  zone  definitions. 

The  Bureau  was  assisted  in 
the  preparation  of  the  infonna- 


1.  Chevrolet  Cars  . 

2.  Ford  Cars . 

3.  Oldsmobile  Cars  . 

4.  Plymouth  Cars . 

5.  Buick  Cars . 

6.  Mercury  Cars . 

7.  Coca-Cola . 

8.  Kent  Cigarets . 

9.  Pontiac  Cars . 

10.  Cadillac  Cart . 

11.  Eastern  Airlines,  Inc . 

12.  Pall  Mall  Cigarets . 

13.  Rambler  Cart .  . 

14.  Pepsi-Cola  . 

15.  Seagram't  7-Crown  Whiskey . 

16.  Winston  Cigarets  . 

17.  American  Airlines,  Inc . 

18.  Chrysler  Cars . 

19.  Wesson  Oil  (Hunt  Foods)  . 

20.  Gulf  Gasoline  &  Oils . 

21.  Dodge  Cart  . 

22.  Edsel  Cart  . 

23.  Trant  World  Airlines,  Inc . 

24.  Rheingold  Beer  (Liebmann  Breweries) 

25.  Goodyear  Tires  . 

26.  Retail  Drug  Products  . 

27.  General  Foods  Jell-O . 

28.  Shell  Gasoline  &  Oil . 

29.  Chevrolet  Trucks  . 

30.  Prudential  Insurance  Co.  of  America 

31.  Parliament  Cigarets  . 

32.  Sun  Gasoline  &  Oil . 

33.  Hit  Parade  Cigarets . 

34.  National  Biscuit  Crackers . . 

35.  Tareyton  Cigarets . 

36.  Wrigley  Gum . 

37.  Phillips  Gasoline  &  Oil . 

38.  United  Air  Lines,  Inc . 

39.  Socony  Gasoline  A  Oil . 

40.  Standard  Oil  (N.J.)  Gasoline  &  Oil.  . 

41.  Marlboro  Cigarets  . 

42.  Standard  Oil  (Ind.)  Gasoline  &  Oil  .  . 

43.  Goodrich  Tires  . 

44.  Salem  Cigarets  . 

45.  DeSoto  Cart . 


$10,437,555 

9,634,328 

6,026,637 

5,646,351 

4,796,216 

4,147,102 

4,023,772 

3,844,277 

3,704,426 

3,672,186 

3,635,321 

3.610.454 
3,609,474 
3,584,998 
3,095,502 
3,023,154 
2,964,339 
2,826,509 
2,788,091 
2,711,928 
2,707,247 
2,662,991 
2,604,497 
2,548,483 
2,537,188 
2,530,055 
2,520,018 
2,404,875 
2,369,810 
2,348,539 
2,185,218 
2,181,226 
2,091,739 
2,058,735 
1,990,840 

1.982.706 
1,979,026 
1,972,711 

1.968.454 
1,955,101 
1,929,462 
1,929,222 

1.870.707 
1,855,762 
1,851,049 


46.  Swanson  TV  Dinners  (Campbell 

Soup  Co.)  . 

47.  Calvert  Reserve  Whiskey . 

48.  Delta  Air  Lines,  Inc . 

49.  Pan  American  World  Airways,  Inc. 

50.  Beech-Nut  Baby  Foods . 

51.  Saturday  Evening  Post  . 

52.  Colgate  Dental  Cream  . 

53.  Bayuk  Phillies  Cigars . 

54.  L&M  Cigarets  . 

55.  Smirnoff  Vodka . 

56.  Four  Roses  Whiskey  . 

57.  Beacon  Wax  . 

58.  Studebaker  Cars  . 

59.  Ken-L-Ration  (Quaker  Oats) . 

60.  Stripe  Tooth  Paste  (Lever  Bros.)  .  . 

61.  Ivory  Liquid  Detergent  (P&G)  . 

62.  Clorox  (P&G)  . 

63.  Fab  (Colgate-Palmolive)  . 

64.  Standard  Oil  (Calif.)  Gasoline  &  Oil 

65.  Capital  Airlines,  Inc . 

66.  Reader's  Digest  Magazine . 

67.  National  Airlines,  Inc . 

68.  Philip  Morris  Cigarets  . 

69.  General  Electric  Products . 

70.  Zest  (P&G)  . 

71.  New  York  Life  Insurance  Co. 

72.  Budweiser  Beer . 

73.  Greyhound  Bus . 

74.  Simoniz  Floor  Wax  . 

75.  Top  Value  Enterprises  Stamps . 

76.  Seagram's  V.O.  Whiskey . 

77.  Firestone  Tires  . 

78.  Westinghouse  Products  . 

79.  Early  Times  Whiskey  . 

80.  Schenley  Reserve  Whiskey . 

81.  Tang  Instant  Breakfast  Drink 

(General  Foods)  . 

82.  Doubleday  One  Dollar  Book  Club 

83.  Life  Magazine  . 

84.  Minute  Rice  (General  Foods)  . 

85.  Old  Crow  Whiskey . 

86.  Newport  Cigarets . 

87.  Campbell  Soups . 

88.  Lipton  Soups  (Lever  Bros.)  . 

89.  Chevrolet  Used  Cars  . 

90.  Heinz  Baby  Foods . 


tion  in  the  newspaper  booklet 
by  representatives  of  the  Ameri- 
Association  of  Newspaper 


can  _  —  ---  .  . 

Representatives,  Newspaper  Ad¬ 
vertising  Executives  Associa¬ 
tion,  American  Association  o* 
Advertising  Agencies  and  Asso¬ 
ciation  of  National  Advertisers. 

Copies  to  non-members  will^ 
available  on  reque.st  to  .W 


M96!i20  Copies  of  the  new  guide  are 
1,081,738  being  distributed  to  ABC  mem- 

1.154,417  bers. 

project  was  sparked  » 

U  Io!483  Geduna”' 

executive  vicepresident  of  HeaR 
1,101,339  Advertising  Service,  as 

1,099,202  man  of  the  agency  relati^ 

1 ,064,985  committee  of  the  Newspaper  Ad- 

1,058,709  vertising  Executives  Asso^' 

The  brochure  will  be  fol- 
i  Vuz'nin  lowed  by  an  easel  presentab® 

liotiSis  the  Bureau  to  ^ 

I  009,438  spacebuyers  and  advertisers 

i!o05!249  a  $500  prize  slogan  contest. 

EDITOR  ac  PUBLISHER  for  May  2,  1951 


Advertising  News 
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GOLDEN  DOZEN:  1959  V 


Building  New  Agency  On  Merger  Success 


By  Philip  N.  Schuyler 

This  May  marks  the  first  year 
since  the  Erwin- Wasey,  Ruth- 
rauff  &  Ryan  consolidation. 

“And  it  has  been  a  success,” 
David  Benton  Williams,  39-year- 
i  old  president  of  the  merged 
agency  declared  this  week.  “To¬ 
day  on  the  basis  of  that  suc¬ 
cess  we  are  dedicating  ourselves 
to  advance  planning,  not  alone 
for  further  immediate  gains,  but 
also  for  the  long  range  to  give 
even  broader  and  better  serv¬ 
ice  than  is  now  obtainable.” 

Merger  of  Erwin-Wasey  Inc., 
and  Ruthrauff  &  Ryan,  Inc.,  was 
first  discussed  in  September 
1957,  Mr.  Williams  revealed. 
Then  E-W’s  annual  billings 
were  about  $25,000,000;  R&R’s 
over  that  amount. 


Daily 
a  24- 


3  Reasons  for  Merger 

There  were  three  basic  rea- 
I  sons  for  consolidation,  Mr.  Wil¬ 
liams  recalled:  (1)  there  were 
able  people  in  R&R;  (2)  even 
though  we  would  lose  some  ac¬ 
counts  by  merging,  we  were  con¬ 
fident  we  could  hold  enough  to 
make  the  deal  profitable;  and 
(3)  as  a  bigger  company  we 
could  grow  faster  than  as  a 
moderately  size  agency. 

“We  still  think  we  were  right 
on  all  three  counts.  After  los¬ 
ing  some  ground  at  first,  we 
started  gaining  business.  This 
id  Asso-  .j  year  client  billings  will  be 
ertisers-  around  $70,000,000.  In  another 
Oiree  years  we  hope  to  add  20% 
in  total  turnover,  or  another 
114,000,000.” 
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Fee  or  Commission? 

Mr.  Williams  believes  the 

^  trend  in  agencies  is  definitely 
aide  at* toward  service  fees  in  addition 
C  mem-  i;  niedia  commissions.  He  has 

;  no  fault  to  find  with  either 
orVfld  a  ii compensation.  He 

tediman.  I  present  very 

t  Hearst  I  ®  merged  agency’s  in- 

r  from  fees. 

•rlfltkH's  1  problem  has  been  to  arrive 
■t«it  Ad-  f  ”  J  ®  mutually  fair  to  agency 
^oeU- 1  client,”  Mr.  Williams  said, 
he  fob  I  studies  are  constantly  un- 
ontitioii  r  It  is  proving  particular- 

^  to  fix  a  time  basis 

cers  and  f-  5^®^tive  work.  Sometimes, 
I  or  instance,  a  copywriter  will 

^  PUBLISHER 


David  Ben-ton  Williams 


have  a  flash  of  inspiration  and 
turn  out  excellent  copy  in  a 
very  short  time,  and  then  again 
many  hours  of  hard  labor  may 
be  required.  Yet  some  method 
for  charging  fees  for  copy  prep¬ 
aration  may  yet  be  evolved. 

“We  are  convinced  that  there 
are  many  avenues  for  agency 
service  that  can  be  provided  to 
clients  on  a  fair  fee  basis  that 
are  not  earned  now  by  commis¬ 
sions  from  media.  What  an 
agency  should  be  prepared  to  do 
is  to  be  of  service  to  clients 
right  from  the  point  of  manu¬ 
facture  through  the  point  of 
purchase.  We  should  be  expected 
and  able  to  make  contributions 
in  every  area. 

Client  Relations 

“The  best  ideas  leading  to  the 
best  advertising  derive  from 
close  inter-relationships  between 
those  on  the  agency  and  those 
on  the  corporation  being  served. 
It  is  fundamental  that  adver¬ 
tiser  and  agency  executives  must 
understand  each  other’s  prob¬ 
lems,  but  the  burden  rests 
heavier  on  the  agency’s  person¬ 
nel  than  the  client’s. 

“Perhaps  to  give  superlative 

for  May  2,  1959 


service  to  food  accounts,  for  in¬ 
stance,  an  advertising  agency 
should  own  a  part  interest  in  a 
supermaiket.  Then  ideas  could 
be  realistically  tried  out  at  the 
point  of  purchase.  Certainly  we 
must  strive  constantly  to  main¬ 
tain  closer  contact  than  we  now 
do,  even  with  the  help  of  Niel¬ 
sen,  with  such  matters  as  pric¬ 
ing,  deals,  cooperative  adver¬ 
tising,  point-of-purcha.se  materi¬ 
als,  trade  promotions,  consumer 
relations,  and  new^  product  in¬ 
troductions. 

Experimental  .Saleii 

“Selling  ideas  for  advertising 
grow  best  from  making  sales 
yourself.  What  I  hope  to  add 
to  our  agency  at  some  time  is  a 
sort  of  experimental  sales  staff 
as  a  most  important  and  sepa¬ 
rate  department.  We  would  en¬ 
gage  carefully  selected  young 
salesmen  and  put  them  out  in 
groups  of  five  to  do  selling  of 
client  products  to  distributors 
and  retailers.  This  would  be  par¬ 
ticularly  helpful  to  us  back  in 
the  agency  in  ca.ses  of  drug  and 
cosmetic  products.  Other  groups 
would  make  sales  directly  behind 
counters  in  retail  stores.” 


The  interviewer  commented 
that  this  was  .something  like 
“The  Man  from  Cunningham  & 
Walsh.”  C&W  has  its  top  execu¬ 
tives  work  a  week  selling  client 
products.  Mr.  Williams  noted  the 
similarity,  but  pointed  out  that 
his  plan  went  much  further  than 
that  of  C&W. 

“The  young  salesmen  on  our 
payroll  would  work  for  a  long 
period,  probably  a  full  year  or 
even  longer  in  the  field.  It  would 
be  understood  from  the  start 
that  only  two  of  the  five  would 
remain  with  the  agency  in  other 
capacities  after  their  stint  as 
field  salesmen.  But  what  a 
grounding  and  experience  for 
advertising  they  would  then 
have!  Their  ideas  for  advertis¬ 
ing  would  be  much  more  practi¬ 
cal  and  mature.  Then,  while  in 
the  field,  under  strict  supervi¬ 
sion  and  constantly  reporting 
back  to  the  agency,  they  would 
be  sources  of  useful  facts  and 
information  for  all  departments. 

Rack  to  School 

“To  my  mind  all  agency  ex¬ 
ecutives  definitely  should  have 
more  intelligent  understanding 
of  all  phases  of  business  prob¬ 
lems  than  they  sometimes  do. 
What  I  want  to  inaugurate  here 
at  E-W  R&R  is  a  workable 
method  whereby  our  executives 
could  in  rotation  take  that  13- 
week  concentrated  course  in 
business  administration  at  the 
Harvard  University  School  of 
Business.  We  are  working  on 
a  plan  for  that  now.  Such  a 
course  would  increase  their 
value  to  clients  tenfold.  I  be¬ 
lieve  that  after  such  educational 
discipline  they  would  not  only 
have  a  broader  view  of  business, 
but  also  would  work  with  busi¬ 
ness  executives  with  a  little  more 
humility  than  they  sometimes 
show  now.” 

Mr.  Williams  gave  every  evi¬ 
dence  of  thoroughly  enjoying 
this  opportunity  to  devote  time 
to  advance  planning  which  the 
successful  completion  of  the 
merger  has  afforded.  Crucial 
problems  no  longer  crowd  him 
for  immediate  solution  as  they 
once  did.  He  devotes  consider¬ 
able  time  to  client  relations.  He 
(Continued  on  page  18) 
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^Not  Enough  Young  Blood  In  Some  Agencies  ’ 


{Continued  from  page  17)  to  join  us,”  Mr.  Williams  re¬ 
thinks  an  agency  president  must  managing 

keep  on  top  of  every  account  ^iiector  of  Tim^Life  Inc.,  m 
and  be  able  to  discuss  what’s  London.  Now  he  is  running  our 
going  on  intelligently  with  every  European  business  for  us.  Find- 
client.  Finding  right  men  for  ^im  was  one  of  the  best 

the  right  jobs  is  likewise  an  im-  to  happen  to  the  agency, 

portant  presidential  duty.  President  at  35 

“All  of  us  in  top  positions  at  •  «  i  *  i.  a 

this  agency,  however,  are  think-  E-W,  R&R  is  fii-mly  established 


ing  more  about  the  future  than  international  agency.  The 

firm  maintains  two  offices  in 


we  once  could  or  did,”  he  said. 
“What  planning  we  do  is  con¬ 
cerned  with  how  we  can  im- 


Brazil;  two  in  England,  one  in 
London  and  one  in  Newcastle; 


prove  service  to  clients.  Any  o"®  Stockholm  and  may  open 
agency  success  can  only  be  built  office  in  West  Germany. 


on  the  solid  foundation  of  serv- 


Williams,  who  became 


ice,  administered  with  personal  president  of  Erwin-Wasey  in 
courage,  an  obligation  to  tell  1955  at  35,  is  not  the  only  young 
clients  only  the  tiaith,  and  a  man  in  a  top  position  in  the 
thorough-going  mature  experi-  agency.  James  B.  Briggs,  ex- 
ence.”  ecutive  vicepresident,  is  37  years 

Despite  his  rather  young  age, 

Mr.  Williams  talks  with  the  “You  can  argue  the  que.stion 
authority  of  muturity.  The  son  of  youth,”  Mr.  Williams  com- 
of  a  top  advertising  agency  ex-  mented.  “It  has  its  advantages 
ecutive  and  the  cousin  of  Wil-  and  disadvantages.  Detractors 
liam  Benton  who  retired  wealthy  say  too  much  youth  is  bad  for 
after  establishing  Benton  &  an  agency.  But  there’s  not 
Bowles,  Mr.  Williams  has  held  enough  young  blood  in  some 
about  every  position  there  is  in  agencies,  and,  as  a  result  they 
an  advertising  agency.  His  fa-  oHen  become  stuffy  and  slug- 
ther,  Howard  Williams,  whom  gish.  As  a  matter  of  fact  it  de- 
he  succeeded  as  president,  is  now  pends  upon  the  individual, 
chairman  of  the  agency’s  finance  Chronological  time  often  has  lit- 
committee  with  headquartei’s  in  tie  to  do  with  ability.” 

the  Los  Angeles  office.  The  title  -.f  i  ^  u- 

...  r  ..  1  1  r  Mr.  Williams  is  proud  of  his 

of  chairman  of  the  board  of  ,  ,  t  i  j  5  m 

,,  v  I  i.-  j  j!  top  team.  Included  on  it  are 

the  agency  has  been  retired  for  t>  •  m  ^  u  u 

1.  i.  Mr.  Briggs  Mr.  Graebner,  who 

the  time  being,  since  Robert  .  .  j.4.  /-■  m 

.  ,  ,  ,  •  ,  j..  IS  in  his  40  s  Emmett  C.  Mc- 

Watson,  formerly  chairman,  left  i  •  u-  u 

.  j  Gaughey,  also  in  his  40  s  who 

recently  to  become  associated  .  j  i  • 

•'  1C!  AVA/tiir  in/tcinvACiHonr  in 


..1-  T-  J  A  T  IS  executive  vicepresident  in 

e  u  nei  genc>,  nc.  charge  of  West  Coast  operations. 

Phi  Bela  Kappa  and  Roswell  W.  Metzger,  in  his 

early  50’s,  who  is  chairman  of 
Mr.  Williams  was  graduated  agency’s  executive  commit- 
Phi  Beta  Kappa  and  magnum  tee  and  in  charge  of  the  Central 
cum  laude  in  romance  languages  Division.  All  these  men  are 
from  Haiward  in  1942.  At  the  members  of  the  board  of  direc- 
university  he  dipped  his  toes  in  tors.  Harry  D.  Way,  also  in  his 
advertising  waters  on  the  Har-  40’s,  was  recently  made  an  ex- 
vard  Lampoon  and  selling  ads  ecutive  vicepresident,  and  man- 
for  the  Hasty  Pudding  Show’s  ager  of  the  New  York  office, 
program.  ,  ,,  . 

,,  ,  ,  Mr.  Williams  and  Mr.  Briggs 

That  s  really  very  bad  prepa- 

ration,  he  commented.  the  present  time,  but  this 

From  college  he  went  right  will  change  over  the  years  when 
into  World  War  II,  serving  in  options  will  be  released  to  others 
counter-intelligence  —  “nothing  on  the  staff.  Now  there  are  148 
brave  or  exciting,  but  really  employe  non-voting  stockholders, 
good  experience.”  In  1945  he  ,  ...  .  ,  .  , 

started  in  the  traffic  department  addition  to  those  previously 

of  Envin-Wasey’s  Chicago  office,  n^ntioned,  the  agency  also  has 


Foreman  Exports,  Early  Times 
and  Old  Forester  (the  agency  al¬ 
ready  had  the  domestic  brands) ; 
Devoe-Raynolds ;  Union  Oil  Com¬ 
pany,  taken  from  Young  &  Rubi- 
cam,  Inc. ;  the  Personal  Products 
Division  of  Johnson  &  Johnson; 
Lanolin  Plus  and  Rybutol  han¬ 
dled  out  of  Chicago;  several 
Safeway  products  and  the  corpo¬ 
rate  Safeway  campaign  in  San 
Francisco;  KLM,  the  Royal 
Dutch  Airlines,  Popsicle,  manu¬ 
factured  by  the  Joe  Lowe  Corpo¬ 
ration  ;  Aalborg- Akvavit ;  the 
Campana  Company’s  Tampon 
Pursettes;  Roses  Lime  Juice  Co., 
and  Noi-thrup  Aircraft. 

Newspaper  and  print  adver¬ 
tisers  include  Brown-Foreman, 
KLM,  Dutch  Master  cigars, 
Rootes  Motors;  and  the  Carna¬ 
tion  Company. 

All  agency  executives  are  ac¬ 
tive  on  the  new  business  front, 
selling  as  a  group.  The  kind 
of  business  being  currently  so¬ 
licited,  according  to  Mr.  Wil¬ 
liams,  are  proprietary  and  food 
accounts. 

Media  Philosopliy 

Mr.  Williams  appreciates  the 
importance  of  media  selection 
and  has  foimiulated  his  own  defi¬ 
nite  philosophy  on  the  question. 

“Each  account  demands  its 
own  different  media  foi*mula,” 
he  maintained.  “So  many  people 
think  that  TV  answers  every 
advertising  prayer.  That’s  just 
not  true.  We  are  only  beginning 
to  understand  the  broad  dimen¬ 
sions  of  TV  and  it  can  be  tre¬ 
mendously  successful  as  an  ad¬ 
vertising  medium  if  properly 
used. 

“But  there  are  many  products 
that  don’t  need,  and  cannot  be 
sold  by  TV.  You  can  be  posi- 


I 


tive  that  print  —  newspapers  , 
and  magazines  —  have  never 
been  nor  ever  will  be  under-  I 
estimated  in  this  agency.  It  " 
really  began  to  appear  by  the 
actions  of  some  agencies  that 
they  thought  people  had  forgot¬ 
ten  how  to  read.” 

Individual  vs.  Mass 

Governing  the  creative  side 
of  advertising,  the  E-W,R&R  as 
described  by  Mr.  Williams,  is 
that  the  “appeal  must  be  di¬ 
rected  primarily  to  the  indivi¬ 
dual,  rather  than  to  the  mass.” 

“People  are  generally  too 
smart  to  be  influenced  by  broad 
mass  appeals  that  usually  cen¬ 
ter  around  the  lowest  common  I 
denominator,”  he  said.  “When 
you  are  talking  in  advertising  1 
as  one  individual  to  another  you 
are  most  likely  to  be  truthful, 
sincere  and  therefore,  compel¬ 
ling.” 

Family  Talk 

In  other  words,  Mr.  \Villiams 
wants  advertising  copy  to  be 
the  sort  he  would  talk  to  his 
own  family  and  friends.  It  riles 
him  to  listen  to  detractors  of 
the  advei'tising  business,  people 
who  have  gained  their  ideas 
from  silly  mass  appeal  type  ad¬ 
vertising  or  have  read  some  of 
the  novels  and  books  about 
Madison  Avenue. 

“We  all  want  very  badly  to 
have  our  new  consolidated 
agency  a  terrific  success,”  he 
concluded.  “Nothing,  of  course, 
comes  easily  in  this  world.  But 
if  you  apply  logic,  intelligence 
and  effort  you  are  apt  to  get 
what  you  want.  Here  at  E-W, 
R&R,  we  definitely  feel  that 
we’re  coming  along.” 


Grant  Leads  Variety  Linage 


Experience  as  a  copywriter  fol¬ 
lowed  in  the  Seattle  and  Los 


offices  in  San  Francisco,  two  in 
Texas  —  Dallas  and  Houston  — , 


Angeles  branches.  In  the  latter  St-  Paul,  Minn.,  and  one 

branch  he  eventually  became  an  Philadelphia,  The  only  office 
account  executive.  It  was  in  that  since  the  merger  was  in 

capacity  that  he  first  came  to  Cincinnati,  which  was  handling 
the  New  York  office  in  1951,  mostly  local  business, 
returning  again  to  Los  Angeles.  Clients 

In  1953  he  was  sent  to  London 

to  find  a  managing  director  for  Among  new  accounts  most  re- 
the  London  office.  cently  added  are  three  divisions 


“After  several  months  I  found  of  American  Cyanamid.  Others 
and  persuaded  Walter  Graebner  since  the  merger  include:  Brown- 


For  the  first  time  in  history 
a  detailed  breakdown  of  adver¬ 
tising  linage  by  chain  variety 
stores  was  made  by  Variety 
Store  Merchandiser,  trade  pub¬ 
lication  in  the  $4  billion  variety 
field.  The  study  reveals  a  de¬ 
cided  trend  which  observers 
w'ere  aware  of  but  had  no  com¬ 
plete  factual  knowledge  about 
— that  the  variety  chains  were 
spending  large  sums  of  money 
in  advertising  in  their  store 
communities,  an  indication  of 
a  dramatic  shift  in  marketing 
strategy  within  the  past  few 
years. 

The  study,  first  of  a  series  of 
yearly  studies,  was  made  in  132 
cities  with  412  newspapers,  rep¬ 
resenting  75%  of  the  combined 
daily  and  92%  of  combined  Sun¬ 
day  circulation. 


The  tabulation  shows  W.  T. 
Grant  to  be  leading  the  variety 
chain  with  17,295,000  lines  of 
ads  placed  in  newspapers  for 
an  increase  of  11.3%;  F.  W. 
Wool  worth  had  the  greatest  in¬ 
crease  in  advertising  space  used 
with  6,966,799  lines  for  217.3% 
gain;  S.  S.  Kresge  placed  4,669,- 
069  lines  for  an  increase  of 
9.8%;  G.  C.  Murphy,  2,060,481 
lines  for  a  50.7%  increase;  and 
S.  H.  Kress,  1,161,993  lines  for 
a  211.4%  increase.  Placing  less 
than  a  million  lines  were:  But¬ 
ler  Bros.,  Neisner  Bros.,  H.  L- 
Green,  Ben  Franklin  Stores,  Mc- 
Crory  Stores,  McLellan  Stores, 
and  Rose’s  Stores. 

J.  J.  Newberry  Co.,  was  the 
only  chain  with  a  decrease  iu 
linage  with  a  9.7%  loss. 
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San  Francisco 


Drive  To  Aid 
Grocers  Set 
By  Oregonian 


Kudner 
Award  To 
Cliff  Field 


Portland,  Ore.  „  „  it«w1  annual  Arthur  Kud- 

An  educational-merchandising  ***  ^  ner  Award  for  “excellence  in 

program  designed  to  help  food  In  addition  to  promoting  the  creative  writing  for  institu- 
advertisers  get  greater  results  program  with  a  heavy  newspa-  tional  advertising”  was  pre- 
and  more  sales  from  their  ad-  per  insertion  schedule,  the  Ore-  sented  by  the  Arthur  Kudner 
vertising  dollars  has  been  gonian  is  using  a  two-week  satu-  Foundation  to  Clifford  Field  of  m-i 

launched  by  the  Portland  Ore-  ration  on  radio,  live  spots  ad-  Ogilvy,  Benson  &  Mather,  Inc.,  ’ 

gonian.  jacent  to  TV  news  programs,  at  the  annual  meeting  of  the  ^  ; 

The  program  is  aimed  at  the  direct  mail,  a  door-to-door  cam-  American  Association  of  Adver-  ‘  « 

homemaker,  showing  how  she  paign  utilizing  its  2,500  carrier-  tising  Agencies,  White  Sulphur  ''  “  ‘ 
can  save  money  and  get  the  salesmen,  3,000  newspaper  rack  Springs,  W.  Va.  battle-heavy  am 

maximum  out  of  the  family  food  displays  throughout  the  Port-  This  year’s  winning  advertise-  still  the  royal  ci 

budget  by  using  the  food  ads  in  land  metropolitan  area,  and  a  ment  was  prepared  for  the  Brit-  honi  soil  qui  me 
the  daily  newspaper.  grocery  shoppers’  parking  lot  ish  Travel  Association.  A  four  “When  you 

„  ..  1  p  •  contest  with  cash  awards.  color  photograph  of  Henry  VII’s  make  yourself 

Ota  oint  Richard  K.  Millison,  Oregon-  Chapel  in  We 

A  three-month  research  cam-  ian  public  relations  director,  re-  illustrated  Mr. 

paign  conducted  by  the  Oregon-  ports  that  grocers  in  the  Port-  “Tread  softly  p 

ian  indicated  that  a  family  of  land  area  have  received  the  spe-  sleep  of  kings, 

four  could  make  an  average  cial  merchandising  campaign 
weekly  savings  of  $2.97  after  with  a  great  deal  of  enthusiasm. 

checking  the  food  ads  and  shop-  It  is  hoped,  he  said,  that  the  pro-  judges :  John  P.  Cunningham, 
ping  at  the  advertising  store  of  gram  will  stimulate  the  house-  chairman  of  the  board,  Cunning- 
their  choice.  The  $2.97  savings  wife  into  greater  reading  of  ham  &  Walsh,  Inc.,  Charles  H. 
is  the  focal  point  of  the  pro-  food  ads  before  going  on  her  Brower,  president,  Batten,  Bar- 
gram.  weekly  shopping  spree,  result-  ton. 

Advertisements  in  the  Ore-  ing  in  greater  sales  for  Oregon- 
gonian,  ranging  in  size  from  ian-advertising  grocers  at  no 
half  pages  to  one-column  fillers,  extra  cost. 


ield’s  headline,  of  the  thirty  great  cathedrals, 
t  the  long,  long  “Their  great  names  thunder! 
(see  cut).  Durham  and  Armagh.  Or  they 
The  advertisement  was  unani-  chime!  Lincoln  and  Canterbury, 
mously  selected  by  this  year’s  And  sometimes  they  whisper. 

~  ~  Winchester,  Norwich,  Wells  and 

Salisbury.  Take  a  map  and  a 
good  guide  book.  Then  make 
your  choice. 

Durstine  &  Osborn,  Inc.  “Each  cathedral  transcends 
and  George  Gribbin,  president,  the  noblest  single  work  of  art. 
Young  &  Rubicam,  Inc.  It  is  a  pinnacle  of  faith  and  an 

Mr.  Field,  a  native  of  London,  centuries.  It  is  an  offer- 

England,  came  to  this  country  '"S  of  human  hands  as  close  to 
12  years  ago  and  joined  Ogilvy,  Abraham  as  it  is  to  Bach.  Listen 
Benson  &  Mather  in  1955.  He  the  soaring  choirs  at  even- 
was  named  a  vicepresident  and  *5ong.  And,  if  possible,  go  a 
copv  supervisor  in  1958.  Christmas. 

„ ,  .  „  ,  .  “You  will  rejoice  that  you 

EdAvin  C/OXy  cii&ixmsiTiy  Ivcnyori  Hid  ** 

&  Eckhardt  and  chairman  of  the  ’  ^ 

4-A  Committee  of  the  Board  on  _  ,  ,  .  „ 

Improvement  of  Advertising  Rambler  Agency  S>ets-Lp 
Content,  made  the  award  —  a  Separate  Ad  Department 
bronze  medal  and  $500  in  cash  .  ,  ,  , 

-  at  the  Greenbrier.  ,  ^  complete  advertising  sen.« 

„  ,  .  ,  .  department  for  Rambler  auto- 

The  Kudner  Award  is  spon-  ^^^ile  dealer  groups  and  associ- 
sored  by  the  Arthur  Kudner  ^^ions  across  the  country  has 
Foundation  set  up  in  memory  organized  within  Geyer, 

of  the  late  Arthur  Kudner,  ^  ^  BaWavd,  Inc. 

President  and  Founder  of  the  announced  last  week  bj 

New  York  advertising  agency  M.  Ballard,  president 

that  bears  his  name.  He  was 
chairman  of  the  4-A  in  1934- 
1935.  The  Association’s  Commit¬ 
tee  on  Improvement  of  Advertis¬ 
ing  Content  has  agreed  to  help 
administer  the  award,  to  be  pre¬ 
sented  yearly  at  the  Ta  annual 
meeting. 

Winning  Copy 

The  prize  winning  copy  fol¬ 
lows:  . .  . .  . . 

“This  is  Henry  VII’s  chapel  office  of  the  agency, 
in  Westminster  Abbey.  These  Dealer  Service  Depart- 

windows  have  filtered  the  sun  ment  will  function  as  an  entity 
of  five  centuries.  They  have  also  offering  full  advertising  agency 
seen  the  crowming  of  twenty-  service  to  the  Rambler  dealer 
two  kings.  groups  as  individual  accounts, 

“Three  monarchs  rest  here  with  Nyland  reporting  to  Bal- 
now.  Henry,  Mary  and  Eliza-  lard.  The  operation  will  have  the 
beth.  Such  are  their  simple  full  support  of  the  Geyer  auto 


POSITION 


O.K - in  CHARLESTON,  S.  C 


pvifatC'/ 


In  the  growing  Charleston  area  nearly  everyone  "READS"  his  daily 
newspapers.  The  POST  •  NEWS  &  COURIER,  because  of  its  fearless, 
honest  reporting  of  the  NEWS  that  affects  some  250,000  people  within 
its  influence,  are  carefully  READ  . . .  right  down  to  the  obituaries.  Ad¬ 
vertisements  in  these  newspapers  get  the  same  careful  READING... 
these,  too,  ore  NEWS! 


vicepresident 


trative  assistant  to  the  president 
and  is  setting  up  headquarters 


SELL  THIS  BIG  MARKET  WITH 
THE  NEWSPAPERS  THAT  ARE  READ 


the  new  york 


market 


In  a  normal  month  5,740,000  New  York  women 
buy  toilet,  hand,  or  bath  soap.  Their  purchases  for 
toilet,  dishwashing  and  family  laundry  are  measured 
in  PROFiLE-2nd  Edition. 

Profile  is  a  massive  analysis  of  buying  habits  and 
consumer  characteristics  in  4,730,000  New  York  City 
and  suburban  households. 

Included  in  Profile  are  readership  data  that  show 
exactly  the  value  of  each  New  York  City  newspaper 
audience,  and  its  share  of  the  whole  market.  This  data 
alone  can  help  you  plan  marketing  programs  more 
intelligently  and  resultfully,  make  your  sales  efforts 
and  advertising  more  effective. 

If  you  do  business  in  New  York,  or  want  to — you 
owe  it  to  yourself  to  discover  the  significant  new  data 
in  Profile.  Presentation  by  appointment  only.  Call 
any  New  York  News  office. 

The  Daily  News  has  2,340,000  women 
purchasing  toilet,  hand  or  bath  soap 

590,000  more  than  all  other  morning  papers 
670,000  more  than  ail  evening  papers 
1,530,000  more  than  the  Mirror 
1,600,000  more  than  the  Journal-American 
1,730,000  more  than  the  Times 
1,850,000  more  than  the  Post 
1,900,000  more  than  the  World-Telegram  &  Sun 
2,010,000  more  than  the  Herald  Tribune 
Source:  Profile  of  the  Millions — 2nd  Edition 

THE  H  NEWS,  New  York^s  Picture  Newspaper 

More  than  twice  the  circulation,  daily  and  Sunday,  of  any  other  newspaper  in  America. 

News  Building,  220  East  42nd  St.,  N.  Y.  17 — Tribune  Tower,  Tribune  Square,  Chicago  11 — 155  Montgomery  St.,  San  Francisco  4 
3460  Wilshire  Blvd.,  Los  Angeles  5 — Penobscot  Bldg.,  Detroit  26 — 27  Cockspur  St.,  London  S.W.  1,  (England 
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linage  picture.  The  publishers  impression  that  our  linage  pic-  iinimiimiHiiimiM’iiniiiiiriiiiTv-^ '  ■■w . . . 

LOBBY  UNES  seem  a  lot  less  blue  than  they  ture  has  brightened  since  this 

The  Question  year.”  time  last  year.”  Phila.  Daily  News 

•  C.  W.  Brocker,  national  ad-  •  Jack  Kent,  vicepresident,  ll„„a  AH 

How  is  your  total  linage  run-  vertising  manager  for  New  Ward-Griffith,  and  president,  unique  ^^u  ocnes 

ning  for  the  first  quarter  of  this  York  area.  New  Haven  (Conn.)  New  York  Chapter,  American  A  series  of  full-page  ads  (vit 
year  compared  with  same  period  Register:  “Our  linage  is  gen-  Association  of  Newspaper  Rep-  Lavenson  Bureau  of  Advertis- 

of  last  year?  erally  up.  We’re  ahead  for  resen tatives :  “Linage  of  some  ing,  Inc.)  for  the  Philadelphia 

Where  Asked  January;  off  a  bit  in  Febniary;  of  our  papers  is  up;  down  for  Daily  News  has  been  running  in 

but  up  for  March  and  April.”  others.  But  generally  speaking,  the  Philadelphia  Inquirer,  Nev 

Lobby  and  halls  of  the  Wal-  •  Raymond  H.  Rhodes,  as-  linage  for  the  35  newspapers  we  York  Times,  and  the  News 

dorf -Astoria  Hotel  during  the  sistant  to  publisher,  San  Jose  represent  is  up.  April  linage  itself,  to  tell  readers  of  grains 

73rd  annual  convention  of  the  (Calif.)  Mercury  &  News:  gains  are  showing  strong  thus  in  circulation  and  linage. 

ANPA.  “From  January  to  Febi-uai-y  14  far.”  Situations  such  as,  “You  never 

— —  our  linage  was  ahead  lO*;^.  •  Charles  W.  Staab,  business  know  what’s  behind  a  door  .  . . 

The  Answers  Then  the  strike  hit.  We  look  manager,  Cincinnati  Enquirer:  until  you  look”,  “You  never 

•  George  C.  Werz,  business  ^  settlement,  but  can’t  say  “We  are  very  optimistic  at  the  know  what’s  under  an  Easter 

manager,  Utica  (N.  Y.)  Press  &  Enquirer.  Local  business  condi-  bonnet  .  .  .  until  you  look,”  and 

Observer-Dispatch:  “Our  local,  ®  ^chaub,  vicepresi-  tions  are  improved  over  last  “You  never  know  where  beauty 

national  and  classified  linage  Decatur  (Ill.)  Herald  &  year  and  so  is  local  linage.”  begins  .  .  .  until  you  look”,  are 

was  up  for  Febniary,  March  and  “Our  national  and  lo-  •  S.  B.  Whittenberg,  publish-  pictured  photographically  in 

April.  Last  year  we  adopted  linage  is  up.  Classified  re-  er,  Amarillo  (Texas)  Globe  now-it’s-hidden,  now-it’s  seen 
an  all-day  rate  ’on  national  mains  unchanged.  It’s  too  soon  riwe.s:  “Business  conditions  in  layouts. 

which  has  been  a  big  help.  I  to  tell  whether  or  not  lotal  Sell-  our  area  seem  to  be  favorable.  Two  direct  mail  follow-up 

feel  that  1959  will  be  a  good  contributed  to  the  im-  Our  local  linage  is  up.  So  is  pieces  were  based  on  the  same 

year  in  general  and  most  other  Piovement.”  national,  but  not  as  much  as  lo-  theme  and  were  sent  to  general 

newspapermen  I’ve  talked  to  ®  Joseph  M.  Cleary,  general  cal.  and  food  advertisers, 

feel  the  same  way.  Incidently,  manager,  Bradford  (Pa.)  Era:  •  William  J.  Hay,  general  Walter  A.  Spiro,  executive 

our  newsprint  requirements  are  “Both  local  and  national  linage  advertising  manager,  Passaic-  vicepresident,  and  Charles  Shaf- 
up  4%  for  the  year  to  date.”  ai'e  up,  although  latter  isn’t  up  Clifton  (N.  J.)  Herald-News:  fran,  account  executive,  both  of 

•  Philip  S.  Weld,  publisher,  as  much  as  local.”  “You  might  say  that  April  will  the  Lavenson  Bureau,  handled 

Gloucester  (Mass.)  Times:  “Our  #  Robert  Murphy,  assistant  mark  our  levelling-off  period,  the  ad  series  for  the  Daily 

total  linage  is  running  6%  to  publisher,  Bayonne  (N.  J.)  vvere  down  linagewise  in  News. 

ahead  of  this  time  a  year  ago.  Times:  “I’m  primarily  con-  January,  Febniary  and  March. 

Total  Selling’s  auto  campaign  cerned  with  the  mechanical  side  April  looks  piod.  From  all  in- 

certainly  helped  improve  jour  o^  our  operation,  but  it  is  n^  ye?r  arthe^  six'^-mS  m^Jkl^If  e^er,  for  April  our  national  Im- 

v'-r-t' r V 4*  v  ' -  - 31*0  W0*1I  1)0  Id  foi*  th0  V031*  ^TTl©  3\ltOITlOtlV6 

I  •  James  K.  Guthrie,  vicepres-  Program  of  the  Total  Selling  ef- 

T/ _ _ '  \  ViSSlS  ident,  San  Bernardino  (Calif.)  instrumental  ir 

X  \  \^  \  Sun-Telegram:  “Local  display  giving  us  an  8%  increase  in  au- 

X  X  \  y’TnSit  1  advertising  has  come  back  tomotive  linage.  We  had  If 

strong.  In  March  w’e  equalled  dealers  participate  in  oui 

our  record  month  of  1957.  Sad-  Better  program  thii 

ly  bent  national  advertising  has  mouth  to  which  we  donated  6,00( 
also  started  to  unbend.”  promotional  display 

•  Buell  W.  Hudson,  publish-  «  two-week  period.  Oni 

-  -  Call:  significant  thing  happened  as  i 
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er,  Woonsocket  (R.  1.) 

“We’re  off  on  total  linage  for 
the  quarter,  but  we’re  up  for 
each  month.  We  were  up  159r 
in  January,  15%  in  February; 
8%  in  March.  April  is  going 
to  be  a  good  month.” 

•  Richard  E.  Beeler,  adver¬ 
tising  director,  Altoona  (Pa.) 
Mirror:  “Total  linage  is  up 
about  4%.  National  is  off  11% 
and  classified  is  up  12%.  How- 
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Springfield,  Illinois,  is  the  capital  of  the  state  . . .  and  the  economic  capital 
of  eleven  prosperous  counties. 

Agriculture,  industry,  and  government  payrolls  keep  the  economy  strong, 
balanced,  stable. 

For  capital  coverage  of  this  capital  market,  turn  to  the  Illinois  State  Journal 
and  Illinois  State  Register.  These  two  newspapers  give  you  100!?  coverage 
of  Sangamon  County  ( Springfield)  and  61.6!c  coverage  of  the  entire  eleven- 
eounty  trading  area.  .And  lx)th  newspapers  offer  the  100!?  impact  of  top 
quality’  R.O.P.  color. 

3IUtniit0  Hanxnvci 

ILLINOIS  STATE  REGISTER 

“The  Rinf’  of  Truth” 


15  "Hometown"  Newspapers  coverini  Springfield,  Illinois —  Northern  Illinois  —  Greater  los  Angeles  — 
and  San  Diego,  California  .  .  .  Served  by  the  COPLEY  Washington  Bureau  and  the  COPLEY  News  Service. 
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Snow  Crop  ‘Squeezes 
New  Juice  from  Ads’ 


Not  long  ago  the  Snow  Crop 
Division  of  Minute  Maid  Corpo¬ 
ration  placed  an  advertisement 
in  grocei-y  trade  papers  headed 
“Snow  Crop  authorized  in  15,- 
318  stores  in  60  days!” 

Behind  this  outstanding  tri¬ 


umph  in  the  highly-competitive 
field  of  concentrated  juices,  as 
the  advertisement  stated,  lay 
an  interesting  story  of  effective 
use  of  newspaper  advertising. 

Principal  motivators  of  the 
story  are  six  men.  For  Snow 
Crop:  Howard  G.  Dick,  vice- 
president  in  charge  of  sales  and 
advertising  of  Minute  Maid; 
Walter  Bonvie,  Minute  Maid’s 
advertising  manager;  and  Ed 
Coale,  sales  director.  Snow  Crop 
Division.  For  Kastor,  Hilton, 
Chesley,  Clifford  &  Athei’ton,  the 
agency  placing  the  ads:  Peter 
Hilton,  agency  president;  Rob¬ 
ert  Haag,  senior  vicepresident; 
and  James  Williamson,  account 
executive. 

Trade  Copy 

After  pointing  out  as  a  rea¬ 
son  for  success  the  fact  that 
Snow  Crop  is  the  “only  differ¬ 
ent  orange  juice”  —  “heavy 
with  visible  flavor  cells”  like 


“home-squeezed,”  the  tradepa- 
per  ad  told  the  retail  market: 

“Snow  Crop  backs  you  every 
step  of  the  way  in  your  best 
local  media  .  .  .  with  the  strong¬ 
est,  most  consistent  newspaper 
campaign  for  any  frozen  orange 
juice  in  your  area. 

“Snow  Crop  gives  you  .  .  . 
Saturation  Ads  .  .  .  Multiple 
Ads,  up  to  14  a  day,  with  high 
attention  value,  appearing  week 
after  week  .  .  ,  Dominant  Ads 
.  .  .  Advertising  that  catches  the 
eye  —  and  makes  ’em  buy  Snow 
Crop,  the  one  and  only  ‘Home- 
Squeezed’  style  orange  juice! 

.  .  .  Promotional  Ads  .  .  .  Ad¬ 
vertising  with  powerful  offers 
to  provide  irresistible  sales  bait 
for  customers  and  help  build 
store  traffic  for  you.” 

What  the  top  executives  of 
the  advertiser  and  the  agency 
set  out  to  do  a  year  ago  was  to 
strengthen  and  increase  Snow 
Crop’s  share  of  the  mai’ket  in 
the  face  of  fierce  competition. 
Besides  the  many  packers’ 
brands  and  the  vast  number  of 
private  labels  controlled  by 
chain  stores  or  large  coopera¬ 
tives,  there  are  four  major  na¬ 
tionally  advertised  brands  of 
concentrated  juices  —  Minute 
Maid,  Snow  Crop,  Libby,  and 
Birdseye. 

The  first  wave  of  advertise¬ 
ments  ran  in  newspapers  in  39 
cities  from  April  1, 1958  thi-ough 
October  last  year.  They  were  all 
small  space,  ranging  from  20 
up  to  112  lines.  They  saturated 
the  pages  of  a  newspaper.  Some¬ 
times  there  would  be  as  many 
as  14  ads  in  a  single  edition. 

1-Sentenre  .4ds 

These  small  ads  played  up 
the  fact  that  Snow  Crop  was  the 
“Home-Squeezed”  style  Orange 


Everything  in  Baltimore 
revolves  around 


juice.  Some  were  editorial  in 
style.  Others  simply  reproduced 
the  can.  Appealing  to  feminine 
curiosity  were  the  short  one- 
sentence  ads  headed  by  the  first 
name  of  current  movie  stars  — 
Tab,  Rock,  Cary,  Frankie.  Un¬ 
der  the  last  —  possibly  Frank 
Sinatra  —  the  sentence  con¬ 
tinued  “here’s  something  to  sing 
about:  The  glorious  flavor  of 
Snow  Crop  frozen  orange  juice 
.  .  .  it’s  ‘home-squeezed’  style.” 

The  newspaper  advertising 
for  this  initial  period  increased 
Snow  Crop’s  share  of  the  mar¬ 
ket  in  all  the  cities  involved  by 
20%,  according  to  an  analysis 
of  actual  consumer  purchases. 
During  the  remainder  of  1958 
this  increase  held  up  extremely 
well. 

Element  Added 

Starting  in  December  last  year 
a  new  element  was  added  to  the 
campaign  in  the  form  of  strong 
promotional  ads  scheduled  at 
frequent  intervals.  In  Decem¬ 
ber  of  1958,  for  example,  the 
promotional  copy  offered  a 
Christmas  doll  worth  $1.29  for 
25c  and  three  Snow  Crop  can 
tops.  The  response  was  impres¬ 
sive.  The  supply  of  dolls  was 
soon  exhausted  and  a  new  source 
had  to  be  found.  In  January 
this  year  the  promotional  ad 
offered  a  coupon  worth  10c  on 
the  purchase  of  Snow  Crop 
juices.  Just  ending  is  an  offer 
for  a  free  plastic  juice  mixer. 

“This  kind  of  advertisement 
has  given  more  punch  and  power 
to  the  campaign  at  the  retail 
level,”  Mr.  Bonvie  said.  “Retail¬ 
ers  want  to  tie  in,  and  thus 
Snow  Crop  got  the  big  number 
of  new  chain  store  authoriza¬ 
tions.” 

EDITOR  ft 


Markets  Increased 

The  39  markets  of  the  first 
phase  of  this  effective  newspa¬ 
per  campaign  was  increased  by 
25  additional  markets  for  the 
second  phase,  now  in  progress. 

Snow  Crop  is  now  well  on  the 
way  to  increased  volume  and 
better  distribution  of  its  product 
Just  as  it  likes  to  advertise  the 
“Home-Squeezed”  style,  the  firm 
and  its  agency  have  confirmed 
the  fact  that  newspapers  help 
all  who  try  them  squeeze  more 
“juice”  out  of  well-prepared  ad¬ 
vertisements. 

• 

Grocery  Chain  Says 
Color  Aids  Readership 

Because  it  “must  get  the  most 
for  every  advertising  penny,”  a 
medium-size  grocery  chain  is  the 
first  in  the  history  of  food  ad¬ 
vertising  in  Washington,  D.  C., 
to  run  a  color  ad  in  the  Waah- 
ington  Star. 

The  evening  and  Sunday  Star 
recently  moved  into  a  new  plant. 
From  one-color  ads  this  month, 
the  Star  plans  full-color  avail¬ 
abilities  within  a  few  months  on 
its  new  Goss  Headliner  presses. 

The  red  and  black  full  page, 
which  ran  Sunday,  April  26, 
was  devoted  to  Co-op  R^  Label 
Meats.  Headline,  top  and  bottom 
reverse  panels,  borders  around 
photographs,  and  lead-ins  in 
text  was  in  red. 

M.  Justin  Baum,  Co-op  Super 
Stores  advertising  and  promo¬ 
tion  manager,  said  “We’re  not 
the  largest  in  town,  so  we  have 
to  keep  ahead  of  the  pack.  We 
have  to  get  the  most  for  every 
advertising  penny.  We  get  60% 
more  readership  for  our  dollar 
with  color.  It’s  just  that  simple." 
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JACK  DWYER,  a  typical  Register  and  Tribune  carrier  salesman,  makes  hit  daily 
rounds  with  Iowa's  hometown  paper. 


Hometown  paper 
for  the  whole  state 


because  of  its  hug^e  carrier 
salesmen  organization?  Yes,  that’s 
part  of  the  answer!  The  Des  Moines  Register 
and  Tribune  has  to  go  some  to  reach  the 
doorsteps  of  homes  over  the  whole  state  of 
Iowa  . .  .  and  it’s  the  7,277  carrier  salesmen 
who  do  the  “going.”  The  Register  and  T ribune 
originated  the  term  “carrier  salesmen” 
and  today  its  carrier  organization  is  one  of 
the  largest  in  America.  First  to  hold 
carrier  conventions,  among  the  first  to 
establish  a  carrier  scholarship  program  .  . . 
no  wonder  The  Register  and  Tribune  has 
built  perhaps  the  most  unusual  circulation  of 
any  paper  in  the  nation.  Its  papers  are  read 
by  70%  of  the  whole  state  of  Iowa! 

Des  Moines 
Register  and  Tribune 

3SO.OOO  COMBINED  DAILY  •  BOO.OOO  SUNDAY 
Gardner  Cowles,  President 


Of  the  top  ten  markets  in 
the  United  States, 
nine  are  cities,  but  one  is  a  state! 

And  that  state  is  Iowa,  which  is  number  7  for  one 
reason  —  the  unique  circulation  of  the  Des  Moines 
Register  and  Tribune.  Review  this  important  statistic 
with  Scolaro,  Meeker  &  Scott  or  Doyle  &  Hawley. 
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Highlights  Ads  For  Fina  Gas 


Color,  Humor 

ROP  color  and  humor  high¬ 
light  American  Petrofina’s 
“light  touch”  approach  in  ad¬ 
vertising  for  its  new  Fina  gaso¬ 
lines. 

One  of  the  newest  fully- 
integrated  oil  companies,  Amer¬ 
ican  Petrofina  now  markets  in 
14  states  from  Texas  to  Minne¬ 
sota.  At  the  present  time,  the 
company  is  re-identifying  all  of 
its  1,700  outlets  under  the  Fina 
brand  .  .  .  having  marketed  un¬ 
der  several  other  brands  prior 
to  this  year. 

Because  of  its  earlier  multi¬ 
plicity  of  brands,  American 
Petrofina  has  placed  the  major 
emphasis  on  display  and  estab¬ 
lishment  of  the  Fina  red,  white 
and  blue  shield  in  the  current 
campaign.  The  agency,  Taylor- 
Norsworthy,  Inc.  of  Dallas,  was 
asked  by  L.  0.  Biddle,  Fina’s  ad 


manager,  to  develop  “a  dis¬ 
tinctly  different  brand  image 
approach.” 

4-Media  Campaign 

The  agency  came  up  with  a 
four-media  campaign  employ¬ 
ing  radio,  newspaper,  outdoor 
and  Life  magazine,  and  utilizing 
humorous  situations  to  call  at¬ 
tention  to  the  Fina  shield  as 
well  as  underscore  product  bene¬ 
fits  in  a  believable  fashion. 

Because  the  “sell”  is  handled 
lightly,  the  brand  image  pro¬ 
jected  is  that  of  a  modem  big 
company  (but  not  an  imper¬ 
sonal  one)  offering  products  and 
services  the  motorists  can  buy 
with  confidence. 

The  newspaper  portion  of  the 
campaign  consists  of  1,500-line 
red-and-black  insertions  in  over 
70  midwestem  and  southwestern 
dailies  and  weeklies.  In  these 


ads  stressing  the  “smart  econ¬ 
omy”  of  the  new  gasolines, 
major  visual  emphasis  has  been 
placed  on  the  physical  display 
of  the  new  stanchion  sign. 

The  company  is  also  using 
newspapers  to  announce  new 
jobberships  and  to  support 
station-opening  events. 

T.  W.  Norsworthy,  account 
supervisor  of  the  Fina  account, 
told  Editor  &  Publisher  that 
the  newspaper  is  a  basic  medium 
for  the  company’s  effort  pro¬ 
viding  both  strong  consumer 
coverage  as  well  as  powerful 
jobber  and  dealer  merchandis¬ 
ing  impact.  Mr.  Norsworthy 
pointed  out  that  in  a  new  dis¬ 
tribution  effort  such  merchan¬ 
dising  to  jobbers  and  dealers  is 
all-important  and  that  his 
agency  has  found  that  news¬ 
papers  are  cooperating  to  the 
fullest  in  the  Fina  program. 
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Color  Ad  Smells 
Of  Smoked  Beef 

Chicago 

No  fooling — Chicago  Tribune 
readers  were  pleasantly  puzzled 
on  April  Fool’s  Day  when  they 
sensed  the  smoky  aroma  coming 
from  a  full-page,  color  ad  for 
Carl  Buddig  &  Co.,  distributor 
of  smoked  beef. 


To  produce  the  smoked  scent, 
the  Tribune  used  a  12  per  cent 
concentrate  of  oil  of  cassia,  oil 
of  clove  and  maple  syrup— the 
actual  ingredients  Buddig  uses 
in  its  curing  process.  Approxi¬ 
mately  500  pounds  of  the  odor 
concentrate  was  used  in  print¬ 
ing  the  ad,  according  to  A.  W. 
Dreier,  Tribune  general  display 
advertising  manager. 


Continental  Airlines 
Takes  Oflf  in  4  Colors 

Continental  Airlines  (via  J. 
Walter  Thompson  Co.,  Chicago) 
will  use  four-color  full-page  ad¬ 
vertisements  in  Sunday  maga¬ 
zine  sections  of  Los  Angeles, 
Chicago,  Denver  and  Kansas 
City  newspapers  to  kick  off  the 
Golden  Jet  Boeing-707  cam¬ 
paign,  according  to  Michael  W. 
R.  Meyer,  director  of  advertis¬ 
ing.  The  campaign  will  reach  a 
climax  in  May  with  four-color 
two-page  newspaper  advertis¬ 
ing  in  Los  Angeles,  Denver  and 
Chicago. 

Continental  begins  nonstop 
flights  between  Los  Angeles  and 
Chicago  with  Golden  Jets  June 
8,  will  expand  schedules  to  three 
roundtrips  per  day  June  22. 
Service  from  Chicago  and  Los 
Angeles  to  Denver  and  Kansas 
City  will  be  added  this  summer. 
First  Sunday  magazine  adver¬ 
tising  appeared  on  April  12. 
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‘Keys’  Affixed 
To  Color  Page 

j 

Sudbury,  Ont  | 

Fairweather  Company  Ltd.  ! 
used  a  two-color  page  ad  in  the  ’■ 
Svdhury  Daily  News  to  an-  vj 
nounce  the  recent  opening  of  ' 
its  newest  fashion  center  in  the 
Sudbury  Shopping  Center  here. 
Black  and  white  teaser  ads  pre¬ 
ceded  the  color  insertion. 

According  to  John  Pope,  Fair- 
weather’s  advertising  manager, 
the  color  page  w’as  run-off  the 
night  before  and  a  crew  of 
women  and  high  school  students  p 
taped  more  than  31,000  paper 
“keys”  to  the  upper  righthand  ^ 
comer  of  each  color  page.  The 
keys  were  numbered  in  sequence. 

The  “lucky”  numbered  keys 
opened  a  treasure  chest  in  the 
new  store  and  entitled  holders 
to  more  than  100  prizes. 

“We  had  a  very  successful 
grand  opening,”  Mr.  Pope  said. 
“Thousands  of  people  came  in 
during  the  first  three  days  to 
check  their  key  numbers  with 
the  lucky  numbers  posted  in 
the  store.  Saleswise  it  was  suc¬ 
cessful,  and  served  as  another 
example  of  the  progressiveness 
and  whole-hearth  cooperation 
extended  by  local  newspapers 
to  those  of  us  in  the  retail 
trade.” 

• 

Color  Sparks  Movie 
Page;  Cost  Is  Low 

Lancaster  Newspapers,  Inc., 
Lancaster,  Pa.,  has  been  using 
one-color  (red)  and  black  to 
sell  the  movie  page  prior  to 
major  holiday  weekends. 

According  to  John  M.  Buck- 
waiter,  manager  of  color  sales, 
the  first  one  ran  prior  to  New 
Year’s  Eve  and  a  second  one 
preceded  the  Easter  weekend. 

A  third  is  planned  for  the  Me¬ 
morial  Day  weekend. 

“As  far  as  we  can  tell,”  Mr. 
Buckwalter  reported  this  week, 
“both  reader  and  theater-owner 
reaction  has  been  quite  favor¬ 
able.” 

He  said  that  charges  for  the 
page,  which  is  devoted  exclu¬ 
sively  to  movie  ads  and  movie 
editorial  matter,  are  arrived  at 
by  taking  the  regular  one-color 
charge  and  dividing  it  by  the 
number  of  inches  of  movie  copy 
on  the  page. 

“We  then  arrive  at  a  cost  of 
color  per  column  inch.  Thus  the 
color  cost  per  theater  is  quite 
nominal.  Of  course,”  he  added, 
“we  have  to  contact  each  thea¬ 
ter  to  get  the  management’s 
authorization  for  the  color 
charge.” 

An  eight-column  headline  in 
color  sets  off  the  page. 
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Solid  facts  prove  that  Rochester  has 
always  been  a  rich,  ever-growing 
market.  Now,  with  a  gigantic  program 
of  development  in  downtown  Roch¬ 
ester  actually  underway,  the  future  of 
this  great  community  of  ^  diversified 
industry  and  high  average  payroll 
shines  even  brighter. 

The  progress  already  accomplished 
. . .  and  the  advantages  yet  to  come  for 
all  who  work  and  live  here  ...  is  a 
source  of  great  satisfaction  to  the  civic 
business  leaders  who  are  meeting  the 
challenge  of  Rochester’s  future. 

It  has  been  the  privilege  of  these  news¬ 
papers  to  be  among  the  builders  of 
tomorrow’s  Rochester.  Our  annual 
“Better  Downtown  Contest’’  to  en¬ 
courage  new  construction  and  mod¬ 
ernization  is  an  example  of  how  the 
Times-Union  and  Democrat  &  Chroni¬ 
cle  help  get  things  done. 

The  role  played  by  the  Rochester 
Times-Union  and  Democrat  &  Chronicle 
is  illustrated  by  this  statement  made 
by  E.  Willard  Dennis,  chairman  of  the 
Metropolitan  Area  Industrial  Council: 

“The  city-county  government,  with 
loyal  support  from  the  Rochester 
Chamber’s  Council  and  the  Gannett 
'  \Newspapers,  with  its  prodding — some- 
.  times  criticizing  but  always  encour- 
.  \  aging  and  inspiring — has  literally 
(  \  accomplished  miracles  of  urban  de- 
AyN  velopment  in  less  than  a  decade.’’ 


Almost  Every  Family  In  Met¬ 
ropolitan  Rochester  Buys  And 
Reads  One  or  Both  Of  These 
Two  Great  Newspapers 


Rochester  Times-Union 

EVENING 

Bmorral 


MORNING  AND  SUNDAY 


Members:  The  Gannett  Group  of  Newspapers 


ff*presenfed  Nationally  by  GANNETT  ADVERTISING  SALES,  INC. 


New  York  •  Syracuse  •  Chleago  •  Detroit  •  San  Francisco 


Ho  w  6-Man  T earn  Sold  Papers  T o  Auto  Makers 

By  George  W.  Parker 


newspapers  in  the  U.  S.  and 
Canada  had  pledged  to  get  be¬ 
hind  the  pi’ogram  to  boost  auto 
sales. 

The  auto  men  w’ere  told :  “We 
are  not  talking  about  adver¬ 
tising  .  .  .  but  we  are  talking 
about  sales.  .  .  .  Newspapers 
are  going  to  talk  to  every  dealer 
in  the  U.  S.  They’re  going  to 
sell  these  dealers  on  the  idea 
of  selling  themselves,  their  es¬ 
tablishments  and  their  products. 

“We  want  to  dismiss  any  ap¬ 
prehension  that  the  newspapers 
are  merely  embarking  upon  a 
space-selling  or  ad-gathering 
campaign;  be  assured  that  the 
newspapers,  too,  will  spend.” 

3  Promises 

They  promised  three  results: 
establishment  of  a  climate  fa¬ 
vorable  to  the  purchase  of  cars, 
generation  of  a  feeling  of  en¬ 
thusiasm  at  all  levels  of  the 
to  Detroit's  auto  makers  are  (left  sales  force,  and  putting  to  work 
k  Woodward  Inc.;  Robert  A.  Jobson,  the  selling  know-how  of  news- 
evens,  Sawyer-Ferguson-Walker  Co.;  paper  salesmen  in  every  comer 
and  Finley,  Inc.;  and  C.  Charles  y  it  tt  a 
Tiber  of  the  team,  Clifford  Wenthur, 

Color  Service,  was  not  present.  Flip  charts  showed  actual  ad 

presentations  in  ROP  color  and 
black  and  white  designed  to  be 
In  the  presentation,  auto  men  in  markets  where  they  d  hit 
ere  told  *  million  families  —  a  potential 

“Total  Selling’s  principal  ob-  million  readers  Costs  were 

;ctive  is  to  serve  and  strengthen  spelled  out  in  detail, 
le  automotive  industry.  It  is  The  auto  men  were  told  that 
a  newspaper  industry  promotion  an  extra  part  of  the  newspa- 
to  serve  our  biggest  customers  per  promotion  program  would 
—  the  automobile  salesman,  see  12,000  classified  advertising 
Through  this  promotion  we  hope  salesmen  tieing  in  with  the 
to  dramatize  to  you  the  fact  Total-Selling  concept.  They  were 
that  the  daily  newspaper  is  to  work  with  the  dealers  to  clear 
unique  in  being  both  a  truly  na-  the  decks  of  used  cars  so  as  to 


Detroit  I-'- 

A  total  selling  job  done  with-  j, 
in  the  framework  of  the  national  V 
“Total  Selling’’  Campaign  has  < 
won  high  praise  for  six  men.  1' 
Their  efforts  in  selling  the  en-  ' 
tire  newspaper  industry  to  the 
auto  makers  as  part  of  the  “Live 
Better  by  Far  with  a  Brand 
New  Car”  promotion  has  brought 
them  national  attention. 

The  six  are  Robert  A.  Jobson, 
O’Mara  &  Ormsbee  Inc.;  Clark 
H.  Stevens,  Sawyer-Ferguson- 
Walker;  Stanley  E.  Cloutier, 
Story,  Brooks  and  Finley,  Inc.; 

C.  Charles  Pendray,  Ward-Grif- 
fith;  John  L.  Sterling,  Cresmer 
&  Woodward,  Inc.,  and  Clifford  f~ 
Wenthur,  of  the  Milwaukee  ' 
(Wis.)  Journal  R.O.P.  Color  J 


Restore  Pride  in  Car  Cover  All  Dealers 

In  answering  the  question,  “Newspapers  will  be  timely 
“What  can  the  newspaper  in-  ...  newspapers  can  cover  all 
dustry  do  best”  —  to  serve  the  the  dealers  within  a  given 
auto  industry  in  1959,  the  news-  period  of  time,”  the  auto  men 
paper  representatives  said  that,  were  told,  ‘“rhe  most  desirable 
after  consulting  with  auto  mak-  aspect  of  this  program  is  that 
ers  and  dealers,  it  had  been  de-  the  factory  need  not  put  any 
cided  to  create  a  promotion  that  additional  men  in  the  field  to 
would  “help  restore  the  sense  work  on  this  program.  Nor  does 
of  pride  ...  the  feeling  of  ex-  the  agency  need  worry  about 
citement  that  once  came  with  placement  of  additional  men  for 
buying  a  new  car.  ...  We  would  the  task  for  bringing  the  story 
try  to  enthuse  our  readers  with  to  the  dealers, 
the  irreplaceability  of  the  Amer-  “Probably  best  of  all,  this  can 
ican  automobile.”  be  handled  and  directed  from 

The  presentation  then  w’ent  on  Detroit  without  any  additional 
to  explain  the  great  amount  of  personnel  involved,  entirely 
effort  being  expended  by  the  na-  through  the  efforts  of  the  Amer- 
tion’s  newspapers  in  support  of  ican  Association  of  Newspaper 
the  two-week,  all-out  selling  job  Representatives.  But  more  im- 
between  April  6-18.  portant,  this  added  assistance 

„  ,  TO  .  .  and  co-operation  will  not  cost 

Salesmen  Pledged  additional  penny.  It  is  just 

The  auto  men  were  told  how  there  for  the  asking  from  the 
17,000  newspaper  salesmen  rep-  American  Association  of  News- 
resenting  more  than  1,500  daily  paper  Representatives.” 
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FULL  COLOR 

in  the  Paris  (FR)  Journal 


HIGH  FIDELITY  PRE  PRINTED  COLOR 
WEB  INSERTED  IN  EXACT  PAGE  ^ 
TO  PAGE  REGISTER  WITH  THE  ^ 
CROSFIELD  COLOR  WEB  INSERTER ' 


Write  or  call  for  your  complete  in- 
formation  kit,  plus  a  late  copy  of 
the  Paris  Journal .  . . 


CROSFIELD  ELECTRONICS.  INC. 

47  N#w  York  Av».  •  N»w  Cautl-Westbury,  N.  Y. 


L 


Thomas 

about  the 
New  Mexico 
market . . . 


.  .  .  we  invite  you*  to  spend  your  vacation  in  the 
fourth  fastest  growing  state  in  the  nation.  Sje  for 
yourself  why  manufacturers,  retailers  and  con¬ 
tractors  are  piling  up  record  gains  year  after  year. 
In  fiscal  1958,  the  Federal  Government’s  ex¬ 
penditures  alone  will  total  an  estimated  850  mil¬ 
lion  dollars.  In  fact,  during  tht  last  decade  New 
Mexico  had  a  55  per  cent  increase  in  industrial 
employment  while  the  nation’s  gain  was  12  per 
cent.  Statistics  like  these  should  dispel  any  doubts 
you  may  have  about  the  fast  growing  New  Mex¬ 
ico  market.  Get  your  share.  Use  the  17  daily 
papers  listed  here. 


Don’t  doubt!  Come  to  New  Mexico.  Enjoy  our 
fresh,  invigorating  air.  You  can  almost  smell 
growth.  It’s  in  the  air,  too! 


SFMEKtVeR 


*Bring  your  family — 
they’ll  enjoy  every  minute. 


To  SELL  New  Mexico,  you’ve  got  to  TELL  New  Mexico 
in  THESE  17  daily  newspapers 


Alamogordo  Daily  News 
Artesia  Daily  Press 
Carlsbad  Current-Argus 
Clovis  News-Journal 
Farmington  Daily  Times 
Gallup  Daily  Independent 
Grants  Daily  Beacon 
Hobbs  Daily  News-Sun 
Las  Cruces  Sun-News 


Las  V egas  Daily  Optic 
Lovington  Daily  Leader 
Portales  News-Tribune 
Raton  Daily  Range 
Roswell  Daily  Record 
Santa  Fe  New  Mexican 
Silver  City  Daily  Press 
Tucumcari  Daily  News 


Write  any  of  these  publishers — they  will  gladly  help  you  plan  a  New  Mexico  vacation  or  locate  a  new  plant  facility  or  business  location. 
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Ford  Show 
To  Hit  Road 

A  new  marketing  program 
which  will  put  Ford  Motor  Com¬ 
pany’s  cars,  trucks  and  farm 
equipment  on  display  before 
more  than  1,000,000  persons  a 
month  in  the  nation’s  major 
shopping  centers  was  announced 
last  week. 

Edward  E.  Rothman,  general 
advertising  and  sales  promotion 
manager,  said  the  program  will 
be  known  as  the  American  Road 
Shows.  Exhibits  already  are 
scheduled  for  48  nine-day  show¬ 
ings  from  coast  to  coast. 

“We  have  developed  some¬ 
thing  new  under  the  sun  in  sell¬ 
ing,”  Mr.  Rothman  explained. 
“The  American  Road  Shows  will 
give  Ford  Motor  Company  and 
its  dealers  some  very  effective 
help.” 

Mr.  Rothman  said  the  evolu¬ 
tion  of  shopping  centers  in  the 
last  10  years  to  their  present 
importance  in  each  major  city 
presented  a  new  challenge  in 
automotive  marketing. 

“Shopping  centers  came  into 
being  because  of  the  automo¬ 
bile  age,”  he  pointed  out.  “Our 
studies  showed  many  of  them 
attract  200,000  or  moi'e  visitors 
every  week,  and  practically  all 
those  people  come  to  the  center 
in  their  cars.  This  meant  they 
are  potential  customers  for  Ford 
products,  and  we  decided  we  had 
better  figui-e  out  a  way  of  tak¬ 
ing  our  cars  to  the  people,  rather 
than  wait  for  them  to  come  to 
us.” 

In  total,  the  American  Road 
Shows  units  will  consist  of  29 
vehicles  and  vans,  and  four  spe¬ 
cially  designed  trailers.  A  trav¬ 
eling  staff  of  24  persons  will 
supeiwise  the  shows  and  man 
the  exhibits.  Each  show  will 
cover  from  10,000  to  12,000 
square  feet  of  space  when 
erected. 


D&HNan.e,Suff»  INSIDE  AD-LINES 


San  Francisco  , 

William  Prucha,  Jr.,  national 
advertising  manager,  Hayward 
(Calif.)  Daily  Review,  has 
joined  the  San  Francisco  staff  : 
of  Doyle  &  Hawley,  newspaper  ; 
representatives. 

♦ 

Relax-A-cizor,  Inc.,  Holly¬ 
wood,  Calif.,  will  spend  $1,500,- 
000  in  U.  S.  and  Canadian  news¬ 
papers  and  periodicals  (via 
W.  B.  Geissinger  &  Co.)  to  ad¬ 
vertise  its  slenderizing  machine, 
marketed  under  the  trade  name 
“Relax-A-cizor”. 

m  *  * 

Tidewater  Oil  Co.  this  week 

broke  campaign  of  lai’ge  size 

ads  in  major  daiPes  in  the  east, 
plus  other  media,  for  its  Flying 
A  gasolines. 

sf:  ♦  9): 

Dodge  Division  of  Chrysler 
Corp.  will  spend  more  than 
$1,000,000  in  newspapers  in  ma¬ 
jor  markets  starting  this  week, 
according  to  M.  C.  Patterson, 
Dodge  general  manager.  The 
drive  is  primarily  a  price  push 
to  introduce  its  low-price  line. 
Some  $330,000  will  be  spent  in 
radio  spots  in  150  markets. 
Four-color  ads  will  be  used  in 
major  magazines. 

• 

Baseball  Special 
Sections  Launched 

Oakland,  Calif. 

The  Oakland  Tribune  launched 
the  first  of  the  annual  major 
league  baseball  sections  in  the 
San  Francisco  Bay  area  with  a 
44-page  tabloid  April  8. 

'  San  Francisco  newspapers  de¬ 
ferred  their  special  sections  un- 
l  til  the  eve  of  the  opening  ap- 
•  pearance  of  the  Giants  here. 

Major  league  baseball  lapsed 
■  into  a  seasonal  activity  this  year 
I  and  the  Tribune’s  section  was 
1  but  six  more  tabloid  pages  than 
1  the  full-page  section  published 
)  when  the  Giants  made  their  in- 
1  itiai  bow  in  the  Far  West  a 


Newspaper  Ad  Seminars  factors  that  “are  fast  making 
Ti,  «  ,  , , .  .  .  secondary  markets,  always  of 

Plans  for  holding  senes  of  importance,  the  indispen- 

semmars  on  national  newspaper  success,”  the 

advertising  for  advertisers  and  executive  said. 


their  agencies  has  been  con- 


Citing  Iowa  as  an  example, 


ceived  by  Association  of  Na-  that  its  principal 

tional  Advertisers  newspaper  ^ 

committee  chairmanned  by  Lin-  ^ion  of  178,000  qualifies  as  a 
ton  Bagley,  ad  manager,  J-  A.  pj-j^ary  market,  “but  there  are 
Folger  &  Co.,  Kansas  City  Mo  32  other  cities  in  Iowa  ranging 
Bagley  reported  last  week  at  population  from  10,000  to 
joint  meeting  of  ANA  and  jpp  ,^hich  fall  into  the  <sec- 
Newspaper  Advertising  Execu-  category,  but 

tives  Association  s  newspaper-  ^^,hose  total  population  of  719,- 


advei'tiser  relations  committee 
that  ANA  membership  had  re¬ 
sponded  enthusiastically. 


000  exceeds  Des  Moines. 

“If  you  concentrate  on  Des 
Moines  and  neglect  these  other 


Charle'  T.  Lipscomb  Jr.,  you’re  throwing  away  the 

president.  Bureau  of  Advertis-  ^ert  part  of  the  market,”  Me- 
ing  ANPA,  confirmed  this  week  Earthy  said.  First  class  treat- 
that  Bureau  will  sponsor  sem--  according  to  the  Eureka 

nars,  tentatively  set  to  start  requires  large-space 

next  October  in  the  east.  Amen-  newspaper  ads  run  in  coopera- 
cnn  Association  of  Advertising  strong  local  dealer  - 

Agencms  Will  cooperate  in  pro-  ads  always  including  spe- 

ject  which  will  explore  two  main  to  o^oite  consumer  in¬ 

areas:  1)  new  developments  in  terest.  With  this  fonnula,  corn- 
newspapers;  2)  Imw  to  use  p^uy  almost  invariably  attains 
newspaper  space  effectively.  exceeds  its  quota 

Walter  C.  Houghton,  ad  man-  of  2(4  vacuum  cleaner  sales  for 
ager,  Calvert  Distillers  Co.,  was  each  1,000  of  population, 
appointed  chainnan  of  ANA  ^  * 

sub-comrmttee  to  handle  project,  l.yrlcUt  at  Bureau 

John  D.  Thees,  ad  director.  New 

York  Herald  Tribune,  is  chair-  Shirley  Reed  in  the  creative 


FOR  W/S 

U\lB  OR  V/CATioO 

lu  MIAMI 


.  .  .  FOR  INCREASED  ^ 

SALES  ADVERTISE  IN 

THE  MIAMI  HERALD  ^ 


rpD  IF  fJoy\/‘ 


miam'iKfrald . 


man  of  advertiser  relations  com-  department  of  the  Bureau  of 
mittee  of  NAEA  that  met  with  Advertising,  ANPA,  wrote  all 
ANA  newspaper  committee,  lyrics  to  the  songs  in  The 
Vernon  Brooks,  associate  busi-  House  of  Total  Selling  pre- 
ness  manager,  Netv  York  World-  ^^^ted  last  week  by  Bureau  in 
Telegram  &  Sun,  was  named  New  York. 


chairman  of  special  committee 
of  NAEA  to  set  up  seminar  ‘.Vinizing’  Response 

series  and  to  work  with  plans  “Amazing”  response  to  full- 
committee  of  the  Bureau.  page  editorial-type  ads  in  Amer- 

*  *  ♦  lean  Weekly,  Family  Weekly, 

„  ,  „  ,  .  „  Parade,  This  Week,  and  Metro- 

Treadwell  leaving  Burnett  Sunday  Newspapers  re- 

Bill  Treadwell,  vicepresident  port^  by  Campana  Sales  Co. 
and  manager  of  Leo  Burnett  lor  its  products  Ayds  and  Pur- 
Co.’s  PR  department,  has  re-  settes  Tampons.  Copy  is  placed 
signed,  effective  June  1,  to  join  by  Ei*win-Wasey,  Ruthrauff  and 
Grey  Advertising  as  vicepresi-  Ryan,  Inc.;  A1  Tilt  III  account 
dent  in  charge  of  special  assign-  exec.  Typical  headlines:  “The 
ments.  Battle  of  Sexes  in  Hollywood’s 

^  ^  ^  War  Against  Fat”  (Ayds)  and 

“Her  Mother  Never  Knew” 
Secondary  Markets  Vital  (Pursettes).  One  ad  under  lat- 
1  _  ,  ,  ^  ter  headline,  with  offer  buried  in 

Sales  managers  place  too  next-to-last-paragraph,  brought 
I  much  emphasis  on  major  metro-  35,000  responses, 
i  politan  areas  and  neglect  sec-  *  *  ♦ 

i  ondary  markets  “where  most  of  .  , 

the  customers  live.”  A.  L.  Me- 

Carthy,  sales  vicepresident  for  Sum  of  $500,000  will  be  spent 


Treadwell  I^eaving  Burnett 


Secondary  Markets  Vital 


the  customers  live.”  A.  L.  Me- 

Carthy,  sales  vicepresident  for  Sum  of  $500,000  will  be  spent 
Eureka  Williams  Corp.  told  New  to  advertise  and  publicize  (via 
York  Sales  Executives  Club.  BBDO)  opening  of  Aqueduct, 
“Secondaiy  markets  should  new  $33-million  race  track  near 
travel  first  class  if  you  expect  New'  York’^  Idlewild  Airport 
to  get  first  class  results  from  Track  opens  Sept.  14.  “For  truly 
them,”  he  said.  “Exploding”  mass  coverage  of  all  major  in- 
population  that  is  triggering  an  terests  of  the  family,  as  well  as 
unprecedented  expansion  of  mar-  for  flexibility,  newspapers  will 
kets,  a  growing  trend  toward  receive  about  50%  of  the  total 
suburban  and  country  living  appropriation,”  said  John  W. 
and  rapid  development  of  de-  Hanes,  president.  New.’  York 
centralized  shopping  centers  are  Racing  Association. 
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PATTERN  LEAGUE  BOX  SCORE 


STANDING  OF  THE  SPADEAS 


NEWSPAPERS 

TOTAL 

YEAR 

WON 

LOST 

ACTIVE  NEWSPAPERS 

1957 

49 

6 

297 

1958 

22 

3 

319 

1959 

166 

2 

485 

'5s 


Among  our  present  485  newspaper  clients  are  these  distinguished 
names : 


The  New  York  Daily  News — The  Chicago  Tribune — The  Los  Angeles  Times — 
The  Philadelphia  Bulletin — ^The  Atlanta  Journal — ^The  Kansas  City  Star — 

The  Cleveland  Plain  Dealer — The  Dallas  News —  The  Detroit  News — The 
Oklahoman — The  Baltimore  Sun — The  Miami  Herald — The  Birmingham  News — 
The  Chicago  Sun-Times — The  Omaha  World-Herald — The  Milwaukee  Journal — 
The  Indianapolis  Star — The  Louisville  Courier-Jounial — The  Newark  News — 
The  Boston  Globe — The  Denver  Post — The  Memphis  Commercial-Appeal — The 
San  Francisco  Chronicle — The  Oregonian — The  New  Orleans  Times-Picayune — 
The  Houston  Post. 


(Apologies  to  the  U59  other  valued  clients  omitted). 

SPADEA  PATTERNS  by  World  Famous  Designers 

Spadea  Syndicate,  Inc.  Jim  &  Stirling  Spadea  120  West  31st  St.,  N.Y.C.  1 
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CLASSIFIED  CUMC 


have  contributed  unwittingly  to 
fostering  a  certain  degree  of  dis¬ 
belief  in  carrying  copy  of  this 
nature.” 

The  New  Orleans  (La.) 
LTfc  "I  A  "1  Times  Picayune,  Hu  B.  Stephens, 

Un  Balance  Uue  Ads 


Most  Cams  Frown 


ads  a  day,  particulai-ly  in  the 


By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


Among  the  topics  newspaper 
executives  discussed  in  ANPA 
sessions  was  one  concerning  the 
ethics  of  classified  ads  offering 
repossessed  merchandise  on  a 
“balance  due”  basis. 

Since  relatively  little  adver¬ 
tising  of  this  type  is  seen  in  the 
New  York  newspapers  we  quer¬ 
ied  some  CAMs  around  the  cir¬ 
cuit  to  detemiine  how  serious 
the  problem  might  be  elsewhere. 
Judging  from  the  replies,  we 
can  assure  the  publishers  that 
they  need  not  be  alanned.  CAMs 
who  answered  are  generally 
agreed  that  these  ads  ai'e  not 
desirable.  They  occur  so  infre¬ 
quently  as  to  constitute  no  ma¬ 
jor  problem.  In  no  case  does  a 
CAM  promote  the  “balance  due” 
ads. 

“The  volume  of  linage  carried 
for  repossessed  merchandise,” 
says  M.  F.  Self,  Miami  (Fla.) 
Herald,  “is  insignificant.  We  do 
not  promote  advertising  of  this 
type.” 


Validity  of  Offer 


Warren  Perry,  Minneapolis 
(Minn.)  Star  and  Tribune,  pro¬ 
vides  a  comprehensive  rundown 
on  the  subject: 

“1.  We  do  accept  ads  offering 
merchandise  on  a  balance  due 
basis  providing  the  advertiser 
has  satisfied  us  to  the  validity  of 
the  ‘balance  due’  offer.  Fortun¬ 
ately,  we  are  offered  very  little 
merchandise  copy  of  this  nature. 

“2.  We  do  not  promote  ‘balance 
due’  merchandise  advertising.  As 


AUSTRALIA'S 

Expanding  )Vealfh 
Offers  Opporfumties 


a  matter  of  fact,  we  try  to  dis¬ 
courage  promotional  copy  of  this 
nature  since  there  are  many 
other  more  palatable  and  posi¬ 
tive  ways  of  offering  for  sale 
merchandise  of  this  nature. 

“3.  Relatively  little  ‘balance 
due’  merchandise  copy  is  car¬ 
ried  in  our  columns.  Our  auto¬ 
motive  columns  carry  the  bulk 
of  what  little  ‘repossession’  or 
‘balance  due’  copy  that  is  found 
in  our  newspapers.  Here,  again, 
the  auto  dealer  advertising  ‘re¬ 
possessions’  has  to  prove  to  our 
satisfaction  that  they  are  bona 
fide  repossessions  before  such 
copy  is  accepted. 

“There  is  little  question  but 
what  ‘repossession’  or  ‘to  be 
sold  for  balance  due’  mei'chan- 
dise  copy  is  unsavory  in  the 
minds  and  opinions  of  most 
readers.  The  misfortune  of  some¬ 
one  having  his  automobile  or 
furniture  repossessed  can’t  help 
but  create  a  somew’hat  negative 
attitude  in  the  minds  of  prospec¬ 
tive  buyers  who  may  be  sitting 
on  the  fence  wondering  whether 
to  go  into  debt  to  purchase  an 
automobile  or  a  roomful  of  furni¬ 
ture.  Then,  of  course,  there’s  al¬ 
ways  the  question  of  whether 
the  price  being  offered  on  a  re¬ 
possessed  auto  or  roomful  of 
furniture  actually  equals  the 
balance  owing  or  whether  it 
represents  the  balance  owing 
plus  whatever  additional  the  ad¬ 
vertiser  thinks  the  traffic  will 
bear.  The  buying  public,  I’m 
certain,  is  smart  enough  to 
wonder  about  this,  too.  And, 
hence,  newspapers  which  do  ac¬ 
cept  copy  of  this  nature  may 


Mobile  Homes”  section  but 
carefully  checks  each  ad  out 
before  publication  to  be  certain 
that  the  advertiser  is  not  con¬ 
nected  with  any  dealer.  Says 
Mr.  Stephens,  “We  are  definitely 
opposed  to  this  type  of  copy  but 
there  are  a  few  cases  where  we 
feel  the  ads  are  legitimate  and 
justified.” 

Joseph  H.  Hopkins,  Philadel¬ 
phia  (Pa.)  Inquirer,  accepts  a 
few  of  these  ads  from  dealers 
but  only  after  the  dealers  have 
been  carefully  checked  out.  “By 
limiting  the  acceptance  to  reput¬ 
able  firms,”  he  says,  “we  feel 
that  the  reader  is  actually  get¬ 
ting  a  break  .  .  .” 


AD  MANAGER — Budd  Gore  has 
moved  up  from  retail  advertising 
manager  to  advertising  manager 
of  the  Chicago  Daily  News.  Pre¬ 
vious  experience  was  in  the  depart¬ 
ment  store  field. 


BIG  TICKET 


Kneller  Named  CAM 
Of  Chicago  News 


Classified  got  a  plug  in  news 
stories  when  the  University  of 
Chicago  ordered  the  following 
classified  ad  in  a  number  of 
newspapers  around  the  country : 


For  Sale — Fully  equipped  100  Mil¬ 
lion  Volt  Electron  accelerator  in 
good  (grating  order;  built  by  Gen¬ 
eral  Electric  Corp.  Served  as  a 
fine  instrvunent  for  basic  research 
laboratory.  Addreaa  Clement  Mok- 
stad,  University  of  Chicago. 


MORE 

CUSTOMERS 


Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
In  Australia. 


Apparently  the  profs  are  well 
aware  that  the  really  big  ticket 
items  in  our  economy  can  best 
be  sold  via  classified.  The  big 
atom  smasher  originally  cost 
$450,000  and  was  put  into  oper¬ 
ation  by  the  late  Dr.  Enrico 
Fenni,  Nobel  Prize  winner  and 
atomic  age  pioneei*,  in  1950. 

Another  big  ticket  item — this 
time  a  help  wanted  ad,  appeared 
in  a  number  of  newspapers  in 
the  past  few  weeks.  It  called 
for  an  “Attractive  girl.  Must  be 
plump.  Can  make  up  to  $100,000 
per  year.  To  appear  on  tele¬ 
vision,  travel,  become  celebrity. 
Apply,  etc.”  The  ad  was  plac^ 
by  Chesley  Clifford  and  Atherton 
Agency  on  behalf  of  Ding  Re¬ 
search  Corp.  of  New  York’s 
Regimen  reducing  tablets.  The 
successful  applicant  becomes 
known  as  “Miss  Regimen.” 


Chicago 

Appointment  of  Chester  Knel¬ 
ler  as  classified  advertising 
manager  and  of  Charles  F.  Nau 
as  assistant  classified  ad  man¬ 
ager,  was  announced  here  by 
Budd  Gore,  newly-appointed  ad¬ 
vertising  manager  of  the  Chi¬ 
cago  Daily  News. 

Mr.  Kneller  has  been  serving 
as  acting  classified  advertising 
manager  since  la.st  November. 
He  has  been  with  the  Daily 
News  for  more  than  five  years. 

Mr.  Nau  has  been  real  estate 
supervisor  in  the  Daily  News 
classified  ad  department  for 
three  years. 


FOR  YOU! 


ADOPTION  OFFERS 


To  kkop  in  touch  with  marknting, 
•dvnrtising,  publishing  and  graphic 
arts  in  Australia  raad 


mSPAPEI^HEWS 


the  people  most  apt  to 
buy  more  things  tomorrow 
will  be  reading  the  News 
TONIGHT 


FmUiikad  /•rMghtlf 

Annual  Subscription  to  U.  S.  $8 

II  M—lW«s  St.,  SytfMy,  Aastrata 
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Represented  by  Kelly-Smith  Ca 


“Child  for  adoption.” 

These  words  topped  an  adver¬ 
tisement  which  appeared  April 
24  in  a  personal  classified  ad¬ 
vertisement  in  the  Toronto 
Globe  and  Mail. 

The  advertisement  described 
the  child: 

“Roger  is  an  attractive. 
Healthy  seven-year-old  boy  with 
fine  features,  blue  eyes,  blond 
curly  hair,  small  in  stature.  He 
is  of  French-Canadian  parent¬ 
age,  is  Roman  Catholic  and 


speaks  only  English.  School 
work  somewhat  below  average. 

“Roger  was  bom  with  a  slight 
palsy  in  his  left  aim  which  is 
gradually  responding  to  treat¬ 
ment.  He  is  not  hindered  in 
nonnal  activities. 

“This  young  lad  needs  adopt¬ 
ing  parents  who  are  waroi- 
heart^,  affectionate  and  who 
will  accept  him  as  their  owm.” 

During  the  next  two  months, 
dozens  of  similar  ads  will  ap¬ 
pear  in  newspapers  as  part  of 
a  scheme  to  find  homes  for  11,- 
000  homeless  children  being 
cared  for  by  56  agencies  in  the 
province. 

When  the  plan  was  announced, 
the  welfare  department  denied 
it  was  trying  to  sell  children: 
“All  we  are  trying  to  do  is 
merchandise  a  child’s  happi- 


EARLIEST  MILLION 


■f- 


3 

I 


The  Los  Angeles  (Calif.) 
Times  entered  the  Millionth 
Classified  Ad  Club  on  April  22 
this  year,  the  earliest  ever. 
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NATIONAL  STEEL 


Fresh  colors  and  textures,  custom-tailored  to  fit  any  designer's 
imagination,  are  on  tap  at  National  Steel  for  the  appliance  in¬ 
dustry  and  many  others. 

For  National,  through  its  new  Enamelstrip  Division,  is  opening 
an  age  of  fresh  product  appearance  and  cost  savings.  How  so? 
Through  two  lines  of  beautiful  pre-coated  metal  in  coils.  One: 
metals  with  enamel  coatings  in  almost  every  color  imaginable. 
The  other;  metals  with  laminated  vinyl  coatings  in  an  almost 
limitless  variety  of  colors,  patterns  and  textures — every  one  of 
them  with  high  resistance  to  abrasion,  fire,  scratching  and  stain. 


Think  of  it  for  your  products — the  fresh  appeal  of  new  colors  or 
textures — plus  eight  built-in  manufacturing  economies  such  as 
eliminating  painting  operations  and  reducing  capital  equipment. 
Now  enamel-coated  and  vinyl-laminated  metals  take  their  place 
alongside  the  fine  cold  rolled  sheet  steels  and  zinc-coated  steels 
with  which  National  has  long  served  the  appliance  industry  and 
others  through  its  six  major  divisions:  Weirton  Steel  Company, 
Great  Lakes  Steel  Corporation,  Stran-Steel  Corporation,  The 
Hanna  Furnace  Corporation,  National  Steel  Products  Company 
and,  of  course,  Enamelstrip  Corporation. 


NATIONAL  STEEL  CORPORATION,  GRANT  BUILDING,  PinSBURGH,  PA. 


EMPLOYERS  REINSURANCE 
CORPORATION 

21  W  Tenth,  Kansas  City.  Mo 
New  York...  Chicago,  San  francisco. 
107  Y;illiam  175  W  100  Bush 

SI  .Jackson  St. 
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By  Roy  H.  Copperud 


Collect  for  Today 


Collective,  in  the  sense  under  consideration  here,  is 
what  Fowler  might  have  stigmatized  as  a  vogue-word: 
“The  people  at  this  haberdashery  kept  their  collective 
ear  tuned  to  what  men  want  to  wear.” 

The  users  of  it  apparently  are  eager  to  flaunt  their 
learning,  for  they  ai'e  dimly  aware  that  collective  is 
a  technicality  of  grammar,  applied  to  words  that  denote 
a  group:  jury,  croivd.  From  there  they  go  on  to  fashion 
a  literary  trick  they  hope  is  cute.  The  examples  to  be 
cited  should  show  that  the  word  used  in  this  way  is 
unnecessary,  absurd,  or  both. 

“The  New  York  Housing  Authority  is  no  doubt  laugh¬ 
ing  up  its  collective  sleeve.”  Meaningless.  The  members 
of  the  authority  may  be  laughing  up  their  several  sleeves, 
but  it  is  hard  to  imagine  a  sleeve  that  sleeves  them  all. 
As  a  figure  of  speech,  this  would  make  more  sense 
without  collective. 

“The  389  men  of  the  customs  staff  resigned  themselves 
collectively  last  week  to  days  loud  with  questioning.” 
Superfluous  and  meaningless. 

“An  unprepared  American  public  and  a  government 
almost  equally  bewildered  imbbed  their  collective  eyes.” 
Superfluous  and  meaningless. 

“Local  experts  merely  cocked  their  collective  eyebrow 
at  the  prediction.”  Preposterous. 

“Then  they  had  to  defend  their  ideas  before  the  com¬ 
mittee,  which  seemed  to  have  its  tongue  in  its  collective 
cheek.”  How  a  collective  cheek  without  a  collective 
tongue? 

“In  the  auditorium  we  could  hear  the  audience  whistling 
and  stamping  its  collective  feet.”  The  collect  for  today 
is:  Abstain  from  such  sleazy  tricks  as  using  collective 
in  the  way  cited. 

The  Wayward  Comma 

Some  of  the  same  writers  who  neglect  the  comma  when 
it  is  needed  are  fond  of  slipping  it  in  behind  conjunc¬ 
tions,  especially  and,  but,  so,  and  or.  At  the  risk  of 
being  cruelly  blunt,  I  must  record  that  there  is  no 
sense  in  this,  nor  sanction  for  it. 

Examples:  “They  have  found  it  pays,  and,  we  have 
too”;  “Money  may  not  make  you  happy,  but,  it  will 
enable  you  to  be  miserable  in  comfort.” 

Don’t  be  confused  by  sentences  in  which  a  comma 
legitimately  falls  after  the  conjunction  because  it  is 
setting  off  a  parenthetical  element,  as  in  “They  have 
found  it  pays,  and,  I  must  admit,  we  have  too.” 

Don’t  be  misled,  either,  by  sentences  that  start  with 
and,  but,  etc.  This  construction  is  common  in  informal 
writing,  and  informal  writing  ought  to  be  commoner  than 
it  is.  But  a  conjunction  is  still  a  conjunction,  no  matter 
how  you  slice  the  sentence.  So  forget  the  commas  in 
“And,  I  took  him  up  on  it”  or  “But,  the  cork  wouldn’t 
come  out  of  the  bottle.” 


THEY  LIKE  IKE — L.  E.  (Ilte)  SIcelley,  retiring  to  California  after  30  years 
as  sports  editor  for  AP  in  Iowa,  reads  telegrams  from  friends.  With  him, 
left  to  right,  are  C.  S.  Douglass,  chief  of  Iowa  AP;  Ken  Kew,  KGLO, 
Mason  City;  and  John  O'Donnell,  sports  editor  of  the  Davenport 
Democrat. 


Anthony  Valley  Sews  from  Mr. 
and  Mrs.  Hubert  Heath. 

Mr.  Avey,  who  has  been  fore¬ 
man  of  the  Las  Cruces  Sun- 
Seu's,  is  in  charge  of  the  me¬ 
chanical  department,  and  Mrs. 
Avey  is  managing  editor. 


Buy  Radio  Station 

Jacksonville,  Fla. 

Ted  and  Janet  Weber  of 
Philadelphia  have  purchased 
radio  station  WTTT,  Jackson¬ 
ville,  from  Harold  E.  King,  sub¬ 
ject  to  appi'oval  of  the  Federal 
Communications  Commission. 
Mr.  Weber  Avas  recently  adver¬ 
tising  manager  of  the  Phila¬ 
delphia  (Pa.)  Daily  News.  Pre¬ 
viously  he  worked  in  Chicago. 


Shelton,  Neb. 

The  Shelton  Clipper,  for  the 
last  five  years  edited  and  pub¬ 
lished  by  Don  Jacobson,  has 
been  sold  to  Mr.  and  Mrs.  Leon¬ 
ard  Ambrose  of  St.  Paul,  who 
bought  the  paper  as  an  invest¬ 
ment  and  have  leased  it  to  Mr. 
and  Mrs.  Roland  Hill  of  Engle¬ 
wood,  Colo. 

Mr.  Hill  has  worked  for  the 
Denver  (Colo.)  Rocky  Mountain 
Sews  for  10  years. 


Additional  recent  transactions 
in  the  newspaper  field: 

Chandler,  Okla. 

Dewey  F.  Curry,  owner  of  the 
Chandler  N  etvs-Publicist ,  has 
purchased  the  Lincoln  County 
Republican,  weekly  newspaper, 
from  J.  B.  DeSilvers.  The  N-P 
was  combined  with  the  Republi¬ 
can. 


Ridgely,  Md. 
The  Caroline  Sun,  published 
since  1902,  was  sold  to  the 
Anthony,  N.  M.  Easton  Publishing  Co.  and 
Mr.  and  Mrs.  Paul  Avey  of  merged  with  the  Denton  County 
Berino  have  bought  the  weekly  Record. 


by  comment,  picture,^  error  In  foct  or 
Hentiry;  or  of...  yJoloting  Privocy  Of 
CopyrigM,  Piracy  of  motter  or  formot 

FORTIFY 

emborroning  loss 
W  SpeCtOl  «XCeSS 

INSURANCE 

these  boJtafds  — 

i:  /:  onique,  '  effective,  inexpensive 


When  it  is  desired  to  call  attention  to  a  word  as  a 
word,  the  way  to  do  it  is  with  italics  or  quotation  marks, 
not  commas.  “Magnuson  suggested  that  he  had  used  the 
word,  bottle,  a  little  perversely.”  I  suggest  that  the 
writer  of  this  used  commas  a  little  perversely.  Should 
have  been:  “the  word  bottle  a  little  peiwersely”  or  “The 
word  ‘bottle’  a  little  peiwersely.” 


United  Press 
International 

NEWSPICTURES 
Toll  the  Story 


“No  woman,  whose  attire  makes  her  conspicuous,  is  I 

well  dressed.”  Nonsense,  of  course,  with  the  commas.  1 

For  if  we  omit  the  whose-claase,  as  the  use  of  the  commas  1 

indicates  we  may,  we  get  “No  woman  is  well  dressed.”  I 
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WOOD  MASTER  FLONGS* 

SAVE  YOU  MONEY... 

With  no  major  change  in  existing  equipment,  you  can  cut  production  costs, 
improve  the  quality  of  your  printing,  and  gain  in  increased,  more  flexible 
production. 

That’s  the  actual  experience  of  leading  daily  newspapers  across  the  country 
who  are  now  using  MASTER  FLONGS  at  the  rate  of  three-quarters  of  a 
million  per  year. 

Time  is  money,  especially  on  a  daily  newspaper.  Act  now  to  learn  how  time¬ 
saving  MASTER  FLONGS  can  reduce  your  costs.  Contact  us  and  we  will  have 
our  nearest  representative  call  on  you. 


WOOD  FLONG  CORPORATION 

HOOSICK  FALLS,  NEW  YORK 

*  NO-PACK  MATS 

New  York  Office:  551  Fifth  Ave.  Phone  MU  7-2950 

SERVING  THE  GRAPHIC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  1911 
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PROMOTION 


^Parching’  Papers  Builds  Goodwill 


By  T.  S.  Irvin 

Frank  Hutchinson,  who  has 
just  become  general  manager  of 
the  Greenville  (Tex.)  Herald- 
Banner,  is  a  man  who  takes  his 
work  seriously.  The  old  gag 
aiwut  carrier  toys  throwing  the 
paper  at  the  customer’s  porch 
but  never  quite  making  it  was 
about  as  non-funny  to  him  as  it 
W'as  to  the  customer  on  a  rainy 
day. 

Mr.  Hutchinson,  who  serves 
also  as  his  paper’s  circulation 
manager,  decided  to  do  some¬ 
thing  about  it,  and  he  did.  Matt 
Shelley,  his  publisher,  thinks  he 
did  so  well  with  it  that  he  pro¬ 
poses  that  other  newspapers 
might  try  it  too.  Mr.  Shelley 
thinks  that  if  it  doesn’t  increase 
circulation,  it  at  least  increases 
the  respect  people  have  of  the 
newspaper. 

What  Mr.  Hutchinson  has 
done  in  Greenville  is  to  get  all 
the  Herald-Banner’s  carrier 
toys  faithfully  to  “porch”  their 
newspapers  on  every  delivery. 
He  started  his  campaign  to  ac¬ 
complish  this  with  a  letter  en¬ 
listing  the  aid  of  the  toys’ 
parents.  Then  he  got  the  toys 
to  agree  to  cooperate. 

The  appi'oach  to  the  parents 
and  the  toys  was  also  a  simple 
one.  It  was  based  on  the  maxim 
that  “a  job  worth  doing  is  worth 
doing  well.”  It  is  sigrnificant 
that  only  two  toys  out  of  42 
quit  their  jobs  because  they 
didn’t  want  to  comply  with  the 
new  rules. 

Readers  were  delighted.  They 
sent  letters  to  the  paper,  and 
these  were  all  printed.  This  ap¬ 
preciation  pleased  the  toys,  and 
helped  Mr.  Hutchinson  enforce 
his  new  rules. 

“This,”  Mr.  Hutchinson  says, 
“has  been  the  best  piece  of  pub¬ 
lic  relations  we  have  ever  done. 
It  hasn’t  given  us  any  big  jump 
in  circulation,  but  we  have  had 
fewer  stops,  and  in  the  long 
run  it  will  have  its  effect  on 
circulation  figures.” 

Mr.  Shelley,  discounting  Mr. 
Hutchinson’s  modesty,  says  the 
paper  has  added  250  new  cus¬ 
tomers  since  the  new  “porch” 
rule  went  into  effect. 

“The  goodwill  created  among 
the  toys,  our  subscribers  and 
the  toys’  parents,”  Mr.  Shelley 
notes,  “couldn’t  be  bought  for 
$5,000  cash — American.” 

*  *  * 

101  REASONS 

El  Paso  (Tex.)  Times  and 
Herald-Post  hit  the  mark  in 
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market  infonnation  with  a  4- 
page  folder  citing  “101  Reasons 
Why  El  Paso  is  still  On  the 
Grow.”  This  is  as  easy  and 
effective  a  way  to  promote  a 
market  by  answering  questions 
about  it  as  we  have  come  across. 
You  start  out  with  Number  1, 
noting  the  area  size  of  your 
city,  and  you  go  down  the  line, 
each  consecutive  number  noting 
another  fact  in  your  market 
story.  The  promotion  is  built  into 
this,  soft  as  a  Spring  blossom, 
hard  as  a  champion’s  punch. 

*  *  * 

RECRUITMENT 

Charlotte  (N.  C.)  Hews  and 
Observer  reports  good  effect  of 
a  newspaper  display  during  a 
Career-O-Rama  show  in  the 
public  library.  Some  12,000  high 
school  students  toured  the  facil¬ 
ities  during  the  4-day  display,  in 
which  some  60  professions  and 
industries  participated. 

“Our  display,”  notes  Sam  S. 
McKeel,  Observer  personnel  di¬ 
rector,  “included  blown-up  pic¬ 
tures  of  newspaper  people  at 
work,  suggestions  on  how  to  pre¬ 
pare  for  a  newspaper  career. 


a  .scale  model  of  our  press,  and 
a  live  teleprinter. 

“The  machine  was  a  show 
stopper,  its  only  competition 
being  a  live  lie-detector.  Hun¬ 
dreds  of  kids  asked  questions 
about  it  which  usually  led  to 
questions  about  the  newspaper 
business.” 

In  Hackensack,  N.  J.,  the 
Bergen  Evening  Record  is 
making  good  use  of  the  film 
strip  “Your  Newspaper  Team,” 
prepared  by  Current  Affairs 
Films  with  the  help  of  the 
National  Newspaper  Promotion 
Association. 

“High  school  classes  to  which 
we  have  shown  it,”  I’eports 
Leonard  Goldblatt,  reader  serv¬ 
ice  director,  “are  enthusiastic. 
So  are  our  own  executives  and 
advertising  salesmen,  to  whom 
w'e  have  also  shown  it.” 

*  *  * 

ACES  ALL 

Los  Angeles  (Calif.)  Exam¬ 
iner  intrigues  with  a  promotion 
made  up  of  playing  cards,  all 
aces.  They  are  put  together  into 
a  little  booklet  titled  “A  Win¬ 
ning  Hand”  to  brag  about  the 


awards  the  Examiner  won  this 
year  in  the  California  News¬ 
paper  Publishers  Association 
competition.  The  Examiner’s 
awards  were  for  sports  cover¬ 
age,  editorial  achievement, 
women’s  news  coverage,  and 
spot  news  picture. 

♦  *  ♦ 

INTEREST  IN  HOMES 

The  most  successful  Home 
Show  in  the  17-year  history  of 
the  event  has  been  concluded  in 
Evansville,  Ind.  The  Home  Show 
is  annually  sponsored  by  the 
Evansville  Printing  Corporation, 
publishers  of  the  morning  Cour¬ 
ier,  evening  Press  and  Sunday 
Courier  and  Press.  More  than 
25,000  persons  visited  the  show 
during  its  four-day  nan,  a  gain 
of  about  25  pei-cent  over  the 
1958  Home  Show  attendance. 

By  the  end  of  the  1959  Home 
Show,  about  20  percent  of  the 
show’s  exhibitors  had  already 
agreed  to  pai’ticipate  in  the  1960 
show. 

A  special  Home  Show  edition 
April  12,  carried  nearly  110,000 
lines  of  retail  advertising,  Ken¬ 
neth  R.  Kinney,  promotion  man¬ 
ager,  reports. 
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Bill  Cunningham  Receives  Public  Salute 

Boston 

Moi’e  than  1,000  friends  of 
Bill  Cunningham,  Boston  Herald 
columnist,  paid  tribute  to  him 
April  19.  The  “Dinner  to  a 
Champion”  was  in  recognition 
of  his  contributions  to  the  sports 
scene  and  his  charitable  activi¬ 
ties;  his  winning  fight  against 
cancer  of  the  throat  and  his  suc¬ 
cess  in  overcoming  muteness  im¬ 
posed  by  removal  of  the  lamyx. 

Pi'esident  Eisenhower  and 
General  Douglas  MacArthur 
sent  messages  and  Cardinal 
Cushing  likened  the  columnist 
to  St.  Vincent  de  Paul  and  St. 

Paul.  The  head  table  list,  in¬ 
cluded,  in  addition  to  the  Cardi¬ 
nal,  two  governors,  three  con¬ 
gressmen,  two  college  presidents, 
three  former  heavyweight  box¬ 
ing  champions  of  the  world  and 
a  bishop. 

Robert  B.  Choate,  publisher  of 
the  Herald-Traveler,  prefaced 
his  remarks  with;  “What  a  won¬ 
derful  tribute  to  a  wonderful 
guy!” 

“Bill,”  he  said,  “you  may  re¬ 
member  that  evening  18  years 
ago  when  I  sought  you  out  in 
your  hideaway  on  Beacon  Hill 


CUP  FOR  A  CHAMPION — Mr*.  Bill  Cunningham  stands  aside  as  Bill 
(center)  receives  the  Fred  Digby  Memorial  Trophy  from  Claude  Monk 
Simons,  president  of  New  Orleans  Sugar  Bowl,  at  testimonial  to  the 
Boston  Herald  columnist. 


and  told  you  how  long  I’d  ad- 
mii’ed  your  work  and  that  I 
hoped  you’d  write  for  the  Her¬ 
ald.  (Cunningham  at  that  time 
was  sports  columnist  on  the 
Boston  Post).  Thank  God  I  had 
the  wit  to  be  persistent  and  per¬ 
suasive.  For  18  years  we  have 
had  the  happiest  association.  I 
remember  you  said  you  were  the 
best  columnist,  the  highest  paid, 
the  best  looking,  the  hardest 

EDITOR  & 


working  and  the  happiest  mar¬ 
ried.  I  believed  it  then  and 
you’ve  proved  it  to  me  many 
times  since  then.  Bill,  I  salute 
you  in  behalf  of  the  Herald.” 

Bill  Cunningham  was  pre¬ 
sented  an  array  of  gifts  includ¬ 
ing  an  automobile,  a  color  TV 
set,  a  Red  Sox  jacket,  life  mem¬ 
bership  in  the  Baseball  Writers 
Association,  a  typewriter  and  a 
gold  plated  microphone. 

PUBLISHER  for  May  2,  1959 


Rugged,  durable,  modern  Asphalt  pavement 
meets  challenge  of  Mojave  Desert 


Only  pavement  that  can  stand  this  combination  of  climate  and  traffic 


This  is  a  driver’s-eye  view  of  California’s  new  Interstate 
Highway  Number  15.  It’s  the  longest  single  paving  con¬ 
tract  of  its  kind  ever  let  in  California! 

It  had  to  be  Asphalt-paved,  the  conditions  are  so  severe. 
Interstate  Route  15  slices  across  the  Mojave  Desert. 
Sometimes  the  pavement  temperature  gets  up  to  140°F 
by  day,  then  plummets  to  below  freezing  at  night.  Then 
again,  one-fifth  of  all  the  traffic  entering  California 
travels  over  this  new  road. 

Only  modern,  heavy-duty  Asphalt  pavement  has  the 
ruggedness  and  durability  to  withstand  this  combina¬ 
tion  of  climate  and  traffic. 

Yet  this  rugged  pavement  costs  only  half  as  much  as 
comparable  concrete  pavement  to  perform  the  same 
service.* 

As  state  after  state  discovers— no  other  pavement  gives 
you  so  much  rugged,  durable  service  for  Interstate 
superhighways  at  so  low  a  cost  as  modern  Asphalt 
pavement.  And  maintenance  costs  no  more— often  less! 
Is  your  state  practicing  this  kind  of  Asphalt  pavement 
economy? 

*Based  on  comparable  pavement  costs  in  the  same  highway  district. 


Newest,  Most  Modern  Pavement  Engineering  Skill  and 
Knowledge  Can  Provide -Modern  Asphalt  Pavement 

MASSIVE  STRENGTH! 

Finest,  most  modern 
pavement  that  engineer¬ 
ing  skill  and  construc¬ 
tion  know-how  can  build. 
It's  rugged;  it’s  durable; 
it's  easiest  on  the 
pocketbook. 

TRACTION-TEXTURED  - 
FOR  GREATER  SAFETY! 
Today's  modern  Asphalt 
pavement  grips  your 
tires  without  noise,  gives 
you  greater  skid  resist¬ 
ance.  No  sawed-in  noise- 
makers  to  jangle  your 
nerves  — no  dangerous 
lane  joints  to  swerve 
your  car. 


Ribbons  of  velvet  smoothness . . . 
ASPHALT- paved  Interstate  Highways 

THE  ASPHALT  INSTITUTE 

Asphalt  Institute  Building,  College  Park,  Maryland 
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Radio  Phone  Service  Aids  Subscribers 


San  Francisco 

The  customer  who  misses  his 
paper  gets  deliveiy  within  10 
minutes  under  a  public  sei-vice 
innovation  established  by  the 
San  Francisco  Examiner's  home 
delivery  department. 

The  newspaperboy  with  a 
short  bundle  is  able  to  service 
all  his  customei's  on  time,  the 
new  service  may  start  at  once 
and  home  delivery  effectiveness 
is  at  a  new  high. 

A  newly-installed  radio  tele¬ 
phone  system  ‘'brings  the  entire 
city  into  our  office,”  explained 
F.  E.  “Hap”  Howard,  circula¬ 
tion  director. 

Communications  are  now  as 
simple  as  though  the  entire  home 


delivery  force  were  gathered  in 
a  single  room,  he  said. 

Each  Examiner  home  delivery 
truck  seiwing  San  Francisco  has 
a  two-way  radio  phone  link  with 
the  circulation  office  station 
which  has  a  transmitter  on  San 
Burno  Mountain. 

Delivery  needs  are  received 
by  the  home  delivery  office. 
The'e  are  reported  immediately 
to  the  distributor  truck  covering 
the  zone  involved. 

The  trucks  are  in  alphabetical 
zones. 

The  initial  cost  of  the  radio¬ 
phone  station  installation  is  in¬ 
consequential  in  comparison  with 
its  value  as  a  customer  seiwice, 
Mr.  Howard  said. 


Servicing  of  routes  was  both 
cumbersome  and  costly  under 
the  old  system.  District  men  foi’- 
merly  had  to  hunt  out  and  use 
pay  phones.  Re-runs  across  the 
district  often  became  necessary. 

The  unexpected  benefit  has 
been  in  the  greatly  improved 
spirit  of  cooperation  among  the 
home  deliveiy  branch  managers. 
All  hear  each  message  sent  over 
the  radio  system  and  help  one 
another. 

All  operators  are  licensed  by 
FCC.  Such  licenses  are  not  re¬ 
quired  for  men  in  the  field.  Un¬ 
der  Federal  requirements,  the 
station  also  has  a  Conelrad  link. 

Equipment  here  was  installed 
by  General  Electric. 


CONTACT  —  Tim  McSweeney, 
home  delivery  superintendent  of 
the  San  Francisco  Examiner,  keeps 
posted  with  routemen  via  two-way 
radio. 


Staff’s  Plaques 
Honor  Owners 

Huntington,  W.  Va. 

Plaques  honoring  three  de¬ 
ceased  officials  of  the  Hunting- 
ton  Publishing  Co.  have  been 
purchased  by  employees  and 
former  employees. 

The  plaques  to  be  mounted  in 
the  Fifth  avenue  foyer  of  the 
publishing  company  building  will 
memorialize  David  Gideon,  who, 
at  the  time  of  his  death  in  1950, 
was  publisher  of  the  Herald- 
Dispatch  and  president  of  the 
Huntington  Publishing  Co.; 
Colonel  Joseph  Harvey  Long, 
who,  at  the  time  of  his  death 
last  December  28,  was  board 
chairman  of  the  company  and 
publisher  of  the  Advertiser,  and 
Edward  H.  Long,  who,  at  the 
time  of  his  death  last  Novem¬ 
ber  17,  was  treasurer  of  the 
Huntington  Publishing  Co. 

Plaques  Presented 

The  copy  of  the  Gideon 
plaque  inscription  was  presented 
to  William  D.  Birke,  vicepresi¬ 
dent  of  the  Huntington  Publish¬ 
ing  Co.  and  publisher  of  the 
Herald-Dispatch,  by  Raymond 
Brewster,  editor  of  the  Herald- 
Dispatch.  Mr.  Birke  is  a  nephew 
of  Mr.  Gideon. 

The  copy  of  the  Colonel  J.  H. 
Long  plaque  inscription  was 
presented  to  his  son.  Walker 
Long,  president  of  Hupco,  and 
Mrs.  Walker  Long  by  W.  S. 
Reynolds,  retiring  president  of 
the  Long-Agoers  and  editorial 
page  editor  of  the  Huntington 
Advertiser. 

Mr.  Reynolds  also  presented 
copies  of  the  E.  H.  Long  plaque 
inscription  to  Mr.  Long’s  widow 
and  their  daughter.  Miss  Ber- 
ridge  Long. 
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‘Hardship’  Case 

Las  Vegas,  Nev. 

The  $400,000  civil  libel  action 
filed  by  George  E.  Franklin 
against  Hank  Greenspun,  pub¬ 
lisher  of  the  Las  Vegas  Sun,  has 
been  postponed  until  fall  in 
district  could;.  The  delay  was 
ordered  because  the  trial  would 
have  worked  a  hardship  on  the 
court  calendar  if  tried  at  the 
present  time. 


Reporter’s  Stories 

Gainesville,  Fla. 

Rae  0.  Weimer,  director  of 
the  School  of  Journalism  and 
Communications  at  the  Univer¬ 
sity  of  Florida,  is  making  avail¬ 
able  to  interested  persons  copies 
of  a  brochure  containing  re¬ 
prints  of  E&P  stories  about  re¬ 
porters.  Harry  H.  Griggs  edited 
the  booklet,  which  is  titled  “They 
Find  the  News.” 


Guides  Soviet  Tour 

San  Antonio,  Tex. 

Paul  Thompson,  San  Antonio  . 
News  columnist,  W'ill  guide  a 
group  of  South  Texas  business 
and  professional  men  w'ho  have 
reseiwations  to  tour  Russia  the  •; 
first  two  weeks  of  July.  Mr.  | 
Thompson  said  his  column,  “Top  I 
of  the  News,”  will  be  written  | 
from  Moscow,  Leningrad  and  j 
Paris  during  the  period.  ' 


Carrier  Boy  Has  Future  In  Insurance 

Baltimore  in  running  his  own  business —  paid  card  for  mailing  in  sub- 
Sales  Motivation — selling,  re-  perhaps  a  man  who  has  played  scriptions.  ; 

cruiting  salesmen,  training  for  real  in  the  business  world  After  a  week,  he  said,  a  sales-  t 
salesmen  and  re-training  them  of  a  newspaperboy.  man  calls  on  the  prospect  and 

— was  the  subject  of  the  talks  Newspapers  in  recruiting  their  tries  to  sell  the  paper.  If  the 

and  round-table  discussions  at  boys,  he  said,  should  look  for  prospect  still  holds  out,  the 

the  three-day  meeting  of  the  those  with  a  love  for  productiv-  process  is  continued  for  four 

Inter-State  Circulation  Mana-  ity,  then  look  at  their  back-  weeks,  after  which  he  is  con¬ 
gers  Association  here  last  week,  ground  to  see  if  there  is  paren-  sidered  unobtainable  at  the 

The  keynote  for  the  session  tal  interest  in  that  productivity  time, 

was  sounded  by  Russell  C.  or  merely  concern  that  a  route  For  the  Sunday  Sun,  he  said, 

Wonderlic,  manager  of  the  means  getting  up  at  6  o’clock  a  four-page  brochure  describ- 

Baltimore  office  of  the  Mutual  in  the  morning.  ing  either  the  brown  magazine 

Life  Insurance  Company  of  New  Whether  boys  or  adults,  he  section  or  This  Week  is  de- 
York.  said,  good  salesmen  eat  up  livered  to  the  prospect;  followed 

He  began  by  telling  the  cir-  training,  and  the  top  salesmen  by  a  simulate  telegram  stat- 
culation  managers  that  he  had  not  only  eat  up  training  and  re-  ing  that  a  copy  of  one  or  the 
built  his  sales  career  on  a  40-  training,  but  complain  if  they  other  is  being  sent.  The  reply 
odd  subscriber  newspaper  route  don’t  get  it.  card  also  is  included  with  this 

in  Port  Huron,  Mich.  He  devel-  Pride  of  accomplishment  is  sample. 

oped  it  to  more  than  70  sub-  the  key  to  success,  and  recogni-  The  system,  he  said,  sen-es 

scribers  then  sold  at  a  profit  tion  of  success  is  the  thing  a  a  double  purpose;  it  promotes 

which  he  invested  until  he  boy  needs  to  build  success,  Mr.  circulation  and  puts  to  good  use 
owned  three  routes.  Wonderlic  advised.  left-over  copies  of  This  Week 

“And  when  I  went  to  college  iw  c  i-  magazine  section. 

I  had  money  in  my  pocket  and  Mass  sampling  Edward  L.  Bennett,  circula- 

money  jingles,”  he  declared  in  B.  Herbert  Reynolds,  circula-  tion  manager  of  the  Bergen 
challenging  the  CM’s  to  train  tion  manager  of  the  Baltimore  Evening  Record,  of  Hackensack, 
boys  to  be  salesmen  and  in-  Sunpapers,  described  his  mass-  N.  J.,  won  first  prize  for  his 
dependent  businessmen.  sampling  system.  Entire  sec-  promotion  program.  Second 

The  insurance  business,  Mr.  tions  of  the  city,  he  said,  will  prize  went  to  Robert  S.  Shum- 
Wonderlic  declared,  is  looking  get  the  paper  delivered  daily  way,  Venango  Newspapers,  Oil 
for  the  kind  of  man  who  wants  for  a  week,  with,  a  ticket  in-  City,  Pa.,  and  third  to  Louis  A. 
to  build  up  and  own  a  business;  serted  explaining  that  the  paper  Cupiccia,  Morgantown,  (W.Va.) 
a  man  with  a  pattern  of  success  is  free  and  providing  a  postage-  Post. 
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well-balanced 
nutrients  in 
moderate  low-fat 
cereal  and 
milk  serving 


Medical  and  nutrition  authorities  now  include  the 
cereal  and  milk  serving  when  a  moderate  reduction 
of  dietary  fat  is  indicated.  This  dish  is  recommended 
because  it  is  moderately  low  in  dietary  fat.  Few  foods 
can  better  its  well-balanced  nutritional  contribution 


as  shown  in  the  table  below.  It  furnishes  approxi¬ 
mately  10  per  cent  of  the  recommended  daily  allow¬ 
ances  of  protein,  important  B  vitamins,  essential 
minerals;  and  it  also  provides  quick  and  lasting 
energy.  Served  with  nonfat  milk,  the  fat  content 
is  very  low.* 


nutritive 
composition 
of  average 
cereal  serving 


Cereal,  1  oz. 
Whole  Milk,  4  oz. 

Cereal** 

Whole  Milk 

Sugar 

Sugar,  1  teaspoon 

1  OZ. 

4  oz. 

1  teaspoon 

CALORIES . 

.  203 

104 

83 

16 

PROTEIN . 

.  7.3  gm. 

3.1  gm. 

4.2  gm. 

FAT . 

.  5.3  gm. 

0.6  gm. 

4.7  gm.* 

CARBOHYDRATE . 

.  32.2  gm. 

22  gm. 

6.0  gm. 

4.2  gm. 

CALCIUM . 

. 0.169  gm. 

0.025  gm. 

0.144  gm. 

IRON . 

1.4  mg. 

0.1  mg. 

VITAMIN  A . 

.  195  1.0. 

— 

195  1.  U. 

THIAMINE . 

.  0.16  mg. 

0.12  mg. 

0.04  mg. 

RIBOFLAVIN . 

.  0.25  mg. 

0.04  mg. 

0.21  mg. 

NIACIN . 

1.3  mg. 

0.1  mg. 

ASCORBIC  ACID . 

— 

1.5  mg. 

CHOLESTEROL . 

.  16.4  mg. 

0 

16.4  mg.* 

*Nonfat  (skim)  milk,  4  oz.,  reduces  the  Fat  value  to  0.1  gm.  and  the  Cholesterol  value  to  0.35  mg. 
**Based  on  composite  average  of  breakfast  cereals  on  dry  weight  basis. 


Cereal  Institute,  Inc.:  Breakfast  Source  Book.  Chicago:  Cereal  Institute,  Inc.,  1958. 

Hayes,  O.  B.,  and  Rose,  G.  K.:  Supplementary  Food  Composition  Table.  J.  Am.  Dietet.  A.  33:26,  1957. 

Watt,  B.  K.,  and  Merrill,  A.  L.:  Composition  of  Foods-Raw,  Processed,  Prepared.  U.S.D.A.  Agriculture  Handbook 
No.  8,  1950. 


CEREAL  INSTITUTE,  INC. 

135  South  La  Salle  Street,  Chicago  3 

A  research  and  educational  endeavor  devoted  to  the  betterment  of  national  nutrition 
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Old  Files’ 
Hunt  Bares 
’87  Martyr 

Redwood  City,  Calif. 

A  search  of  the  files  of  the 
century-old  Redwood  City  Times- 
Gazette  revealed  an  early-day 
editor-martyr  who  was  shot 
down  in  the  streets  here. 

The  Times-Gazette  also  was 
the  newspaper  on  which  the  late 
Fremont  Older,  crusading  San 
Francisco  editor,  turned  from 
printing  to  editing. 

The  martyr  was  unsuspected, 
said  Ray  L.  Spangler  publisher 
of  the  daily  Redwood  City  Trib¬ 
une  which  publishes  the  T-G  as 
a  weekly  affiliate. 

Ralph  Sidney  Smith,  34,  turn¬ 
ed  out  an  article  about  “a  man 
who  is  at  once  intemperate,  un¬ 
businesslike,  discoui'teous  and 
obstinate,  one  ‘Dr.’  Powell, 
“while  editor  of  the  paper  in 
1887. 

A  Row  Over  Water 

He  charged  Dr.  Powell  re¬ 
fused  to  pay  an  overdue  water 
bill  which  already  had  been  paid 
to  him  as  part  of  her  rent  by  a 
Mrs.  Willis,  a  widow.  Mrs. 
Powell’s  water  was  turned  off 
as  a  result,  the  story  said. 

A  few  days  later  Dr.  Powell 
met  the  editor  in  front  of  the 
Pioneer  Drug  Store  and  shot 
Mr.  Smith  after  an  argument. 
The  editor  died  the  next  morn¬ 
ing.  Dr.  Powell  was  acquitted 
on  the  ground  of  temporary  in¬ 
sanity. 

So  the  story  goes  in  the  cen¬ 
tennial  issues  of  the  T-G,  which 
also  reports  that  Mr.  Older  de¬ 
veloped  his  editorial  ability 
here  by  collecting  stories  and 
setting  them  in  type. 

The  T-G’s  28-page  centennial 
report  was  published  in  both 
the  Tribune  and  the  Times- 
Gazette.  The  pioneer  paper  is 
described  as  one  of  the  27  of 
California’s  694  newspapers  in 
continuous  existence  for  100 
years. 


For  Courage 

Des  Moines,  la. 

The  1958  “Courage  in  Jour¬ 
nalism”  award  of  Sigma  Delta 
Chi  of  Des  Moines  went  to 
George  N.  Allen  of  the  New 
York  World  Telegram  &  Sun 
for  his  investigation  and  series 
of  articles  on  hoodlums  in  New 
York  City  schools.  Mr.  Allen 
received  the  award  during  the 
Iowa  convention  of  Sigma  Delta 
Chi  here  last  week. 


Late  Watch  Obituary 


Nancy  Barr 


Rolls  Along 

San  FRANasco 

The  Late  Watch  maintained 
its  traditions  and  assured  its 
perpetuation  in  annual  sessions 
of  the  organization  of  newspaper 
veterans  here  April  18. 

The  scheduled  program  of 
messages,  memories  and  remi¬ 
nisces  was  only  interinipted  once. 
This  was  the  inclusion  of  a  spe¬ 
cial  tribute  to  E.  D.  “Cobbie” 
Coblentz,  who  died  two  days  be¬ 
fore. 

“Cobbie  would  have  wanted  us 
to  go  on  as  we  had  planned,” 
explained  Kathleen  Norris.  The 
authoress  was  a  newspaper 
woman  at  the  time  of  the  1906 
quake  and  fire  and  is  a  founding 
“quaker”  of  the  Watch. 

The  tribute  was  paid  by  adop¬ 
tion  of  a  resolution  establishing 
an  Edmond  D.  Coblentz  scholar¬ 
ship  fund  in  memory  of  the  edi¬ 
tor  and  publisher  who  began  his 
career  as  a  cub  reporter  here 
some  45  days  before  his  18th 
birthday. 

Reorganization  of  the  Late 
Watch  as  a  non-profit  corpora¬ 
tion  assures  its  perpetuation,  ex¬ 
plained  James  J.  Rieden,  retiring 
chairman.  John  Francis  Neylan, 
early  newsman  who  turned  law¬ 
yer,  directed  the  incorporation 
which  insures  that  the  name  will 
continue  to  be  identified  with 
the  newspaper  profession  here. 

Pat  Frayne  was  elected  presi¬ 
dent  with  Louise  Landis  vice- 
president,  Philip  J.  Sinnott  sec¬ 
retary  and  Eugene  Block  treas¬ 
urer  of  the  new  corporation. 

• 

Vacation  Show 

Dallas,  Tex. 

A  tremendous  growth  of  in¬ 
terest  in  travel  and  outdoor 
living  was  reflected  in  the  Dallas 
News  Sports,  Boat  and  Vaca¬ 
tion  Show  which  closed  its  most 
successful  season  April  19. 
Travel  exhibitors  came  all  the 
way  from  the  Arctic  Circle  in 
Canada  and  Jamaica.  Twenty 
hotels  of  Miami  Beach  were 
represented.  Profits  are  used  to 
buy  animals  for  the  Dallas  zoo. 
• 

Levings  S.  Willis 

Washington 

Levings  S.  Willis  who  was  on 
the  staffs  of  the  Evening  Public 
Ledger  in  Philadelphia,  and  the 
United  Press  before  coming  to 
Washington,  died  April  5,  at 
Chambersburg,  Pa.  A  former 
press  chief  of  the  Civil  Aero¬ 
nautics  Administration,  he  had 
been  with  the  U.  S.  Department 
of  Labor  since  1957. 


Sir  Usha  Nath  Sen,  79,  for¬ 
mer  director  of  the  Associated 
Press  of  India;  April  20.  He 
retired  from  newspaper  work 
ten  years  ago  to  become  adviser 
to  the  Press  Trust  of  India,  na¬ 
tional  news  agency  that  suc¬ 
ceeded  the  AP  of  India. 

«  «  * 

Cassar  R.  Adams,  69,  news¬ 
paper  publisher;  April  20.  He 
fonnerly  owned  the  Franklin- 
ville  (N.  Y.)  Chronicle-Journal 
and  Rusford  (N.  Y.)  Spectator. 
He  was  city  editor  of  the  Clean 
(N.  Y.)  Herald  and  in  1929 
returned  to  Cuba,  bought  the 
Ctiba  Patriot  and  was  publisher 
for  14  years. 

*  *  « 

Levi  A.  Dunlap,  83,  founder 
and  for  58  years  publisher  of 
the  Meridian  (Tex.)  Tribune; 
April  24.  He  published  the  paper 
from  1898  until  he  sold  to  the 
present  owner,  Roland  L.  Hol- 
ford,  in  1956. 

*  *  * 

James  E.  Lee  Sr.,  75,  former 
circulation  manager  of  the  Phil¬ 
adelphia  (Pa.)  Daily  News; 
Api’il  23. 

*  *  « 

Naylor  Stone,  61,  sports  edi¬ 
tor  of  the  Birmingham  (Ala.) 
Post-Herald,  of  cancer;  April 
24. 

• 

Lynett  Children 
Get  Aunt’s  Estate 

Scranton,  Pa. 

A  niece  and  three  nephews 
were  named  as  beneficiaries 
under  the  will  of  Miss  Elizabeth 
Lynett,  co-publisher  of  the 
Scranton  Times. 

The  beneficiaries — Cecelia  R., 
Edward  J.,  George  V.  and  Wil¬ 
liam  R.  Lynett — are  children  of 
Edward  J.  Lynett,  co-publisher 
and  editor  of  the  Times.  Miss 
Lynnett  owned  a  half  interest  in 
the  newspaper,  its  radio  station 
and  building. 

• 

W.  J.  Stevens  Dies 

Danbury,  Conn. 

William  J.  Stevens,  67,  re¬ 
tired  composing  room  foreman 
of  the  Danbury  News-Times, 
died  April  18  after  a  long  illness. 
He  was  one  of  seven  brothers 
who  entered  the  newspaper  field 
in  their  native  Bridgeport. 

• 

Bill  Diesing  Dies 


Mavity  Dies 

Oakland,  Calif,  j 

Nancy  Ban-  Mavity  Rogers, 
68,  an  Oakland  Tribune  staffer  ' 
for  34  years  and  author  of  a 
dozen  books,  died  April  23.  Since 
1943  she  has  been  literary  edi¬ 
tor. 

Over  the  decades  the  by-line 
of  Nancy  Barr  Mavity  has  ap¬ 
peared  over  every  type  of  story, 
from  crimes  and  trials  to  scien¬ 
tific  reports  and  the  activities 
of  national  personalities. 

She  was  the  wife  of  Edward 
“Doc”  Rogers,  85-year-old  dean 
of  western  newspaper  photog¬ 
raphers  who  has  been  with  the 
Tribune  since  1911. 

Nancy  Barr  Mavity’s  entry 
into  newspaper  work  was  to 
enlarge  her  knowledge  of  people 
and  as  an  aid  to  her  writing. 
Her  first  news  work  was  with 
the  San  Francisco  Chronicle  in 
1923. 

Her  reporting  exploits  in¬ 
cluded  boarding  a  train  carry¬ 
ing  William  Edward  Hickman 
back  to  Los  Angeles  for  a  mur¬ 
der  trial,  climbing  a  carpenter’s 
ladder  to  get  the  contents  of 
the  wastebasket  in  a  jury  room, 
and  using  a  heating  vent  to 
eavesdrop  on  a  jury. 

She  claimed  to  have  been  the 
only  woman  to  spend  a  nigdit 
within  the  walls  of  Folson 
Prison.  This  was  during  a  par¬ 
don  application  hearing  of  War¬ 
ren  K.  Billings,  preparedness 
parade  bomber. 

Charles  O.  Hearon; 
Spartanburg  Editor 

Spartanburg,  S.  C. 

Charles  0.  Hearon,  83,  editor 
of  the  Spartanburg  Herald,  and 
former  publisher  and  co-owner 
of  the  Herald  and  Spartanburg 
Journal,  died  April  12. 

Mr.  Hearon  was  bom  in  Bris¬ 
tol  Va.,  May  31,  1876,  and  was 
educated  at  St.  Albans  School, 
Radford,  Va.,  and  Emory  and 
Henry  College,  Emory,  Va. 

He  began  his  newspaper 
career  in  1898  at  the  age  of  22 
with  the  Richmond  (Va.)  Times 
and  continued  with  that  news¬ 
paper  until  1903  when  he  went 
with  the  Bristol  (Va.)  Herald. 
He  was  instrumental  in  the 
founding  of  that  newspaper.  In 
1906,  he  left  the  Bristol  daily  to 
join  the  Spartanburg  Herald. 


Allentown,  Pa. 

William  Diesing,  73,  retired 
press  and  stereotype  superin¬ 
tendent  of  the  Call-Chronical 
Newspapers,  died  April  6.  He 
retired  Jan.  1,  after  52  years 
of  service  with  the  newspapers. 


Percy  Norwood  Stone,  64, 
foi-mer  editor  of  the  Westport 
(Conn.)  Herald  and  the  South 
Norwalk  (Conn.)  Sentinel; 
April  10.  He  had  been  on  the 
Norwalk  Hour  copy  desk  for  the 
past  two  years. 
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Contractor  for  Glen  Canyon  Bridge:  Kiewit-Judson  Pacific-Murphy  Corp.  in  a  joint  venture. 


Bold  New  Bridge  Spans  the  Mighty  Colorado.  At  Glen  Canyon,  near  the  Arizona  Utah 
frontier,  a  great  steel  bridge  will  soon  carry  north-south  traffic  over  the  Colorado.  The  bridge  is  a  brilliant  feat 
of  engineering.  Anchored  in  sheer  canyon  walls  far  above  the  river,  it  is  the  country’s  highest  and  second-longest 
steel  arch  span. 

Lower  chords  are  tied  into  skewbacks  on  opposite  sides  of  the  canyon.  As  steelwork  progressed  from  two 
directions  toward  the  closure  point,  Bethlehem  lV2-in.  bridge  strand  was  used  to  hold  the  arches  in  position. 
These  strong  wire  cables  were  run  to  the  upper  chord  members  from  big  tieback  towers,  which  themselves  were 
securely  guyed  by  Bethlehem  strand.  This  system  of  tiebacks  and  guys  proved  an  effective  means  of  supporting 
the  steel  segments  as  they  thrust  out  into  space. 

Bethlehem  Steel  Company,  Bethlehem,  Pa.  On  the  Pacific  Coast  Bethlehem  products  are  sold  by  Bethlehem  Pacific  Coast  Steel 
Corporation.  Expert  Distrihutor:  Bethlehem  Steel  Export  Corporation 


Mill  depots  and  distributors  from  coast  to  coast  stock  Bethlehem  Wire  Rope 

BETHLEHEM  STEEL 
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You’ll  spark  response  when  you  give  the  ladies  what  they  want — 


AIOVEIMYOU 


By  Mary  Sue  Miller 


Illustrated  by  Lali 


Here’s  proof  of  appeal: 


Written  by  an  authority  in  the 
women's  field! 

Mary  Sue  Miller,  a  former  Powers 
model,  is  famous  as  an  expert  on 
fashion,  beauty  and  charm.  She  has 
produced  and  directed  fasliion  shows 
all  over  the  country  and  co-authored 
a  book,  on  charm  selected  by  the  Lit¬ 
erary  Guild  for  distribution  to  its 
membership.  Her  advice  on  every 
phase  of  self-improvement  for  today’s 
women  is  witty,  authoritative  —  and 
welcomed.  Send  for  samples  today! 


“In  the  past  10  days,  ‘A  Lovelier  You’  has  pulled 
1,510  letters  from  readers.” 

(Feafurei  tdifor,  major  MIdwetf  daily.) 

“Today  we  received  140  letters  .  .  .  January  1,110 
.  .  .  February  total  1,416  ...” 

( Women' t  editor,  major  New  England  daily.) 

“Mary  Sue  Miller  is  already  a  smash  hit — pulled 
130  letters  in  8  days.” 

(Managing  editor,  Southern  imall-city  daily.) 

A  I.OVLI.IKR  YOr  is  what  the  ladies  want!  It’s  a  modern,  up-to-dale, 
complete  self-improvement  feature  in  a  small  package  for  all  women.  It’s  a 
year-round  feature  of  advice  and  information  on  figure  control,  diet,  charm, 
fashion,  beauty,  etiquette,  personality  —  even  housekeeping  tips.  A  Lovelier 
You  builds  women’s  reader  interest — makes  your  columns  more  productive 
for  advertisers  of  women’s  clothing,  accessories,  and  cosmetics. 


SPKCIAL  HKADKK  SKRMCK  AVMLAHI.K: 

Leaflets  and  pamphlets  on  major  aspects  of  A  LOVELIER  YOU  arc  avail¬ 
able  as  a  reader  service  to  the  readers  of  your  newspaper.  No  work  is  involved 
for  your  staff.  All  requests  are  processed  by  The  Sun-Times  Syndicate. 


This  popular  5-part  diet  series  by  Mary 
Sue  Miller,  regularly  offered  as  a  sep¬ 
arate  feature,  is  yours  at  no  extra 
charge  with  your  initial  order  for  A 
LOVELIER  YOU! 


Illustrated  by  a  noted  fashion 
magazine  artist! 

Lali  is  well-known  as  a  fashion  illus¬ 
trator  for  major  national  magazines. 
Her  charming  pictures  point  up  each 
release.  Her  crisp,  stylized  art  adds 
just  the  right  touch  to  give  you  a  good 
looking,  appealing  feature  for  your 
women  readers. 
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THE  FEATURE  FOR 
ALL  THE  LADIES 

homemakers,  office 
workers,  career  girls, 
mature  women 
PLUS  special  releases 
for  TEENS! 

Releases  designed  lo  appeal  to  teen-agers  cover 
diet,  complexion  care,  figure  control,  grooming, 
manners — the  same  advice  and  information  that 
makes  A  LOVELIER  YOU  wanted  by  ALL  the 
ladies. 

You  set  each  release  to  conform  to  the  style  of 
your  women’s  pages:  1  column  head  and  art, 
2  column  head  and  art,  3  or  4  column  head  >\'ith 
1  or  2  column  art.  Five  releases  weekly! 


A  LOVILIER  YOU 

is  productive  for  newspapers 
ill  markets  of  every  size 


A  lOVELIER  YOU 

By  Mary  Sue  Miller 


GLAMOUR  TIP.  There  is  noth¬ 
ing  like  gossamer  stockings  to 
glamorize  the  leg.  And  nothing 
like  fuzz  and  scuff  to  cancel  out 
the  effect. 

For  a  satin-smooth  leg  com¬ 
plexion,  it  is  necessary  to  de- 
fuzz  before  the  need  becomes 
apparent  and  to  massage  daily 
with  lotion.  Should  the  skin 
roughen  in  spite  of  regular  care, 
it  can  be  normalized  with  this 
treatment: 

1.  Gently  scrub  legs  with  a 
sudsy  brush,  rinse  and  dry. 

2.  Mix  fine  table  salt  and  mineral 
or  body  oil  in  a  saucer,  until 
the  consistency  of  thin  paste. 

3.  Apply  mixture  to  legs  and 
massage  lightly,  with  fingertips 
or  bath  sponge.  Do  not  scrub, 
just  use  firm  pressure.  4.  Tissue 
off  mixture,  rinse  legs  and  dry 
well.  5.  Slather  on  lotion  and 
massage  in. 

After  a  few  treatments,  the 
legs  become  ultra-smooth  and 
glossy.  But  do  not  overdo — one 
treatment  a  week  is  enough,  and 


use  it  correctly,  and  you  will 
become  a  devotee. 

YOUR  GROOMING— A  TO  Z 

Put  aside  your  grooming  doubts  and 
worries!  Send  today  for  YOUR 
GROOMING — A  to  Z,  a  booklet  that 
covers  every  step  in  achieving  smooth 
looks.  It  tells  how  to  manicure  and 
pedicure,  use  deodorants  and  depil¬ 
atories,  bathe  for  beauty,  tend  feet, 
hands,  teeth  and  eyes,  polish  skin  and 
hair, 'care  for  clothes,  apply  perfume, 
overcome  personal  posers.  To  obtain 
your  copy,  write  me  in  care  of  this 
newspaper,  enclosing  a  large,  self- 
addressed,  stamped  envelope  and  20c 
in  coin. 


Now  Featured  In: 

Appirlon  Post-Crescent 

Asbuf)  Park  Press 

Austin  American  Statesman 

liy  City  Times 

lirmingham  News 

ioston  Globe 

Iriwley  News 

Bridgeport  Post  Telegram 
Mir  Rapids  Gazette 
Chirleston  Evening  Post 
Chirago  Sun-Times 
Qirksburg  Telegram 
Divenpori  Morning  News 
Btyton  News 
Detroit  Times 
Q  Centro  Post  &  Press 
Mifott  Bulletin 
We  Times 

Fort  Dodge  Messenger 
Fort  Lauderdale  Daily  News 
Fort  Wayne  News  Sentinel 


Grantl  Junction  Daily  Sentinel 
Grand  Rapids  Press 
Greensboro  Record 
Hagerstown  Morning  Herald 
Hammond  Times 
Harrisburg  Patriot  News 
Hartford  Times 
Houston  Post 
Indianapolis  Star 
Indio  News 

Jackson  Citizen  Patriot 
Jamaica  Long  Island  Press 
Knoxville  News-Sentinel 
Lorain  Journal 

Long  Island  City  Star  Journal 
Louisville  Times 
Lowell  Sun 
Macon  Telegraph 
Madison  Wisconsin  State 
Journal 

Miami  Beach  Sun 
Milwaukee  Sentinel 
Muncie  Evening  Press 


Nashville  Banner 
Mobile  Press  Register 
Muskegon  Chronicle 
Marshalltown  Timcs-Rcpuhlican 
Newark  Star  Ledger 
New  Britain  Herald 
New  Orleans  Times-Picayunc 
New  York  Daily  Mirror 
Oklahoma  City  Oklahoman 
&  Times 
Oneonta  Star 
Paducah  Sun-Democrat 
Peoria  Journal  Star 
Pensacola  News-Journal 
Piqiia  Daily  ('all 
Pittsburgh  Post  (Gazette 
St.  Louis  (ilohe  Democrat 
Saginaw  News 
San  Antonio  Express 
Shreveport  Journal 
South  Bend  Tribune 
Springfield  Illinois  Slate 
Register 


Staten  Island  Advance 
Tacoma  News  Trihufte 
Waco  News  Tribune 
W’alerloo  Daily  Courier 
Wichita  Morning  Eagle 
Williamsport  (^rit 
Winston  Salem  Journal  & 
Sentinel 

Worcester  Telegram 

Forai9ii 

Correiv  da  Manila  (Rio  de 
Janeiro) 

Diariv  da  Tardi  (Brazil) 
Halifax  Herald 
Kingston  Whig  Standard 
Montreal  Star 
Nice  Riviera  Sun  (France) 

St.  John's  Evening  Telegram 
Tel  Aviv  Laisha  (Israel) 
Victoria  Colonist 
Winnipeg  Free  Press 


CHICAGO 

SUJ^^TIMES 

\Ze. 
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FAIRCHILD 


news 


Electronic  industry  advertisers 
spent  two  and  a  half  times  as 
much  money  in  ELECTRONIC 
NEWS  during  the  first  quarter  of 
1959  as  compared  to  last  year.  The 
Fairchild  weekly  newspaper,  which 
began  its  third  year  of  publishing 
last  January,  carried  352,000  agate 
lines  of  advertising  in  the  first 
three  months  of  this  year. 


Irving  Schoolman,  advertising 
representative  of  DAILY  NEWS 
RECORD  who  is  now  in  the  Far 
East  in  charge  of  a  touring  Ameri¬ 
can  track  squad,  was  recently 
voted  the  Track  Writers  Assn,  of 
New  York  annual  award  for  long 
and  distinguished  service  to  track 
and  field.  Mr.  .Schoolman  is  a 
former  president  of  the  Metropoli¬ 
tan  Amateur  Athletic  Union. 


Interstate  American  Press  Assn. 
Fellowship  for  one  year’s  study  in 
Rogota,  Colombia,  S.  A.,  was  won 
by  Claude  Erbsen,  news  corre¬ 
spondent  for  Fairchild  Publica¬ 
tions  in  Amherst,  Mass. 


William  J.  IJllmann,  assoi'iate 
editor  of  MEN’S  WEAR  Magazine, 
spoke  on  ‘‘Fashion  As  A  Selling 
Tool”  at  a  recent  dinner  tendered 
by  the  Washington  Post  to  a  group 
of  85  men’s  wear  retailers  from  the 
Washington,  D.  C.,  area. 


.Advertising  campaigns  in  Fair- 
child  newspapers  received  awards 
in  all  seven  divisions  of  the  Asso¬ 
ciated  Business  Publications  tenth 
annual  awards  competition  for 
advertising  in  merchandising  pub¬ 
lications.  Winners  were  announced 
at  a  recent  ABP  luncheon. 


.\lfred  D.  Cook,  editor  of 
ELECTRONIC  NEWS,  will  be  in 
Dayton,  O.,  next  week  where  he 
will  join  Fairchild’s  Dayton  news 
correspondent  in  covering  the 
annual  National  Aeronautical 
Electronics  conference  May  4-6.  In 
conjunction  with  the  meetings, 
ELECTRONIC  NEWS  May  4 
edition  will  be  oriented  toward  the 
space  age  engineer. 


FAIRCHILD 
Publications,  Inc. 

7  East  lath  St.,  New  York,  N.  Y. 


Publithwt  of 


Daily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electranic  News, 
Name  Furnishings  Daily,  Directories, 
Men's  Wear,  Footwear  News,  Books. 


‘Master’  Awards 
Given  3  in  Iowa 


personal 


HIGH  PRIORITY  to  developments 
in  the  field  of  human  relations  is 
policy  with  the  New  York  Times, 
says  Arthur  Ochs  Sulzberger,  son 
of  the  publisher,  accepting  an 
award  from  Lincoln  University, 
Missouri.  Mr.  Sulzberger  also  told 
of  the  Times'  long-standing  policy 
of  eliminating  racial  identification 
in  stories. 


Des  Moines,  la. 

Master  Editor-Publisher 
awards,  given  annually  since 
1932  by  the  Iowa  Press  Associa¬ 
tion,  were  presented  April  10 
to  Walter  S.  Merryman,  pub¬ 
lisher  and  general  manager  of 
the  Fort  Dodge  Messenger;  John 
R.  Burrows,  co-publisher  of  the 
Itelle  Plaine  l‘7iion,  and  J.  C. 
Moore,  editor  and  publisher  of 
the  Winterset  Madisonian. 

Gordon  Aasgard,  Lake  Mills 
Graphic,  was  named  president 
of  the  association.  Top  prize  for 
excellence  among  the  state’s 
weekly  newspapers  was  awarded 
the  Red  Oak  Express. 


years  —  to  columnist.  Louisi 
Eichel,  night  librarian  three 
years  for  the  News-Journal 
Company — resigned. 


Frank  Newell,  classified  ad¬ 
vertising  manager  of  the  Walla 
Walla  (Wash.)  Union-Bulletin 
— to  the  newly-created  position 
of  advertising  sales  director.  He 
also  continues  as  CAM. 


Earle  V.  Weller,  copy  edi¬ 
tor,  San  Francisco  (Calif.)  Ex¬ 
aminer  and  former  editorial 
writer,  Oakland  (Calif.)  Post- 
Enquirer — honorary  doctor  of 
letters  degree  from  Occidental 
College  for  research  in  19th 
century  poetry. 


Robe.^.t  W.  Campbell,  with 
the  Toronto  (Ont.)  (lUdie  and 
Mail  since  1945  and  assistant  ad 
manager  since  1955  —  now  di¬ 
rector  of  advertising,  succeeding 
S.  T.  Bardal. 


Marie  Wood,  with  West  Vir¬ 
ginia  newspapers  23  years — 
new  woman’s  editor  of  the  John¬ 
son  City  (Tenn.)  Press-Chron¬ 
icle.  Bill  Kovach — to  the  P-C 
staff  as  reporter.  Herman 
Robinson,  who  has  .served  two 
terms  as  state  senator  —  in 
charge  of  the  Elizabethton 
bureau  of  the  P-C. 


Herc.  Munro,  in  pr  business 
—  rejoined  the  Vancouver 
(B.  C.)  Province  as  lalwr  re- 
lK)rter. 


Jerry  Thorpe,  former  a.s.soci- 
ate  editor  of  Xeu'sweek  maga¬ 
zine — to  the  San  Diego  (Calif.) 
Union  .staff. 


Ira  H.  Tucker — to  city  cir¬ 
culation  manager  of  the  Knox¬ 
ville  (Tenn.)  Journal. 


Ronald  J.  Butler,  of  the 
Louisville,  Ky.,  AP  .staff — tian.s- 
ferred  to  Lexington,  Ky.,  suc¬ 
ceeding  William  Hudson  — 
transferied  to  Louisville. 


George  W.  Hes.s — from  staff 
of  the  Longvie^v  (Wash.)  Daily 
Xews  to  publisher  of  the  Coiv- 
litz  County  Advocate,  Castle 
Rock,  Wash,  weekly. 


Walter  J.  Schultz,  credit 
manager  of  the  Appleton  (Wis.) 
Daily  Post-Crescent  —  retired 
after  34  years  with  the  news¬ 
paper.  He  is  replaced  by  James 
HOPFEN  BERGER. 


A  Religious  Feature  For  Everyone 


^  DAYS  &  CUSTOMS 
OF  AIL  FAITHS 


BY  DR.  HOWARD  V.  HARPER  is 
an  informative,  nonsectarian  weekly 
column  that  answers  your  readers’ 
questions  about  all  religions.  No  church 
page  is  complete  without  it.  Wire  col¬ 
lect  for  samples  today.  GENERAL 
FEATliRES  CORP„  250  Park  Ave., 
N.  Y.,  17,  N.  Y. 


John  Herndon,  church  news 
editor  of  the  Winston-Salem 
(N.  C.)  Sentinel  since  1946— 
retired. 


Morrow  Davis,  former  copy- 
reader,  New  York  Herald  Trib¬ 
une — to  the  copydesk  of  the 
Cleveland  (Ohio)  Plain  Dealer. 


*  *  * 


Robert  R.  Holton,  Associated 
Press  —  from  the  Harri.sburg, 
Pa.,  bureau  to  the  New  York 
bureau. 

♦  ♦  ♦ 


Elizabeth  M.  Bullock,  so¬ 
ciety  editor  of  the  Wilmington 
(Del.)  Journal-Every  Evening 
for  41  years  —  retired.  Hope 
Ellison — replaces  Mi.ss  Bullock. 
Zona  Herzog,  radio  and  TV 
editor  of  the  Wilmington  Morn¬ 
ing  News — replaces  Mi.ss  Elli¬ 
son.  Dolores  Grady — replaces 
M  iss  Herzog.  Richard  P. 
Sanger,  J-E  reporter  seven 


C.  Richard  Nelson,  formerly 
with  the  Youngstown  (Ohio) 
Vindicator — to  manager  of  pr 
of  the  Youngstown  Sheet  4 
Tube  Co. 


J.  Keith  Cardwell,  sports 
writer  for  the  Richmond  (Va.) 
Times-Dispatch — to  Virginia  Re¬ 
tail  Merchants  Association  as 
member.ship  director. 


Mary  Strassmeyer,  .school 
editor,  Cleveland  (Ohio)  Nevs 
— engraved  trophy  from  the 
Cleveland  Teachers  Union  for 
“fair  and  impartial  news  re¬ 
porting.” 


George  Skaugset,  formerly 
publi.sher  of  the  Dallas  (Ore.) 
Chronicle  and  CAM  of  the  Bend 
(Ore.)  Bulletin — now  operating 
his  own  motel  business  at  Bend. 
Jack  R.  Judd,  former  ad  man¬ 
ager  of  the  Bulletin — to  local 
display  ad  salesman  for  the 
Klamath  Falls  (Ore.)  Herald 
and  News. 


John  Behuniak,  former  man¬ 
aging  editor  of  the  Catskill 
(N.  Y.)  Daily  Mail — to  the  staff, 
Albany  (N.  Y.)  Knickerbocker 
Netvs. 
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Hank  Messick  Wins 
Reporter  Prize  Again 

Louisville 

Courier- Journal  reporter 
Hank  Messick  for  the  second 
consecutive  year  won  the  out¬ 
standing  reporting  award  of  the 
Louisville  professional  chapter 
of  Sigma  Delta  Chi.  Also  hon¬ 
ored  for  news  work  in  Kentucky 
and  Southern  Indiana  were  Bill 
Small,  Jay  Crouse  and  Vince 
Clephas  of  WHAS  radio  and 
TV,  Louisville,  and  Frederick 
Gregg  Jr.,  owner  of  WCMI,  Ash¬ 
land. 

Mr.  Messick’s  award  was  for 
a  series  dealing  with  prisoners’ 
dissatisfaction  with  the  County 
Jail  commissary. 


■  John  A.  Church,  display  ad  and  two  seconds  in  the  state- 

manager  of  the  Chagrin  Valley  '*'de  journalism  competition.  She’s 
s  has  (Ohio)  Herald — to  the  Berea  *  graduate, 

iitor-  (Ohio)  News  in  the  same  ca-  News — also  assumed  duties  as 
torial  pacity  succeeding  John  T.  Me-  assistant  mechanical  superin- 
N.J.)  Dermott — now  associate  editor  tendent. 
h  the  of  Great  Lakes  and  Inland  *  *  ♦ 

obert  Waterways.  Ralph  M.  Wells  bob  Hallman — promoted  to 
lf  Jr.,  former  reporter  for  the  managing  editor  of  the  Gastonia 
*  Cleveland  (Ohio)  Press — to  the  (N.  C.)  Gazette  succeeding  E.  V. 
News  as  news  editor.  MlTCHiaL,  who  returned  to  the 

ditor  *  *  ♦  High  Point  (N.  C.)  Enterprise, 

ws —  Ralph  E.  Schweitzer,  former  *  *  * 

West  manager  of  the  Grand  Rapids  John  Q.  Schell,  auditor  of 
UPI  (Mich.)  Herald — to  the  Grand  the  Asheville  (N.  C.)  Citizen- 
Rapids  (Mich.)  Press  as  assist-  Times  since  1950,  and  with  the 
ant  manager.  newspaper  since  1939 — to  assist- 

a  a  «  ant  treasurer. 

Tn6r*  <1  « 

James  E.  Gavagan,  former  ^  „  ,  , 

UPI  Albany  staffer-to  director  Charles  E  Scripps,  board 
of  public  relations  of  the  State  chairman  of  E.  W.  Scripps  Co. 
Labor  Department.  —elected  to  director  of  Cincin- 


Joanne  ^hwartz  women  s  yje  Miami  (Fla.)  Her- 

news  deimrtment  of  the  Corpus  the  past  nine  years-to 

Chnsti  (Tex.)  Caller-Times  and  (Mich.)  Free  Press  as 

Richard  Marvin,  assistant  city  women’s  editor, 
manager  of  Corpus  Christi —  a  a  a 

married  April  25. 

^  ^  ^  Frank  F.  White,  composing 

room  superintendent  of  the 
Howard  J.  Brown,  promotion  Charlotte  (N.  C.)  Observer  and 
department  of  the  Cleveland 
(Ohio)  Plain  Dealer  and  News 
— ^to  assistant  to  the  president 
of  the  R.  J.  Co.,  newspaper  in¬ 
vestment  and  operating  com¬ 
pany,  Middletown,  N.  Y. 


Wives  and  Sweethearts 
Will  Love  It! 


CLOTHES  MAKE  YOUR  MAN 


Scott  Brookshire,  news  edi¬ 
tor,  Temple  (Tex.)  Daily  Tele¬ 
gram — to  managing  editor,  suc¬ 
ceeding  Harold  Whittington — 
to  the  Baytown  (Tex.)  Sun. 
Gixnn  Cootbs,  Telegram  sports 
editor — now  wire  editor. 


By  Harry  Juster 

Onee-o-Weet,  lllutfrafed 


Thara's  a  lot  af  lip  and  usaful  tipi  In  this  quasHe«-and-answar 
faatura  on  avaryday  drass  and  clotlias  atiqnatta  for  man.  "Yoa  look  wall 
if  you  drass  wall."  This  brand  naw  waakly  faatura  tails  bow  to  do  it 
aasily  and  aconomieolly.  (Includas  roadar  sarvlea  and  fraa  pamphlats.) 
Sand  for  somplas,  farms. 


Allen  Black,  of  the  Malden  tmf 

Press-Merit — new  president  of  THE  « 

the  Southwest  Missouri  Press  Molnas 

Association.  _ 
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said  it 


‘NEVER  TRUST  THE 
ADVICE  OF  A  MAN 
IN  DIFFICULTIES” 


A  wise  man,  Aesop.  His 
words  .  .  .  more  fact  than  u 
fable.  Among  the  crowds  ^ 
at  our  nation’s  race  tracks, 

,e. 


the  gullible  are 
times  offered 


advice”  by 


W  peddlers  of  “information.”  ^ 
id  Take  a  lesson  from  Aesop  ^4 

w 

io 

r) 


and  turn  a  deaf  ear  to  W 
these  shady  characters.  ^ 
Turn  instead  to  the  sports 
pages  of  your  favorite 
newspaper  or  The  ^ 
^  ,  Armstrong  Daily  or  The 
National  Program — 2  Q\ 
^  publications  that  have, 

^  for  41  years,  maintained 
their  proud  position 
^  alongside  America’s  great 
newspapers.  Newsstands 
in  major  cities  throughout 
the  country,  recommend  ^ 


r  y  uic  uuuiiiryf  rcuummenu 

{5  and  sell  “RACING’S 
W  AUTHORITATIVE  “ 
NEWSPAPERS.” 

^  THE  ARMSTRONG  DAILY 


^  THE  NATIONAL  PROGRAM  ^ 


Personal 

(Continued  from  page  45) 


SENIOR  CITIZEN  —  Middletown 
(Conn.)  Chamber  of  Commerce 
singled  out  Elmer  S.  Hubbell,  pub¬ 
lisher  of  the  Middletown  Press  for 
40  years,  as  "Senior  Citizen"  of 
the  year.  Five  hundred  persons  at¬ 
tended  the  civic  dinner  in  his 
honor. 

James  C.  Taylor,  formerly  of 
the  Statesville  (N.  C.)  Record 
and  Landmark — to  pr  for  Mit¬ 
chell  College,  Statesville. 


ard-Times  local  staff — to  the 
San  Antonio  (Tex.)  Express  as 
copyreader. 

e  e  * 

Thomas  R.  Waring,  editor  of 
the  Charleston  (S.  C.)  News  & 
Courier — honorary  degree  by 
The  Citadel. 

*  *  * 

John  Cassidy — from  the  old 
Grand  Rapids  (Mich.)  Herald 
to  the  Erie  (Pa.)  Morning  News 
as  copyreader. 

*  *  * 

W.  R.  Callahan,  news  and 
sports  editor  of  radio  station 
CJON,  St.  John’s  Newfound¬ 
land — to  ME  of  the  Corner 
Brook  (Nfld.)  Western  Star. 

*  if  * 

William  E.  Pyne  —  from 
Baltimore  (Md.)  Evening  Sun 
staff  (since  1945)  to  pr,  Balti- 
mire  &  Ohio  Raih’oad. 

♦  ♦  ♦ 

Margaret  Josten,  Cincinnati 
(Ohio)  Enquirer  feature  writer 
— in  Egypt  getting  material  for 
novel. 

*  if  if 

Dinwiddie  Fuhrmeiste®, 
fonnerly  with  KTNT-TV,  Ta- 
coma-Seattle,  Wash. — succeeds 
Robert  Lyte  in  the  promotion 
department  of  the  Tacoma 
(Wash.)  News  Tribune. 


Max  L.  Friedersdorf,  former  Betty  Dutton  Hornbeck — 
reporter  of  the  Indianapolis  to  the  Buckhannon  (W.  Va.) 
(Ind.)  News — to  reporter  for  Republican-Delta,  succeeding 
the  Chicago  (Ill.)  Daily  News.  Mrs.  Howard  Hiner,  resigned. 


Don  Hardy,  publisher  of  the 
Canon  City  (Colo.)  Daily  Record 
— to  state  advertising  and  pub¬ 
licity  committee. 

*  #  * 

Gene  Evans,  former  city  edi¬ 
tor  of  the  Elko  (Nev.)  Daily 
Free  Press — to  Harrah’s  Club 
pr  department,  Reno. 

*  *  ♦ 

Lloyd  Leonard,  assistant 
telegraph  editor  of  the  San 
Diego  (Calif.)  Evening  Tribune 
— to  the  Reno  Nevada  State 
Journal  as  city  editor. 

*  *  * 

Bruno  Sniders,  reporter, 
Willimantic  (Conn.)  Daily 
Chronicle  —  to  sports  editor, 
Meriden  (Conn.)  Journal,  re¬ 
placing  Allen  Goldstein  —  to 
the  sports  staff  of  the  Balti¬ 
more  (Md.)  Sun. 

if  if  if 

Vernon  Davis,  formerly  with 
the  Port  Arthur  (Tex.)  News 
— to  the  staff,  San  Antonio 

(Tex.)  Express  and  News. 

if  if  * 

Ronald  F.  Christ,  Pottsville 
(Pa.)  Republican  sports  editor 
— retumed  to  his  desk  following 
six  months  army  reserve  train¬ 
ing. 

♦  ♦ 

Sam  Kindrick,  formerly  of 
the  San  Angelo  (Tex.)  Stand- 


CELEBRITIES  among  the  guests  at  the  Banshees'  show  during  Publishers' 
Week  stand  for  a  picture  with  their  host,  Richard  E.  Berlin,  president 
of  the  Hearst  Corporation.  Left  to  right — the  Duke  of  Windsor;  Mr. 
Berlin;  FBI  Director  J.  Edgar  Hoover  and  former  President  Herbert 
Hoover, 


Miller  Davis,  formerly  on  the 
staff  of  the  Chicago  (Ill.)  Daily 
News — to  chief  of  St.  Peters¬ 
burg  (Fla.)  Times  bureau  at 
Clearwater,  Fla. 

*  *  it 

Eugene  S.  Duffield,  former 
assistant  publisher  of  the  Cin¬ 
cinnati  (Ohio)  Enquirer — now 
publisher  and  executive  officer 
of  Popular  Science  Publishing 
Co.,  New  York. 

if  if  if 

James  Henry  Krepps,  former 
reporter  for  the  Morgantown 
(W.  Va.)  Post  and  the  Domin¬ 
ion-News  —  to  editor  of  the 
Elkins  (W.  Va.)  Inter-Mountain, 
filling  a  vacancy  caused  by  the 
death  of  R.  G.  Bush. 

♦  *  ♦ 

James  C.  Fraser,  former 
sports  writer  and  editor  in 
Evansville,  Ind.,  25  years — to 
the  sports  department  of  the 
Gary  (Ind.)  Post-Tribune. 

if  if  if 

Dick  Mullins,  a  United  Press 
staffer  in  Montana  and  Idaho 
for  past  three  years — named 
editor  of  Las  Cruces  (N.  M.) 
Citizen. 

*  *  « 

Norman  Newcomer,  a  radio 
station  newscaster — has  joined 
news  staff  of  the  Artesia 
(N.  M.)  Daily  Press. 


Houston  Bank 
Given  Press  Awards 

Houston 

All  $750  prize  money  in  the 
general  news  category  of  the 
First  City  National  Bank’s  an¬ 
nual  press  awards  was  collected 
by  Houston  Post  staffers. 

Jack  Donahue  took  $500  first 
prize  for  his  stories  about  public 
.school  funds  and  he  shared  sec¬ 
ond  prize  of  $250  with  C.  W. 
Skipper  and  Cliff  Blackburn  for 
a  story  about  discovery  of  an 
arms  cache  for  Castro  support¬ 
ers  in  Cuba. 

Owen  Johnson,  Post  photog¬ 
rapher,  won  $500  for  best  news 
picture,  a  courtroom  scene  as  a 
jury  verdict  was  read  at  the  end 
of  a  murder  trial.  Horace 

Tucker,  Press,  received  second 
prize  in  the  newsphoto  division. 

Marie  Dauplaise,  now  on  the 
staff  of  the  Fort  Worth  Star- 
Telegram,  won  prizes  for  stories 
she  had  written  for  both  the 
Houston  Press  and  Houston 

Chronicle. 

Members  of  the  Portland  Ore¬ 
gonian  staff  judged  the  entries. 

i  it  if 

William  R.  Martin,  since 
1951  general  manager  of  the 
Martinsville  (Va.)  Bulletin — 
promoted  to  publisher. 

♦  *  ♦ 

James  J.  Judge,  foi-mer  fea¬ 
ture  writer  of  the  Long  Island 
Daily  Press  and  Nassaii  Daily 
Review-Star — to  press  services. 
General  Foods  Corp. 

*  *  * 

Arthur  Ochs  Sulzberger,  as¬ 
sistant  tr-easurer — elected  a  di¬ 
rector  of  the  New  York  Times 
Company.  He  is  the  son  of 
Ai'thur  Hays  Sulzberger,  chair¬ 
man  and  publisher. 

*  *  * 

William  H.  Evans,  managing 
editor  of  the  Gloversville  (N.  Y.) 
Leader-Herald — elected  a  direc¬ 
tor  of  the  William  B.  Collins 
Company,  publisher. 
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Ike  Skelley  Retires 

Des  Moines 
L.  E.  (Ike)  Skelley,  Iowa 
Associated  Press  sports  editor 
and  newsman  for  29  years,  was 
honored  April  17  at  a  farewell 
dinner  attended  by  newsmen 
from  throughout  the  state.  Mr. 
Skelley  is  moving  to  La  Jolla, 
Calif.,  with  his  wife.  Succeeding 
him  on  the  Des  Moines  AP 
Bureau  staff  will  be  Don  E. 
Mitchell,  former  managing  edi¬ 
tor  of  the  Iowa  City  Daily  Iowan. 


Ker  Re-Elected 

Toronto 

Frederick  1.  Ker  of  Hamilton, 
Southam  Company  Limited,  was 
re-elected  chainnan  of  the  Can¬ 
adian  Section  of  the  Common¬ 
wealth  Press  Union  at  the  an¬ 
nual  meeting  here  last  week. 


Terry  Graham,  formerly 
sports  editor  of  Wichita  (Kas.) 
Beacon — to  Alamogordo  (N.  M.) 
Daily  Neivs  as  sports  editor. 

*  i  if 

Jimmy  Ellison,  formerly  re¬ 
porter-photographer  for  the 
Farmington  (N.  M.)  Daily 

Times — now  sports  editor  of 
Gallup  (N.  M.)  Independent. 

if  »  if 

George  Depew,  editor  of  the 
weekly  Washington  (Ill.)  Taze¬ 
well  County  Reporter  since  1957 
— to  Albuquerque  (N.  M.)  Jour¬ 
nal  as  a  reporter. 

if  i:  it 

Bill  Mitchell — now  photog¬ 
rapher  on  Truth  or  Consequences 
(N.  M.)  Hot  Springs  Herald, 
succeeding  Bob  Tooley. 

♦  *  * 

Wilfred  A.  Campbell — to  ad 
manager  of  the  Toronto  (Ont.) 
Daily  Star  and  the  Star  Weekly- 
Walter  T.  Amos  and  George 
E.  Sutton  —  to  assistant  ad 
managers  of  the  Star. 
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We  want  you  to  meet  some  of 

our  fair  ladies 


MA  WORK  AND  BEINO  A  CUB  SCOUT  DEN  MOTHER 
help  to  keep  Mrs.  William  R.  Hugill  of 
Livonia,  Michigan,  busy.  In  addition,  Mrs. 
Hugill,  like  many  wives  of  Standard  Oil 
dealers,  helps  her  husband  with  the  office 
work  necessary  for  an  efficient  operation. 


The  other  day  someone  remarked 
that  the  oil  business  was  only  a  man’s 
business.  It  isn’t  true— and  thank  heav¬ 
en  for  that!  Thousands  of  women 
have  played  a  vital  role  in  making 
Standard  OU  what  it  is  today— stock¬ 
holders,  employees,  wives  of  employees, 
businesswomen  and  dealers’  wives. 

Here  are  just  a  few  of  our  fair  ladies. 
There  isn’t  enough  room  on  this  page 
to  print  all  of  their  pictures. 

Women  have  an  unerring  instinct  for 
quality  and  service  and  value— things 
on  which  our  business  is  built.  This  is 
why  so  many  women  are  busy  on  the 
scene  at  Standard  Oil.  But  we  are 
equally  grateful  to  wives  and  mothers 
behind  the  scene.  They  know  how  to 
ladle  out  generous  portions  of  praise 
and  encouragement— just  when  they’re 
needed  the  most.  Progress  depends  on 
perseverance.  And  we  count  on  thou¬ 
sands  of  the  best  bucker-uppers  in  the 
world ! 

A  "man’s  business,’’  indeed! 


MISS  MARY  OARVEY  IS  A  SCIENTIST  in  our  research  center 
at  Whiting,  Indiana.  A  graduate  of  Purdue  Univer¬ 
sity,  her  branch  in  science  is  chemistry.  She  is  con¬ 
ducting  one  of  hundreds  of  experiments  that  go 
on  here  continually  to  improve  p^roleum  products. 


MISS  AONES  TOKHEIM  is  president  of  The  Tokheim 
Company,  Cedar  Rapids,  Iowa.  Her  company 
manufactures  and  sells  gauges  to  Standard  Oil. 
More  than  30,000  independent  businesses  supply 
Standard  with  the  services  and  materials  needed 
to  give  you  top-notch  service. 


BEEORE  HER  RECENT  RETIREMENT,  Miss  Flora  Adler  was 
executive  secretary  to  a  Standard  Oil  official.  An 
employee  of  Standard  for  more  than  22  years,  she 
is  now  on  a  world  tour.  Back  in  1903,  when  retire¬ 
ment  benefits  were  virtually  unheard  of  in  industry. 
Standard  Oil  started  its  retirement  plan. 


MISS  MAROARET  JOHNSON,  an  assistant  principal  in 
a  Chicago  high  school,  is  shown  going  over  a  prob¬ 
lem  with  George  Mitchell  (left)  and  Tom  Madden. 
Miss  Johnson  is  one  of  more  than  53,000  women 
who  own  stock  in  Standard  Oil.  Standard  has  paid 
dividends  in  66  consecutive  years. 


STANDARD  OIL 
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March  Linage 
Up  3.8%; 
Autos  5.7% 


Total  newspaper  linage  in 
March  checked  out  at  236,459,- 
465  lines  to  register  a  3.8%  in¬ 
crease  over  the  227,825,456  lines 
marked  up  in  1958  for  the  same 
period,  according  to  Media 
Records  measurements  of  lin¬ 
age  in  52  cities.  For  the  year  to 
date,  linage  was  up  2.1%. 

January  linage  was  off  1.8% 
and  February  linage  was  up 
4.1%. 

With  the  exception  of  Depart¬ 
ment  Store  linage,  off  0.5%,  and 
General  linage,  off  4.1%,  all 
classifications  registered  gains 
in  March. 

Display  was  up  1.7%;  Classi¬ 
fied  was  up  0.5%;  Retail  was  up 
2.1%;  Automotive  was  up  5.7%; 
and  Financial  was  up  25.1%. 

City-by-city  figures  follow: 


1959 

1958 

AKRON 

.  OHIO 

Beacon  Joumal-e  . 

2,128,863 

2,080,178 

{Beacon  Joumal-S 

1,081,241 

1,081,359 

Grand  Total  . . . 

3,210,104 

3,161,637 

ALBANY,  N.  Y. 

Knickerbocker 

Newfs-e  . 

1,254,392 

1,186,771 

Times  Union-m  . . . 

908,603 

864,001 

•Times  Union-S  . . 

677,297 

712,447 

Grand  Total  . . . 

2,840,292 

2,763,219 

ALBUQUERQUE.  N.  M. 

JournaUm  . 

1,315,332 

1,185,069 

{Joumal-S  . 

540,630 

496,447 

Tribune-e  . 

1,323,682 

1,168,004 

Grand  Total  _ 

3,179,644 

2,849.520 

ATLANTA.  GA. 

Constitution-m  . . . 

1,712,747 

1,501,744 

Joumal-e  . 

2,201,104 

2,123,115 

Journal  & 

Constitution-S  . . 

1,169,862 

1,098,830 

Grand  Total  . . . 

6,083,713 

4,723,689 

ATLANTIC  CTTY,  N. 

J. 

Press-m  . 

743,733 

647,402 

••Press-S  . 

226,633 

136,604 

Grand  Total  . . . 

970,366 

784,006 

BALTIMORE.  MD. 

•American-S  . 

640.312 

697,650 

News-Post-e  . 

1,297,153 

1,265,223 

Sun-m  . 

1,242,642 

1,116,358 

Sun-e  . 

2,059,624 

1,869,465 

tSun-S  . 

1,671,263 

1,543,006 

Grand  Total  . . . 

6,810,894 

6.491.702 

BEAVER  VALLEY,  PA. 

Beaver  Valley 

Times-e  . 

738,365 

BINGHAMTON.  N.  Y, 

Press-e  . 

1,249,689 

1,175,291 

1  Prees-S  . 

429,067 

403,833 

Sun-m  . 

372,974 

369,009 

Grand  Total  . . . 

2,051,620 

1,948,133 

BIRMINGHAM,  ALA. 

Post-Herald-m  _ 

968,369 

1,105,931 

News-e  . 

1,796,656 

1,798,807 

tNews-S  . 

1,021,319 

974,033 

Grand  Total  . . . 

3,786,334 

3,878,771 

MARCH  Newspaper  Linage — 52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Record  Meaaarements) 


1959 

DES  MOINES,  IOWA 

RfKister-m  .  667,960 

Tribune-e  .  837,113 

fRegister-S  .  6T7,175 


BOISE,  IDAHO 

Statesman-m  .  894,488 

••Statesman-S  252,867 


1959 

1958 

%  of 

E&P 

Linage 

Linage 

1958 

Index 

Total  Advertising 

March  . 

, .  236,459,465 

227,825,456 

103.8 

108.7 

February  . 

. .  196,095,753 

188,297,172 

104.1 

99.1 

Year  to  date  . . . 

.  626,079,956 

613,245,437 

102.1 

98.6 

Display 

March  . 

. .  177,133,789 

174,121,748 

101.7 

98.4 

February  . 

,.  145,353,303 

142,401,030 

102.1 

98.2 

Year  to  date  . . . 

, .  464,273,610 

464,269,434 

100.0 

97.6 

Classified 

March . 

, .  59,325,676 

53,703,708 

110.5 

103.1 

February  . 

, .  50,742,450 

45,896,142 

110.6 

101.9 

Year  to  date  . . . 

, .  161,806,346 

148,976,003 

108.6 

101.1 

Retail 

March . 

. .  129,462,742 

126,775,966 

102.1 

100.9 

February  . . 

. .  104,975,948 

100,341,830 

104.6 

100.8 

Year  to  date  . . . 

.  339,593,567 

334,058,302 

101.7 

100.9 

Department  Store 

March  . 

. .  47,149,565 

47,376,915 

99.5 

99.2 

February  . 

. .  36,622,906 

35,808,222 

102.3 

97.4 

Year  to  date  . . 

..  121,251,988 

121,380,797 

99.9 

97.6 

General 

March . 

. .  30,720,092 

32,016,905 

95.9 

88.9 

February  . 

. .  27,607,240 

28,355,001 

97.4 

95.4 

Year  to  date  . . 

. .  80,385,419 

83,802,906 

95.9 

91.1 

Automotive 

March . 

. .  12,150,300 

11,491,915 

105.7 

89.0 

February  . 

9,171,824 

10,499,178 

87.4 

76.1 

Year  to  date  . . 

. .  30,175,165 

33,723,594 

89.5 

80.6 

Financial 

March . 

4,800.655 

3,836,962 

125.1 

135.0 

Februai-y  . 

3,598,291 

3,205,021 

112.3 

121.1 

Year  to  date  . . 

. .  14,119,459 

12,684,632 

111.3 

121.8 

Grand  Total  . . .  2,082,248  2,054,lti 
DETROIT,  MICH. 

Free  Press-m .  1,370,044  1,16>,1M 

|Free  Press-S  ....  477,830  4gO,IN 

News-e  .  2,148,177  1,945,S|| 

tNews-S  .  1,212,116  1,206,744 

Times-e  .  97  6,575  934, MS 

*Timc8-S  .  398,265  4liia 


IMPORTANT  NOTICE 
Except  where  other  figures  are  spe¬ 
cifically  shown,  the  following  footnotes 
apply  to  Media  Records,  March  1959 
Linages ; 

•Includes  37,889  lines  AMERICAN 
WEEKLY 

••Includes  45,140  lines  FAMII.Y 
WHEKLY. 

tincludes  68,646  lines  THIS  WEHHC. 
ilncludes  71,608  lines  PARADE, 
ttlncludes  115,354  lines  WEEKEND 
MAGAZINE. 


American-e  . 
Becord-m  . . . 
•Advertiser-S 

Globe-e  . 

Globe-m  , . . . 

Globe-S  . 

Herald-m  . . . 


1959 

BOSTON,  MASS. 


t^Enquirer-S  . 
Post  & 
Times-Star-e 

Post-e  . 

Times-Star-e  . 


660,093 

708,245 

340,541 

1,474,750 

1,166,118 

1,258,329 

1,250,644 


tHerald-S  .  1,279,583 


670,618 

722,393 

384,022 

1,376,834 

1,113,418 

1,165,337 

1,205,063 

1,238,646 

1,517,315 


CLEVELAND.  OHIO 


Plain  Dealer  m  . . 
t^Plain  Dealer-S 

News-e  . 

Press-e  . 


Part  run  adv.  included :  News-e  1959 
—1,796,656  (65,222):  1958—1,7913,807 

(39,996). 


Grand  Total  ...  1,147.355 
NOTE:  Statesman  is  sold  in  combina¬ 
tion  Morning  and  Evening  linage  of 
one  edition  only  (Morning)  is  shown. 


Grand  Total  . . . 

9,738.407 

9,393,646 

BUFFALO.  N.  Y. 

Courier  Expreas-m 

1,013,888 

997,125 

It^Courier 

Express-S  . 

1,126,611 

1,058,005 

Evening  News-e  . . 

2,2718,495 

2,050,807 

Grand  Total  . . . 

4,418,994 

4,105,937 

CAMDEN,  N.  J. 

(k)urier-Post-e 

1,110.826 

952,932 

CHARLESTON.  W,  VA. 

Mail-e  . 

942,567 

749,888 

Gazette  m  . 

971,130 

823,480 

{Gazette-Mail  S  . 

409,521 

438,059 

Grand  Total  . . . 

2,323,218 

2,011,427 

CHARLOTTE,  N.  C. 

News-e  . 

983,620 

947,189 

Observer-m  . 

1,347,116 

1,255,415 

tObserver-S  . 

686,949 

641,966 

Grand  Total  . . 

3,017,685 

2,844,570 

CHICAGO.  ILL. 

Tribune-m  . 

2,968,618 

2,642,919 

Tribune-S  . 

1,748,115 

1,683,8318 

tDaily  News-e  . . 

1,953,453 

1,873,115 

American-e  . 

808,199 

742,714 

•American-S  .... 

381.i>17 

410,812 

Sun-Times-m  .... 

1.196,797 

1,233,004 

{Sun-Hmes-S  . . . . 

701,488 

631,993 

Grand  Total  . . .  6,583,007  6,148,914 
NOTE:  (•)  Free  Press  and  Ne«i 
Rotogravure  on  strike  March  29,  1949, 


DULUTH,  MINN. 

Herald-e  .  812,811 

News-Tribune-m  . .  667,966 
News-Tribune  ....  475,155 


NOTE:  Part  run  adv.  Included:  1959 
-2,968,618  (556,325)  ;  1,  748,116  (883,- 
1837)  ;  381,517  (260.192).  1958—2,642,919 
(488,350);  1,683,838  (879,524);  410,812 
(259,052). 


1959  1958 

CINCINNATI,  OHIO 

Enquirer-m  .  2,149,505  1,819.507 


1,754,713  1,300.499 

1,300,499 


2,120,991  1,934,217 

1,923,247  1,930.850 


1,855,932  1.933,291 


ELMIRA.  N.  Y. 

Advertiser-m  .  336,659 

Star  Gazette-e  ....  804,480 

••Telegram-S  331,562 


Grand  ToUI  ...  1,472,691  1,404,441 


EL  PASO.  TEXAS 

Times-m  .  1,321,636  1,208,441 

•Times-S  .  513,716  523.4(1 


Herald-Post -e 


5,450,325  5.873,084 


1,426.028  1.328,841 


Grand  Total  ...  3,261,380  3,060.721 


ERIE  PA. 

News-m  . ’l,004.019  l,OS2J4l 

Times-e  .  1,084,657  1.104,711 

ITimes-News-S  . . .  483,1394  503,611 


Grand  Total  . . .  2,672,570  2.641,466 
POND  DU  LAC.  WIS. 
Commonwealth 

Reporter-e  .  635,811  691,261 


FORT  WAYNE.  IND. 
Journal  Gazette-m  1,066,483  953,228 

iJoumal  Gazette-S  594,095  553,719 

News  Sentinel-e  ..  1,518,962  1,470,074 


Grand  Total  ...  3,179,540  2,977,021 


FORT  WORTH,  TEXAS 
Star-Telegram-m  .  895,446  794,041 

Star-Telegram-e  ..  1.769,622  1,643,740 

iStar-Telegram-S  .  797,694  765.152 

Press-e  .  488,683  392.941 

Press-S  .  168,098  168,814 


Grand  Total 


4,104.643  3,764,722 


1.. 546.107  1,600,143 


FRESNO.  CALIF. 

Bee-e  .  1,881,182  1,236.781 

{Bee-S  .  730,299  634,894 


Grand  Total  ...  2,111,4131  1.871.179 


GARY.  IND. 

Poat-Tribune-e  ...  1,345,112  1.165,104 
••Post-Tribune-S  .  410.490  315,297 


825,807  849,291 

2,475,599  2,384,555 


Grand  Total  ...  1,755,602  1.480.403 


..  7,345,644  7,098,913 


COLUMBUS.  OHIO 

Dispatch-e  .  1,096,592  4,716,964 

Dispatch-S  .  801,911  1,246,393 

Citizen-e  .  360,507  619,473 

ICitizen-S  .  2134,178  372,995 

Ohio  State 

Joumal-m  .  431,247  638,152 

SUr-w  .  30,944  60,183 


GLEN  FALLS,  N.  Y. 

Post-Star-m  .  64  0,32  6  570,965 

NOTE:  Poet-Star  Morning  sold  is 
combination  with  Times  Evening.  Us¬ 
age  of  one  edition,  Post-Star  Momisg, 
only  is  given. 


GRAND  RAPIDS,  MICH. 
Press-e  .  1,876.793  1,948.8 


Grand  Total  ...  3,004,379  4,654,160 
NOTE:  (•)  All  newspapers  on  strike 
March  1  through  March  14,  1959. 


HAMMOND.  IND. 

Times-e  .  1,215,112  1,106.374 

Time«-S  .  642,812  474.148 


Grand  Total _  7,757,924  1.580.517 


DALLAS.  TEXAS 

News-m  .  2,134,246  1,883,0.38 

■:New8-S  .  822,650  798,468 

Times  Herald-e  ...  2.162,528  2,009,018 
•Times  Herald-S  . .  819,970  845,768 


HARRISBURG,  PA. 

Patriot-m  .  1,290.799  1.247.W3 

IPatriot  News  ....  453,547  423,218 


Grand  Total  ...  5.939.393  5,536,292 
NOTE:  Part  run  adv.  inclxided  Times 
Herald-e  1959—2,162,528  (12,890). 


Grand  ToUl  ...  1,744,346  1.670.430 
NOTE:  (•)  Evening  News  carries  the 
same  amount  of  advertising  as  the 
Morning  Patriot. 


DAYTON,  OHIO 

Joumal-Herald-m  1,680,838  1,462,200 

News-e  .  1,838,795  1,687,461 

News-S  .  751,818  766,668 


HARTFORD.  CONN. 

Courant-m  .  873.909  **86,Mi 

SCourant-S  .  773,994  906,M6 

Times-e  .  1,864,321  1.832,439 


Grand  Total  ...  3,612,224  3,525,612 


..  4,171,451  3,906,229 


HAVERHILL.  MASS. 
Journal-e  .  357,696 


DENVER,  COLO. 

Rocky  Mt.  News-m  1,534,114  1,449,874 

|•Rocky  Mt.  News-S  427,238  505,742 


jPoet-S  .  957,010 


2,029,749  1,787.014 


HONOLULU,  T.  H. 

Advertiser-m  .  485,090 

Advertiser-S  .  420,067 

§Star  Bulletin-e  . .  1,468,507 


9,768,187  9,218,395  Grand  Total 


4,948,111  4,677,406  Grand  Total  ...  2,373,664  I 

EDITOR  8C  PUBLISHER  for  May  2,  1959  I  gjj 


lisher  Arthur  W.  Pearce.  Flexible  Scan-A-Graver  plates  are  quickly  trimmed 
to  size,  fitted  into  the  layout,  later  taped  to  stereos  for  direct  reproduction. 


The  Foirfield  County  Fair,  a  weekly  magazine  supplement  prepared  by  the 
Westport  Town  Crier,  is  laid  out  by  Editor  Luis  J.  A.  Villalon  (left)  and  Pub¬ 


Z  “With  our  SCAN-A-GRAVER  it  just  takes  scissors  and 

S5.152  * 

i  an  hour  or  two  to  make  up  our  weekly  supplement!" 


report  the  editors  of  the  Town  Crier  (Westport,  Conn.) 


“We  make  up  picture  pages  on  press  day  in  a  surprisingly  short 
time,  using  ordinary  scissors  to  trim  Scan-A-Graver  plates  to 
size,”  reports  Editor  Luis  J.  A.  Villalon.  “This  could  not  be  done 
quickly  and  economically  without  our  Scan-A-Graver.”  That’s 
one  reason  why  the  Westport  Town  Grier  is  one  of  the  few 
semi-weekly  papers  in  the  country  that  prints  its  own  weekly 
magazine  supplement. 

The  Scan-A-Graver  makes  it  economically  possible  and  prac¬ 
tical  for  the  Town  Grier  to  publish  a  highly  pictorial  newspaper 
twic-e  a  week.  As  many  as  700  column-inches  of  photography 
appear  in  a  single  issue.  Over-all  materials  cost  is  less  than  2<‘ 
per  column-inch. 

One  big  reason  for  this  low  cost  is  that  the  Scan-A-Graver  is 
able  to  produce  clear,  sharp  engravings  from  a  variety  of 
sources— photos,  catalogs,  even  four-color  illustrations.  Print¬ 
ing  direct  from  Scan-A-Graver  plates  permits  the  Town  Grier 
to  get  excellent  reproduction— “far  better”— the  editors  report 
—“than  from  rolled-in  engravings.” 

This  ease  of  production  and  top  quality  reproduction  with 
the  Scan-A-Graver  also  pays  off  in  increased  advertising  revenue. 

Here’s  how  you  can  learn  more  about  this  convenient,  eco¬ 
nomical,  practical  method  of  increasing  circulation  through 
increased  reader  interest,  and  advertising  linage  through  pic¬ 
tures  and  engraving  service.  Send  today  for  your  free  copies 
of  “Photo-Advertising”  and  “Impressions,”  which  contain 
proven  ideas  for  picture  applications  which  will  help  you. 
Write  Fairchild  Graphic  Equipment,  Fairchild  Drive, 
Plainview,  L.  I.,  New  York,  DepL  72. 

editor  8c  publisher  for  May  2,  1959 


This  professional-looking  supplement  is  one  reason  why  the  Town  Crier  won 
three  plaques  this  year  for  general  excellence,  in  competition  with  all  news¬ 
papers  of  its  class  in  New  England. 


Choose  the  Fairchild  Scan-A-Sizer  where  you  need  plates 
which  are  larger  or  smaller  than  the  original  copy  or 
where  large-size  engravings  (up  to  12%  by  16  inches) 
are  desired.  This  advantage,  plus  others,  is  combined 
with  the  same  high  quality  and  complete  services  you  get 
when  you  use  a  Scan-A-Craver.  Investigate  both  machines 
.  .  .  choose  the  one  that  fits  your  needs. 


GRAPHIC 

[QUIPMBNT 


Distrift  Officas;  Wolpola,  Moss.;  Atlanta,  Co.} 
Chicago,  III.;  Los  Angeles,  Col.;  Toronto,  Onl, 


1959  1958 

HOUSTON,  TEXAS 

Chronicle-e  .  2, 344, €09  2,254,618 

•Chronicle-S  .  1,243,247  1,214,066 

Post-m  .  1,923,727  1,880,118 

tPost-S  .  747,523  1806,619 

Press-e  .  678,421  702,453 


1959 

LYNN.  MASS. 
Item-e  .  594,177 


Grand  Total  ...  6.936.927  6,857,874 
NOTE:  Part  run  adv.  included: 
Chronicle-e  1959—2.344,009  (121,278). 

1958—2,254,618  (91,499). 

INDIANAPOUS,  IND. 

News-e  .  1,677,086  1,635,280 

Star-m  .  1.583,427  1,541.423 

tStar-S  .  1,170.159  1,144,796 

Times-e  .  867,456  895,768 

IHmes-S  .  331,094  342,207 

Grand  Total  . . .  5,629,322  5,559,474 

JACKSON.  MISS. 

Clarion  Ledser-m  .  819,241  730,895 

§C1arion  Ledger 

&  News-S .  .397,118  3.'>9.748 

Daily  News-e .  665,397  658.CS9 

State  Times-e  _  447.920  456,857 

State  Times-S  _  221,146  208,577 

Grand  Total  ...  2.550.822  2,414,166 

JACKSONVILLE,  FLA. 
Hmes-Union  m  ..  1,872,329  1,778,930 

tTimes-Union-S  ..  892,791  810,337 

Grand  Total  ...  2,765,120  2,589,267 

JERSEY  CITY.  N.  J. 

Jersey  Journal-e  . .  944.013  971,877 

NOTE:  Part  run  adv.  included:  Jer¬ 
sey  Joumal-e  1959—944.013  (120,048). 
1958—971,877  (184,717). 

KANSAS  CITY,  MO. 

Star-e  .  1., 5, 54.752  1,4.52.996 

tStar-S  .  1,140.683  1.074.649 

Times-m  .  1,708,118  1.566,970 


MEMPHIS,  TENN. 

Commercial 
Appeal-m  . . . 
tCommercial 
Appeal-S  .... 
Press-Scimitar-e 


1958  19518—1,492.258  (728,624).  News-S  1959 

—1,820.478  (1,259,767).  1958-1,834.137 
596,560  (1,316,695).  Joumal-American-e  1969 — 

1,020.842  (144,304).  1968—912,467  (106,- 
029).  Joumal-American-S  1959 — 468,883 
(117,478).  1958  —  553,682  (89,197). 

1,750,672  1,737,625  World  Telegram  &  Sun-e  1959 — 1,288,- 
878  (222,655).  1958  —  1., 302,270  (239,- 
912,357  6»8).  Split  run  adv.  included:  News-m 
1,019,435  227,336.  News-S  170,861. 


923,168 

1,157,938 


Grand  Total  ...  3,831,778  3,669,417 


MERIDEN,  CONN 
Record  Journal-m  6.59,341 

NOjTE:  Record  Morning  and  Journal 
Evening  are  sold  only  in  combination 


1959  1958 

NEW  YORK  (QUEENS),  N.  Y. 
Long  Island  Press-e  1,392,212  1,437,672 

651,794  ILong-Island  Press-S  637,087  611,255 

Grand  Total _  2,029,299  2,048,827 


1959  19S8 

PHOENIX,  ARIZONA 

Republic-m  .  2,379,695  2,176,971 

tRepublic-S  .  961.891  868,90* 

Gazette-e  .  2,422,168  2,166,619 

Grand  Total  _  5,763,754  5,166,494 

PITTSBURGH,  PA. 
Post-Gazette-m  ...  I,lli8,976  1,084,664 

Press-e  .  1,795,859  1,711,668 

tPress-S  .  1,133,559  1,168.657 

Sun-Telegraph-e  . .  773,624  764,776 

*Sun-Telegraph-S  ,  5  1  6,69  6  564,471 


Grand  Total 


5,338,714  6,274,026 


Linage  of  one 

edition.  Record 

Morning 

NEWPORT 

NEWS.  VA. 

only  is  shown. 

Press-m  . 

1.028,382 

944,661 

§Pre88-S  . 

480,742 

427,013 

MIAMI,  FLA. 

Times-Herald-e  . . . 

1,005.344 

975,732 

Herald-m  . . . . 

3,406,741 

Grand  Total _ 

2,514,468 

2,347,406 

Herald-S  . 

-  2. "04. 768 

1.863,8:19 

News-e  . 

_  1,339,982 

1,500.340 

NIAGARA  FALLS,  N. 

Y. 

News-S  . 

_  ,542.527 

657,153 

Gazette-e  . 

994,150 

965,001 

Grand  Total 

_  7,547,443 

7,428,073 

♦•Gazette-S  . 

213.713 

2.30.889 

NOTE:  Part 

run  adv.  included :  Her- 

Grand  Total  . . . . 

1,207,863 

1,195,890 

PORTLAND,  ORE. 

Oregonian-m  .  1,641,7.59  1,421,78* 

•|Oregonian-S  ...  1,000,470  966,677 

Oregon  Journal-e  .  1,248,077  1,109,760 

tOregon  Journal-S  5  1  7,68  6  409,289 


Grand  Total 


4,4  07,99  2  3.906,502 


Grand  Total  ...  4,403,553  4.094.615 


KNOXVILLE,  TENN. 

Joumal-m  .  5.32,242 

News-Sentinel-e  ..  1,086,462 
|News-Sentinel-S  .  478,426 


465,549 

945,663 

486,605 


ald-m  1959 — 3,660,166  (69,726).  1958- 
3,406.741  (72,733).  Herald-S  1959-2.- 

004,768  (1139,501).  1968  —  1,863,839 

(198,778). 

MILWAUKEE.  WIS. 

Sentinel-m  .  1,0.52,710  1,076.475 

•Sentinel-S  .  352,023  427,276 

Journal-e  .  2,889,874  2,7.35,368 

tJournal-S  .  1.606,544  1,667,930 

Grand  Total  _  5,901,151  5,907,049 

MINNEAPOLIS,  MINN. 

Tribune-m  .  1.366,738  1,270,274 

Star-e  .  1.997.066  2,041,857 

tTribune-S  .  1,260,128  1,243,894 

Grand  Total _  4.623.932  4.5.56.025 

NOTE:  Part  run  adv.  included:  19.59 
—1.997,066  (93,008).  1958  -  2,041,857 

(110,752). 

MODESTO,  CALIF. 

Bee-e  .  692,287  889,941 

|Bee-S  .  275,617  . 

Grand  Total _  967,904  1389,941 


MONTREAL.  CANADA 

t*SUr-e  .  2,645,930  2,.584..56.3 

„  Gazette-m  .  1,549.649  1,. 569, 022 

Grand  Total  ...  2,097,130  1,897,817  La  Presse-e  .  2,548,926  2,475.351 

La  Patrie-S  .  189,187  246,144 

Le  Petit 

J^urnal-S  -  261,078  279,799 

Grand  Total  ...  7,194,770  7,154,879 

NOTE:  (*)  Includes  Weekend  Maga¬ 
zine  linage. 


LAWRENCE,  MASS. 

Tribune-e  .  822,442  813,085 

NOTE;  Tribune  Evening  and  Eagle 
Morning  are  sold  only  in  combination. 
Linage  of  one  edition.  Tribune  HN'ening 
only  is  shown. 


LITTLE  ROCK,  ARK. 

Arkansas  Gazette-m  898,766  835,030 

{Arkansas 

Gazette-S  .  479.241  411,314 


Grand  Total  ...  1,378,007  1,246.344 

LONG  BEACH.  CAUF. 
Independent-m  ...  1,642,896  1,527,295 
{Independent 

Press-Telegram-S  722.351  715,582 

Press-Telegram-e  .  1,718,953  1,571,184 


Grand  Total  ...  4,084,200  3.814,061 
NOTE;  Part  run  ^v.  included;  In¬ 
dependent-m  1959—1,642,896  (202.066): 
19.58  —  1,527,295.  Independent  Press- 
Telegram-S  1959—722,351.  1958-715,- 
682.  Press-Telegram-e  1959 — 1,7113,953 
(202,066).  1958—1,571,184  (190,621). 

LONG  ISLAND,  N.  Y. 
Newsday-Suffolk-e  1,817,884  1,671,406 
Newsday-Nassau-e  2,081,321  1,990,098 


Grand  Total  ...  3,899,205  3,661,504 

LOS  ANGELES,  CALIF. 

Examiner-m  .  1,816,775  1,495, .515 

*Examiner-S  .  1,135,733  1,040,194 

Times-m  .  3,.525,359  2,899,029 

tTimes-S  .  3,169,510  2,6.39,809 

Herald-Express-e  .  1,197,571  1,170,063 

Mirror-News-e  _  1,223,463  1,065,339 


MUNCIE,  IND. 

Press-e  .  673,936  679,841 

Star-m  .  671,283  6.52,387 

»*Star-S  .  304,320  346,450 

Grand  Total _  1,649,539  1,678.67>S 

NASHVILLE,  TENN. 

Banner-e  .  1,346,070  1,210.678 

Tennessean-m  _  1,327,475  1,202.041 

Tennessean-S  .  762,294  783,328 

Grand  Total _  3,435,839  3,196,047 

NEW  HAVEN,  CONN. 

Journal  Gourier-m..  391,923  390,126 

Register-e  .  1,391,406  1,404,156 

*»Peglster-S  .  724,428  696,687 

Grand  ToUl _  2,507,757  2,490,969 

NEW  LONDON,  CONN. 

Day-e  .  938,897  831,679 

NEW  ORLEANS.  LA. 
Times-Picayune-m.  2,621,645  2,479,836 
t’Times- 

Picayune-S  .  1,104,9.54  1,101.828 

Item-e  .  844,190 

Ttem-S  .  383,875 

States  &  Item-e  ..  1.366.742  1,067,781 

Grand  Total _  5,093,341  5,1877,510 


Grand  Total  ...12,068,411  10,309.949 
NOTE :  Part  run  adv.  included : 
Times-S  1959-3,169.510  (988..547).  1958 
—2,639,809  (761,134).  Mirror-News-e 

1959  -  1,223,463  (4,816).  1958  -  1,065,- 
339. 

LOUISVILLE,  KY. 

Courier  Joumal-m  1,. 312. 592  1,231  ,'307 

Courier  Journal-S  949,305  1,007, ,525 

Times-e  .  1,547,286  1,418,500 


Grand  Total 


3,809,183  3,6.57.832 


NEW  YORK.  N.  Y. 

Times-m  .  2,313,548 

Times-S  .  3,119.913 

Herald  Tribune-m.  1,008,109 
tHerald  Tribune-S  910.986 

Miri'or-m  .  779,917 

Mirror-S  .  402,789 

News-m  .  1,529,723 

News-S  .  1,820,478 

Journal 
American-e 
♦Journal 

American-S  _  468,883 

Post-e  .  1,05.3,928 

Post-S  .  100,090 

World  Telegram 

&  Sun-e .  1,288,878 

Grand  Total _ 15,818,084 


1,912,989 

2,915,555 

911,963 

937,636 

762,989 

429,689 

1,492,258 

1,834,137 


1,020,842  912,467 


5.53.582 

l,0.84,51iS 

97,853 

1,302,270 

15,147,906 


LOWELL,  MASS. 

Sun-e  .  625,567 

•»Sun-S  .  223,586 

Grand  Total 


NOTE:  Part  run  adv.  included: 
r,413  Mirror-m  19.59-779,917  (182,897).  1958 
>,766  —762,989  (192.566).  Mirror-S  1959  — 

-  402,789  (132,806).  1958—429,689  (155,- 

849.153  870,179  834).  News-m  1959.  .1,529,723  (696,232). 


NORFOLK,  VA. 

Ledger-Dispatch  & 

Portsmouth 

Star-e  .  1.762,256  1,652,468 

Virginian-Pilot-m  .  1,956,936  1,674,006 

fVirginian-Pilot  & 

Portsmouth 

Star-S  .  958,064  885,203 

Grand  Total _  4,677,256  4.211.677 

NOTE:  Part  run  adv.  included: 
Ledger-Dispatch  &  Portsmouth  Star-e 
19,59—1.762.256  (4.30.979).  1958-1.6.52,- 
468  (375.252).  Virginian-Pilot-m  1959 — 
1.9.56.936  (380,414).  1958—  1.674,006 

(197.182).  Virginian-Pilot  &  Ports¬ 
mouth  Star-S  1959—958,064  (  247,622). 
1958—885,203  (210,796). 

OAKLAND.  CAUF. 

Tribune-E  .  1,765,152  1,538,276 

{Tribune-S  .  8.34.3.54  845,669 

Grand  Total _  2.599,506  2,383,945 

OKLAHOMA  CITY,  OKLAHOMA 

Oklahoman-m  _  1.039,631  898,393 

Oklahoma-S  .  618,1894  560,712 

Times-e  .  1,275,336  1,088,181 

Grand  Total _  2,933,861  2,547,286 

NOTE:  Part  run  adv.  included: 
Times-e  1959—1.275,336  (170,285).  19513 
-1,088,181  (160,323). 

OMAHA.  NEBR. 

#World-Herald  ...  1,161,058  1,158,373 
tWorld-Herald-S  .  837,993  805,547 

Grand  Total  _  1,999.051  1.963.920 

(#)  World-Herald  sold  in  combina¬ 
tion  Morning  and  Evening,  linage  of 
one  edition,  EVENING,  is  shown. 

ORLANDO.  FLA. 

Sentinel-m  .  1,824,514 

Sentinel-S  .  897,948 

Grand  Total  _  2,722,462 

NOTE:  Sentinel  Morning  and  Star 
Evening  sold  in  combination.  Linage  of 
one  edition  (Sentinel  Morning)  is 
shown. 

Part  run  adv.  included :  Sentinel  (See 
Note)  19,59—1.824.514  (  418,058).  Senti¬ 
nel-S  1959—897,948  (215,699). 

OWENSBORO,  KY. 

Messenger  & 

Inquirer-d  .  855,619 

••Messenger  & 

Inquirer-S  .  271,055 

Grand  Total _  1,126.674 

PASADENA,  CALIF. 

Star-Ncws-e  .  1,197,885  1,034,317 

§  I  ndeiiendent-Star 

News-S  .  1184,286  484.779 

Independent-m  ...  1,145,3.52  954,251 

Grand  Total  .  . .  2,827,523  2,473,.347 

PAWTUCKET.  R.  I. 

Times-e  .  847,772  861,012 

PEORIA.  ILL. 

Journal  Star-e  ...  1,213,130  851,4.56 

{Journal  Star-S  ..  638..598  3.54,447 

Gra-d  Total  ...  1,751,728  1,205,903 

NOTE:  Journal  Star  Morning  and 
Journal  Star  Evening  sold  in  combina¬ 
tion.  Linage  of  only  one  edition—  Jour¬ 
nal  Star  Evening  —  is  shown.  1958  — 
Peoria  newspapers  on  strike  March  1-10. 

PHILADELPHIA,  PA. 

Bnlletin-e  .  2,136,9.52  1,931,9.34 

t•Bulletin-S  .  777,394  788,615 

1959  1938 

Inquirer-m  .  1.655,683  1,515,320 

Inquirer-S  .  1.788,531  1,664,391 

News-e  .  736,061  629,115 


POUGHKEEPSIE,  N.  Y. 

New  Yorker-e  ....  835,973  891,671 
•♦New  Yorker-S  ..  316.153  323, 8« 


Grand  Total 


1,152.128  1,215,420 


PROVIDENCE,  R.  I. 

Bulletin-e  .  1,565,448  1,601,668 

Journal-m  .  920,146  866,092 

tJoumal-S  .  921,732  850,2*1 


Grand  Total 


3,407,326  3,318,058 


READING.  PA. 

.  1,009.369 

.  276,001 


Grand  Total  ...  7,094,621  6,429,375 

NOTE:  Part  run  ^v.  included:  In¬ 
quirer-m  1959-1,655,683  (16,366).  1958 
-1,615,320  (25,614). 


Eagle-e 

Eagle-S  . 

Grand  Total  ...  1.285.370  1,290,366 
NOTE:  Eagle  Evening  and  Hmei 
Morning  sold  in  combination.  Linage  of 
one  edition  (Eagle  Evening)  is  shown. 

RICHMOND.  VA.  ! 

Npws  1|619,719  i 

Times  Dispatch-m  1,359,6^6  1,808,204 
tTimes  Dispatch-S  872,727  888,157 

Grand  Total  ...  3,852,10  2  3.833.159 

RIVERSIDE,  CALIF. 
presg-Enterprise-m  1,281,951  1,266,670 

8  pregs* 

Enterprise-S  . .  •  404,40  5  395,223 

Grand  Total  ...  1,686.356  1.650.893 

NOTE::  Press-Enterprise  Morning 
Evening  sold  only  in  combination.  The 
I'ull-Run  Linage  shown  above  is  that  of 
only  one  edition  (Press-Enterpris. 
Morning). 

Part  run  adv.  included :  Pres8-Ente^ 
prise  1959—1,281,951  (33,323).  1958- 
1,255,670  (35,754). 


ROANOKE.  VA. 

Times-m  .  1, 098,972 

{Times-S  .  472.376  413,014 

World-News-e  1,019,563  902,895 

Grand  Total  ...  2,600,911  2,210,765 

ROCHESTER,  N.  Y. 

Democrat  &  _ ... 

(Thronicle-m  ....  1,5  1  5,110  1,384,498 

tDemocrat  & 

Chronicle-S  ....  857,097 

Times  Union-e  . . .  1,808,937  1,621,249 

Grand  Total  ...  4,181,14  1  3.869,601  | 


ROCKFORD,  ILL. 

Stai-m  .  981,960  932,841 

Star-S  .  670,603  636,847 

Grand  Total  ...  1,552,563  1.569,188 
NOTE:  Star  Morning  and  Register- 
R<‘public  Evening  sold  in  combinatiw- 
Linage  of  only  one  edition — Star  Morn¬ 
ing — is  shown. 

SACRAMENTO,  CAUF. 

Bee-e  .  1,7  98.838  1,856.333 

{Be^S  .  481,439 

Union-m  .  55  2,34  2  620,300 

••Union-S  .  401,517  440.086 

Grand  Totol  ...  3,234,136  2.816,718 

ST.  LOUIS.  MO.  _ 

Globe  Democrat-m 

•tGlobe  l3emocrat-S 

Post  Dispatch-e  . .  2,584,795  1.934.0« 

{Post  Dispatch-S  .  1,670,852  1,258,210 

Grand  Total  ...  4,255,647  6.209,491 
NOTE:  (*)  Globe-Democrat  on  striW 
March  1  through  March  31,  1959. 
run  adv.  included:  Globe  DemocraWB 
1958—1,268,559  (265,344). 
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NIGHT 

— for  information  about  Union  Pacific  Railroad. 

Our  news  staff  is  always  at  your  service. 

Day  or  night — call  the  Director  of  Press-Radio-TV 
Relations  serving  your  territory,  as  named  below. 

Ed  Schafer  Paul  Harrison 

Omaha— JAckson  5822  Los  Angeles— MAdison  7-9211 

Walt  Graydon  Joel  Priest,  Jr. 

Portland— CApitol  7-7771  Salt  Lake  City— EMpire  3-1544 

W.  G.  Burden 

New  York  City— REctor  2-7440 
Ridgewood,  N.  J.— Gilbert  5-0340 

General  Director  of 

Radio-TV  Relations 
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1959  1958 

ST.  PAUL.  MINN. 

Pioneer  Prees-m  .  1,046,450  1,026,371 
•Pioneer  Preas-S  .  933,049  964.964 

Dispatch-e  .  1,702,650  1,504,969 


1959 

TAMPA,  FLA. 

Tribune-m  .  2,035,696 

•Tribune-S  .  999,354 

••Times-e  .  741,162 


1958  1959  1958 

WORCESTER,  MASS. 

1,876,825  TeleKram-S  .  574,860  591,483 

979,041  Telefrram-m  .  767,031  744,191 

654,127  Gazette-e  .  1,122,897  1,003,037 


FIGURES  SUPPLIED 
BY  PUBLISHERS 


Grand  Total  ...  3.682,149  3,496,304 
NOTE:  Part  run  adv.  included: 
1959—1.702,650  (188,785).  1958— 1,504,- 
969  (119,955). 

ST.  PETERSBURG.  FLA. 
Independent-e  ....  937,557  731,882 

Independent-S  ....  265,707  275,596 

Times-m  .  2,593,343  2,273,488 

|Tinries-S  .  951,978  1,033,869 


Grand  Total 


3,776,212  3,509,993  Grand  Total 


2,464.788  2,.338,711 


TOLEDO.  OHIO 

Times-m  .  640,739 

Blade-e  .  1,742,852 

Blade-S  .  988,513 


Grand  Total 


676,032 

1,674,210 

979,443 


3,372,104  3,329,6185 


YOUNGSTOWN,  OHIO 
Vindicator 


TORONTO,  CANADA 
Globe  &  Mail-m  ..  1,662,968  1,519,145 
Grand  Total  ...  4,74)8,585  4,314,786  tt*Tele:rram-e  ...  2,399,546  2,458,352 

Star-e  .  2,522,010  2,618,239 

Star-w  .  99,604  107,919 


Telei?ram-e  . . . , 
I  Vindicator 
Telegram-S 

Grand  Total 


1,360,156 

1,008,411 


1,249,796 

926,622 


ABERDEEN.  S.  D. 

American-News-e  .  369,768 
American-News-S  .  177,114 


Grand  Total 


546,1882 


2,368,567  2,176,418 


1958 


856.020 

167,182 


523.152 

969,619 


SAN  ANTONIO,  TEXAS 


Express-m  .  1,240,863 

tE!xpress-New8-S  .  826,222 

Express-News-Sat.  284,823 

News-e  .  1,496.519 

Light-e  .  1,654,498 

•Light-S  .  1,001,959 


Grand  Total 


1,379,235 

838,426 

1,499,806 

1,564,281 

824,420 


6,504,884  6,096,168 


SAN  DIEGO,  CALIF. 

Union-m  .  1,677,820  1,438,714 

lUnion-S  .  1,024,811  951,113 

Tribune-e  .  2,265,723  955,068 


Grand  Total  ...  6,684,128  6,603,655 
NOTE:  (•)  Includes  Weekend  Maga¬ 
zine  linage.  Part  run  adv.  included: 
Telegram-e  1959—2.399.546  (43,810). 

1958—2.458,352  (43,078). 


TRENTON,  N.  J. 
Evening  Times-e  .  1.083,183 
••Times 

Advertiser-S  ....  452,659 

Trentonian-m  ....  701,579 


ALTOONA,  PA. 

Mirror-e  .  943.082 


APPLETON-NEENAH-MENASHA, 

WISCONSIN 

Post-Crescent  ....  1,371,062  1,387,218 
BATTLE  CREEK.  MICH. 


ADVERTISING 
LINAGE  SERVICE 


999,841 


397,328 

649,974 


1959 

BLUEFIELD,  W.  VA. 

Telegraph-m  .  414,024 

•Telegxaph-S  .  217,234 


Grand  Total 


4,968.354  4,344,895 


Grand  Total 


2,237,421  2,047,143 


SAN  FRANCISCO.  CALIF. 

Chronicle-m  .  1,385,080  1,076,997 

tChronicle-S  .  807,297 

Examiner-m  .  1,935,284 

•Examiner-S  _  1,076,238 

Call-BuIletin-e  . . .  851,842 

News-e  .  690.421 


Grand  Totol  ...  6,746,162 
NOTE:  Part  run  adv. 

Chronicle-m  1969 — 1,385,080 
1958—1,075,997  (43,562).  Chronicle-S 

1969—807,297.  1958—725,109  (23,140). 


TROY.  N.  Y. 

Record-m  .  965,054  969,978 

NOTE:  Record  Morning  and  Times- 
Record  Evening  sold  in  combination. 
Linage  of  one  edition  (Record  Morn¬ 
ing)  is  shown. 


TULSA,  OKLA. 

Tribune-e  .  1,575,962 

World-m  .  1,569,365 

World-S  .  678,395 


410,944 

250,809 


Grand  Totol  ...  631,258  661,763 

•Includes  FAMILY  WEBaCLY  46,138 
lines  (1959);  62,069  lines  (1968). 

NOTE:  Telegram-S  sold  in  combination 
with  Sunset  News-e. 


Enquirer  & 

, .  264,183 

337.785 

Enquirer  & 

Ncws-S  . 

, .  903,346 

798,378 

Grand  Total  . , 

,.  1,167,529 

1.136.163 

BURLINGTON,  VT. 

Free  Press-m  . . 

..  691,599 

629,901 

CANTON.  OHIO 

Repository-e  . . . 

..  1.531.936 

1,482,684 

Repository-S  . . . 

..  748,580 

766,122 

Grand  Total  . 

..  2,280,516 

2,248,806 

SAN  JOSE. 


CALIF. 

•1959  1958 

1,522.763 

1,516,011 

723,117 


Mercury-m  . 

Kews-e  . 

|Mercury-News-S 


Grand  Totol  ...  3,761,891 

•All  newspapers  on  strike  February 
15  through  March  31,  1959. 

SAN  RAFAEL.  CAUF. 
Independent- 

Journal-e  .  894,406 


1,560,867 

1,592,269 

643,300 


Grand  Total  ...  3,723,722  3,796,426 
UNION  CITY.  N.  J. 

765,943  753,104 

UTICA,  N.  Y. 


COLUMBIA.  S.  C. 

Stote-m  .  892,494 

•State-S  .  603,098 

Record-m  .  732,684 


Hudson 
Dispatch-m 


Observer 

Dispatch-e  .  985,791 

••Observer 

Dispatch-S  .  365,989 

Press-m  .  1,207,914 


432,505 

1,104,963 


818,328 

631,979 

642,776 


Grand  Total  ...  2,128,276  1,993,083 
•Includes  AMERICAN  WEEKLY  37,- 
567  lines  (1959)  ;  76,402  lines  (1958). 

HAVERHILL,  MASS. 

Gazette-e  .  386,469  322,398 

JAMESTOWN,  N.  Y. 
Post-Journal-e  ...  855,301  811,049 

LAS  VEGAS,  NEV. 

Nevada  Sun-m  ...  7)38,021 

Sun-S  .  162,226 


CARBONDALE-HERRIN- 
MURPHYSBORO,  ILL. 
Southern 

Illinoisan-e  .  423,62  6  421,281 

Southern 

Illinoisan-S  ....  116,990  69,052 


Grand  Total 


539,616  480,340 


CHAMP AIGN-URBANA,  ILL. 

Courier-e  .  501,382  533,890 

Oourier-S  .  2)39.926  302,484 


Grand  Totol 


2,559,694  2,376,430  Grand  Total 


950,246 


Grand  Totol  ...  791,308  836.874 

CHILUCOTHE,  OHIO 
Gazette-e  .  676,126  670,519 

1959  1953 

CORPUS  CHRIST!,  TEXAS 

Caller-m  .  1,465,184  1,801,440 

Caller-e  .  1,478,246  1,276,478 

•Caller-S  .  600,642  478,771 


SCHENECTADY.  N.  Y. 

Gazette-m  .  1,036,780 

Union  Star-e .  707,293 


Grand  Total 


1,020,)311 

771,5.30 


1,744,073  1,792,341 


SCRANTON.  PA. 

Times-e  .  938.237  986,665 

SEATTLE,  WASH. 

Post- 

Intelligencer-m  .  1.188.847  1,156,819 

•Post- 

Intelligencer-S  .  563.921  634,282 

Times-e  .  1,903, .596  1,726,230 

Tlmes-S  .  793,428  737,534 


WASHINGTON.  D.  C. 

News-e  .  1.084,426  1,001,727 

Post  &  Times- 

Herald-m  .  2,529,187  2,128,631 

§•Post  &  Times- 

Herald-S  .  1.130,205  1,052,462 

Star-e  .  2,584,594  2,368,385 

tStor-S  .  1,166,206  1,139,106 


LEVITTOWN,  PA. 

Times-e  .  889,044  802,776 

NOTE:  Sold  in  combination  with 
Bristol  Courier. 


Grand  Total 


8,494,618  7,690,311 


MONROE,  LA. 

World-m  .  737,272 

World-S  .  320,485 

News-Star-e  .  735,786 


WATERBURY,  CONN. 

American-e  .  1,125,101  1,075,655 

Republican-S  .  353,565  333,267 


Grand  Total 


596,109 

298,756 

667,857 


1,793,543  1,462,722 


Grand  Total  ...  3,443,972  3.056,690 
•Includes  adv.  lines  in  Comic  Weekly 
&  Akmerican  Weekly. 

DAVENPORT,  IOWA 

Times-e  .  1,047,228  1,076.404 

Democrat-S  .  461,664  427,070 

Democrat-d  .  722,064  725.984 


Grand  Total  ...  2,230,956  2.229.458 
DAYTONA  BEACH.  FLA 


Grand  Totol 


1,478,666  1,408,922 


Grand  Total 


4,449,792  4,2.54,865 


SHREVEPORT.  LA. 

Journal-e  .  1.104.802 

Tlmes-m  .  1,244,902 

Hmes-S  .  519,280 


WESTCHESTER  COUNTY 
MACY  GROUP.  N.  Y. 
Mamaroneck 


NEW  YORK.  N.  Y. 
El  Diario  De 

Nueva  York-m  . .  248,468 

El  Diario  De 

Nueva  York-S  ..  72,284 


News-e  .  822,213 

News-Journal-S  . .  243,023 

Journal-m  .  755,419 


Grand  Totol 


320,752 


Grand  Total  ...  2,868,984 

SOUTH  BEND,  IND. 

Tribune-e  .  1,270.143 

Tribune-S  .  639.707 


Grand  Total 


1,909,850 


SPOKANE,  WASH. 
Spokesman- 

Review-m  .  839.154 

tSpokesman- 

Review-S  .  589,103 

Chronicle-e  .  1,027,623 

Grand  Total  ...  2.455,880 

STOCKTON.  CAUF, 

Record-e  .  1,316,689 

SYRACHISE,  N.  Y. 

Herald  Joumal-e  .  1,604,767 
|•Herald 

American-S  ....  644,372 

Post  Stondard-m  .  906,959 

tPoet  Standard-S  379,261 


Grand  Total 


3,635,359 


Times-e  . 

650,036 

540,667 

972,247 

Mount  Vernon 

1,160,537 

Argus-e  . 

771,409 

709,149 

527,183 

New  Rochelle 

Stondard-Star-e 

833,225 

724,976 

2,659,967 

Ossining  Citizen- 

Register-e  . 

637,673 

549,170 

Peekskill  Star-e  . . 

557,805 

412.171 

1.240.901 

Port  Chester  Item-e 

770.446 

690.421 

698,295 

Tarryto^’n  Newa-e 

677,996 

5.54,704 

- - 

Yonkers  Herald 

1,939,196 

Statesman-e 

895,743 

794,039 

White  Plains 

Reporter 

Dispatch-e  . 

992,491 

871,782 

)829,198 

Grand  Total  . . . 

6,786,1824 

6,847,079 

608,660 

973,171 

WICHITA, 

.  KANSAS 

Beacon-e  . 

819,199 

823,356 

•Beacon-S  . 

377,429 

409,620 

Eagle-m  . 

1,460,098 

1,392,014 

tEagle-S  . 

556,302 

6.30,806 

Eagle-e  . 

1,287,943 

1,140,564 

1,447,601 

Grand  Total  . . . 

4,500,971 

4,296.3.58 

686,606 

827.108 

WINSTON-SALEM,  N. 

c. 

411,645 

Journal-m  . 

1,045,973 

949,855 

Journal  & 

3,872,760 

Sentinel-S  . 

448,342 

454,400 

NORWALK,  CONN. 
Norwalk  Hour-e  .  767,970 

PATERSON.  N.  J. 

Call-m  .  830,666 

News-e  .  1,082,356 


733,944 

2.36,194 

694,820 


Grand  Total  ...  1,820,655  1.664.978 
DECATUR,  ILL. 

950.950 
398.902 


Herald  & 
Review-me 
Herald  & 
Review-S  . 


1,072.918 

422,814 


Grand  Total 


819,128 

1,081,442 


1,913,022  1.900.670 


QUINCY,  MASS. 
Patriot  Ledger-e  ..  761,968 

SALEM,  ORE. 
Capitol  Journal-e  .  956,826 

Oregon  Stotesman-m  7138. 234 
Oregon  Stotesman-S  276,078 


Grand  Totol  ...  1,349,852  1.495.732 
Does  not  include  Family  Weekly. 

DENNISON,  TEXAS 
Herald-e  .  35,936  37,728 

EAST  ST.  LOUIS,  ILL.  . 

Journal-e  .  515,715 

Joumal-S  .  245,799  218.616 


Grand  Total 


870,877 

673,528 

201,687 


2.0)20.138  1,746,092 


SCRANTON.  PA. 

Tribune-m  .  442,382 

•Scrantonian-S  . . .  456,046 


465.628 

408,680 


Grand  Totol  ...  898,428  874,308 

•Includes  PARADE  71,585  lines 
(1959);  77,968  lines  (1968). 


TACOMA.  WASH. 
News-Tribune-e  ..  1,401,154 
News-Tribune-S  . .  470.510 

Grand  Totol 


Grand  Total  ...  1,494.316  1,404,255 
NOTE:  The  Journal  Morning  and 

Sentinel  Evening  are  sold  in  combina¬ 
tion.  Linage  of  one  edition  (Journal 
1,871.664  1,864,810  Morning)  is  shown. 


1,288.205 

666,605 


WILKES-BARRE.  PA. 

Record-m  .  616,903 

Times-Leader-e  . . .  998,345 

•Independent-S  . . .  612,490 


546,380 

9.37,487 

670,866 


Grand  Totol  ...  761,614  639,689 

GRAND  FORKS,  N.  D. 

HeraId.eS  .  685.9  3  3  659.810 

GREEN  BAY,  WIS. 
Pres*-Gnzette-e  ..  1,297,926  1,309.182 

GREENWICH,  CONN. 

Dme-e  .  450,212  428,876 

HUNTINGTON.  W.  VA. 

Advertlser-e  .  912, Ml  890,519 

Herald- 

Dispatch-e  .  911,146  899.681 

•Herald- 

Advertiser-S  , . .  394.405 


402,758 


Grand  Totol  ...  2, 

•Includes  FAMILY 
lines  (1959)  ;  62,494  lines  (1958). 


Grand  Total  ...  2,218,392  2.1^.»j* 

-  -  •Includes  AMERICAN  WEEKLY  U. 

226,73B  2,054.738  543  lines  (1969);  76,978  lines  (19W{. 

WEEKLY  45,138  COMIC  WEEKLY  6,652  lines  (1959). 
10,778  lines  (1958). 
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INFLATION 


Here’s  where  inflation  really  hurts  you 


You  really  feel  inflation  when  you  get  to  the  check-out 
counter.  That  is  when  the  dollars  you  have  in  your 
pocket  seem  to  vanish  fast. 

Some  people  think  they  benefit  from  a  little  inflation 
—  for  a  while. 

The  awakening  comes  when  they  find  they  are 
paying  more  and  more  for  less  and  less  — that  more 
dollars  are  needed  for  the  things  that  cost  fewer 
dollars  a  while  back. 

That’s  inflation. 

Inflation  is  caused  by  a  lot  of  things.  But  one  of 
the  most  important  is  rising  labor  costs  without  a 


substantial  increase  in  the  nation’s  productive  effi¬ 
ciency.  The  reason;  75  percent  or  more  of  the  final 
cost  of  what  you  buy  goes  for  labor. 

It’s  kind  of  a  chain  reaction.  With  each  round  of 
wage  and  price  increases,  your  dollars  lose  another 
chunk  of  purchasing  power. 

If  things  keep  on  this  way  another  twenty  years  — 
or  ten  — or  five,  what  will  you  get  for  your  dollar? 
What  will  happen  to  your  savings,  your  insurance, 
your  pension  plans..,  your  children’s  education? 

Isn’t  it  time  to  stop  this  spiral  that  eventually  robs 
you  of  your  future  security? 


This  message  is  being  brought  to  you  by 


as  a  member  of  the 

AMERICAN  IRON  AND  STEEL  INSTITUTE 


Republic  Steel  serves  the  food  industry  from  farm  to 
grocery.  Republic  is  one  of  the  largest  suppliers  of  steel 
for  farm  machinery;  of  stainless  steel  for  food  processing 


equipment;  of  high  strength  alloy  steels  for  trucks  and 
trains;  and  of  galvanized  or  Electro  Paintlok*  steel  sheets 
for  the  counters,  racks  and  cash  registers  of  grocery  stores. 
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1959  1958 


HTANNIS,  MASS. 

Cape  Cod 

Standard-Times.e  38i3,390 


JOHNSTOWN.  PA. 

Tribune 

Democrat-d  ....  1,0518,743 


TOPEKA,  KANS. 

Capital-m  .  856,786 

State  Joumal-e  . .  761,355 

Gapital-Joumal-S  338,657 


1,0518,743  1,004,066 


KENNEWICK-PASCO-RICHLAND 

WASHINGTON 


TIMMINS,  ONT. 

Press-e  .  463,194  480,050 


1,956,798  1,912,134 


TROIS  RIVIERES,  QUE. 
LeNouvelliste-e  ...  687,861  688,240 


Tri-City  Herald-e  , 

496,272 

481,845 

Tri-Clty-Herald-S  . 

181,468^ 

182,042 

Grand  Total  . . . 

677,740 

663,887 

*Doe8  not  include  Family 

Weekly. 

KINGSTON.  N.  Y. 

Freeman-e  . 

735,490 

665,308 

LINCOLN,  NEBR. 

Star-m  . 

935,438 

857,388 

Joumal-e  . 

941,640 

828,436 

Journal  &  Star-S 

263,130 

300,804 

71,376^ 

Grand  Total  . . . 

2,211,584 

1,986,628 

MADISON.  WIS. 

Capital  Times-e  . . 

1,089,151 

1,027,439 

State  Joumal-m  . . 

1,095,766 

1,055,901 

•State  Joumal-S  . 

483,637 

538,636 

Grand  Total  . . . 

2,668,554 

2,621,976 

•Includes  PARADE  71,379  lines 

(1959):  77,623  lines  (1958). 

MOUNE-ROCK  ISLAND, 

ILL. 

Argrus-e  . 

860,972 

934,066 

Dispatch-e  . 

964,432 

1,001,616 

Grand  Total  . . . 

1,825,404 

1,935,682 

MONTGOMERY,  ALA. 

Advertiser-m  . 

925,246 

955,318 

Advertiser-S  . 

423,010 

479,962 

Journal-e  . 

172,986 

959,112 

Grand  Total  . . . 

2,321,242 

2,394,392 

NEW  BEDFORD.  MASS. 

Standard-Times-e  . 

825,762 

774,158 

Standard-Tlmes-S  . 

299,864 

291,792 

Grand  Total  _ 

1,125,626 

1.065,950 

Includes  PARADE  71,776  lines 

(1959)  :  77,620  lines  (1958). 

NORRISTOWN.  PA. 

Times-Herald-e 

706,691 

687,230 

OGDEN 

,  UTAH 

Standard- 

Examiner-e  .... 

716,342 

643,364 

Standard- 

Examiner-S  .... 

261J22* 

183,476 

Grand  Total  . . . 

978.064 

826,840 

•Includes  45,002  lines  Family  Weekly. 

OIL  CITY-FRANKLIN, 

PA. 

Derrick-m  . 

474,734 

468,662 

News-Herald-e  . . . 

355,125 

320,773 

Grand  Total  . . . 

829,859 

789,435 

PASSAIC-CLIFTON,  N. 

,  J. 

Herald-News-e  _ 

1,048,880 

1,007,820 

PENSACOLA,  FLA. 

Journal-m  . 

.  1,085,294 

915,068 

News-Joumal-S  . . 

426,944 

405,328 

News-e  . 

677,348 

644,770 

Grand  Total  . . . 

1,965,166 

2,189,586 

PINE  BLUFF,  ARK. 

Commercial-e  . . . . 

580,160 

501,130 

•Conunercial-S  . . . 

187,390 

184,282 

Grand  Total  . . . 

767,550 

685,412 

•Does  not  include  44,996  lines  FAMILY 

WEEKLY. 

POTTSTOWN,  PA. 

Mercury-m  . 

809,396 

772,800 

RAPID  CITY,  S.  D. 

Journal-d  . 

531,874 

413,742 

Joumal-S  . 

219,268 

137,214 

Grand  Total  . . . 

751,142 

550,956 

SAUSBURY.  N.  C. 

Salisbury  Post-e  . . 

547,638 

521,654 

Salisbury  Post-S  . 

,  253,7.36 

214,480 

Grand  Total  . . . 

801,374 

736,134 

SIOUX  FALLS,  S.  D. 

Argus-Leader-e 

662,970 

590,982 

Argus-Leader-S  . 

.  283,458 

277,438 

Grand  Total  . . . 

946,428 

868,420 

SUPERIOR.  WIS. 

Telegram-e  . 

,  499,5413 

506,058 
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TUCSON,  ARIZONA 

Star-m  .  1,461,856  1,354,500 

Star-S  .  416,507  378,294 

Citizen-e  .  1,727,803  1,592,234 


VANCOUVER,  B.  C. 

Sun-e  .  2,461,454  2,615,201 

Province-m  .  1,283,268  1,385,179 

Includes  Weekend  Magazine  116,214 
lines  (1959):  130,3189  lines  (1958), 


Grand  Total  ...  3,606,166  3,325,028 


WAUKEGAN.  ILL. 

News-Sun-e  .  1,084,930  1,019,914 


WILMINGTON,  DEL. 
News-Joumal-me  .  1,513,501  1,381,668 


WOONSOCKET.  R.  I. 
Woonsocket  Call-e  669,384  586,444 


CANADA 
BARRE,  ONT. 

Examiner-e  .  308,898  278,601 

(Converted  to  daily  publication  Nov. 
10.  1958) 


CALGARY.  ALTA. 

Herald-e  .  1,699,742  1,5185,680 


CHARLOTTETOWN.  P.  E.  I. 


Guardian-m  .  421,949 

Patriot-e  .  318,419 


CHATHAM,  ONT. 
.  650,676 


CORNWALL,  ONT. 

Standard- 

Freeholder-e _ _  544,194 


EDMONTON,  ALTA. 

Joumal-e  .  1,692.983  1,701,930 


GALT,  ONT. 

Reporter-e  .  689,960 


GUELPH,  ONT. 
Mercury-e  .  652,134 


HAMILTON,  ONT. 

Spectator-e  .  2,120,220  2,114,119 


KAMLOOPS,  B.  C. 
Sentinel-e  .  277,092 


KELOWNA.  B.  C. 

Courier-e  .  177,121  226,100 

(Began  as  daily  Sept.  9,  1957). 


KIRKLAND,  LAKE,  ONT. 
Northern  News-e  .  292,404  327,949 


MEDICTNE  HAT,  ALTA. 


MOOSE  JAW,  SASK. 
Times-Herald-e  . . .  469,845 


NAMAIMO,  B.  C. 

Free  Press-e .  449,105 


ORILLIA,  ONT. 

Packet  &  Times-e  .  292,430 


OSHAWA,  ONT. 
Times  Gazette-e  . .  668,825 


WELLAND.  ONT. 

Tribune-e  .  619,963  818,916 


WINNIPEG,  MAN. 

Tribune-e  .  3,713,399  3,434,079 


WOODSTOCK,  ONT. 
Sentinel-Review-e  .  494,732  569,310 


OTTAWA,  ONT. 

Citizen-e  .  1,673,462  1,676,639 

Includes  Weekend  Magazine  &  Comic 
Section. 


PEMBROOKE,  ONT. 

Observer-e  .  248,681  265,740 

(Began  as  daily  April  22,  1957), 


PENTICTON,  B.  C. 

Herald-e  .  212,653  233,750 

(Began  as  daily  Sept.  9,  1957). 


PORT  ARTHUR,  ONT. 

News  Chronicle-e  781,724  843,214 


Corrections  Made 
On  Annual  Linage 


Incorrect  figrures  were  given 
in  the  annual  linage  reports 
(E&P,  April  4)  in  the  following 
instances : 

Findlay  (Ohio)  Republican 
Courier  —  classified  should  have 
been  1,552,208  lines;  grand  total, 
8,872,141. 

Lawrence  (Mass.)  Eagle-Trib¬ 
une — Total  of  moming-evening- 
Sunday  linage  should  be  7,252,- 
146. 

Wichita  Falls  (Tex.)  Times 
&  Record-News  —  morning  fig¬ 
ures  should  be:  Total,  8,750,294; 
national,  864,962;  local  display, 
6,133,302;  classified,  1,752,030; 
evening:  total,  8,801,632;  na¬ 
tional,  843,234;  local  display,  6,- 
189,176;  classified,  1,769,222; 
Sunday:  total,  3,618,678;  na¬ 
tional,  170,058;  local  di.splay, 
2,849,784;  classified.  598,836. 
Grand  totals:  21,170,604;  na¬ 
tional,  1,878,254;  local  display, 
15,172,262;  classified,  4,120,088. 


PRINCE  ALBERT.  SASK. 
Herald-e  .  454,558  452,9180 


QUEBEC  aTY,  QUE. 
Chronicle- 

Telegraph-e  _  366,090  384,015 

Le  Soleil  & 

I’Eveuement 

Joumal-e  .  2,099,876  1,653,560 


Color  Ads  Up  11% 
For  February 


Total  ROP  color  newspaper 
linage  in  February  hit  9,344,305 
lines,  up  923,782,  or  11%,  over 
the  8,420,523  lines  registered  in 
February  of  1958,  according  to 
the  Hoe  Report  on  ROP  Color 
compiled  by  Media  Records. 

The  February  increase,  added 
to  the  3.6%  gain  registered  in 
January  of  this  year,  means  that 
color  linage  is  up  7.8%  for  the 
first  two  months  of  1959. 

The  figures,  based  on  measure¬ 
ments  of  more  than  400  news¬ 
papers  published  in  some  130 
cities,  show  the  following  news¬ 
papers  leading  in  color  linage 
(1)  Milwaukee  (Wis.)  Journal 
(350,193  lines  the  first  two 
months  of  ’69);  (2)  Miami 

(Fla.)  Herald  (^2,324  lines); 
(3)  Chicago  (Ill.)  Tribune 
(289,037) ;  (4)  Salt  Lake  City 
(Utah)  Tribune  (245,779) ;  and 
(5)  Dallas  (Texas)  Times  Her¬ 
ald  (195,025  lines). 

The  Miami  Herald,  No.  2  in 
total  color,  headed  the  list  of 
retail  color  linage  leaders  with 
90,307  lines  for  February. 

For  the  second  month  in  a 
row.  Ford  Motor  Co.  headed  the 
list  of  national  advertisers  with 
a  total  of  237,510  lines  of  color. 


SARNIA,  ONT. 

Observer-e  .  823,130  861,611 


SASKATOON. SASK. 
Star-Phoenix-e  ...  OT7,698  960,710 


SUDBURY,  ONT. 

Star-e  .  908,229  1,081,889 


Canadian  Dailies 
Report  Linage  Cain 

Toronto 

In  the  first  two  months  of 
1959  national  advertising  in 
Canadian  daily  newspapers  was 
up  .16%  over  last  year’s  first 
two  months  to  $6,073,004,  ac¬ 
cording  to  the  advertising  linage 
audits  of  Elliott-Ha3mes  Ltd., 
Toronto  research  firm. 

Weekend  newspapers,  affili¬ 
ated  with  the  dailies,  increased 
their  national  advertising  in  this 
period  by  48%  to  $2,648,851. 

Total  national  advertising  for 
dailies,  weekend  papers,  maga¬ 
zines  and  farm  papers  was  up 
10%  in  the  period  to  $12,207,- 
983,  with  magazines  up  9%  and 
farm  papers  up  5%. 

In  the  dailies  automotive  ad¬ 
vertisers  led  with  $1,321,480  in 
the  January-February  1959 
period,  followed  by  food  adver¬ 
tisers  with  $983,493.  In  the 
weekend  papers  food  advertis¬ 
ers  led  with  $1,136,834  in  the 
period. 
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Lewyt  Offering 
Mats  To  Dealers 

Lewyt  Corporation,  Long 
Island  City,  N.  Y.,  is  issuing 
a  new  mat  book  to  its  network 
of  distributors  to  help  dealers 
advertise  the  company’s  line  of 
vacuum  cleaners  during  the 
spring,  according  to  George 
Forman,  advertising  manager. 

A  wide  assortment  of  ads, 
covering  product,  price,  trade-in 
and  premiums,  is  offered  to  all 
retailers,  from  the  big  depart¬ 
ment  store  to  the  “one-man” 
operation. 

Size  of  ads  range  from  100 
lines  to  750  lines.  In  addition  to 
the  regular  product  ads,  several 
“headers’’  have  been  prepared 
to  cover  Mother’s  Day,  June 
Brides  and  the  Spring  Cleaning 
Season. 


New  Formfit  Product  •••• 

Chicago 

The  Formfit  Company  is  in¬ 
troducing  a  line  of  rubber  gir¬ 
dles  through  a  newly-organized 
division  to  be  known  as  the 
Sleex  Products  Co.,  using  news¬ 
paper  advertising  in  test  mar¬ 
kets. 

“Sleex”  advertising  wdll  h* 
handled  by  MacFarland  Aveyard 
&  Co.,  Chicago.  Present  plans 
call  for  a  market-by-market  pro-  NE>A 
gram,  utilizing  newspapers  and 
television  primarily. 
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DID  YOU  KNOW . ? 

.  .  .  The  people  in  PUERTO  RICO  U,S.A.  spend  over 
650  AAILLION  DOLLARS  a  year  for  goods  nnd  services 


#1  PRESS: 


HERE  IS  THE 
COMPLETE 
OVER-ALL 
ISLAND 


COVERAGE  I 


DO 


IS  BY  FAR  THE  LEADER 
IN 

CIRCULATION,  ADVERTISING,  NEWS,  AND  PRESTIGE 


LATEST  FIGURES  AMITUX  UPON  REQUEST 


FOR  THIS 

POTENT  MARKET 

plus 


SELLING  POWER 


WKAQ-TV 

TELEMUNDO 
100,000  WATTS 

Telepulse  Survey  shows  TELEMUNDO  has  larger  audience 
than  the  two  other  television  stations  in  the  metropolitan 
area  combined. 


#3  RADIO: 

580  Kilocycles 


5,000  Watts 


of  PRESTIGE  media 


HAS  THE  HIGHEST  RATINGS  OF  ALL  RADIO  STATIONS 
IN  THE  METROPOLITAN  AREA  EQUALING  THE  COMBINED 
RATINGS  OF  THE  NEXT  FOUR  STATIONS 


UP-TO-DATE  INFORMATION  TO  AID  THE  ADVERTISER 


YOURS  FOR 


CONSUMER  ANALYSIS:  Annual  consumers  survey  and  analysis  of 
buying  habits,  product  preference  etc.  of 
the  Puerto  Rican  people. 


THE  ASKING:  TIME  &  SPACE:  monthly  newsletter  for  advertisers  and  executives 

in  the  advertising  field. 

NEW  YORK  OFFICE  •  INTER-AMERICAN  PUBLICATIONS,  inc. 


41  EAST  42nd  STREET.  NEVY  YORK  17.  N.Y. 
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Newspaper  Expenditures  by  Advertiser  &  Product  —  IQSsj 


Following  is  a  complete  listing 
of  newspaper  expenditures  —  by 
company  and  product  —  cover¬ 
ing  all  national  advertisers  cal¬ 
culated  to  have  invested  $25,000 
or  more  in  newspapers  in  1958. 
The  list  was  compiled  for  the 
Bureau  of  Advertising,  ANPA, 
by  Media  Records,  Inc. 

Figures  are  based  on  linage 
reports  from  976  week-day  pa¬ 
pers  in  744  cities  and  towns, 
representing  87.3%  of  total 
week-day  cii’culation,  and  from 
379  Sunday  papers  in  340  cities 
and  towns,  representing  95.9% 
of  total  Sunday  circulation. 

There  are  1,514  individual 
companies  and  3,790  individual 
product  and  service  listings.  In 
1957  thei'e  were  1,555  companies 
and  3,818  product  listings. 


A.S.R.  Products  Corp. 

Gem  Blades  .  $ 

Gem  Blades  &  Razors  . 

Gem  Razor  . 

Supreme  Haircutting  Kit  _ 


Abbott  Laboratories 

Sucaryl  .  $ 

Abbotts  Dairies  Inc. 

Butter  Milk  .  $ 

Chocolay  . 

Cottage  Cheese  . 

Dairy  Products  . 

Milk  . 


Acme  Boot  Co.,  Inc. 

Boots  .  $ 

Acme  Quality  Paints,  Inc. 

Products  .  $ 

Adams  Dairy  Co. 

Buttermilk  .  $ 

Cottage  Cheese  . 

Milk  . 

Sour  Cream  . 

Products  . 


Adell  Chemical  Co. 

Lestoil  .  $ 

Admiral  Corp. 

Air  Conditioner  .  $ 

Freezer  . 

Phonograph  . 

Phonograph  &  Television  .... 

Radio  . 

Radio  &  Television  . 

Ranges  . 

Television  . 

Products  . 


Salt  Substitute  . . 
Sugar  Substitute 


Agar  Packing  Co. 

Meat  Products  .  $ 

Aileen  Knitwear,  Inc. 

Knitwear  .  $ 

Air  France,  French  National 

Air  Line  .  $ 

Alabama  Gas  Corp . $ 

Aladdin  Co.,  The 

Homes  .  $ 

Alitalia 

Italian  Air  Line  .  $ 

Allegheny  Airlines,  Inc . $ 

Allen-Bradley  Co . % 

Allen  Co.,  Mark 

Kontrol  .  $ 

Prep  Whisker  Wilter  . 


s 

675,185 

$ 

2,425 

22,?0? 

7,144 

$ 

32,478 

$ 

376,476 

2,5?8 

5,604 

Allen  Products  Co.,  Inc. 

Alpo  Dog  Food  .  $ 

Alles  t  Fisher,  Inc. 

Air  Flo  6i  .  $ 

J.  A.  Cigars  . 

Pippins  . 


Allied  Laboratories  Inc. 

Ayds  . 

Bantron  . 

Campana  Preparations 
D.D.D.  Prescription  ... 
Pursettes  . 


Sani-Flush  . 

Snarol  . 

Soothol  . 

Whitehall  Pharmacal  Co. 
Wizard  Deodorizer  . 


Mrs.  Tucker's  Shortening 
Products  . 


Allls-Chalmers  Mfg.  Co . S 

Alirtate  Insurance  Co . $ 

All-Year  Club  of  Southern 

California  . $ 

Aloe  Creme  Laboratories,  Inc. 

Alo-Creme  Preparations  . S 

Aluminum  Co.  of  America 
Alcoa  Aluminum  Products  ...  $ 

Alcoa  Steamship  Co . 

Alcoa  Wrap  . . . ._ . 

Wear-Ever  Utensils  . 


Amerace  Cors 
Ace  Combs  . . . 

Supplex  Garden  nose 


American  Agricultural  Chemical 
Co.,  The 

Aqrico  .  $ 

American  Airlines,  Inc . $ 

American  Automobile  Assn.  ...  $ 

American  Bakeries  Co. 

Merita  Baking  Products  .  $ 

Merita  Bread  . 

Merita  Cake  . 

Taystee  Bread  . 

Taystee  Frozen  Rolls  . 

Taystee  Products  . 

Products  . 


American  Banner  Lines,  Inc.  ...  $  96,437 

American  Beauty  Macaroni  Co., 

The_ .  $  34,702 

American  Brewery,  Inc. 

Beer  .  $  71,57? 

American  Broadcasting — 

Paramout  Theatres,  Inc . $  46,42? 

American  Cyanamid  Co. 

Acronized  Chicken  .  $  5,682 

Formica  .  2,518 

Malathion  .  23,?83 

Melmac  DInnerware  .  75,578 

Institutional  .  24,063 

S  131,824 

American  Dairy  Assn . $  1,167,603 

American  Distilling  Co.,  Inc., 

The 

Bourbon  Supreme  Whiskey  . .  $  I?, 54? 

Burton's  Gin  .  218 

Guckenhelmer  Whiskey  .  ?,?03 

Old  American  &  Old  Colony 

Gin  .  2,164 

Old  American  Whiskey  .  2,446 

Stillbrook  Whiskey  .  6,636 

Tovarisch  Vodka  .  7,251 


American  Export  Lines,  Inc.  ..  $ 
American  Express  Co. 

Travel  Service  .  $ 

American  Guernsey  Cattle  Club, 

The_ .  $ 

American  Heritage  Publishing 

Co._ .  S 

American  Home  Magazine 

Corp .  $ 

American  Home  Products  Corp. 

Aero  Shave  .  $ 

Aerowax  . 

Anacin  . 

Antrol  . 

Bio-Dyne  . 

Black  Flag  Insecticides  . 

Burnett's  Vanilla  . 

Chef  Boy-Ar-Dee  Products  ... 

Compound  W  . 

Dennison's  Chili  Con  Came  .. 

Dennison's  Food  . 

Drial  Nasal  Mist  . 

Dristan  Tablets  . 

Dryald  . 

Easy-Off  . 

Ember  Stick  . 

Frey's  Meat  Products  . 

G.  Washington's  Broth  & 

Seasoning  . 

Griffin  Shoe  Polish . 

Instil  . 

Old  English  Wax  . . 

Preparation  H  . 

Primatene  . 

Psorex  . 


$  4,638.4?3 

American  Iron  &  Steel  Institute  $  446,425 

American  Liberty  Life  Insurance 

Co .  $  28,645 

American  Luggage  Works,  Inc. 

Tourlster  Luggage  .  $  27,468 

American  Machine  &  Foundry 
Co. 

AMF-Pin  Products  . $  7  010 

De  Walt  Tools  .  4,?53 

Institutional  .  14,173 


American-Marletta  Co. 

Dri-Glo  .  S 

O-Cedar  Endust  . 

O-Cedar  Sponge  Mop  . 

Institutional  . 


American  Motors  Corp. 

ABC  Products  .  $  1.566 

American  Motors  Corp. 

Institutional  . . .  183, 2?8 

Kelvinator  Air  Conditioner  . .  8’4 

Ketvinator  Products .  3.705 

Kelvinator  Range  .  1.214 

Kelvinator  Refrigerator  .  123  21? 

Kelvinator  Washer  .  4  301 

Kelvinator  Water  Heater  _  6,??l 

Metropolitan  Cars  .  42  472 

Metropolitan  &  Rambler  Cars  5  543 

Nash  Cars  .  175,655 

Nash  S  Rambler  Cars  .  56  627 

Rambler  Cars  .  3,6?0,474 

$  4,2?5  8?? 

American  Optical  Co. 

Cool-Ray  Polaroid  Sun  Glasses  $  38  766 

Institutional  .  1.33? 


American  Petrofina  Inc. 
American  Petrofina  Oil  Co. 
Amlico  Gas  &  Oil  . 


$  21.601 
4  732 


American  Pop  Corn  Co. 

Jolly  Time  Pop  Corn  .  $ 

American  President  Lines  .  $ 

American  Radiator  S  Standard 
Sanitary  Corp. 
American-Standard  Air 

Conditioner  .  $ 

American-Standard  Boiler  . . . 
American-Standard  Cabinet 

Lavatory  . 

American-Standard  Fixtures  . . 
American-Standard  Heating 

Equipment  ^ . 

Youngstown  Kitchens . 


American  Republic  Insurance 

Co .  $ 

American  Sheep  Producers 

Council  .  $ 

American  Society  of  Travel 

Agents,  Inc .  S 

American  Sugar  Refining  Co., 
The 

Crystal  Sugar  .  $ 

Domino  Sugar  . 

Franklin  Sugar  . 

Sunny  Cane  Sugar  . 


American  Telephone  t 
Telegraph  Co. 

American  Telephone  & 

Telegraoh  Co .  $  248.?75 

Western  Electric  Co.,  Inc.  ...  6,80? 

$  255.784 

American  Tobacco  Co.,  The 

Half  a  Half  .  $  ?3  077 

Hit  Parade  .  2.09I.73? 

Lucky  Strike  .  575  213 

Pall  Mall  .  3  610  454 

Roi-Tan  Cigars .  396.46I 

Tareyton  .  I,??0,840 


American  Tyrex  Corp . $ 

Americana  Corp. 

Encyclopedia  Americana  ...  $ 
America's  Independent  Electric 
Light  a  Power  Companies  ...  $ 
Amplex  Corp. 

Flash  Bulbs  .  S 

Amstel  American  Corp. 

Amstel  Beer  .  $ 

Anderson,  Clayton  a  Co. 

Flair  .  $ 

Golden  Capri  Oil  . 

Meadowlako  Margarine  . 


Andes  Coffee  Co. 

Brown  Gold  Coffee  . $  3l,tS4 

An^ostura-Wuppermann  Corp., 

Angostura  Bitters  . $  32.007 

Anheuser-Busch,  Inc. 

Budwciser  Beer  . %  1,204,063 

Budweiser  a  Michelob  Beer  ..  021 

Busch  Bavarian  Beer  .  260,450 

Institutional  .  13,507 

$  1. 477,731 

Appalachian  Electric  Power  Co.  S  03.065 

Arden  Farms  Co. 

Cottage  Cheese  .  $  601 

Dairy  Products .  12,147 

Ice  Cream  .  13,057 

Milk  .  4,016 


Arizona  Brewing  Co. 

A-1  Beer  .  $ 

Arizona  Public  Service . $ 

Arkansas  Louisiana  Gas  Co.  ...  S 
Arkansas  Power  a  Light  Co.  ...  $ 
Arkansas  Rice  Growers 
Co-operative  Assn. 

Riceland  Rice . S 

Armour  a  Co. 

Armour's  Canned  Meat 

Products  .  S 

Armour's  Canned  Mixes  . 

Armour's  Cheese . 

Armour's  Chili . 

Armour's  Corned  Beef  Hash  .. 

Armour's  Fertilizer . 

Armour's  Frozen  Dinners . 

Armour's  Frozen  Meat 

Products  . 

Armour's  Frozen  Pies  . 

Armour's  Frozen  Poultry 

Products  . 

Armour's  Meat  Products . 

Armour's  Meat  Sandwich 

Spreads  . 

Armour's  Pebble  Plant  Food 

Armour's  Products  . 

Armour's  Stew  . 

Chiffon  Liquid  Determent _ 

Cloverbloom  Margarine  . 

Dash  Dog  Food  . 

Dial  Soap  . 

Mayflower  Buttermilk  . 

Mayflower  Chocolate  Milk  ... 
Mayflower  Cottage  Cheese  .. 

Mayflower  Cream  . 

Mayflower  Dairy  Products  ... 

Mayflower  Milk  . 

Mayflower  Sour  Cream  . 

Miss  Wisconsin  Cheese  . 

Pan  O'Gold  Frozen  Chicken 

Products  . 

Treat  . 

Vertagreen  . 


Armstrong  Cork  Company 
Armstrong  Carpets  ft  Rugs 
Armstrong  Rubber  Co. 

Armstrong  Tire  . 

Arnold  Bakers,  Inc. 

Bread  . 

Cake  . 

Institutional  . 


Arosa  Steamship  Travel 
Steamship  Transport  .. 
Arrow  Liqueurs  Corp. 

Brandy  . 

Liqueurs  . 

Vodka  . 


Art  Instruction,  Inc . 

Artistic  Card  Co.,  Inc. 

Artistic  Card  Co.  Inc . 

Champion  Card  Co . 

Hycrest  Card  Co.,  Inc . 

Stylart  Card  Co.,  Inc . 


Ashland  Oil  ft  Refining  Co.,  Inc. 

Gasoline  ft  Oil  . 

Ask  Mr.  Foster  Travel  Service, 

Inc . 

Asphalt  Institute,  The  . 

Associated  Bulb  Growers  of 

Holland,  Inc . 

Associated  Hospital  Service  of 

N.  Y . 

Associated  Hospital  Service  of 
N.  Y.  ft  United  Medical  Serv¬ 
ice,  Inc . 

Associated  Hospital  Service  of 

Philadelphia  . 

Associated  Labs.,  Inc. 

Vitamin  Quota  . 


EDITOR  8c  PUBLISHER  for  May 


“Several  years  ago,  mental  illness  hit 
me,  just  like  it  hits  millions  of  other 
people  and  I  had  to  go  to  a  mental 
hospital.  But  I  was  lucky,  I  got  the 
care  and  treatment  I  needed.  That 
together  with  the  kindness  and 
friendliness  of  everyone,  put  me 
back  on  the  road  to  recovery,  and 
helped  me  make  my  comeback. 

“But  there  are  hundreds  of  thou¬ 
sands  of  other  mentally  sick  people 
who  are  not  so  lucky— who  cannot 
recover  because  their  mental  hospi¬ 
tals  cannot  give  them  the  treatment 
they  need.  Most  of  those  people 
could  make  their  comeback,  too,  like 
I  did,  if  their  hospitals  had  more 
staff  and  equipment,  and  if  there 
was  more  research  to  find  new  ways 
to  cure  mental  illness. 

“That’s  why  I’m  appealing  to  you. 
You  can  help  the  mentally  ill  return 
to  their  loved  ones,  by  supporting 
your  mental  health  association.  God 
bless  you  all  and  thanks  a  lot.” 


Boston  Red  Sox 
outfielder 


National  Advertising  Expenditures  1958 


Associated  Products,  Inc. 

Rival  Dog  Food  .  $ 

Atalanta  Trading  Corp. 

Atalanta  I  Krakus  Hams  ....  $ 
Conga  Frozen  Rock  Lobster 

Tails  . 

Unox  Ham  . 


2,114 

i2, tn 


Bates  Mfg.  Co. 

Bedspreads  .  $ 

Battle  Creek  Food  Co. 

Surprize  .  $ 

Bausch  &  Lomb  Optical  Co. 


Bloch  Bros.  Tobacco  Co. 

Kentucky  Club  Tobacco  . t 

Block  Drug  Co.,  Inc. 

Laxium  .  $ 

35,210  Omega  Oil  . 

Polident  . 

42,639  Poli-Grip  . 


Bourjois.  Inc. 

159,449  Bourjois  Preparations  . $  37,971 

Christmas  in  July 

Preparations  .  19,027 

Evening  in  Paris  Deodorant  . .  23,067 


34,405 

12,539 

362,896 

161,042 


Bausch  ft  Lomb  Binoculars 


Atchison,  Topeka  ft  Santa  Fe 
Railway  System 

Rail  Transport  .  5 

Atlanta  Gas  Light  Co .  $ 

Atlantic  City  Convention  Hall  5 
Atlantic  Coast  Line  Railroad  Co.  $ 
Atlantic  Insurance  Companies  $ 
Atlantic  Refining  Co.,  The 

Gasoline  ft  Oils  .  $ 

Heating  Oil  . 

Institutional  . 


5  112,066 


601,448 

33,464 

74,458 

270,418 

36,840 


Bavarian  Brewing  Co. 

Beer  . 

Bayuk  Cigars,  Inc. 

John  Ruskin . 

Phillies  .  1,548,883 

Webster  .  77,230 


s 

43,686 

Rem  Plus  . 

5',2T5 

219 

Rem  Rub  . 

4,372 

% 

43,905 

Blue  Bell,  Inc. 

$ 

590,330 

$ 

121,748 

Wrangler  Jeans  . 

...  $ 

68,179 

Blue  Cross  (Connecticut)  .. 

...  S 

29,529 

$ 

222,087 

Blue  Cross  (Ohio)  . 

...  $ 

52,495 

8,034 

34,191 

1,615 


5  1,848,200 

Beacon  Co.,  The 

Beacon  Wax  .  $  1,436,798 

Zero  .  2,595 


Blue  Cross  ft  Blue  Shield 

(Alabama)  . 

Blue  Cross  ft  Blue  Shield 

(Florida)  . 

Blue  Cross  ft  Blue  Shield 

(Illinois)  . 

Blue  Cross  ft  Blue  Shield 


Bowman  Dairy  Co. 

Buttermilk  . 

Cottage  Cheese  . 

Cottage  Cheese  ft  Milk 

Dairy  Products  . 

Egg  Nog  . 

Milk  ft  Sta-Slim  . 

Sour  Cream  . 


$  80,072 


2.S20 

23.326 

5.366 
62.193 

11.366 
9,023 
51,570 
13.222 


$  30,647 


$  135,540 


S 

43,840 

Atlantis  Sales  Corp. 

Colman's  Mustard  . 

$ 

4,468 

French's  Bird  Foods . 

862,241 

French's  Mustard  . 

98,099 

French's  Spaghetti  Sauce  Mix 

164,879 

French's  Worcestshire  Sauce  . . 

246,567 

$  1,376,254 

Atlas  Supply  Co. 

Tires  . 

$ 

3,803 

Products  . 

688,937 

$ 

692,740 

Augstein  ft  Company,  S. 

Sacony  Apparel  . 

$ 

42,135 

Austex  Foods  Inc. 

Austex  Beef  Stew  . 

$ 

44,305 

Austex  Chili  . 

34,425 

Austex  Chili  ft  Tamales  . 

34,938 

Austex  Corned  Beef  Hash  _ 

3,234 

Austex  Products  . 

28,375 

Austex  Spaghetti  ft  Meat  Balls 

21,610 

Austex  Tamales  . 

2,398 

Mexene  Chili  Powder  . 

9,573 

$ 

178,858 

Austin,  Nichols  ft  Co..  Inc. 

Fairfax  County  Whiskey  . 

* 

1,004 

Grant's  Scotch  Whisky  . 

45,329 

Mouquin  Brandy  . 

20,401 

Virginia  Gentleman  Whisky  .. 

1,253 

$ 

67,987 

Avco  Mfg.  Co . 

$ 

46,516 

Avis.  Inc. 

Rent-A-Car  System  . 

% 

42,979 

Avondale  Mills  . 

$ 

30,108 

B.  C.  Remedy  Co. 

B.  C . 

$ 

120,065 

Babbitt,  Inc.,  B.  T. 

Aif'Gana . 

$ 

49,640 

Cameo  Copper  Cleaner  .... 

72,132 

Fire-Gel  . 

3,840 

Glim  Liquid  Detergent  . 

284,825 

Hep  Oven  Cleaner  Spray  .. 

52,608 

Red  Seal  Lye  . 

2,736 

Spray-Kleen  . 

1,505 

Products  . 

87,205 

r 

554,491 

Bacardi  Imports,  Inc. 

$  1,439,393 

Beam  Distilling  Co.,  James  B. 

Baranof  Vodka  .  5 

Beam's  Choice  Whiskey . 

Beam's  Pin-Bottle  Whiskey  ... 

Beam's  Whiskies  . 

Chateaux  Vodka  . 

Dark  Eyes  Vodka  . 

Jim  Beam  Whiskey  . 

Old  Comiskey  Whiskey  . 

Ph.  Boilieux  Brandy  . 


11,335 

39,867 

2,977 

98,108 

7,126 

13,360 

500,522 

4,851 

768 


$  678,914 


Beatrice  Foods  Co. 

Beatrice  Foods  .  5 

La  Choy  Products  . 

La  Choy  Soy  Sauce . 

Louis  Sherry  Preserves  . 

Meadow  Gold  Cottage 

Cheese  . 

Meadow  Gold  Dai^  Products 
Meadow  Gold  Ice  Cream  .... 
Meadow  Gold  Margarine  .... 
Meadow  Gold  Milk  . 


3,405 

172,706 

21,993 

8,004 


(Wisconsin)  . 

$ 

37,120 

Bob  Evans  Farms 

Meat  Products  . 

$ 

26,543 

Bobbs-Merrill  Co.,  The 

Books  . 

$ 

36,911 

Bohemian  Distributinq  Co. 

Crown  Russe  Vodka  . 

s 

54,174 

Regal  Crest  Brandy  ft  Rum  .. 

4,396 

$ 

58,570 

Bonnie  Hubbard  Kupboard  ... 

$ 

71,469 

Book  Find  Club  . 

$ 

29,949 

Book-of-the-Month  Club,  Inc. 

Book-of-The-Month  Club,  Inc. 

$ 

233,812 

RCA  Victor  Album  Club  . . . 

293,965 

RCA  Victor  Society  of  Great 

Music  . 

141,082 

Young  Readers  of  America  .. 

47,401 

Boysen  Co.,  Walter  N. 

$  60,485  Paints  . 

Brach  ft  Sons,  E.  J. 

Candies  .  $ 

Braniff  International  Airways  . .  $ 
Bravo  Macaroni  Co. 

Minute  Macaroni  Products  ..  S 
Breast  O'Chicken  Tuna  Inc. 

Breast  O'Chicken  Tuna  . $ 

Purr  Cat  Food  . 

Purr  Pet  Food  . 


S  179,266 


%  29.236 


96,179 

593,267 


25,307 


128,663 

16,269 

1,366 


$  146,261 

Breck  ft  Son  Corp.,  Jos . $  52,132 

Breck,  Inc.,  John  H. 

Shampoo  .  $  108,997 

Preparations  . 


116,816 


Brill  Co.,  Inc.,  H.  C. 


$  225,813 


$  716,260 


2,023 

16,461 

55,609 

2,823 

16,470 


$  299,494 


Beaunit  Mills,  Inc. 

American  Bemberg  .  $ 

Beaunit  Mills,  Inc . 


66,776 

19,356 


86,132 


Beauty  Products,  Ltd. 

Noreen  Hair  Color  Rinse  ...  $  43,187 

Beech-Nut  Life  Savers,  Inc. 

Beech-Nut  Baby  Foods  . $  1,658,068 


Beech-Nut  Coffee 
Beech-Nut  Cough  Drops  ... 

Beech-Nut  Foods  . 

Beech-Nut  Instant  Coffee  .. 
Pine  Brothers  Cough  Drops 


72,936 

2,280 

6,782 

7,474 

61,547 


$  1,809,087 


Beich.  Paul  F.,  Co. 

Slim  Vims  .  $ 

Bell  Brand  Foods,  Ltd. 

Bell  Brand  Foods  . $ 

Bell  Corn  Chips  . 

Bell  Potato  Chips  . 

Bell  Seasoning  ft  Stuffing  ... 
Blue  Bell  Potato  Chips  . 


29,915 


4,502 

11,771 

51,008 

14,681 

18,851 


Bacardi  Rum  .  $  240,324 

Gilbey's  Spey  Royal  Scotch 
Whisky  . 


Bell  ft  Co.,  Inc. 

Bell-Ans  . 

78,173  Bell  ft  Howell  Co. 


Badger  Paper  Mills,  Inc. 

Freshrap  Waxed  Paper  . $ 

Bakers  Franchise  Corp. 

Lite  Diet  Bread  .  $ 

Baldwin  Homes  .  S 

Ball  Clinic,  Inc. — Hospital  . $ 

Ballantine  ft  Sons,  P. 

Beer  .  $ 

Baltimore  Gas  ft  Electric  Co.  . .  $ 
Baltimore  ft  Ohio  Railroad  ....  $ 
Baltimore  Paint  ft  C^lor  Works 

Gleem  Paints  .  $ 

Bancroft.  Joseph  ft  Sons  ft  Co.  $ 
Bankers  Life  ft  Casualty  Co.  ...  $ 
Barcalo  Mfg.  Co. 

Barcalounger  .  $ 

Barcolene  Co.,  The 

Bleach  Tabs  .  $ 

Barron's  Publishing  Co. 

Magazines  .  $ 

Barry  Co.,  V.  A. 

Primo  Beer  .  $ 

Barton  Distilling  Co. 

Barton  Reserve  Whiskey  . $ 

Colonel  Lee  Whiskey  . 

Kentucky  Gentlemen  Whiskey 

Old  BaiTon  Whiskey  . 

Old  Bourbon  Hollow  Whiskey 

Tom  Burns  Whiskey  . 

Tom  Moore  Whiskey . 


S  318,497 


37,634 


Cameras  ft  Projectors 
Projector  . 


s 

100,813 

$ 

124,914 

s 

12,352 

181,650 

23,801 

62,876 

27,249 

94,594 


466,321 

871,858 

244,489 


Bell  Telephone  Co.  of 

Pennsylvania  . 

Beltone  Hearing  Aid  Co. 

Hearing  Aid  .  $ 

Hearing  Glasses  . 


$  217,803 


$  288,179 


56,034 

31,292 


Booth  Fisheries  Corp. 

Frozen  Fish  Products  . $ 

Borden  Co.,  The 

Borden's  Biscuits  . $ 

Borden's  Buttermilk  . 

Borden's  Buttermilk  ft  Cream 

Borden's  Cheese  . 

Borden's  Cheese  Spreads  _ 

Borden's  Chocolate  Drink  .. 
Borden's  Cottage  Cheese  . . . 

Borden's  Cream  . 

Borden's  Cream  Cheese  . 

Borden's  Dairy  Products  _ 

Borden's  Eagle  Brand  Milk  .. 

Borden's  Egg  Nog  . 

Borden's  Evaporated  Milk  .. 

Borden's  Glacier  Freeze  _ 

Borden's,  Horton's  ft  Reid's 

Ice  Cream  . 

Borden's  Ice  Cream  . 

Borden's  Instant  Chocolate 

Mix  . 

Borden's  Instant  Coffee  . 

Borden's  Malted  Milk  . 

Borden's  Mayonnaise  . 

Borden's  Milk  . 

Borden's  Mince  Meat . 

Borden's  Mixes  . 

Borden's  Orangeade  . 

Borden's  Parmesan  ft  Romano 

Cheese  . 

Borden's  Sherbet  . 

Borden's  Skimmed  Milk  . 

Borden's  Sour  Cream  . 

Borden's  Sour  Cream  Dressing 

Borden's  Splendors  . 

Borden's  Whipped  Potatoes  . . 

Gail  Borden  Milk  . 

Lady  Borden  Ice  Cream  . 

None  Such  Mince  Meat  . 

Pioneer  Ice  Cream  . 

Starlac  . 

Thompson's  Cottage  Cheese 
Thompson's  Dairy  Products  .. 

Thompson's  Egg  Nog  . 

Thompson's  Milk  . 


139,932 


3,392 

39,763 

6,706 

31.804 
42,039 
22,331 
142,026 

1,048 
218,377 
101,987 
1 1 ,659 

21.805 
19,716 

1,837 


Products  . 

.  $ 

26,301 

Spaghetti  Sauce  . . 

2,963 

$ 

29,264 

Brillo  Mfg.  Co.,  Inc. 

Brilio  . 

.  $ 

331.023 

Brimm's  Plasti-Liner  Co..  Inc. 

Plasti-Liner  . 

.  $ 

47,926 

Bristol-Myers  Co. 

Ammens  Powder  . 

$ 

115,380 

Ban  . 

411,027 

Bufferin  . 

364,443 

Theradan  . 

352,003 

Products  . 

11,135 

$  1,255,596 

22,996 

225,438 


1,924 

190,917 

6,524 

43,682 

287,420 

2,154 

54,633 

646 


British  Columbia  Government 

Travel  Bureau  .  $ 

British  Motors  Corp.,  The 

Austin  Cars  .  $ 

Austin-Healey  Cars  . 

Austin-Healey  ft  MG  Cars  .. 
British  Motors  Corp. — 

Institutional  . 

Hambro  Corp.  —  Institutional 

MG  Cars  . 

MG  ft  Morris  Cars  . 

Morris  Cars  . 

Rolls  Royce  Cars  . 


49,431 


12,162 

42,379 

1,310 


23  838 
2,147 
59,245 
6,175 
107,200 
70,123 


42,021 

2,461 

11,780 

8,978 

4,409 

2,920 

85,488 

12,656 

27,287 

70.680 

521 

317,164 

2,250 

163 

2,698 

907 


British  Overseas  Airways  Corp.  $ 

British  Travel  Assn.,  Tn;  . S 

British  West  Indian  Airways  ..  $ 
Brook  Bond  Tea  Co.,  Inc. 


327,349 

747,247 

56,861 

44,403 


S  87,326 


69,218 

81,876 

121,628 


69,975 


41,184 


27,661 


68,635 


25,180 


1,084 

16,876 

79,198 

10,076 

3,285 

2,184 

21,793 


Bennett  Co.,  Inc.,  C.  A. 

Cooking  Magic  Cook  Books  $ 

Berkshire  Knitting  Mills 

Stockings  .  $  265,647 

Bermuda  Trade  Development 

Board,  The  .  $ 

Berry  Tours  Travel  Service . S 

Bethlehem  Steel  Co . $ 

Bigelow-Sanford  Carpet  Co., 

Inc. 

Bigelow  Carpets  ft  Rugs . $  211,264 

Bison  Laboratories,  Inc. 

Bison  Brand  Cottage  Cheese  $ 

Bissell  Carpet  Sweeper  Co. 

Carpet  Sweeper  . $ 

Shampoo  Master  . 


142,081 

43,341 

254,437 


25,592 


334,060 

367,144 


Basic  Books,  Inc. 

Books  .  $ 

Library  of  Science . 


Black  ft  Decker  Mfg.  Co.,  The 

Power  Tools  .  $ 

-  Black  Inc.,  Walter  J. 

$  134,496  Black  Inc.,  Walter  J . $ 

Black's  Readers  Service  Co. 

Classics  Club  . 

Detective  Book  Club  . 


$  701,204 


Bordo  Products  Co. 

Bordo  Dates  . 

Borg-Erickson  Corporation 

Borg  Bath  Scales  . 

Borg-Johnson  Electronics, 
Lifetime  Pocket  Radio  .. 
Borg-Warner  Corp. 

Atkins  Saw  . 

Long  Manufacturing  Co. 

Norge  Appliances  . 

Norge  Dryer  . . 

Norge  Dryer  ft  Washer  . 

Norge  Ranges  . 

Norge  Refrigerator  . 

Norge  Washer  . . 

York  Air  Conditioner  .... 
York  Heating  Equipment  , 


Inc. 


2,093,207 


Red  Rose  Instant  Coffee  ... 

$ 

906 

Red  Rosa  Tea  .  . 

63,039 

r 

Brooklyi  Union  Gas  Co . 

$ 

■73,564 

Brooks  Distilling  Co. 

Ezra  Brooks  Bourbon . 

$ 

50,601 

Brown-Forman  Distillers  Corp. 

Early  Times  Whiskey  . 

$  1.128.402 

Jack  Daniel's  Whiskey . 

131,397 

Old  F. wester  Whiskey  . 

605.570 

Ushar's  Scotch  Whisky  . 

4,010 

)  1,869,467 

Brown  Inc.,  Wallace 

Greeting  Cards  . 

36,922 

Brown  Shoe  Co.,  Inc. 

Buster  Brown  Shoes  . 

$ 

58,922 

Brown  ft  Williamson  Tobacco 
34,654  Corp. 

Du  Mauriar  . $ 

75,253  Viceroy  . 


108,952 

925,557 


123,068 


1,295 

8,156 

13,168 

2,591 

1,179 

5,756 

73,727 

145,571 

71,065 

1,069 


$  1,034,509 

Brown's  Velvet  Dairy  Products, 

Inc.  „ 

Ice  Cream  .  $ 

Milk  .  1.728 

Sherbet  .  3,840 

Products  .  6,336 


100,378  Boston  Consolidated  Gas  Co.  . 


39,674 

10,923 


174,062 

186,717 

184,049 

269,237 


Boston  ft  Maine  R 
Botany  Mills,  Inc. 


$ 

323,577 

$ 

70,639 

$ 

29,102 

$ 

25,793 

$ 

30,108 

134,317 

$  50,597 


$  014,065 


Buckingham  Corp. 

Cutty  Sark  Scr^h  Whisky  ...  $ 
Buffalo-Eclipse  Corp. 

Eclipse  Mower  . $ 

Buitoni  Foods  Corp. 

Frozen  Ravioli  . J 


Macaroni 
Sauce  . 
Spaghetti 


lurgar  Bra 
leer  .... 
lurgass  Ba 
Rashligh 
Radio  Bs 


$  48,384 

Bruce  Co.,  E.  L. 

Wax  Products  . $  594,482 

Brunswick-Balka-Collender  Co.  .. 

Bowling  Balls  . $  84,13* 

Products  .  11.218 


Burlington 

lurlingto 

Ely  ft  V» 


Galw  li 

cine  I 


Pacific  I 
Ratford 


Burnham  1 

I  1  M  I 
I  ft  M  < 
B1  M  S 


lurpaa  Ct 
Business  I 
of  Amei 
Butcher  Pi 
Wax  ... 
Butler  Mfi 
Butter  Kri 
Bread 
Buxton.  Ir 
Lord  Bu 


Cabell's  I 
lutterm 
lutterm 
Chocoir 
Cottagr 
Ice  Cri 
Milk  .. 
Sour  Cl 
Vita-Lai 


Cabin  Cl 
Carpati 
Cottons 


Cadbury- 
Cadbui 
Cain  Co. 
Dressini 
Mayonr 
ProducI 


95.356 

176.946 

33.296 

13,542 


$  164,425 
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MictronI  Products 

Siuco  . 

Spsghotti  . 


i8,444  Cain's  Coffee  Co. 


lurger  Brewing  Co. 


Burgess  Battery  Co. 

Flashlight  BaHeries  . $ 

Kadio  Batteries  . 


Burlington  Industries,  Inc. 
Burlington  Draperies  ... 

Fly  I  Walker  . 

Galw  li  Lord  Fabrics  .. 

Pacific  Mills  . 

Raeford  Clothes  . 


Burnham  t  Morrill  Co. 

B  t  M  Beans . $ 

B  t  M  Canned  Foods  . 

B  t  M  Stews . 

$ 

Burpee  Co.,  W.  Atlee  Seeds  . .  $ 
Business  Men's  Assurance  Co. 

of  America  .  S 

Butcher  Polish  Co. 

Was  .  $ 

Butler  Mfg.  Co . S 

Butter  Krust  Bakeries,  Inc. 

Bread  .  $ 

Buxton,  Inc. 

Lord  Buxton  Billfold  . $ 


Cabell's  Dairy  Co. 

Buttermilk  . 

Buttermilk  B  Vita-Lac 

Chocolate  Milk  . 

Cottage  Cheese  . 

Ice  Cream  . 

Hilk  . 

Sour  Cream  . 

Vita-Lac  . 


Cabin  Crafts,  Inc. 

Carpets  t  Rugs  . $ 

Cottons  . 


Cadbury-Fry  Export  Ltd. 

Cadbury's  Biscuits  B  Crackers  $ 
Cain  Co.,  John  E. 

Dressing  .  % 

Mayonnaise  . 

Products  . 


Coffee  .  $ 

Coffee  B  Instant  Coffee  . 

Instant  Coffee  . 

Tea  . 


Calavo  Growers  of  Calif. 

Avocados  .  $  51,285 

Calgon  Co . $  69,006 

California  B  Hawaiian  Sugar 
Refining  Corp.,  Ltd. 

C  B  H  Sugar  . $  113,578 

California  Packing  Corp. 

Dal  Monte  Catsup  . $  188,426 

Dal  Monte  Fruits  .  390,088 

Del  Monte  Fruits  B  Juices  ...  395,208 

Del  Monte  Juices  .  88,839 

Del  Monte  Pineapple  .  16,801 

Del  Monte  Pineapple  Products  3,830 

Dal  Monte  Products  .  71,173 

Del  Monte  Prune  Products  ...  2,312 

Del  Monte  Vegetables  .  271,101 

%  1,427,778 

California-Western  States  Life 

Insurance  Co . S  32,305 

Callaway  Mills,  Inc, 

Carpets  B  Rugs  . S  32,510 

Calo  Dog  Food  Co.,  Inc. 

Cat  Food  .  i  43,405 

Cat  B  Dog  Food  .  22,979 

Dog  Food  .  27,046 


Campbell-Smith,  Inc. 

Voltex  .  : 

Campbell  Sons  Corp.,  Harry,  T. 

Sakrate  . 

Campbell  Soup  Co. 

Campbell's  Beans  . 

Campbell's  Frozen  Soups  .... 

Campbell's  Juices  . 

Campbell's  Soups  . 

Franro-American  Gravy  . 

Franco-American  Sauce  . 

Franco-American  Spaghetti  .. 
Franco-American  Spaghetti 

Sauces  . 

Franco-American  Spaghetti 

with  Meat  Balls  . . 

Swanson  Boned  Chicken  B 

Turkey  . 

Swanson  Frozen  Chicken . 

Swanson  Frozen  Foods  . 

Swanson  Frozen  Pies  . 

Swanson  Frozen  Poultry 

Products  . 

Swanson  TV  Dinners  . 

V-8  Juices  . 


Canada  Dry  Ginger  Ala,  Inc. 

Canada  Dry  Beverages  . $ 

Canada  Dry  Whiskies  . 

Glamor  Beverages  . 

Johnnie  Walker  Scotch  Whisky 

Pedro  Domacq  Brandies . 

Pedro  Dorrsacq  Wine  . 


Canada  Steamship  Lines  Ltd.  ..  $ 
Canadian  Ace  Brewing  Co.  ...  $ 
Canadian  Breweries.  Ltd. 

Carling  Black  Label  Beer  ...  $ 
Carling  Black  Label  B  Red 

Cap  Ala  . 

Carling  Red  Cap  Ale  . 

O'Keefe  Old  Vienna  Beer  ... 
Stag  Beer  . 


Canadian  Government  Travel 

Bureau  .  $ 

Canadian  National  Railways 

Canadian  National  . $ 

Grand  Trunk  Western  R.R.  .. 
Trans-Canada  Airlines  . 


Canadian  Pacific  Railway  Co. 

Airlines  .  $ 

Railways  . 

Steamships  . 


Canepa  Co.,  John  B. 

Red  Cross  Macaroni  Products  $ 

Canfield  Co.,  A.  J . $ 

Cannon  Mills,  Inc. 

Blankets  .  $ 

Hosiery  . 

Pillowcases  B  Sheets  . 

Pillowcases  B  Towels  . 

Sheets  . 

Sheets  B  Towels  . 

Spreads  . 

Towels  . 


Canute  Co.,  The 

Toilet  Water  .  $ 

Capital  Airlines,  Inc . $ 

Capp  Homes  .  S 

Caravan  Tours  . S 

Carbisulphoil  Co. 

Foille  .  $ 

Cargill,  Inc. 

Nutrana  Dog  Food  . $ 

Institutional  . 


Caribbean  Cruise  Line  . $ 


Carnation  Co. 

Albers  Cereals  . $ 

Albers  Corn  Bread  B  Muffin 

Mix  . 

Albers  Pancake  B  Waffle  Mix 

Carnation  Buttermilk  . 

Carnation  Cottage  Cheese  .. 
Carnation  Dairy  Products  .... 

Carnation  Egg  Nog  . 

Carnation  Evaporated  Milk  .. 

Carnation  Ice  Cream  . 

Carnation  Instant  Dry  Milk  .. 
Carnation  Instant  Wheat  .... 
Friskies  Cat  B  Dog  Food  .... 

Friskies  Cat  Food  . 

Friskies  Dog  Food  . 

Gold  Cross  Evaporated^  Milk 
Morning  Evaporated  Milk  .. 
Simple  Simon  Frozen  Pies  ... 


Carolina  Power  B  Light  Co.  ...  $  43,702 

Carrier  Corp. 

Bryant  Heating  Equipment  ..  $  14,987 

Carrier  Air  Conditioner  .  458,769 

Carrier  Heating  Equipment..  6,479 

Jetglas  Water  Heater  .  43,433 

Payne  Air  Conditioner  .  2,916 

Payne  Heating  Equipment  ..  19,492 

$  546,076 

Cartan  Travel  Bureau  Inc. 

Tours  .  $  46,155 

Carter  Products,  Inc. 

Arrid  .  $  1,194 

Colonaid  .  181,851 

Effisan  .  3,792 

Rise  Shave  Cream  .  102,622 

Snow  White  Tooth  Paste  ....  37,183 


Cat's  Paw  Rubber  Co.,  Inc. 

Heels  B  Microlite  Soles  . $ 

Celanese  Corp.  of  America  ...  $ 

Central  Illinois  Light  Co . $ 

Ceribelli  B  Co. 

Brioschi  .  S 

Chamber  of  Commerce 

Cape  Cod,  Mass . $ 

Chamber  of  Commerce 

Daytona  Beach,  Fla . $ 

Chamber  of  Commerce 

St.  Petersburg,  Fla . $ 

Chamber  of  Commerce 

Wisconsin  Dells,  Wise . $ 

Charles  of  the  Rltz  Distributors 
Corp. 

Preparations  .  $ 

Charlotte  County  Land  B  Title 
Co . $ 


m 

VEKY 

BEST 

WISHES 


► 


The  SOUTHERN  Baptist  Convention 
is  happy  to  join  other  American  reli¬ 
gious  bodies  in  congratulations  to  the 
Religious  Newswriters  Association  in 
annual  session  at  Louisville,  Kentucky, 
May  17-19e  Host  papers  are  the  Courier- 
Journal  and  the  Louisville  Timese  The 
Southern  Baptist  Convention  will  also 
be  in  annual  session.  May  19-22,  the 
four  days  following  the  RNA  mee tinge 


THE  SOUTHERN  BAPTIST  CONVENTION 

Brooks  Hays,  pretident  •  Albert  McClellan,  pre$$  representative  •  Porter  Routh,  secretary-treasurer 
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National  Advertising  Expenditures  1958 


Chattanooga  Mtdicine  Co.,  Tha 

Black-Draught  .  $ 

Soltica  . 


Chearful  Card  Co . $  34,105 

Chamstrand  Corp.,  The  .  $  221,970 

Chamway  Corp. 

Lady  uther  Preparations  ...  $  55,740 

Myna  Glass  Cleaner  .  7,174 

Zonite  .  1,179 

Zonitors  .  5,525 


Coldwater  Seafood  Corp._ 

Fresher  Brand  Frozen  Fish 

Products  .  . a 

Icelandic  Frozen  Fish  Products 


Jf.'OS  co|g  steel  Equipment  Co.,  Inc. 

21,970  Cole  Typewriter  . a 

Coleman  Co.,  Inc.,  The 
55,740  Coleman  Heating  Equipment  5 
Coleman  Snow-Lite  Cooler  .. 
'■'!!  L  P  Gas  . 


Consolidated  Dairy  Products 
Co. 

Darigold  Butter . 

Darigold  Dry  Milk . 

Darigold  Evaporated  Milk  ... 

Darigold  Ice  Cream  . 

Darigold  Instant  Dry  Milk  ... 

Darigold  Milk  . 

Darigold  Products  . 


Chesapeake  Bay  Ferry 

Commission  .  $ 

Chesapeake  &  Ohio  Railway  Co.  $ 

Chesapeake  &  Potomac 

Telephone  Co.,  The  . % 

Chesebrough-Pond's,  Inc. 

Pertussin  .  $ 

Pond's  Preparations  . 

Valcream  . 

Vaseline  . 

Vaseline  Hair  Tonic  . 

Vaseline  Lip-Ice  . 


49,418  Colgate-Palmolive  Co. 

Ad  .  ♦  . 

32,270  Ajax  . 

53,114  Cashmere  Bouquet 

Preparations  . 

134,388  Cashmere  Bouquet  Soap  .... 

Colgate  Dental  Cream  .  I, 

03  889  Colgate-Palmolive  Products  .. 

171,821  Fab  .  '■ 

43,446  Fabspray  . 

92,763  Florient  . 

18,283  Halo  5hampoo  . 

27,705  Kan-Kil  . 

-  Lustre  Creme  Shampoo  . 

>57,907  Palmolive  Soap  . 

Super  Suds  . 

Vel  . 

204,382  Vel  Liquid  Detergent  . 

...  Veto  . 


Chicago,  Burlington  &  Quincy  Vel  . 

Railroad  .  $  204,382  vel  Liquid  Detergent  . 

Chicago,  Milwaukee,  St.  Paul  &  Veto  . 

Pacific  Railroad  .  $  123,418 

Chicago  &  North  Western  $ 

Railway  .  $  28,342  .  r-  t 

Chicago,  Rock  Island  &  Pacific  Collins  i  Aikman  Corp . ♦ 

Railway  Co .  S  108,254  Collins  Co.,  Hal 

Chilton  Greetings  Co.  'ci.' * 

Greeting  Cards  .  $  32,745  Baker's  Hair  Tonic  &  Shampoo 

Christal  Co.,  Inc.,  Henry  I.  ..  $  29,520  7 

Chrysler  Corp.  _  .  .  ,  ■  l-  r-  ’ 

Chrysler  Airtemp  . $  202,339  C^onial  Baking  Co. 

Chrysler  Cars  .  2,824,509  Co  Ionia  Bread  .  ♦ 

Chrysler  &  Dodge  .  14,500  Colonial  Bread  &  Rolls  . 

Chrysler  t  Imperial  Cars  ...  113,514  Contr^r  Bread  . 

Chrysler  &  Plymouth  Cars  ...  84,440  Trim  Bread  . 

De  Soto  .  1,851,049  t 

De  Soto  &  Plymouth  Cars  ...  220,138  * 

Dodge  Cars  .  2,707.247  Colpitts  Tours  Co.  . ♦ 

Dodge  (used)  Cars  .  22,899  Columbia  Broadcasting  System, 

Dodge  Trucks  .  94,253  Inc. 

Dodge  &  Plymouth  Cars .  229,814  CBS  Television  Network  . J 

Imperial  Cars  .  850,499  Columbia  Phonograph  . 

Plymouth  Cars  .  5,646,351  Columbia  Phonograph  & 

Chrysler  Corp.  —  Institutional  1,179,737  Records  . 


Colonial  Bread  &  Rolls 

Contour  Bread  . 

Trim  Bread  . 


CBS  Television  Network  . $ 

Columbia  Phonograph  . 

Columbia  Phonograph  & 

Records  . .  ■  ■ .  . . 

Columbia  Record  Club  . 

Columbia  Records  . 


Chun  King  Sales,  Inc. 

Chun  King  Frozen  Foods  _ $  27,623  * 

Chun  King  Products  .  225,057  Columbia  Pictures  Corp . $ 

Jenos  Spaghetti  Italiano  ...  26,662  Columbus  Coated  Fabrics 

»  2T9,342  ^XTex  .  \ 

hurch  B  Dwight  Co.,  Inc.  Columbus  Gas  Co.,  The  . . J 

Arm  t  Hammer  Washing  Columbus  &  Southern  Ohio 

Soda  .  $  122,528  _  .  * 

incinnati  Gas  &  Electric  Co.  $  80,017  C^et  Rice  Mills  ^ 

incinnati  &  Suburban  Bell  Rice  . ^ 

Telephone  Co . $  85,227  Cornmerci  a  I  Solvents  Corp. 

ircle  Line  Sightseeing  Yachts,  .  * 

Inc . i  36  732  P^ak  Anti-Freeze  . 


Church  B  Dwight  Co.,  Inc. 

Arm  B  Hammer  Washing 

Soda  .  $ 

Cincinnati  Gas  B  Electric  Co.  $ 
Cincinnati  B  Suburban  Bell 


Circle  Line  Sightseeing  Yachts, 

Inc . $ 

Cit  Travel  Service,  Inc . $ 

Cities  Service  Co. 

Gasoline  B  Oils  .  $ 

Heating  Oil  . 


Citizens  Gas  B  Coke  Utility  ...  $  77,510 

Citroen  Cars  Corp . $  81,120 

Citrus  County  Land  Bureau  Inc.  $  30,643 

Clairol,  Inc. 

Miss  Clairol  Hair  Color  Bath  $  224,153 

Clark  Bros.  Chewing  Gum  Co.  $  90,500 

Clark-Cleveland,  Inc. 

Fasteeth  .  $  606,924 

Quest  .  3,753 


304,116  Commercial  Travelers  Mutual 
1,576  Accident  Assn,  of  America  ..  $ 
41,623  Commonwealth  Edison  Co.  j 

-  Commonwealth  of  Pennsylvania  S 

347,315  Commonwealth  of  Puerto  Rico — 
Economic  Development 
oi'iin  Administration  , 

zn'l^  Commonwealth  of  Puerto  Rico  $ 
Puerto  Rican  Rums  . 


Commonwealth  Products,  Inc. 
606,924  _  Alumi-Glo  . . . .  •  • 


Clark  Oil  B  Refining  Corp. 

Fuel  Oil  .  $ 

Gasoline  B  Oils  . 


Cleveland  Electric  Illuminating 

Co.,  The  .  $ 

Climalene  Co.,  The 

Bowlene  .  S 

Climalene  . 


Cling  Peach  Industry  of 
California 

California  Cling  Peaches  ...  $  330,937 

Club  Aluminum  Products  Co. 

Cookware  .  $  104,240 

Cluett,  Peabody  Co.,  Inc. 

Arrow  Shirts  .  $  44,500 

Coastal  Foods  Co. 

Phillips  Soups  .  $  97,594 

Coats  B  Clark's  Sales  Corp.  ..  j  51,412 

Coca-Cola  Co.,  The  . $  4,023,772 


z'ycz  Compagnie  Generale  Trans-  ^ 

'  Atlantique  French  Steamship 

>10,477  yn®  .  . 

French  Line  .  * 

Comstock  Foods,  Inc. 

140  Pie  Filling  . ._ .  $ 

43,144  Congoleum-Nairn  Inc. 

-  Forecast  Vinyl  Floors  .  $ 

43,304  Goldseal  Congoleum  Flooring 

Goldseal  Vinyl  Plastic 

133,458  .  _ 

15,549  ^  i  * 

80  Connecticut  Development 

'  Commission  .  » 

96  126  Connecticut  Light  B  Power  Co.  S 
Conrad,  Inc. 

Laurel  Springs  Whiskey  . $ 

Consolidated  Cigar  Sales  Co., 
330,937  Inc. 

Dutch  Masters  .  $ 

104,240  El  Producto  . 

Harvester  . 

44,500  La  Palina  . 

Lovera  . 

97,594  Muriel  .  . 


Consolidated  Edison  Co.,  of 

New  York,  Inc . $ 

Consolidated  Foods  Corp. 
Blossom  Cottage  Cheese  ....  $ 

Blossom  Dairy  Products  . 

Blossom  Ice  Cream  . 

Blossom  Milk  . 

Monarch  Products  . 

Sara  Lee  Frozen  Cakes  . 


Consolidated  National  Shoe  Co. 

American  Girl  Shoes  . $ 

Consolidated  Royal  Chemical 
Corp. 

Hypercin  .  S 

Kolor-Bak  . 


Consumer  Drug  Corp. 

Oragen  .  $ 

Tirend  . 


Consumers  Power  Co . $ 

Continental  Airlines,  Inc . $ 

Continental  Baking  Co.,  Inc. 

Continental  Bread  . $ 

Daffodil  Farm  Bread  . 

Morton  Frozen  Cakes  . 

Morton  Frozen  Foods . 

Morton  Frozen  Pies  . 

Profile  Bread  . 

Wonder  Baking  Products  .... 

Wonder  Bread  . 

Wonder  Bread,  Buns  B  Rolls 

Wonder  Brown-n-Serve  . 

Wonder  Buns  . 

Wonder  Rolls  . 


Continental  Can  Co . $  25,275 

Continental  Casualty  Co . $  340,225 

Continental  Oil  Co. 

Furnace  Oil  .  $  7,223 

Gasoline  B  Oils  .  441,857 

Institutional  .  25,449 


Cracker  Jack  Co.,  The 

Campfire  Marshmallows  . $ 

Cracker  Jack  . 


Cranston  Print  Works  Co . % 

Creametta  Co.,  The 
Creamettes  l^-ozen  Foods  ...  } 
Creamettes  Macaroni  Products 


Creomulsion  Co. 

Creomulsion  .  $ 

Cribban  B  Sexton  Co. 

Universal  Heater  . $ 

Universal  Range  . 


Croton  Watch  Co.,  Inc. 

Watches  .  $ 

Crowell  Co.,  Thomas  Y . $ 

Crowley  Dairy  Co. 

Buttermilk  .  $ 

Cottage  Cheese  . 

Cottage  Cheese  B  Egg  Nog 

Dairy  Products  . 

Sour  Cream  . 


Crown  Central  Petroleum  Corp. 

Gasoline  B  Oils  . i  7l,iM 

Crown  Publishers  . $  71,331 

Cubana  De  Aviacion 

Airlines  .  $  II5,SS0 

Cudahy  Packing  Co.,  The 

Bar-S  Meat  Products  . $  l2t,tM 

Cudahy  Meat  Products  .  56.n 

Cudahy  Poultry  Products  ....  I,t3i 
Virginia  Real  Meat  Products  58,143 

$  243,243 

Cunard  Steamship  Co.,  Ltd.  ..  $  511,124 

Curtis  Publishing  Co. 

Curtis  Publications  . $  4,231 

Holiday  .  86,413 

Ladies  Home  Journal  .  434,515 

Saturday  Evening  Post  .  1,584,537 

$  2,109,773 

Curtiss  Candy  Co. 

Baby  Ruth  .  $  312 

Baby  Ruth  B  Butterfinger  ....  2,843 

Butterfingar  .  itS 

Curtiss  Candles .  150,185 

$  154,004 

Curtiss-Wright  Corp. 

Curon  Wall  Covering  . $  37,621 

Institutional  .  91,924 


Cook  Chemical  Co. 

Real-Kill  .  $  85,201 

Cook  B  Son,  Inc.,  Thomas . $  272,158 

Cooper  Tire  B  Rubber  Co. 

Tires  .  i  52,281 

Cooper,  William  B  Nephews 

Pulvex  .  S  26,604 

Coors  Co.,  Adolph 

Beer  .  $  37,952 

Copper  B  Brass  Research  Assn.  $  43,787 

Corn  Products  Co..  Tha 

Best  Foods  Mayonnaise  . $  101,020 

Best  Foods  Mustard  .  738 

Best  Foods  Products  .  3,599 

Bosco  .  27,346 

Fanning's  Pickles  .  3,799 

Hellmann's  French  Dressing  .,  4,211 

Hellmann's  Mayonnaise  .  440,414 

Hellmann's  Salad  Magic  _  8,347 

Hellmann's  Sandwich  Spread  5,742 

Hellmann's  Tartar  Sauce  ....  1,518 

Karo  .  144,122 

Kasco  Dog  Food  .  841,480 

Linit  .  354,001 

Linit  B  Linit  Liquid  Starch  ..  3,010 

Mazola  .  328,918 

Niagara  Starch  .  187,548 

Nucoa  Margarine  .  49,192 

Nu-Soft  .  12,494 

Presto  Cake  Flour  .  26,198 

Rit  .  51,684 

5hlnola  .  85,037 

Skippy  Peanut  Butter  .  7,587 

Products  .  91,802 

$  3,044,049 

Cornell-Dubilier  Electric  Corp. 

C.D.R.  Antenna  Rotor  . $  38,523 

Corning  Glass  Works 

Corning  Ware  .  $  36,022 

Pyrex  Ware  .  85,737 


Cott  Beverage  Corp. 

Beverages  .  $ 

Juices  . 

Quicky  . 

Syrups  . 


Coty,  Inc. 

Coty  Preparations  . $ 

Lilly  Dache  Preparations  _ 

Queen  Bee  Preparations . 


D.  C.  Transit  System,  Inc . $  49,177 

D-W-G  Cigar  Corp. 

Emerson  .  $  2,904 

R.  G.  Dun  .  28,054 

San  Felice  .  4,509 


Dairymen's  League  Cooperative 
Assn.,  Inc. 

Dairylea  Cheese  . $ 

Dairylea  Chocolate  Milk  .... 
Dairylea  Cottage  Cheese  ... 
Dairylea  Cottage  Cheese  B 

Cream  . 

Dairylea  Dairy  Products  . 

Dairylea  Egg  Nog  . 

Dairylea  Ice  Creom  . 

Dairylea  Milk  . 


Dallas  Power  B  Light  Co . $ 

Dan  River  Mills,  Inc. 

Cottons  .  i 

Daroff  B  Sons.  Inc.,  H. 

Daroff  B  Sons,  Inc^  H . S 

House  of  Worsted-lex,  The  .. 


Davis,  George  A.,  Inc . S 

Dawson's  Brewery,  Inc. 

Ale  .  $ 

Ale  B  Beer  . 

Beer  . 


Dayton  Power  B  Light  Co . $ 

Dean  Milk  Co. 

Buttermilk  .  $ 

Cottage  Cheese  . 

Cream  . 

Egg  Nog  . 

Half  B  Half  . 

Ice  Cream  . 

Ice  Milk  . 

Milk  . 

Sour  Cream  . 

Vim  . 

Institutional  . 

Products  . 


Cowles  Magazines,  Inc. 

Look  .  $  290,084 


-  Decorative  Showrooms  Guild  ..  $  24,243 

$  94,719  De  Jur-Amsco  Corp.  ^ 

De  Jur  Camera  .  $  42.® 

. $  290,084  Da  Jur  Camara  B  Proiector  . .  22,639 
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Ddiwar*.  Lackawanna  & 

Waitarn  Coal  Co. 

Blua  Coal  .  $  40,622 

Gian  Aldan  Coal  .  2,801 

%  43,423 

Dalawara,  Lackawanna  I 
Waitarn  Railroad  Co.,  Tha  ..  $  26,022 

Dalta  Air  Linas,  Inc . $  1,775,007 

Danmark  Chaata  Assn. 

Danish  Blua  Cheasa  . $  56,495 

Danvar  Chemical  Mfg.  Co.  Inc. 

Antiphlogistina  Poultice  . $  19,486 

Dancorub  .  12,186 

Dr.  Hand's  Products  .  543 

VM  Preparation  .  11,366 


Downyflaka  Frozan  Pancakes 

&  Waffles  . 

Downyflaka  Frozan  Waffles  .. 
Howdy  Doody  Frozen  Traafs 


Douglas  Aircraft  Co.,  Inc . $ 

Douglas  Mfg.  Co. 

Turbo-Jet  Converter  . $ 

Dow  Chemical  Co. 

Dowell  .  $ 

Saran  Wrap  . 


Kodak  Camera  . 

Kodak  Camera  &  Projector  .. 

Kodak  Film  . 

Kodak  Products  . 

Tenita  Acetate  . 

Varal  Carpets  &  Rugs  . 

Verifax  . 


Economics  Laboratory,  Inc. 


Finish  Detergent 
Sollax  . 


$ 

43,581 

Dtrbv  Foods,  Inc. 

Potor  Pan  Milkrunch  . 

...  $ 

12,910 

Peter  Pan  Peanut  Butter  .. 

208,206 

Products  . 

2,171 

$ 

223,287 

Datroit  Edison  Co.,  The  .... 

...  $ 

42,804 

De  Witt  B  Co..  Inc.,  E.  C. 

De  Win's  Pills . 

...  $ 

122,239 

Manzan  . 

_ 

27,813 

10  Aai  Doyle  Packing  Co.  of  New  Jersey 

1^'^  Strongheart  Dog  Food  . $ 

Drewry's  Ltd.,  U.  S.  A.,  Inc. 

11  Drewry's  Beer  . $ 

*'•***  Drewry's  Triangle  Ale  . 

At  rai  Friars  Ala  . 


36,174  Ehlers  Inc.,  Albert 


Instant  Coffee  . 

Instant  Espresso  Coffee 


Dreyfus,  Ashby  &  Co.,  Inc. 


Long  John  Scotch  Whisky 


42,804  Drug  Research  Corp. 


Regimen  Tablets  ... 
Super  Sustamin  2-12 


$ 

316,695 

$ 

174 

68,828 

$ 

69,002 

$ 

30,207 

380,663 

32,158 

Dial  Press  Inc.,  Tha  . $ 

Diamond  Crystal  Salt  Co . $ 

Diamond  Walnut  Growers,  Inc. 

Walnuts  .  $ 

Dinner  Ready  Corp. 

Frozen  Products  . $ 

Disney  Productions  Inc.,  Walt 

Motion  Pictures  . $ 

Distillers  Corp.-Saagram's  Ltd. 

B  t  G  Wines  . $ 

Calvert  Gin  . 

Calvert  Reserve  Whiskey  .... 

Canadian  Ten  . 

Celrstairs  White  Seal 

WhIskM  . 

Cherry  Kijafa  . 

Chivas  Regal  Scotch  . 

Coldana  Nasal  Spray  . 

Coldena  Syrup  . 


150.052  $  443,028 

25  623  Dubuque  Packing  Co . S  36,589 

157  747  Duffy-Mott  Co.,  Inc. 

Clapp's  Baby  Foods  . S  9,651 

330  125  Mott's  Apple  Sauce  .  67,922 

Mott's  Juices  .  66,135 

34  849  Sunsweet  Juices  .  191,208 


Dugan  Bros.,  Inc. 


943,427  Dulany  &  Son,  Inc.,  John  H. 

17*  101  Frozen  Foods  . 

48  334  Frozen  Vegetables  . 

401777 

7,646  ^  . 


Four  Roses  Antique '!!!."!”  1  3431837  Du  Mont  Laboratories,  Inc., 


Four  Roses  Gin  . 

Four  Roses  Gin  B  Whiskey... 


Allen  B. 
Television 


Four  Roses  Whiskey  .  1,441,298  Duncan  Coffee^. 

Fresh  Deodorant  .  42,569  „ 

Gallagher  &  Burton  Black  Maryland  Club  Coffee  . . 

Label  Whiskey  .  92,621  Maryland  Club  Coffee  B 

Gallagher  B  Burton  Black  95!^?*,  •  V  VVi' W 

Label  B  White  Label  .  10,320  Maryland  Club  Instant  Coffee 

Gallagher  B  Burton  White 

Label  Whiskey  .  1,910 

Hunter  Whiskey  .  130,323  Dunlop  Tire  B  Rubb 

Kessler's  Whiskey  .  431,358  Duofold,  Inc. 

Lord  Calvert  Whiskey  .  630,970  Underwear  . 

Mumm's  Champagne  .  21,292  Du  Pont  da  Nemoun 

Noilly  Prat  Vermouth  .  18,232  Inc.,  E.  I. 

Paul  Jones  Whiskey  .  243,311  Anti-Rust  . 

Ssagram  Distillers  Corp. —  Auto  Polish . 

Institutional  .  241,771  Blankets  . 

Seagram's  Gin  .  523,357  Car  Wax  . 

Seagram's  Pedigree  Bourbon  Dacron  . 

Whiskey  .  4,012  Flowkote  . 

Seagram's  7  Crown  Whiskey  3,095,502  Garden  Products 

SMgram's  V.O.  Whiskey  ....  1,081,738  Grassalli  . 

Ting  .  69,622  Karmex  . 

Wellers  Cabin  Still  .  13,708  Mansata  . 

White  Horse  Scotch  Whiskey  204,290  Nugraan  . 

.  Wilson  Whiskey  .  241,797  Nylon  . 


431,358  buofoTd,  Inc. 

U0,970  Underwear  . 

21,292  Du  Pont  da  Nemours  B  Co., 
18,232  Inc.,  E.  I. 

243,311  Anti-Rust  . 

Auto  Polish  . 

241,771  Blankets  . 


Electric  Storage  Battery  Co., 

The 

Exida  Batteries  . $ 

Grant  Batteries  . 

Willard  Batteries  . 


32,158  Philadelphia  .  S 

-  Elgin  National  Watch  Co. 

443,028  Watches  .  $ 

36,589  Elliot  Paint  B  Varnish  Co . S 

Elmira  Card  Co. 

9,651  Greeting  Cards .  $ 

67,922  El  Paso  Natural  Gas  Co . S 

66,135  Embassy  Tours,  Inc . $ 

191,208  Embree  Mfg.  Co. 

-  Koton  Paints  . $ 

334,916  Wipe-On  . 


Corp. 

Air  Conditioner  .  $ 

Phonograph  . 

Radio  . 

Radio  B  Television  . 

Television  . 


Employers  Casualty  Co . $ 

Empress  Fishery  Co.,  Inc. 

Frozen  Fish  Products  .  $ 

Encyclopaedia  Britannica,  Inc. 
Encyclopaedia  Britannica  ....  S 
Great  Books  of  tha  Western 
World  . 


Equitable  Gas  Co . $ 

Equitable  Life  Assurance  Society 

of  the  U.  S . $ 

Erickson  Hair  B  Scalp 

Specialists  .  % 

Erie  Brewing  Co.,  The 

Erie  Beer  .  $ 

Koehler's  Beer  . 


52,841  Fedders-Quigan  Corp. 

2,075  Air  Conditioners  . $ 

1,523  Federal  Housing  Administration  $ 

563,732  Fels  B  Co. 

12,435  Fels  Cleaner  .  $ 

43,545  Fels  Liquid  Detergent  . 

7,860  Instant  Fels  Naphtha  . 


Fergus  Imported  Cars.  Inc. 

Borgward  .  S 

Morgan  . 


Barcentrata  .  $ 


Abarth  .  $ 

Fiat  . 


Honey  Gold  Margarine  . $ 

Mrs.  Filbert's  Margarine  _ 


$ 

872,952 

$ 

122,567 

246,120 

31,036 

$ 

399,723 

$ 

14,013 

8,183 

9.445 

$ 

334,916 

$ 

90,163 

2,156 

r 

92,319 

$ 

230,431 

$ 

40,973 

6,162 

r 

47,135 

$ 

45,028 

$ 

43,524 

85,310 

68,863 

57,232 

$~ 

254,929 

$ 

150,682 

$ 

28,000 

Car  Wax  .  137,066  Esquire,  Inc. 

Dacron  .  87,760  ^ronet  .. 

Flowkote  .  23,449  Esquire  ... 

Garden  Products  .  43,751  ~ 

Grassalli  .  4,429  ,  * 

Karmex  .  1,827  Eternalite,  Inc. 

Mansata  .  2.381  .Lamps  ...  . . $ 

Nugraan  .  1,110  European  Travel  Commission  ..  S 


370  ,  Wilson  wniskey  .  241,797 

_  Wolfschmidt  Vodka  .  226,225 

i,w  : - 

I,  Off  ...  $12,112,999 

Dine  Brewing  Co.,  Inc. 

5,W  $  34,972 

Or.  Pepper  Co . $  51,761 

Oil]  Dodd.  Mead  B  Co. 

5.0G  „*.»ok‘  .  $  72,755 

Dolcm  Corp. 

J. tff  :  „Dolcin  .  $  163,052 

7  794  E  '  '"0.,  Thos. 

^  -Colonial  Stuidos,  Inc . $  27,336 

7 ISI  ^  Dormin  Inc. 

IM  1  $  38,316 

1 1£  I  ?*'?'•  Co . $  27,708 

Doubleday  B  Co..  Inc. 

I  M4  i  American  Geographical 

[  ^Society  $  39,272 

Around  The  World  Program  610,408 

Audubon  Nature  Program...  227,321 

i  Dollar  Mystery  Guild  .  20,775 


Nylon  ..."."lllllll'.llll'.’.'.l  1421837 


Mrs.  Filbert's  Margarine  _ 

Mrs.  Filbert's  Mayonnaise  .. 
Products  . 


162,518  Filon  Plastics  Corp . $  46,165 

Financial  World  . $  88,369 

62,527  Firestone  Tire  B  Rubber  Co. 

Batteries  .  $  3,621 

192,702  Muffler  .  6,593 

30,393  Tires  .  1.154,416 


Institutional 

Products 


38,404  $  1.278.607 

Firth  Carpet  Co. 

32,284  Carpets  B  Rugs . $  39,124 

31,558  Fischer  Baking  Co. 

-  Baking  Products  . $  65,704 

63  842  Fisher  Brewing  Co. 

Baer  .  $  25,961 

Fisher  Flouring  Mills  Co. 

24  837  Fisher  Flour  .  $  5,059 

14  384  Fisher  Pancake  B  Waffle  Mix  2,353 

391754  Fisher  Scoita  Mix  .  1,914 

61922  Fisher  Wheat  Germ  .  7,081 

30,240  Zoom  .  41,070 

116,137  $  57,477 

39,550  Fleetwood  Co. 

Tintz  Shampoo  . $  31,196 

33  305  Wate-On  .  115,835 


Flexaes,  Inc . $ 

28  880  Flax-O-Glass  Inc. 

'  Warp's  Flax-O-Glass  .  $ 

151,978  Florida  Citrus  Commission 

861396  Frozan  Orange  Juice  . $ 

Grapefruit  . 

101  843  Grapefruit  B  Oranges  . 

'  Oranges  . 

43,992  Tangerines  . 

2,322  $ 

36,832  Florida  Development 

'  Commission  .  $ 

39  154  Florida  Fruit  B  Vegetable  Assn.  $ 

Florida  Power  B  Ught  Co . 

gi  Florida  Shores  .  $ 


Orion  . 

Paints  . 

Perzate  . 

Sponge  . 

Zerex  Anti-Freeze  .. 
Zeror  e  Anti-Freeze 
Zerona  B  Zerex  . . . . 

Institutional  . 

Products  . 


Schick  Injector  Blades  B 
Razors  .  $ 


I  [305  Eversweet  Corp. 


Orange  Juice  .  $ 


271  287  Exercycle  Corp. 


Flotill  Products,  Inc. 

Tasti-Diet  Products  . 

.  $ 

129 

Tasti-Diet  Sweet-iin  . 

3.933 

Tillle  Lewis  Tasti  Diet 

Products  . 

25,465 

$ 

29,527 

Flying  Tiger  Line,  Inc.,  The  . 

..  $ 

154,275 

Polger  &  Co..  J.  A. 

Coffee  . 

..  $ 

181,807 

Instant  Coffee  . 

324,000 

Exercycia  .  $ 


40[o98  Products  Co. 


77  ZZS  Duquesna  Brewing  Co.  of 
•  Pittsburgh  . 


Dental  Cushions  .  S 


I  872  567  Factor  B  Co.,  Max 

Toilet  Preparations  . $  434,790 

184  479  Enctory  Doll  Co.,  Inc . $  54,608 


Food  Machinery  B  Chemical 
Corp. 

8olens  Mower  . $ 

Diphacin  . 

Niagara  Garden  Products  ... 


38,316  Du^uesne  Lifl'lff  . $  242,7^  «  ss  use  Food  Specialties,  Inc. 

27,708  Dusharme  Products.  Inc.  _  . *  ”'e”  Appian  Way  Pizza  Mi; 

Dusharme  . . $  101,040  gf'jV  .  ».M2  9 . 


Dutton  B  Co.,  Inc.,  E.  P. 
Books  . 


Doubleday  B  Co..  Inc .  271,619  E***'®' 

Doubleday.  Nelson,  Inc .  26,150  • 

Doubleday  One  Dollar  Book  Cura-Ped 

Club  .  1,099,202  Espotabs 

Know  Your  America  Program  143,289 

Know  Your  Bible  Program  ...  69,911  Sulfodene 

Literary  Guild  of  America, 

•."c .  549,070 

Science-Fiction  Book  Club...  21,372  Eastern  Air 


jnjjc  East  Ohio  Gas  Co.,  The  .  $ 

71 1619  !"'•  - 

26,150  .  * 

199,202  I^P®*?***  . 

43,289  . 

Men  Sulfodene  . 


Dip'n  Snak  .. 

Foods  . 

Frozen  Fruits 
Ice  Cream  .. 
Milk  . 


162,035  $ 

9,094  Falls  City  Brewing  Co. 

41,079  Falls  City  Baer  . $ 

50,920  Great  Falls  Baer  . 


21,372  Eastern  Airlines,  Inc . $  3,635,321 


$  313,785  Peistaff  Brewing  Corp. 


Eastern  Shipping  Corp . $  330,300  Family  Circle,  Inc.,  Tha  . $ 


.  $  3,078,389  Eastman  Kodak  Co. 

t'Mgherty  Sons,  Inc.,  J.  A.  Brownie  Movie  Camera  . $ 

Governor's  Club  Whiskey $  36,850  Chromspun  . 

D^ghnut  Corp.  of  America  Eastman  Chemical  Products, 

Dyrnyflake  Frozan  French  Inc . 

•nest  .  $  9,789  Eastman  Kodak  Co. — 

Downyflaka  Frozen  Pancakes  39,911  Institutional  . 
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Family  Garden's  Nursery  Salas 

58,025  Co . $ 

21,935  Farm  B  Home  EquipmaM  $ 

Farmers  Insurance  Group  . $ 

66,873  Farrar,  Straus  B  Cudahy,  Inc.  $ 

Fawcett  Publications,  Inc. 

42,108  True  .  $ 


14  725  roroes  inc .  S  nz.iue 

37' 695  Ford  Motor  Co. 

48,489  Anglia  Cars  .  $  37,559 

50,591  Consul  Cars  .  20,144 

18,376  Continental  Cars  .  307,721 

-  Continental  B  Lincoln  Cars  . .  87,973 

29,047  Edsel  Cars  .  2,662,991 

Edsel  B  Mercury  Cars  .  35,744 

Ford  Cars  .  9,631,328 

Fcrd  (used)  Cars .  12,600 

Ford  Haying  Equipment .  428 

MX  lu  Eord  International  .  602,912 

Ford  Parts  .  2,930 

Ford  Tractors  .  8,149 

137,341  Ford  Trucks  .  712  413 

36,340  Lincoln  Cars  .  825,835 

Lincoln  B  Mercury  Cars  .  332,100 

163,270  Mercury  Cars  .  4,147,102 

65,141  Taunus  .  n,826 

104,845  Thunderbird  Cars  .  186,661 

47,752  Institutional  .  305,608 

1 1 1.71 1  $20,000,024 
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National  Advertising  Expenditures  1958 


Foramost  DairUs,  Inc. 

■iq  Dip  lea  Craam  . $ 

Dolly  Madison  lea  Craam  ... 

Foramost  Buttarmilk  . 

Foramost  Cottaga  Chaasa  . . 

Foramost  Dairy  Products  _ 

Foramost  Evaporatad  Milk  . . 

Foramost  lea  Craam  . 

Foramost  Milk  . 

Foramost  Sharbats  . 

Goldan  Stata  Buttarmilk  .... 
Goldan  Stata  Cottaga  Chaasa 
Goldan  Stata  Dainf  Products 
Goldan  Stata  lea  Cream  .... 
Goldan  Stata  Milk  . 


Formfit  Co..  Tha  .  $  43i,822 

Forrast  Co. 

Sarts  .  %  35,445 

Forrest  Kaeling  Nursery  . S  61,741 

Forst  Packing  Co.,  Inc. 

Forst's  Meat  Products  . $  1,638 

Frend  Cat  &  Dog  Food  .  24,372 


Fort  Howard  Papar  Co. 

Page  Paper  Products  .  $ 

Foster-Milburn  Co. 

Doan's  Pills  .  $ 

Ice-Mint  . . 


Frank  Ltd.,  Wally 

Cigars  . 

Pipes  . 


Franz  Baking  Co. 

Baking  Products  .  $ 

Bread  . 


Freihofer  Baking  Co. 

Baking  Products  .  $  27,212 

French  Government  Tourist 

Office  .  $  57,205 

Frenchette  Co.,  Inc.,  The 
Frenchette  Salad  Dressing  ..  $  26S,002 

Friend  Bros.,  Inc. 

Beans  .  $  40,422 

Frontier  Airlines 
Fuller.  W.  P.  t  Co. 

Paints  .  $  212,714 

Futwoods  Plant  Co . S  39,022 

Funk  t  Wagnalls  Co. 

Books  .  $  35,694 

Furness  Bermuda  Steamship 

Lina  .  $  177,148 

Futorian-Stratford  Furniture  Co. 
Stratlounger  .  S  116,502 


G  E-lnst!tutional  . 

G  E  Iron  . 

G  E  Kitchens . 

G  E  Lamps  . 

G  E  Marine  Equipment  . 

G  E  Mixer  . 

G  E  Mobile-Maid  Dishwasher 

G  E  Phonograph  . 

G  E  Products  . 

G  E  Radio  . 

G  E  Ranges  . 

G  E  Refrigerator  . 

G  E  Refrigerator  B  Washer  .. 

G  E  Rotisserie  Oven  . 

G  E  Silicones  . 

G  E  Small  Appliances . 

G  E  Stylus  . 

G  E  Telechron  Clocks  . 

G  E  Television  . 

G  E  Tubes  . 

G  E  Vacuum  Cleaner  . 

G  E  Washer  . 

G  E  Water  Heater  . 

Hotpoint  Air  Conditioner  .. 

Hotpoint  Appliances  . 

Hotpoint  Dishwasher  . 

Hotpoint  Dryer  . 

Hotpoint  Dryer  I  Washer  ... 

Hotpoint  Freezer  . 

Hotpoint  Freezer  t 

Refrigerator  . 

Hotpoint  Inc. — Institutional  .. 

Hotpoint  Oven  . 

Hotpoint  Products  . 

Hotpoint  Ranges  . 

Hotpoint  Ranges  & 

Ra4rigerators  . 

Hotpoint  Refrigerators  . 

Hotpoint  Television  . 

Hotpoint  Washer  . 

Hotpoint  Water  Heater  . 

Weathertron  . 


Betty  Crocker  Macaroon 

Mixes  . 

Betty  Crocker  Meringue  Mix 

Betty  docker  Mixes  . 

Betty  Crocker  Muffin  Mix  ... 
236,413  Betty  Crocker  Pancake  & 

22,540  Waffle  Mix  . 

15,267  Betty  Crocker  Pie  Crust  Mix 

114,412  Betty  Crocker  Pudding  Cake 

3.249  Mix  . . . 

24,289  Bisquick  . 

70,492  Cheerios  . 

123,165  Coca  Puffs  . 

1,239,055  Corn  Chex  . 

366,499  General  Mills,  Inc. — 

160,314  Institutional  . 

517,626  Gold  Medal  Flour  . 

16,867  Hi-Pro  Cereal  . 

37,166  Protein  Plus  . 

1,633  Purasnow  Flour  . 

1,212  Red  Brand  Flour  . 

7,873  Sperry  Drifted  Snow  Flour  . . 

131,785  Surechamp  Dog  Food  . 

592,010  Trix  . 

5,773  Wheat  Hearts  . 

7,780  Wheaties  . 

675,349 


Glenmore  Whiskey  . 

2,901  Glenmors  Whiskies  . 

99,768  House  of  Lords  Scotch  . 

233,814  Kentucky  Tavern  Whiskey  ... 

182,460  King's  Ransom  Scotch  Whisky 

Old  Glenmore . 

65,618  Old  Kentucky  Tavern  . 

92,877  Old  Thompson  Whiskey  . 

Yellowstone  Whiskey  . 

102,300  — 

366,671  i 

Glessner  Co.,  The 

Pain-A-Lay  .  $ 

24,279  eiidden  Co.,  The 

Durkee's  Barbecue  Seasoning  $ 

Durkee's  Coconut  . 

Durk*«'i  Extract*  A  Splcei  . . 

Durkee's  Foods  . 

x’ine  Durkee's  Instant  Onion  . 

li'  ai  Durkee's  Margarine  . 

c  ini  Durkee's  Mayonnaise  . 

Durkee's  Salad  Dressing  - 

Glidden  Paints  . 

. 


II  871  tcszTTTi  Glover  Co.,  Inc.  H.  CUy 

♦  5,679,047  Prtparation  . $ 

.‘■iSt  General  Motors  Corp.  Godchaux  Sugars,  Inc . $ 

“  A  C  Spark  Plugs  . $  4,679  Goebel  Brewing  Co. 

Buick  Cars  .  4,796,216  Goebel  Beer  .  $ 

iic?  Cadillac  Cars  .  3,672,186  Guinness  Stout  . 

Ontril  Foundry  .  1,234 

M22  Chevrolet  Cars  .  10,437,555 

Chevrolet  (Used)  Cars  .  1,009,438  Goetz  Brewing  Co.,  M.  K. 

Chevrolet  t  Corvette  Cars  ..  6,828  Country  Club  Beer  ..  . 


Chevrolet  t  Corvette  Cars  ..  6,828  Country  Club  Beer  . S 

Chevrolet  Soap  Box  Derby  ..  78,379  Gold  Bell  B  Gift  Stamps.  Inc. 


Macaroni  Pr^ucts  . i  50,574 

M37  Rice-A-Roni  .  I9,HI 

4,601  - 

4.113  S  69,417 

Golden  Peacock,  Inc. 

?2,340  Esoterica  .  *  47.79J 

Golden  Peacock  Preparations  2,407 


Gallo  Winery,  E.  B  J. 

Wines  .  $ 

Garcelon  Stamp  Co .  % 

Garcia  Y  Vega,  Inc. 

Cigars  .  $ 

Gary-Howe  Corp. 

Wonder-Slim  .  $ 

Gates  Rubber  Co.,  The 

Tires  .  $ 

General  Aniline  B  Film  Corp. 

Ansco  Films  .  $ 

Ansco  Products  . 

Ozalid  Equipment  . 


General  Cigar  Co. 

Aurelia  .  $ 

Corina  . 

Robert  Burns  . 

White  Owl  . 

Products  . 


General  Development  Corp.  . .  $ 
General  Dynamics  Corp. 

Convair  .  $ 

Institutional  . 


General  Electric  Co. 

G  E  Air  Conditioner  . $ 

G  E  Air  Conditioner  B  Ranges 

G  E  Appliances  . 

G  E  Blanket  . 

G  E  Can  Opener  . 

G.  E.  Cleaner  B  Polisher  _ 

G  E  Coffee  Maker . 

G  E  Dishwasher  . 

G  E  Dishwasher  S  Disposall 

G  E  Dishwasher  B  Range _ 

G  E.  Disposall  . 

G  E  Dryer  . 

G  E  Dryer  B  Washer  . 

G  E  Fans  . 

G  E  Flashbulbs  . 

G  E  Freezer  . 

G  E  Freezer  B  Refrigerator  .. 

G  E  Heating  Equipment  _ 

G  E  High  Fidelity 
Components  . 


27,212  General  Foods  Corp. 

Baker's  Chocolate  Chips  _  I 

57,205  Baker's  Coconut  . 

Baker's  Instant  Chocolate  . . . 

6S,002  Birds  Eye  Frozen  Dinners  _ 

Birds  Eye  Frozen  Fish  Products 

40,422  Birds  ^e  Frozen  Foods  . 

Birds  Eye  Frozen  Fruits  . 

Bird's  Eye  Frozen  Juices  _ 

112,714  Birds  Eye  Frozen  Orange  Juice 

39,022  Birds  Eye  Frozen  Pies  . 

Birds  Eye  Frozen  Vegetables 

35,694  Bireley's  Soft  Drink  . 

_ _  Calumet  Baking  Powder  . 

177,148  Certo  B  Sure-Jell  . 

Country  Kitchen  Syrup  . 

116,502  D-Zerta  Deserts  . 

Dream  Whip  . 

Gaines  Biscuits  . 

Gaines  Meal  . 

77,828  Gaines  Menu  . 

39,057  General  Foods  Corp. — 

Institutional  . 

77,312  General  Foods  Products  . 

Good  Seasons  Salad  Dressing 

45,833  Mix  . 

Grape-Nuts  . 

43,843  Grape-Nuts  Flakes  . 

Grape-Nuts  B  Grape-Nuts 
331.385  Flakes  . 


Chevrolet  Truck  .  2,369,890  ejfy  stamps  .  S 

CorveMe  Cars  .  180,569  Sold  Bond  Stamp  Co . S 

Delco  BaHeries  .  93,586  Golden  Grain  Macaroni  Co. 

Delco  Car  Radio  .  4,920  Macaroni  Products  . S 

Delco  Heating  Equipment  ..  6,437  Rice-A-Roni  . 

Delco-Remy  Auto  Parts  .  4,601 

Detroit  Diesel  Engine  Division  4,113 

El^tro-Motive  Division  .  3,410  Golden  Peacock,  Inc. 

Fisher  Bodies  .  22,340  Esoterica  . 

Frigidaire  Air  Conditioner  ..  1,910  Golden  Peacock  Preparations 

Frigidaire  Appliances  .  10,352  Hormonex  Preparations  . 

Fngidaire  Dryer  .  7,005 

Frigidaire  Dryer  &  Washer  ..  48,456 

Frigidaire  2.714  Goliath-Hansa 

^ig.da.re  Products  .  140,614  . 

Frigidaire  Renges  .  .  9,679  Goodrich  Co..  B.  F..  The 

Refrigerator  .  328, M2  Goodrich  Plastic  Hoops  .... 

Frig^aire  Washer  .  ^8,795  Goodrich  Texafoam 

GMC  Trucks  ...  .  407,485  Cushioning  . 

General  Motors  Corp.-  Goodrich  Tires  . 

Institutional  .  687,952  Uood  Tires 

Harrison  Air  Conditioner  ...  145.188  ir.....>i  . 

Oldsmobile  Cars  .  6,026,637  . 

Oldsmobile  (Used)  Cars  ....  32,025  . 

Opel  .  70,212 

.  Goodyear  Tire  B  Rubber  Co.. 


22,340  Esoterica 

,'.’10  Golden  Peacick  Pr'epiril 

7  MS  Hormonex  Preparations  . 

4S.'456 

len'Iia  Goliath-Hansa 

Goliath  . 

«e  tn  Goodrich  Co..  B.  F..  The 
vib'toc  Go^rich  Plastic  Hoops 

Hr  Goodrich  Texafoam 

Cushioning  . 

^  ,  Goodrich  Tires  . 

“J.’”  Hood  Tires  . 

aaMsS  Koroseal  Footwear  . 

"".‘37  Sun-Steps  . 


201  >57  $34,603,336 

382,137  General  Services  Administration  $  69,551 

393,214  General  Steam  Navigation  Co. 

272,184  Ltd.  of  Greece 


Jell-O  Instant  Pudding  . 

Jell-O  Pie  Filling  . 

Kool-Aid  . 

La  France  . 

Log  Cabin  Syrup  . 

Maxwell  House  Coffee  . 

Maxwell  House  Instant  Coffee 


Minute  Tapioca  . 

Post  Alpha  Bits  . 

Post  Bran  Flakes  . 

Post  Cereals  . 

Post  40%  Bran  Flakes  . 

Post-Tens  . 

Post  Toasties  Corn  Flakes  ... 

Postum  . 

S.O.S . 

Sanka  Coffee  . 

Sanka  Instant  Coffee  . 

Sure-Jel  . 

Swans  Down  Cake  Mix  . 

Tang  Instant  Breakfast  Drink 

Tuffy  . 

Yuban  Coffee  . 

Yuban  Instant  Coffee  . 


I«.70?  Sure-Jel 

zzi!'«ni  Swans  Down  Cak 

Tang  Instant  Bn 

.‘•JS'  Tuff?  . 

'3.038  Yuban  Coffee  .. 

16  193  Instant  C 

1181338 
1,176 

1,079  General  Mills,  Inc 


Betty  Crocker  Bisquick 

Biscuits  . 

Betty  Crocker  Boston  Cream 

Pie  Mix  . 

Betty  Crocker  Brownie  Mix  .. 

Betty  Crock.nr  Cake  Mix  . 

Betty  Crocker  Cook  Book  . . . 
Betty  Crocker  Cookie  Mix  .. 
Betty  Crocker  Frosting  Mix 


58,353 

Greek  Line  . 

$ 

77,772 

General  Telephone  Co . 

$ 

92,328 

13,577 

9,331 

General  Telephone  Co.  of  Calif.  $ 
General  Time  Corp. 

39,706 

402,355 

Westclox  . 

General  Tire  B  Rubber  Co.,  The 

248,562 

178,769 

390,084 

General  Tires  . 

General  Trading  Co. 

604,020 

2,686 

Flowers  Unlimifed  . 

Genesee  Brewing  Co.,  Inc.,  Tha 

43,064 

2,520  018 

Genesee  Beer  . 

78,168 

19,753 

404,737 

Georgian  Bay  Lina  . 

Gerber  Products  Co. 

45,897 

230,866 

245,601 

Gerber  Baby  Foods  . 

Germanic  Auto  Distrs.  Inc. 

651,566 

19,554 

106,064 

D  K  W  Truck  . 

Gilbert  Co.,  The  A.  C. 

29,737 

955,886 

American  Flyer  Trains  . 

13,391 

1,058,709 

Gilbert  Toys  . 

83,570 

158,148 

767,715 

3,128 

Gill  Soap  Co.,  Inc.  Thomas 

96,961 

250,037 

266,014 

Johnson's  Foot  Soap  . 

Gillette  Co.,  The 

25,678 

462,370 

Deep  Magic  . 

404 

363,704 

Gillette  Blades  B  Razors  .... 

978,456 

138,783 

Paper-Mate  Pencil  B  Pens  ... 

59,355 

787,633 

Self  Permanent  . 

261,764 

23,467 

Thorexin  . 

35,785 

131,162 

Toni  Home  Permanent  . 

280,768 

20,188 

Toni  Preparations  . 

632,588 

252,699 

1,101,339 

$  2,249,120 

19,383 

11,746 

GInden  Nursery  Co . 

Gladiola  Biscuit  Co. 

$ 

44,953 

2,889 

Cake  Mixes  . 

116,458 

$14,193,039 

$  81,608 

17,862 

Glasspar  Co. 

$"" 

134,320 

57,305 

Glasspar  Boats  . 

Glencoe  Distilling  Co. 

34,873 

Fortune  Whiskey  . . 

8,268 

299,144 

Glencoe  Whiskey  . 

22,532 

3,724 

— 

885,607 

12,429 

Glenmore  Distillers  Co.,  Inc. 

$ 

30,BM 

38,205 

Glenmore  Bourbon  . 

12,774 

60,261 

Glenmore  Vodka  . . 

2,526 

Inc.,  The 

Gor^year  Flooring  . $  I5,W 

Goodyear  Products  .  •.IIJ 

Goodyear  lire  .  2, 537,119 

Kelly  Tires  .  U.SJJ 

Neollte  tfeels  B  Soles  .  ^ 

No  Scrub  Flooring  .  89,91) 


Goody's  Mfg.  Corp. 

Goody's  Headache  Powder  ..  $  38.95) 

Gordon  Baking  Co. 

Bread  .....  .  $  I02.W 

Gossard  Co.,  H.  W..  The  . $  26,080 

Government  Employees 

Insurance  Group  . $  27,8H 

Grace  B  Co..  W.  R . $  64,351 

Grass  Noodle  Co.,  Inc.,  I.  J. 

Mrs.  Grass'  Soups  . $  Hf.Ow 

Great  Northern  Railway  Co.  ..  $  305,821 

Great  Southern  Life  Insurance 

Co . $  W.8" 

Great  Western  Sugar  Co. 

G.  W.  Sugar  .  $  70.551 

Green  Giant  Co.  , 

Green  Giant  Vegetables  _ $  418,854 

Green  Giant  Vegetables  B 

Niblets  .  154.721 

Niblets  .  255,841 


xreynouna  .  .  .vn  izl 

Bus  Transportation  . $  1.203,® 

Rent-A-Car  .  7,224 


American  Recordii^  Society 
Art  Treasures  of  The  World 

Capitol  Record  Club  . 

Children's  Record  Guild  .... 
Music  Treasures  of  The  World 


Grocers  Baking  Co. 

Honey  Krust  Bread  . $  26,33/ 


.  22,532  B  in  B  Mushrooms  . 

. -  Cream  of  Rica  .  202,ra 

$  30, BM  Fould's  Macaroni  Products  ..  JI'K 

,,  Inc.  Kitchen  Bouquet  Gravy  .  143,351 

'1;^:  $-^ 
EDITOR  8C  PUBLISHER  for  May  2,  1959 


Grolitr  Society,  Inc.,  Th«  .....  $ 
Group  Hospital,  Madical  t 
Surgical  Sarvica  Inc. 

Ilua  Cross  t  Blua  Shlald  ....  i 
Group  Hospital  Sarvica  t 
Oklahoma  Physicians  Sarvica 

Ilua  Cross  It  Blua  Shlald - $ 

Grova  Laboratorias.  Inc.,  Tha 

Citroid  Compound  . $ 

Paso  . 


Guast  Airways  Maxico  . S  33, M7 

Guldan  Inc.,  Charlas 

Mustard  .  »  222,043 


Haarst  Magaiinas 

Motor  Book . 

Sports  Afield  _ 


SI, 244  Hoovar  Co.,  The 


Haavan  HIM  Diltlllart,  Inc. 
Bourbon  Falls  WhIUay  .... 
Haavan  Hill  It  Old  Haavan 

Hill  Whiskies  . 

Haavan  HIM  Whiskey  . 

Old  Haavan  Hill  Whiskey  . 


Haidalbarg  Brewing  Co. 


Claaner  B  Polisher  .  $ 

Vacuum  Cleaner  . 


Hormal  It  Co.,  Gao.  A. 


Gulf  Guarant^  Land  i  Titra  Co.  $  I29!23* 


^If  Lila  Insuranca  Co . $  75,518 

Gulf  Oil  Corp. 

Gasoline  t  Oils  . $  2.711,428 

Heating  Oil  .  74,743 

Spray  .  50,283 

liras  .  3.542 

Institutional  .  4,180 


Gwaltnay  Meat  Packing  Co., 

Inc. 

Meat  Products  . $ 


Habitant  Soup  Co. 

Soups  .  S 

Haffanraffar  ft  Co.,  Inc. 

Baer  .  S 

Hall  Bros.,  Inc. 

Hallmark  Greeting  Cards  ...  S 
Hamilton  Manufacturing  Corp. 

Cosco  Furniture  .  $ 

Hamilton  Mfg.  Co. 

Hamilton  Dryer  .  $ 

Hamilton  Dryer  ft  Washer  . . . 
Hamilton  Washar  . 


Hamm  Brewing  Co.,  Thao 

Bear  .  $ 

Hancock  Mutual  Life  Insuranca 

Co..  John  .  S 

Hand  Brewery  Co.,  Peter 

Maistar  Brau  Baer  .  S 

Pater  Hand  Rasarva  Bear _ 


..  $ 

1,741 

12,478 

32,311 

5,341 

Dinty  Moora  Beal  Staw  . 

Hormal  Chili  . 

Hormel  Meat  Products  . 

Mary  Kitchen  Corned  Beef  ft 
Roast  Beeg  Hash  . 

$ 

52,141 

..  s 

53,205 

Horticulture  Inc . 

..  $ 

114,504 

Hospital  Service  Corp.  ft 

Medical  Society  Physicians 

Old  Style  Bear  . $  114,504 

Haim  Co  .  H.  J.  Medical  Swia^  Ph, 

Baby  F<i>ds  . S  1,005.244 

Beans  .  141,543  u"'***  '  a 

Campsida  Beans  .  2,748  Hospital  S^ica  Inc.  of  Iowa  ft 

Ketchup  and  Chill  Sauce  ....  2.477 

Krink-L^hips  .  14:744  f  ^ 

Macaroni  ft  Spaghetti  .  72,350  .*  “'".V 

Minute  Meals  . .  1,477  Hospital  Service  of  Sc 

Mustard  .  14,424  California 

Pickles  .  14  404  C'?**  *  ^ 

Relish  .  74  048 

April  Showtrs  Dto< 

s  jups  : :  : : : :  :  247,428  S''*  k*"''  praparati. 

9  IS8  Houbigant  Praparai 

Vintgar  .  120. 3S4 

Worcastarshira  Sauce  .  15,882  utwi:.. 

Products  .  57,483  H^ghton  Mifflin  Co 


International  Businass  Machines 

82,402  Corp . $ 

141,115  Intarnational  Harvastar  Co. 

-  Intarnational  Tractors  . $ 

273,517  Intarnational  Trucks  . 

71,030  i 

88,444  Intarnational  Metal  Products 
122,407  Co. 

Arctic  Circle  Air  Cooler  ....  $ 
122,807  Intarnational  Milling  Co. 

34,548  Big  Joa  Flour  . $ 

-  Robin  Hood  Flour  . 


35,474  International  Minerals  ft 
Chemical  Corp. 

Ac'cant  . 

..  ...  Thrive  Lawn  Food  _ 


c'mt  lo'r'A  Madical  Sarvica 

WOU  Blue  Cross  ft  Blue  Shield  ....  $ 

2*477  Hospital  Sarvica,  Madical  ft 

Surgical  Plan  of  New  Jersey 

72*350  Blue  Cross  ft  Blue  Shield  _ $ 

l*^y^  Hospital  Sarvica  of  Southern 
u*4^  California 

14*404  Blua  Cross  ft  Blua  Shield  ....  $ 

74*048  Houbigant  Salas  Corp. 

48*544  April  Showers  Deodorant  ...  S 

247*428  Charamy  Preparations  . 

4' 158  Houbigant  Praparations  . 


Intarnational  Nickal  Co.,  Inc., 

Tha  . 

Intarnational  Salt  Co.,  Inc. 

Starling  Halite  Salt  . 

Starling  Salt  . 


28,148  International  Shoe  Co. 

.  City  Club  Shoes  .  S 

Poll-Parrot  Shoes  . 

i'5il  Randcraft  Shoes  . 

Red  Goose  Shoes  . 

.......  Weather-Bird  Shoes  . 


. . J  International  Silver  Co. 


Helens  Curtis  Industries,  Inc. 

Enden  Shampoo  .  $ 

Finesse  Shampoo  . 

Helene  Curtis  Praparations  . . 

Helena  Curtis  Shampoo  . 

Kings  Man  ft  Lantharic 

Praparations  . 

Kings  Man  Praparations  . 

Lantharic  Preparations  . 

StopaHe  . 


J  2  242  355  Houston  Light  ft  Power  Co.  . .  $ 
Hudepohl  Brewing  Co. 

t  ay  7IS  Baer  .  $ 

7  788  Hudson  Pulp  ft  Paper  Corp. 

428:841  Napkins  .  $ 

145  142  Tissues  . 

g  igs  Products  . 


1847  Rogers  Bros.  5ilverware  $  283,774 

cia  Holmes  ft  Edwards  5ilvarwara  43,750 

78,574  Intarnational  Silver  Co. — 

...  Institutional  . 

15.181  _ 

3,204  I 

International  Swimming  Pool 
M.332  Corp. 

..  Esther  Williams  Swimming 

24,748  Pool  .  $ 

42  151  International  Talaphona  ft 

|c*42c  Telegraph  Corp . $ 

Interstate  Bakeries  Corp. 

24  478  Blue  Seal  Bread  . $ 

Butternut  Bread  . 

03  034  Interstate  Bakery  Products  ... 

507  Cabin  Baking  Products  .. 

_  Log  Cabin  Bread  . 

ns  cat  hfrs.  Karl*s  Bread  . 

Up-Side-Down  Bread  . 

■>a  laa  Weber*s  Breud  . 


Hanas  Knitting  Co.,  P.  H. 

Baby  Wear  .  $ 

Hansan*s  Laboratory  Inc., 

Christian 

Junket  Desserts  .  S 

Junket  Quick  Fudge  . 


Happiness  Tours  .  S 

Harcourt,  Brace  ft  Co.,  Inc. 

looks  .  S 

Harlaysville  Insurance  Co . $ 

Harper  ft  Bros. 

Atlantic  .  $ 

looks  . 


,.i  Henney  Motor  Co.,  Inc. 

Eureka  Vacuum  Cleaners  ...  $ 
28,404  Henri*s  Food  Products  Co. 

iceeao  Dressings  .  $ 

Herti  Corp.,  The 

Rent-A-Car  .  $ 

55,254  Heublein  ft  Bro.,  Inc.,  G.  F. 

A- 1  Sauce  .  $ 

w  Beirs  Special  Resarva  Scotch 

2*y!  Whisky  . 

Harvay*s  Wine  . 

as  ssa  Heublein  Creme  De  Menthe 

”•“3  Milshire  Gin  . 

57,534  Teas  . 

Old  Jordan  Whiskey  . 

74  542  Old  Jordan  ft  T.  W.  Samuels 

44:144  Whiskey  . 

Relska  V^ka  . 

18,301  Ryebrook  Whiskey  . 

305  342  Srnirnoff  Vodka  . 

_ : _  T.  W.  Samuels  Whiskey . 


y  Ifj  rrooucTS  .  ao,TTc 

88,102  *  124,748 

425,751  Hudson  River  Day  Line,  Inc.  ..  $  42,151 

Hudson  Vitamin  Products  Inc.  $  115,425 

427,171  Huffman  Mfg.  Co.,  The 

Huffy  Mowers  .  S  24,478 

251,447  Hulman  ft  Co. 

Clabber  Girl  Baking  Powder  $  103,034 

53,483  K  C  Baking  Powder  .  507 


Humphray*s  Medicine  Co.,  Inc. 

34,433  Humphray*s  II  .  S 

Ointmant  . 

51,483  _ 

25,844  $ 

4B4  Hunt  Foods  ft  Industries,  Inc. 

870  Blue  Plate  Products  .  $ 

1.455  Hunt*s  Catsup  . 

1.724  Hunt*s  Tomato  Paste  . 

Hunt*s  Tomato  5auce  . 

372  8nidar*s  Catsup  . 


32,448  Iowa  Power  ft  Light  Co . $ 

Irish  Airlines  .  $ 

14,134  Iroquois  Gas  Corp . $ 

513, W  Italian  Line 

908.244  Steamship  Transport  . $ 


Wesson  Oil  .  2,788,041  Jack*s  Tasty  Snack  Corp. 


Harrison  Home  Products  Corp. 

Addlator  .  S 

Hart  Distilleries  Inc.,  The  Alfr^ 

Kamchatka  Vodka  . S 

Hartford  Electric  Light  Co.  . . .  S 

Harvard  University  Press  .  $ 

Hawaii  Visitors  Bureau  .  5 

Hawaiian  Pineapple  Co.  Ltd. 

Dole  Froien  Juices  .  $ 

Dole  Fruits  . 

Dole  Fruits  ft  Juices  . 

Dole  Juices  . 

Dole  Pineapple  . 

Dole  Pineapple-Grapefruit 

Juice  . 

Dole  Products  . 

Dole  Vegetables  . 

Hawthom-Mellody  Farms  Dairy 

Cottage  Cheese  . $ 

5gg  Nog  . 

Ice  Milk  . 

Milk  . 

Toppings  . 

Products  . 


128  544  Hills  Bros.  Coffea,  Inc. 

Coffee  .  S 

25,085  Coffee  ft  Instant  Coffee  . 

100  132  Instant  Coffee  . 


Hires,  Charles  E.,  Co. 

55,557  Root  Beer  .  $ 

345,332  Hobart  Mfg.  Co.,  Tha 

24,034  Kitchen  Aid  Dishwasher  . $ 

144,451  Hoffman  Electronics  Corp. 

I2i:448  Phonograph  .  $ 

Radio  . 

83  551  Television  . 


-  Holland-America  Lina 

148,787  Steamship  Transport  .  $ 

Holt  ft  Co.,  Inc.,  Henry 

8,780  Books  .  $ 

4,272  Homo  Bakers,  Inc. 

3,445  Rainbo  Bread  .  $ 

18,440  Home  Brewing  Co. 

4,712  Richbrau  Beer  . $ 

4,815  Home  Linas  Agency  Inc. 

-  Hamburg  Atlantic  Lina  . $ 


372  8nidar*s  Catsup  . 

104,134  Wesson  Oil  . 

7,804 

1,485,520  $ 

4,033  Hupp  Corp.,  The 

-  Gibson  Refrigerator  . $ 

1,723,817  Perfection  Heater  . 


3,214  Hygrada  Food  Products  Corp. 

54,277  Carstens  Meat  Products  .  $ 

-  Hygrade  Meat  Products  


$  5,425,340  Jackson  Brewing  Co. 

.  Jax  Beer  .  t 

$  12,154  Jackson  ft  Perkins  Co . $ 

22,713  Jacobsen  Mfg.  Co. 

-  Mowers  .  $ 

$  34,844  Jacquin  Inc.,  CHARLES  ET  CIE 

Brandy  .  5 

$  1.437  Cordials  . 

38,497  Vodka  . 

-  Products  . 


45,237  IXL  Food  Co. 

Products  .  $ 

23,445  Icelandic  Airlines,  Inc . $ 

8,404  Idaho  Advertising  Commission 

88,145  Instant  Mashed  Potatoes  _ $ 

-  Onions  ft  Potatoes  . 

120,234  Plums  . 

Potatoes  . 

314,393  Prunes  . 


Hamburg  Atlantic  Lina 
Steamship  Transport  _ 


Hearst  Corp.,  The 

American  Weekly  .  $  45,783 

Baltimore  News-Post  .  3,388  Hood  Chemical  Co.,  Inc. 

Boston  Advertiser,  American  E-Z  Starch  .  $ 

ft  Records  .  414  33  Bleach  . 

Detroit  Times  .  2,342  Products  . 

Hearst  Newspapers  .  18,498 

Los  Angeles  Examiner  .  10,920 

i-os  Angeles  hferald  Express  1,344  Hood  ft  Sons,  Inc.,  H.  P. 

New  York  Journal  American  144,520  Cottage  Cheese  . . 

New  York  Mirror  .  75,014  Cream  . 

San  Francisco  Examiner  .  44,245  t^airy  Products . 

-  Ice  Cream  . 

^  $  371,870  Juices  . 

HMrst  Magazines  Milk  . 

Bride  ft  Home  .  $  2,082  Skimmed  Milk  . 

Cosmopolitan  .  448  Products  . 

Good  Housekeeping  .  343,M8 

Harpers  Bazaar  .  4,305 

editor  8C  publisher  for  May  2,  19:9 


414  33  Bleach  . 

2,342  Products  . 

18,448  — 

10,420  $ 

1,344  Hood  ft  Sons,  Inc.,  H.  P. 

144,520  Cottage  Cheese  . $ 

75,014  Cream  . 

44,245  Cairy  Products . 

-  Ice  Cream  . 

371,870  Juices  . 

Milk  . 

2,082  Skimmed  Milk  . 

448  Products  . 


41,484  Illinois  Bell  Telephone  Co . S 

Illinois  Central  Railroad  Co.  ..  $ 
27,514  Illinois  Meat  Co. 

Broadcast  Beef  Stew . $ 

74,005  Broadcast  Chili  . 

I7i:050  Broadcast  Corned  Beef  Hash 
- ! —  Broadcast  Foods  . 


4,487  Illinois  State  Toll  Highway 

20,458  Commission,  The  . $ 

14,225  Imperial  Sugar  Co . $ 

-  Incabloc  Corp .  $ 

44,870  Incres  Nassau  Line 

Steamship  Transport  . $ 

48,071  Indiana  Bell  Telephone  Co.  S 

32,420  Indiana  ft  Michigan  Electric  Co.  $ 

21,732  Indianapolis  Power  ft  Light  Co.  5 

73,315  Industrial  Rayon  Corp . $ 

14,823  lngram*s  Menthol  Co. 

10,247  Ingram  Shave  Cream  . S 


10,247  Ingram  Shave  Cream  . $  317,318 

14,422  Institute  of  Commercial  Art 

2,814  Famous  Artists  Schools . S  134,885 

-  Institute  of  Life  Insurance  ....  $  1,278,343 

223,544  Institute  of  Mentalphysics  . $  73,415 


Jaeger  Baking  Co. 

Bread  .  S  28,577 

34,424  Jaguar  Cars,  Ltd. 

48,85?  Cars  .  S  124,507 

Jamaica  Tourist  Board,  The  ...  $  257,133 

3.4’4  Jantzen,  Inc. 

4.141  Sportswear  .  $  154,842 

8,421  Swim  Suits  .  43.754 


-  Japan  Canned  Crabmeat  Sis. 

218,483  Co.  Ltd. 

,,,,,,  Japanese  King  Crabmeat  ...  $ 

7ta*Tii  Co. 

Jcnasol  Royal  Jelly  . $ 

va  Txa  Jankins  Spirits  Corp.  Ltd. 

■  a  las  R^dy  Made  Drinks  . $ 

14.493  Soiritt  .  ... 

aa  cnc  . 


Jenney  Mfg.  Co. 

Gasoline  ft  Oils  .  $ 

Jergens  Co..  Andrew,  The 

Woodbury  Shampoo  . S 

Woodbury  Soap  . 


143,414  Johns-Manville  Corp. 

45,973  Johns-Manville  Asbestos  Brake 

41,854  Lining  .  $ 

40,347  Johns-Manville  Decrobord 

25,804  Panels  . 

Johns-Manville  Fibratex 

317,318  Acoustical  Panels  . 

Johns-Manville  Products . 

134,885  Tarraflas  Tile  . 


National  Advertising  Expenditures  1958 


Johnson  &  Johnson 

Band-Aid  .  $  17,821 

Coats  .  1,884 

^tton  Buds  .  38,878 

Johnson  B  Johnson  First  Aid 

Cream  .  44,620 

Johnson's  Baby  Preparations  24,133 

Modess  .  379,102 

Modess  Tampons  .  241,766 

Personal  Products  .  256,898 

Personal  Tarter  Remover  _  3,544 

Serena  .  119,252 


Keystone  Camera  Co.,  Inc. 


$  1,127,698 

Johnson  S  Son,  Inc.,  S.  C. 

Glade  Wick  .  $  19,994 

Glo-Coat  .  14,220 

Johnson's  Wax  .  10,375 

Jubilee  .  68,942 

Klear  Floor  Wax  .  350,156 

Off  .  18 

Raid  .  65,782 

Stride  .  72,512 


Kiehaefer  Corp. 

Mercury  Outboard  Motors 
Kimberly-Clark  Corp. 

Ferns  . 

Kleenex  . 

Kotex  . 

Products  .  $ 


King  Cotton  Meat  Packers 


King  Kone  Corp. 


King  Oscar  Sardine  Co. 


Johnston  Co.,  Robert  A. 

Crackers  .  $ 

Hot  Fudge  . 


$  601,999  Kiplinger  Washington 

Agency,  Inc . 

Kitchen  Art  Foods,  Inc. 


40,763 

4,979 


Johnston  Corp.,  Gaston 


Jonathan  Logan 


Jonathan  Logan 


Jones  Dairy  Farm 
Meat  Products  . 
Judy  Bond,  Inc. 


Kahn  Sons  Co.,  E.,  The 


Kaiser  Aluminum  S  Chemical 
Corp. 

Aluminum  . 

Aluminum  Foil  . 

Shade  Screens  . 


Kaiser  Motors  Corp. 


Willys  Trucks 
Institutional 


Kal  Kan  ^ods,  Inc. 


Kansas  City  Gas  Service  Co. 


Kansas  City  Southern  Lines 
Kapro  Corp. 


$ 

45,742 

1 

38,124 

5 

11,408 

103,224 

114,632 

$ 

50,489 

$ 

60,312 

$ 

458,249 

$ 

75,721 

$ 

18,611 

1,286 

55,890 

75,787 

.  $ 

129,262 

90,730 

2,250 

s 

222,242 

.  5 

57,119 

.  $ 

40,209 

$ 

61,933 

1.  $ 

56,119 

.  $ 

51,013 

.  5 

10,180 

.  5 

32,606 

■.  * 

14,055 

.  5 

4,783 

Kit^  Clover  Potato  Chip  Co. 

Potato  Chips  . 

Kleinert  Rubber  Co.,  I.  B. 


Knouse  Foods  Cooperative  Inc. 
Lucky  Leaf  Apple  & 


$ 

29,341 

102,257 

157.688 

259,945 

724,508 

860,718 

1,647 

630,782 

70,834 

1,563,981 

52,130 

25,172 

1,328 

37,791 

39,119 

33,908 

74,374 

30,966 

63,225 

343,389 

124,934 

$ 

8,745 

5 

10,715 

5 

93,475 

La  Rosa  B  Sons,  Inc.,  V. 

Rozan  Chicken  Cacciatora  .. .  S  27,412 

Frozen  Foods  .  $  48,476 

Frozen  Lasagne . $  19,558 

Frozen  Veal  Cutlet  Parmigiana  $  13,207 

Frozen  Veal  Scaloppina .  $  12,020 

Macaroni  Products  . $  6,075 

Soups  .  S  167 

Spaghetti  .  $  2,136 

Products  .  $  10,127 


Libby's  Frozen  Vegetables 


Larsen  Co.,  The 
Freshlike  Vegetables  .  S 


$  139,178 


Liberty  Baking  Co. 

Dandee  Bread  . 

Liberty  Bell  Studios,  Inc. 
Liberty  Mutual  Insurance 


Liebmann  Breweries,  Inc. 


64,121 


Liggett  B  'dyers  Tobacco  Co. 
Chesterfield  Cigarettes  • .  ■  • 


Latrobe  Brewing  Co. 

Rolling  Rock  Bear  ... 
Lavoptik  Co.,  Inc.  ... 
Lawry's  Products,  Inc. 


Lea  S  Perrins,  Inc. 

Lea  B  Perrins  Sauce  ... 
Lee  Co.,  Inc.,  H.  D.  The 


Riders  B  Tapered  Slacks 


Lee  County  Land  B  Title  Co. 
Leeming  B  Co.,  Inc.,  Thomas 


Lees  B  Sons  Co.,  Jamas 


Lehn  B  Fink  Products  Corp. 
Dorothy  Gray  Preparations 


Knox  Co.,  The 

Cystex  .  $ 

Mendaco  .  S 


$  112,935  Lehn  B  Fink  Preparations 


284,410 

97,849 


Knox  Gelatine  Co.,  Inc. 

Gelatine  . 

Knudsen  Creamery  Co.,  of 
California 


S  382,259 
$  406,924 


Cottage  Cheese  B  Hampshire 


Hampshire  Sour  Cream 

Ice  Cream  . 

Milk  . 


Kobrand  Corp. 


Kreu  B  Owen  Co 
Glyco-Thymoline 
Kretchmer  Corp. 


House  of  Kasser  Rock  B  Rye  $  1,908 

Kasser  Whiskies  .  $  10,163 

Kasser's  51  Gin  B  Whiskey  ..  $  15,594 

Kasser's  51  Whiskey  . $  52,071 

Kasser's  Vodka  .  %  14,112 

King's  Wine  .  $  5,158 


Krey  Packing  Co. 

Meat  Products  . 

Kroehler  Mfg.  Co.,  Ltd. 

Furniture  . 

Krueger  Brewing  Co.,  G. 


$  117,844 


Kellogg  Co. 

Gro-Pup  Dog  Food  . S  692 

Kellogg's  All-Bran  . $  838,177 

Kellogg's  Cerals  . $  310,208 

Kellogg's  Cocoa  Krispies _ $  82,613 

Kellogg's  Corn  Flake  Crumbs  $  77,233 

Kellogg's  Corn  Flakes  . $  475,454 

Kellogg's  Corn  Flakes  B  Rice 

Krispies  .  %  271,270 

Kellogg's  Frosted  Flakes  B 

Sugar  Smacks .  $  1,823 

Kellogg's  Rice  Krispies  . $  1,810 

Kellogg's  Special  K . $  145,116 

Kellogg's  Sugar  Frosted 

Flakes .  $  97,321 

Kellogg's  Sugar  Smacks .  $  111,983 


Land  O'Lakes  Creameries, 

Butter . 

Landers,  Frary  B  Clark 


Inc. 


Langendorf  United  Bakeries, 
Inc. 


S  2.413,700 

Kelly-Western  Seed  Co. 

Pax  Crabgrass  B  Soil  Control  $ 

Kemper  Insurance  Co . $ 

Kemps  Ice  Cream  Co. 

Ice  Cream  .  $ 

Kendall  Co.,  The 
Bauer  B  Black  Elastic 

Stockings  .  $  50,434 

Blue-Jay  Corn  Plasters  . i  116,837 

Cured  .  $  303,384 

Fling  Deodorant  .  $  1,064 


55,572 

25,373 


25,072 


5 

1,567 

5 

71,827 

5 

12,893 

5 

n.m 

5 

58,795 

$ 

35,282 

5 

20,722 

$ 

21,264 

r~ 

300,070 

$ 

79,870 

$ 

4,908 

% 

84,778 

5 

27,794 

5 

31,852 

5 

590,68 

% 

140,937 

5 

152,195 

$ 

28,949 

$ 

28,730 

$ 

57,769 

5 

173,267 

5 

157,347 

$ 

615,855 

% 

15,972 

i 

2,139 

5 

19,567 

r 

37,678 

.  $ 

30,108 

s  $ 

22,527 

.  $ 

87,461 

.  $ 

7,656 

.  $ 

3,464 

.  $ 

235,575 

.  $ 

50,352 

.  $ 

277,264 

.  $ 

12,672 

.  $ 

28 

.  % 

1,688 

.  $ 

13,469 

■  $ 

52,635 

Lever  Bros.  Co. 

Air-Wick  .  $  12,906 

All  .  $  837,178 

Breeze  .  $  388,499 

Dove  Soap  .  $  59,606 

Gayla  Soap  .  $  107,987 

Good  Luck  Margarine  .  $  151,166 

Handy  Andy  Liquid  Cleanser  $  228,336 

Hum  Liquid  Detergent  . $  18,731 

Imperial  Margarine  . $  710,914 

Lever  Bros.  Products  . $  247,057 

Lifebuoy  Soap  .  $  245  559 

Lipton  Instant  Tea  . $  25,614 

Lipton  Soups  .  $  1,016,345 

Lipton  Tea  .  S  173,635 

Liquid  Spry  .  $  12,266 

Lucky  Whip  .  $  150,827 

Lux  Detergent  .  $  14,503 

Lux  Liquid  Detergent . $  327,072 

Lux  Toilet  Soap  . $  85,531 

Lux  B  Wisk  Liquid  Detergents  $  109,357 

Pepsodent  Tooth  Brush  . $  38,670 

Pepsodent  Tooth  Brush  B 

Tooth  Paste  .  $  918,834 

Pepsodent  Tooth  Paste  .  S  254,408 

Praise  Soap  .  S  219,850 

Rinso  .  $  100,869 

Silver  Dust  .  %  178,545 

Spry  .  S  409,246 

Stripe  Tooth  Paste  . $  1.342,950 


$ 

2,309 

L  B  M  Cigarettes  . i 

Oasis  Cigarettes  . i 

Velvet  Tobacco  . ! 

i 

66,430 

$ 

85,399 

$ 

45,200 

Lilly  B  Co..  Ell  . : 

Lily  of  France,  Inc. 

5 

17,691 

Enhance  Girdle . 

$ 

5,131 

Lily  of  France  Girdle  . 

$ 

35,652 

5 

43,963 

Linco  Products  Distributing  Co. 

$ 

102,437 

Ammonia  . 

Bleach  . 

$ 

65,523 

Liquid  Detergent  . 

.  5 

14,178 

$ 

162,715 

Lion,  Inc.,  The 

% 

21,569 

(Gibbons  Brewery) 

$ 

198,462 

Lippincott  Co.,  J.  B. 

.  $ 

228,871 

Books  . 

Little,  Brown  B  Co. 

.  $ 

147,438 

Books  . 

Lockheed  Aircraft  Corp . 

.  $ 

498,488 

Lone  Star  Brewing  Co. 

Beer  . 

$ 

3,573 

Lone  Star  Gas  Co . 

$ 

18,504 

Long  Island  Lighting  Co . 

.  $ 

662 

Longines-Wittnauer  Watch 

.  $ 

35,980 

Co.,  Inc. 

5 

20,313 

La  Coultre  Watches  . 

.  $ 

4,179 

Longines-Wittnauer  Watches 
Wittnauer  Movie  Camara  B 

$ 

83,211 

Projector  . 

.  5 

36,911 

5 

5 

332,732 

169,521 

257.351 

$  1,349,963 

$ 

29,917 

5 

41  .MS 

5 

43,779 

5 

100,709 

$  2,548.6a 

$ 

20,911 

$  1.529.243 

$ 

388,343 

5 

44,795 

$  1,983.291 

$ 

122,110 

$ 

27,822 

$ 

63,201 

$ 

91,023 

$ 

2,163 

.  $ 

42.143 

.  5 

11,016 

$  55.322 


42,331 


I29,l7t 

76,744 

175,112 

162.000 

108,740 


8,414 

33,440 


$  5.610 

t  47  414 

Lorillard  Co..  P. 

Kent  Cigarettes  . $  3,844.277 

Lorillard's  Cigarettes  . S  142,095 

Newport  Cigarettes . $  1,054,290 

Old  Gold  Cigarettes  . $  883.851 

$  5,924.520 

Los  Angeles  Department  of 

Water  and  Power  . 

Louisiana  Sweet  Potato 
Advertising  B  Development 
Board 


Louisville  B  Nashville 


Lowe  Corp.,  Joe 
Ducky  Dubble  Ice  Cream 


Lowenstein  B  Sons,  Inc.,  M. 
Pacific  Sheets  . 


Surf .  $ 

Swan  Liquid  Detergent . 5 

Wish-Bone  Cheese 

Dressings  .  $ 

Wish-Bone  Cheese  B  Italian 

Dressings  .  $ 

Wish-Bone  French  B  Russian 

Dressings  .  $ 

Wish-Bone  Frozen  Pizza  . $ 

Wish-Bone  Italian  Dressing  ..  $ 

Wish-Bone  Products  .  $ 

Wish-Bone  Salad  Dressing  ..  $ 


98,385 

57,029 


74,430 


Loxon  Corp. 

Paint  . 

Lufthansa  . 

Lummis  B  Co. 

Nuts  . 

Peanut  Butter  .  $ 


14,430  Lyrn  Gas  B  Electric  Co . 5 


82,803 

11,779 

345,192 

2,669 

55,284 


M 

M  B  R  Dietetic  Labs.,  Inc. 


Macmillan  Co.,  The 


$  9,220,071 

Levy  B  Son,  Inc.,  Henry  S. 

Bread  . 

Lewis  Food  Co. 

Dr.  Ross  Dog  Food  . i 

Dr.  Ross  Pet  Food  . $ 

Dr.  Ross  Vita-Bits  B  Vita  Meal  $ 

Skippy  Cat  B  Dog  Food  ....  $ 

Skippy  Dod  Food  . $ 


Magnuson  Properties,  Inc . $  25,33 

5  54,403  Maiden  Form  Brassiere  Co.  * 

Maine  Potato  Committee 


10,139 

75,256 

5,092 

51,680 

2,946 


Manischewitz  Co.,  B.,  The 


Lewis  Howe  Co. 
Nature's  Remedy 
Turns  . 


5  145,113 


135 

63,802 


Soups  ... 
Products 


Manufacturers  Light  B  Heat  Co. 
Marathon  Corp. 


Kennecott  Copper  Corp. 
Chase  Brass  B  Copper  Co. 
Kennecott  Copper  Corp. — 
Institutional  . 


Lanolin  Plus,  Inc. 

5  471,719  Alva  Tranquil  Tablets . $ 


$  764,791 


$  4,763 

$  24,578 


Amazing  Nail  Hardener 
Lanolin  Plus  Preparations 


Lanvin  Parfums,  Inc. 


65,388 

134,177 

407,103 


606,668 

27,299 


$  63.937 

Libby.  McNeill  B  Libby 

Hi-Fi  Dog  I^od  .  5  14,441 

Libby's  Baby  Foods . $  83,540 

Libby's  Canned  Foods  .  5  2,092 

Libby's  Frozen  Foods  .  5  118,253 

Libby's  Frozen  Fruits  .  $  151,226 

Libby's  Frozen  Juices  $  184,803 

LIbb/s  Frozen  Macaroni  B 

Cheese  .  $  25,070 

Libby's  Frozen  Pies  .  5  10,929 


Marcal  Paper  Mills,  Inc 
Kitchen  Charm  Waxed  P 
Marcal  Paper  Products 


Marchand  Co.,  Charles  . ,,, 

Hair  Rinse  .  $  MI 

Preparations  .  $ 


% 

90.IU 

% 

27,952 

i 

116,016 

i 

i.sif 

1,982 

177,948 

r 

181,447 

18,491 

131,868 

r 

150,359 

41,829 

181,358 

21.088 

4,128 

S  25.216 

i 

28,697 

.  i 

30,700 

.  $ 

153,421 

.  $ 

90,214 

.  5 

25,328 

.  $ 

503,217 

.  5 

28,537 

.  $ 

24,278 

.  $ 

25,485 

.  $ 

9,709 

.  5 

13,926 

5 

73,398 

$ 

41,430 

.  5 

220,154 

.  $ 

67,053 

>r  $ 

32,829 

.  $ 

27,903 

60,732 

$  34,924 
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M*rf  Inc. 

Cnndits  .  $  71,434 

Mnunchuintts  Dtpf.  of 

ComintTC*  .  $  40,02S 

Mm^  Bronit  Powder  Co.,  Inc. 

Deniito  Paint  . %  24,474 

Maitic  Tile  Corp.  of  America 

Matico  Tile  .  $  43,549 

Matson  Navlqatlon  Co . 3  174,924 

May,  George  S.,  Co . $  114,024 

Maybelllne  Co.,  The 

Preparations  . $  177,504 

Mayer  t  Co.,  Oscar 

Meat  Products  .  $  881,214 

Maytag  Co.,  The 

Dryers  .  $  178,254 

Dryen  t  Washers . $  247,951 

Washers .  $  182,504 


Merritt-Chapman  I  Scott  Corp. 

Oevoe  Paints  . $  189.044 

Merritt-Chapman  1  Scott 

Corp . $  1,542 

New  York  Shipbuilding 
Corp . $  7,$0I 


$  198,107 


Morris  Corp.,  Norman  M. 

Omega  Watches  . $  52,321 

Morris,  Philip,  Inc. 

Benson  t  Hedges  Cigarettes  $  125,743 

Marlboro  Cigarettes  . $  1,929,442 

Mayfield  Cigarettes .  $  92,739 

Parliament  Cigarettes  . S2,IBS,2I8 

Philip  Morris  Cigarettes  ..  $  1,239,259 


$  428,713 

McAlaer  S  Co..  Inc.,  E.  J. 

Mrs.  Paul's  Frozen  Dinners  $  39,054 

Mrs.  Paul's  Frozen  Fish 

Products  .  $  87,515 

Mrs.  Paul's  Frozen  Soup  ....  $  1,488 

Mrs.  Paul's  Frozen  Vegetables  $  4,522 


S  134,779 

McCall  Corp. 

McCall's  Magazine  .  $  440,043 

Krdbook  . 


McCormick  t  Co..  Inc 
Fluffy  Mashed  Potatoes 

Fun  . 

McCormick  Gelatine  . 

McCormick-Schilling 

Products  . 

Schilling  Coffee  . 

Schilling  Extracts  . . 

Schilling  Extracts  B 

Spices  . 

Schilling  Seasoning  Salts 
Schilling  Spices . 


McDowell,  Obolensky,  Inc 

looks  . 

McGraw-Edison  Co. 

Speed  Queen  Dryer  B 

Washer  . 

Toastmaster  Coffee  Maker 
Toastmaster  Heater  . 


McGraw-Hill  Publishing  Co., 
Inc. 


McGraw-Hill  Publishing  Co., 
Inc . 


7,089 

447,152 

98,990 

2,435 

4,051 

231 

24,544 

14,997 

13,440 

9,393 

17,884 

187,945 

33,234 

41,415 

17,700 

28,023 

17,700 

B 

105,038 

$ 

3,748 

» 

143,124 

$ 

30,058 

$ 

12,745 

Messner  Inc.,  Julian 

Books  .  $  39,341 

Metropolitan  Dairy 

Institute,  Inc . S  44,294 

Metropolitan  Life  Insurance 

Co . $  308,177 

Metropolitan  Utilities  District 

(Omaha,  Nebraska)  . $  27,144 

Metz  Brewing  Co. 

Beer  .  S  34,127 

Metzger  Dairy  Co. 

Milk  .  $  9S.III 

Mexican  Government  Tourist 

Bureau  .  $  124,812 

Mexicana  Da  Aviacion  . S  75,092 

Miami  Beach.  Fla.-Chamber 

of  Commerce . S  154,737 

Miami  Beach  Hotels  B  Motels 

Cooperative  Listings  . $  74,272 

Miami  Herald  .  S  77.448 

Michigan  Bell  Telephone  Co.  ..  $  223,455 

Michigan  Bulb  Co . $  287,141 

Michigan  Consolidated  Gas  Co.  $  134,484 

Michigan  Hospital  B  Medical 


Morrow  B  Co.,  William 

Books  . 

Morton  Salt  Co. 


Service  Inc 

Blue  Cross  B  Blue  Shield 
Michigan  Peat,  Inc. 

Baccto-Paat  .  S 

Michigan  Peat  . $ 


$  48,982 


40,541 

4,083 


Motorola,  Inc. 
Car  Radio  . 
Phonograph  . 

Radio  . 

Television 


Mountain  States  Telephone  B 

Telegraph  Co . 

Mountain  Valley  Water  Co. 

Mineral  Water  . 

Mr.  Boston  Distiller,  Inc. 

Old  Mr.  Boston  Bronze 

Label  Whiskey  . 

Old  Mr.  Boston  Cordials 
Old  Mr.  Boston  Pinch 

Bottle  Whiskey  . 

Old  Mr.  Boston  Rocking 


Midland  Chemical  Co. 

$ 

44,444 

Green  Plasma  . 

..  $ 

2,449 

Mini-Shine  Floor  Polisher  . 

..  B 

42,158 

Roll-A-Shine  . . 

..  $ 

54,031 

Midland  Pharmacal  Corp. 

Snu^  Denture  Cushions 
Milani  Foods,  Inc.,  Louis 
1890  French  Dressing  .. 
Milani's  Salad  Dressings 


$  274,244 

Miles  Laboratories,  Inc 
Alka-Seltzer  . $  423,742 


B 

98,858 

B 

88,593 

B 

19,742 

B 

254,504 

Old  Mr.  Boston  Vodka 


Mrs.  Smith  Pie  Co. 

Frozen  Pies  . 

Mueller  Co..  C.  F. 

Macaroni  Products  . 

Murine  Co.,  Inc.,  The 

Murine  . 

Murray  Corp.  of  America, 
The 

Easy  Dryer  B  Washer  . 


B  5,572,421 

B 

35,178 

B 

19,444 

B 

335,274 

f 

354,938 

B 

12,940 

B 

225,843 

B 

78,314 

B 

947.744 

B 

4,479 

B  1,291.340 

B 

89,272 

B 

149,337 

797 

800 

178 

244 

2,124 

24,518 

239 

28,924 

44,403 

141,453 

132,918 

1 14,971 

291,229 

McGregor-Doniger  Inc. 

Sportswear  .  $ 

McKay  Co.,  Inc.,  David  . $ 

McKesson  B  Robbins,  Inc. 

Bezel  .  $ 

Chapin  B  Gore  Whiskey  ....  $ 
McKesson  B  Robbins 

Products  .  $ 

Martin's  De  Luxe  B  Fine 

4  Rare  Scotch  .  $ 

Martin's  V.V.O.  Scotch  Whisky  S 
Nicholson's  Lamplighter  Gin  $ 

Ronrico  Rum  . $ 

Surin  .  $ 


$  189,715 


25,804 

24,478 

8,084 

247,208 


Milk  Foundation,  Inc . 

Miller  Brewing  Co. 

High  Life  Beer  . 

Milnot  Co. 

Milk  . 

Milwaukee  Gas  B  Light  Co.  . 

Minneapolis  Gas  Co . 

Minnesota  Hospital  B  Medical 
Service.  Inc. 

Blue  Cross  B  Blue  Shield  ... 
Minnesota  Mining  B  Mfg.  Co. 
Scotch  Cellophane  Tape  ... 
Scotchgard  Stain  Repeller  . 


5,537  Institutional 


1,550 

214,211 

30,735 

13,504 

2,354 


$  523,185 

McLaughlin  B  Co.,  W.  F. 

Manor  House  Coffee  .  $  19,445 

Manor  House  Instant  Coffee  $  42,318 


Mead  Corp.,  The 

Containers  . 

Medical  Service  of  The 
District  of  Columbia 
Megs  Macaroni  Co. 
Pennsylvania  Dutch 
Macaroni  Products 
Pennsylvania  Dutch 


Mennen  Co.,  The 
Deodorant  . . . . 


Mentholatum  Co., 

Colban  . 

Mentholatum  , , 


Meredith  Publishing  Co. 
Better  Homes  B  Gardens 
Better  Homes  B  Gardens 


Merriam,  G.  B  C..  Co. 
Dictionary  . 


41,743 

24,031 

58,520 

27,148 

403 

27,771 

43,205 

41,742 

45,949 

24,551 

132,282 

114,233 

14,008 

130,241 

150,510 

1,811 

152,321 

B 

24,421 

SHER 

Minnesota  Power  B  Light  Co 
Minute  Maid  Corp. 

Hi-C  Juices  . 

Minute  Maid  Frozen  Juices 
Minute  Maid  Frozen  Mixe 
Minute  Maid  Frozen  Orange 

Juice  . 

Snow  Crop  Frozen  Foods  . . . 
Snow  Crop  Frozen  Juices  . 
Snow  Crop  Frozen 

Vegetables  . 

Snow  Crop  Orange  Juice  .. 


Mission  Folk,  The 
Mission  Pak  Food  Produc 
Mississippi  Power  B 

Light  Co . 

Mississippi  Shipping  Co.,  Inc 


Mobile  Gas  Service  Corp.  ... 
Mobile  Homes  Manufacturers 

Assn . 

Monarch  Wine  Co.,  Inc. 

Manischewitz  Wine  . 

Monocle,  Inc . 

Monongahela  Power  Co . 

Monsanto  Chemical  Co. 

Lion  Oil  Co . 

Monsanto  Chemical  Co.  .. 


Moore-McCormack  Lines 
Morrell  B  Co..  John 


B 

B 

B 

25,427 

82.983 

243,025 

r~ 

m.m 

B 

110,743 

B 

91,904 

B 

128,949 

B 

49,704 

B 

94,014 

48,587 

B 

15,709 

1,402 

45,332 

14,473 

s' 

97,114 

29,499 

772,903 

234  407 

s  B 

4,990 

17,942 

24,284 

374,909 

117,200 

10,430 

8,573 

B  1,549,458 

$  $ 

34,041 

40,434 

38,411 

73,572 

44,011 

42,455 

148,942 

24,930 

40,248 

54,798 

4,795 

5,572 

45,145 

34,803 

c.  $ 

104,987 

299,433 

9,494 

875,728 

B  1.184.855 

$  404,200 

Mutual  Benefit  Health  B 
Accident  Assn. 

Mutlai  of  Omaha  .  341,240 

N 


Lumber  Jack  Syrup  . 

Nalley's  Beef  Stew  . 

9,530 

5,348 

Natley's  Chili  Con-Carne _ 

5,302 

Nalley's  Dressings  . 

4,517 

Nalley's  Products  . 

27,788 

Tang  Salad  Dressing  . 

— 

12,494 

44,981 

Narragansett  Brewing  Co. 

Croft  Ale  . 

B 

10,542 

Hanley  Beer  . 

B 

4,091 

Narragansett  Beer  . 

B 

44,944 

B 

79,417 

Narragansett  Electric  Co.  .. 

B 

42.432 

Nash-Finch  Co. 

Nash's  Coffee  . 

B 

41,493 

Nash's  Coffee  t  Instant 

Coffee  . 

B 

24,175 

Nash's  Instant  Coffee  . 

B 

1,483 

Our  Family  Foods  . 

B 

14,983 

B 

84,534 

Nashville  Electric  Service  Co.  B 

33,491 

Najhvitle  Gas  Co . 

.  B 

32,884 

Nassau,  Bahamas  Development 

Board,  The  . 

.  B 

284,214 

National  Airlines.  Inc . 

.  B  1.257.854 

National  Assn,  of  Insurance 

Agents,  Inc . 

.  B 

210,091 

National  Biscuit  Co. 

Bev  . 

82,281 

Dromedary  Cake  Mix  . 

217,334 

Home-Town  Bread  . 

33,258 

Milk-Bone  Dog  Biscuits  .... 

401,001 

Millbrook  Bread  . 

20,490 

N.B.C.  Bread  . 

1,033 

Nabisco  Shredded  Wheat  . 

148,459 

National  Biscuit  Crackers  . 

.  B  2.058.735 

B  2.982,993 

National  Board  of  Fire 

Underwriters.  The  . 

.  B 

84,275 

National  Brewing  Co. 

National  Bohemian  Beer  ... 

.  B 

25,482 

Cloverleaf  Milk  . $  21,380 

Cracker  Barrel  Cheese  . $  2,597 

Jersey  Gold  Creameries 

Products  .  S  1,174 

Kraft  Barbecue  Sauce  . $  37,929 

Kraft  Candies  . a  12,871 

Kraft  Carmel  Sauces  . |  42,289 

Kraft  Caramels  . $  738,587 

Kraft  Cheese  . S  12,488 

Kraft  Cottage  Cheese  . |  11,443 

Kraft  Dairy  Products  . S  30,041 

Kraft  De  Luxe  Margarine  .••  $  170,807 

Kraft  Dinners  . $  441,229 

Kraft  Dressings  . $  11,701 

Kraft  Fudgtes  .  f  248,832 

Kraft  Jellies  B  Preserves  _ $  79,747 

Kraft  Macaroni  B  Cheese 

Dinner  .  $  9,830 

Kraft  Marshmallows  . $  322,584 

Kraft  Mayonnaise  . $  2,288 

Kraft  Oil  .  I  159,458 

Kraft  Pr^ucts  . $  84,803 

Kratt  Shortening  . S  15,371 

Kraft  Spaghetti  Dinner  . $  34,900 

Miracle  Margarine  . $  435,173 

Miracle  Whip  Salad  Dressing  $  115,317 

Muller's  Dairy  Products  . $  2,458 

National  Dairy  Products  ....  $  41,743 

Parkay  Margarine  . ♦  445,075 

Philadelphia  Cream  Cheese  $  17,055 

Sealtest  Buttermilk  . $  20,109 

Sealtest  Chocolate  Drink  ....  a  500 
Sealtest  Cottage  Cheese  ....  $  438,441 

Sealtest  Cream  . $  74,420 

Sealtest  Dairy  Products  . $  434,130 

Sealtest  Dip-N-Dressing  ....  |  1,492 

Sealtest  Egg  Nog  . $  24,540 

Sealtest  Ice  Cream  . $  250,972 

Sealtest  Ice  Cream  B  Milk  ..  $  729 

Sealtest  Juices  . |  414 

Sealtest  Milk  .  $  325,395 

Sealtest  Sherbert  . $  5,007 

Sealtest  Skimmed  Milk  . $  31,731 

Sealtest  Sour  Cream  . $  54,749 

Sealtest  Vita-Lure  . $  1.330 

Sheffield  Farms  Products - B  7,740 

Southern  Dairy  Products . $  5,455 

Supplee-Wills-Jones  Milk 

Food  .  I  14,431 

Temp-Tee  Cream  Cheese  _ $  28,942 


Bellows  Club  Bourbon 

Whiskey  . 

Bellows  Pattners  Choice 

Whiskey  . 

Bond  B  Lillard  Whiskey  ... 
Bourbon  De  Luxe  Whiskey 


Hill  B  Hill  Whiskey  . 

King  George  IV  Scotch 

Whisky  . 

Mellowood  Whiskey  . 

National  Distillers  Products 


Old  Grand-Dad  Whiskey  . 
old  Hermitage  Whiskey  . 
old  Log  Cabin  Whiskey  .. 
Old  Overholt  Whiskey  ... 
old  Sunny  Brook  Whiskey 


National  Dynamics  Corp. 

VX-4  . 

National  Gypsum  Co. 

Gold  Bond  Paints  . 

Gold  Bond  Twinsulatlon 


National  Lead  Co. 

Dutch  Boy  Paints 
National  Oats  Co. 


National  Presto  Industries,  Inc. 


National  Broiler  Council  .  S 

National  Cranberry  Assn. 

Ocean  Spray  Cranberries  . .  $ 
Ocean  Spray  Cranberry  Sauce  S 
Ocean  Spray  Cranberry 
Juice  .  $ 


31,044 


9,101 

44,140 


24,420  7-Minit  Fluffy 


$  99,881 

National  Dairy  Prods.  Corp. 

Breakstone's  Cottago  Cheese  S  223,435 

Breakstone's  Cream  Cheese..  $  1.498 

Breyer's  Ice  Cream  . $  42,774 

Cloverleaf  Dairy  Products  ..  $  2,487 


B  4.029.557 

^orp. 

B 

347,717 

B 

317,178 

B 

188,954 

B 

270, 103 

B 

104,454 

B 

72,552 

B 

27,708 

B 

344,714 

B 

119,030 

B 

148,919 

B 

502,541 

B 

42,097 

B 

343 

B 

70,232 

B  1 

,054,505 

B 

44,489 

822,574 

129,710 

B 

83,778 

12,597 

477,133 

715.514 

414,751 

2,571 

143,894 

B  4,702,284 

.  B 

49,302 

B 

33.750 

.  B 

13,794 

B 

47,544 

.  B 

59,893 

B 

5,2S7 

.  B 

1,310 

.  B 

5,844 

.  B 

11,805 

.  B 

12,344 

.  B 

4,448 

B 

41,070 

^  B 

82,047 

..  B 

24,445 

$ 

c. 

104,712 

.  B 

5,192 

..  B 

1,117 

..  B 

30,314 

National  Steel  Corp . $ 

National  Sugar  Refining  Co.,  The 
Arbuckle's  Sugar  . $ 


34,423 

25,150 
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Jdck  Frost  Sugar  . $ 

Quaker  Sugar  .  $ 


Northern  Indiana  Public 
Service  Co . .  •  •  •  J 


Pacific  Far  East  Steamship 

Lines  .  .  $ 

Pacific  Gamble  Robinson 
Sno  Boy  Apples  . $ 


Pacific  Gas  t  Electric  Co . $  357,572 


Norlhern  Natural  Gas  Co..  The  S  Pacific  Hawaiian  Products  Co. 


National  Telefilm  Associates,  Inc. 

Film  Network  .  $  144,402 

National  Trailways  Bus  System  $  28l,?78 

Nationwide  Mutual  Insurance 


104,578  Northern  Pacific  Railw«  Co.  5 

Northern  States  Power  Co . $  239,255 

144,402  Northrup,  King  i  Co.  t  u.  7W 


Hawaiian  Juices  .  5  433,753 

Hawaiian  Punch  .  $  34,191 


Seeds  . 

Northwest  Airlines,  Inc. 


laiiviiwluv  muiuai  iiiswiaiiwv  - -  —  t  i_ 

Cos .  5  294,798  Northwest  Bell  Telephone  Co 


Necchi  Sewing  Machines  Sales 
Co. 

Elna  t  Necchi  Sewing 

Machines  .  $ 

Nehi  Corp. 

Nehi  Beverages  .  S 

Nehi  t  Royal  Crown  Cola  . .  S 

Par-T-Pak  Beverages  .  $ 

Royal  Crown  Cola  .  $ 

Upper  10  .  S 


44,732 

Pacific  Mutual  Life  Insurance 

188,085  Co . 

„  Pacific  Northern  Airlines,  Inc. 


Northwestern  National  Life  Pacific  Northern 

insurance  Co . .  J  Pacific  Northwest  Pipeline  Co.. 

Norton  &  Company,  Inc.,  W.  W.  $  42,547  Pacific  Power  &  Light  Co . 

72,889  Norwegian  American  Line  Pacific  Southwest  Airlines  Inc.  . 

Agency,  Inc .  ♦  87,240  Pacific  Telephone  &  Telegraph 

32  031  Norwich  Pharmacal  Co.  Co . 

32  310  Cees  Cough  Medicine  . S  2^.w0  Packard-Bell  Co 

34,203  NP-27  .  f  Garage  Door 

154,875  Nebs  .  \  “  Television  ... 

5,958  Norforms  .  J  709,lW  Products  _ 

-  Paracin  .  i 


Pepto-Bismol  .  $  274,453 


Nelson  &  Sons,  Thomas  .  S 

Nestle  Co.,  Inc.,  The. 

Nescafe  .  $ 

Nescreme  .  $ 

Nestle's  Butterscotch  .  $ 

Nestle's  Chocolate  . $ 

Nestle's  Instant  Coffee  . $ 

Nestle's  Instant  Tea  . S 

Nestle's  Mixes  .  $ 

Nestle's  Products  . $ 

Swiss  Knight  Cheese  .  S 

Wispride  Cheese  Spreads  .... 


Noxon.  Inc .  J 

705,885  Noxiema  Chemical  Co. 

■  i'iS?  Noiain  .  J 

10,704  Noxzema  Medicated  Shaves  .  $ 


$  1.323.473 
S  27,321 


Paddington  Corp.,  The 
J.  &  B.  Gin  . 


Preparations  .  J 

s” 


Neuhoff  Packing  Co. 

Meat  Products  . S 

New  Brunswick  Travel  Bureau  $ 
New  England  Confectionery  Co. 

Candy  Cupboard  Chocolates  S 
New  England  Fish  Co. 

Icy  Point  Salmon  .  $ 

New  England  Fish  Co . S 

Pillar  Rock  Salmon  .  $ 

Pink  Beauty  Salmon  .  $ 


$  22,355  Oakite  Products,  Inc. 

5.M2  Oakite  .  J 

: — Ocean  Highway  Assn . . .  $ 

$  t98.I74  Oertels  Brewing  Co.,  Inc. 

.  ..  ...  Beer  .  % 


193,094 

P4lm  Beach  Co. 

483,721  Suits  . 

- Pan-American  Coffee  Bureau  . 

718,749  Pan-American  Life  Insurance 

Co . 

Pan-American  World  Airways 
Aeronaves  De  Mexico  . 


24,483  Ohio  Bell  telephone  Co . S  237,242 


New  England  Telephone  & 

Telegraph  Co .  $  122,745 

New  Hampshire  State  Planning 
&  Development  Commission  .  S  28,284 
New  Jersey  Bell  Telephone  Co.  $  229,448 

New  Jersey  Blue  Cross  S  Blue 

Shield  .  S  24,351 

New  Jersey  Dept,  of  Agriculture 

Eggs  .  S  41.420 

New  Orleans  Public  Service  Inc.  S  78,548 

New  York  Daily  News  .  S  141,535 

New  York  Herald  tribune  .  S  47,150 

New  York  Life  Insurance  Co.  ..  $  1,219,929 

New  York,  New  Haven  & 

Hartford  Railroad  Co.,  The 
New  England  Transportation 

Co .  S  302 

New  Haven  Railroad  .  $  45,109 


41.274  Ohio  Edison  Co .  S 

..  ...  Ohio  Electric  Cos . $ 

41.500  Ohio  Oil  Co.,  The  .  J 

O-Jib-Wa  Medicine  Co. 

35,334  Bitters  .  5 

Oklahoma  Gas  S  Electric  Co.  .  S 
37.421  Oklahoma  Natural  Gas  Co.  . .  S 

18,547  Oklahoma  Oil  Co . S 

-  Old  American  Insurance  Co.  . .  S 

93.049  Old  Dutch  Coffee  Co..  Inc. 

Coffee  .  5 

122,745  Old  Reading  Brewing,  Inc.,  The  $ 

Olin  Mathieson  Chemical  Corp. 
^.784  Olin  Mathieson  Chemical 

229,448  Corp .  J 

Pyo  Anti-Freeie  .  S 

24,351  pyrj,  Products  .  S 


Pan  American  Grace  &  Pan 
American  World  Airways 


Pandora  Knitwear  Inc . S 

35.4M  Pantheon  Books.  Inc . $ 

78.115  Parker  Pen  Co.,  The 

Eversharp  Pencils  &  Pens  _ S 


40,245 

33,408  Parmet  Co.,  Joseph.  The 


Parti-Day,  Inc. 

Parti-Day  Top 
Patti-Lane,  Inc. 


S  41.420  $ 

5  Olympia  Brewing  Co. 

%  141,535  Beer  .  S 

1  Ontario  (Canada)  Travel  Bureau  $ 

$  1,219,929  Open  Pit  Food  Sales  Inc. 

Barbecue  Sauce  . S 

Orange  Crush  Co. 

Orange  Blossom  Juices  .  S 

5  302  Orange  Crush  .  S 


Paxton  ft  Gallaoher  Co 


Butter-Nut  Coffee  ft 


Butter-Nut  Instant  Coffee 


Pearl  Brewing  Co. 

Beer  . 

Peavey  Co.  F.  H. 


New  York-New  Jersey 
Metropolitan  Area  Brewers  S  35,127 

New  York  Post  .  S  74,190 

New  York  State  Department 

of  Commerce  .  S  101,945 

New  York  Telephone  Co . i  822,910 

New  York  Times,  The  .  S  241,140 

New  York  World  Telegraph  ft 

Sun  .  S  48,383 

Niagara  Frontier  Transit 

System,  Inc . $  43,451 

Niagara  Mohawk  Power  Corp.  .  $  128,541 

Nicolay-Dancey,  Inc. 

Nbw  Era  Potato  Chips  .  $  49,523 

Niisen  Baking  Co. 

Baking  Pr^ucts  .  $  7,543 

Bread  .  S  31,414 


45,411  Oregon  Travel  Information 

Bureau  . _  _  $ 

V  ‘  on  Oregon-Washington-California 
74,190  Pear  Bureau 

Anjou  Bose  ft  Comice  Pears  .  S 

*8* '2^5  Orient  ft  Pacific  S.S.  Co. 

Orient  Line  .  S 

241,140  Orient  ft  Pacific  Line  .  S 


V-IO  Protein  Bread 


49,745  Penick  ft  Ford  Ltd.,  Inc. 


Ortlieb  Brewing  Co.,  Henry  F. 

Beer  .  S 

Oster  Mfg.  Co.,  John 

leer  ft  Osteriier  .  $ 

Knife  ft  Scissors  Sharpener  . .  $ 


My-T-Fine  Pie  Filling  ft 


Norfolk  ft  Western  Railway  Co.  S 
North  American  Accident 
Insurance  Co.  of  Chicago  ...  $ 
North  American  Aviation,  Inc. 
North  American  Aviation, 


Rocketdyne  .  S 


51.^18  Ostrex  Co .  S 

_ O'Sullivan  Rubber  Corp. 

H*®'*  . * 

43,917  otarion,  Inc. 

w  an  Hearing  Aid  .  $ 

44.T5I  Outboard  Marine  Corp. 

Evinrude  Outboard  Motor  ...  S 
Johnson  Outboard  Motors  ..  $ 

Lawn  Boy  Mowers  . S 

23,052  Pioneer  Folding  Boats  . $ 


43,320  Peninsular  ft  Occidental 


Steamship  Co. 


31,524  Pennsylvania  Industrial 


44,000  Pennsylvania  Mutual  Life 


44,440  Pet<nsylvania  Threshermen  ft 
419  Farmers  Mutual  Insurance  I 


North  American  Life  ft 
Casualty  Co . 


Owens-Illinois  Glass  Co . S  274,312  Pepperell  Manufacturing  Co.  ..  $ 

47,940  Oxford  University  Press.  Inc.  ...  $  28,300  Peoperidge  Farm,  Inc. 


North  American  Philips  Co.. 

Inc. 

Norelco  Electric  Shaver  .  S 

North  Central  Airlines  .  $ 

North  Woods  Coffee  Co. 

Instant  Coffee  .  $ 

Coffee  .  $ 


Pabst  Brewing  Co. 

Blue  Ribbon  Malt  Extract  ...  S 

Eastside  Beer  . $ 

Pabst  Beverages  .  $ 

Pabst  Blue  Ribbon  Beer  .  $ 

Pabst  Blue  Ribbon  ft  Old 
Tankard  Ale  .  $ 


Northern  Warren  Corp. 


3,443  Pepsi-Cola  Co. 
-  Pepsi-Cola 


Sj”.  I  Pacific  Air  Lines,  Inc . S 


Odo-Ro-No  .  . $  2«.MI  Pacific  Coast  Paper  Mills  of 


Peggy  Sage  Preparations 


Northeast  Airlines.  Inc.  .. 
Northern  Illinois  Gas  Co. 


Washington,  Inc. 

M-D  Tissue  .  $ 

Powder  Room  Facial  Tissues  .  S 


Perk  Dog  Food  Co. 


$ 

34,191 

S  449,944 

$ 

48,213 

44,249 

49,410 

43,547 

2S.344 

584,148 

3,724 

29,149 

2,455 

3S,S30 

1,592 

44,485 

44,277 

204,984 

137,011 

58,757 

212,044 

94,017 

142,599 

17,134 

s 

133,190 

s 

70,770 

$  1,494.733 

$  2,384,489 

S 

28,412 

$ 

35,991 

S 

131,337 

s 

334,442 

$ 

445,779 

s 

75,199 

s 

40,042 

s 

43,845 

$ 

70,572 

.  s 

11.445 

s 

41,948 

$ 

144,145 

. » 

140,454 

s 

47,323 

170,813 

s 

218,134 

% 

34,244 

s 

19,398 

.  s 

7,208 

s 

8,402 

s 

99,851 

$ 

39,928 

.  $ 

14,248 

s 

40,102 

$ 

11,922 

$ 

241,079 

s 

43,207 

..  $ 

31,203 

s 

49,515 

0  S 

104.447 

..  $ 

25,443 

0.  $ 

2S248 

,  s 

387,350 

..  $ 

50,081 

..  $ 

34,408 

,  $ 

41,085 

..  s 

1,240 

..  s 

10,749 

..  $ 

4,914 

..  $ 

9.013 

.  $ 

73,758 

$ 

140,779 

.,  $  3,584  998 

..  $ 

233,820 

$  3,818,818 

..  $ 

15,812 

...  s 

9.S82 

s 

2S,394 

Golden  Key  Milk  . . 

.  s 

l.0Si 

Pet  Chocolate  Milk  . 

.  $ 

I.II7  1 

Pet  Cottage  Cheese  . 

.  s 

2,102  ' 

Pet  Dairy  Products  . 

.  s 

8,2M 

Pot  Egg  Nog  . 

.  i 

i.n 

Pet  Evaporated  Milk  . 

.  s 

83,371 

Pet  Ice  Cream  . 

.  s 

24,7« 

Pat  Instant  Milk  . 

.  s 

225,741 

Pet  Milk  . 

.  $ 

24,111 

Pet-Riti  Frozen  Fruit  Pies  . 

.  i 

220,204 

Sego  Evaporated  Milk  _ 

.  s 

14,704 

Sago  Milk  . 

.  $ 

22,233 

$  434.2St 

Peter  Pan  Foundations,  Inc. 

Bra  . 

..  S 

24,003 

Girdle  . 

.  s 

28  041 

Products  . 

..  $ 

9,401 

$  43,472 

Peterson  Ointment  Co . 

..  $ 

32,441 

Petite  Miss  Co . 

..  $ 

25,004 

Peugeot  Inc. 

Passenger  Cars  . 

..  i 

79,033 

Pevely  Dairy 

Buttermilk  . 

..  S 

1,055 

Cottage  Cheese  . 

..  s 

4,420 

Eggnog  . 

..  $ 

1,240 

Ice  Cream  . 

..  s 

10,030 

Milk  . 

.  s 

37,443 

Whipping  Cream  . 

..  s 

3,404 

Products  . 

..  s 

320 

s 

41,205 

Pfeiffer  Brewing  Co. 

Beer  . 

..  % 

144,410 

Pfeiffers  Food  Products  Inc. 

Chef  Salad  Dressing . 

..  i 

44,247 

Cole  Slaw  Dressing  . . 

...  s 

2,474 

% 

44,443 

Pfizer  &  Co.,  Inc.,  Chas. 

A-C-M  . 

...  s 

5,411 

Acnecarc  . 

...  s 

A7K 

Bonadettes  . 

...  s 

3,244 

Candettes  Products . 

...  s 

137,074 

Eez  Foot  Powder  . 

...  i 

15,485 

Eez  Foot  Spray  . 

...  t 

5,304 

Pfizer  ft  Co.,  Inc.,  Chas.  . 

...  i 

34,020 

s 

209,140 

Pharmaceuticals,  Inc. 

Conti  Shampoo  . 

.  .  $ 

35,514 

Geritol  . 

...  s 

80,034 

Geritol  ft  Sominex  . 

$ 

24,250 

KremI  . 

s 

32,034 

R.  D.  X . $ 

Sedagel  . '.  S 

Serutan  .  $ 

Serutan  Plus  .  $ 

Sominex  .  $ 

Williams  Lectric  Shave  .  S 

Williams  Preparations  . $ 

Zarumin  .  $ 

Products  .  $ 


Philadelphia  Gas  Works  . S 


Philadelphia  ft  Reading  Corp. 

Fruit  of  the  Loom  Underwear  S 
Philco  Corp. 

Philo  Air  Conditioner  .  $ 

Philco  Appliances  . S 

Philco-Bendix  Dryer  .  S 

Philco-Bendix  Dryer  ft  Washer  S 

Philco-Bendix  Washer  .  S 

Philco  Phonograph  . S 

Philco  Products  .  $ 

Philco  Radio  . S 

Philco  Radio  ft  Television  ...  S 
Philco  Ranges  .  $ 


Philco  Refrigerators  .  S  837.W 

Philco  Television  .  S  511,299 


$  1,333,739 

Phillips  Petroleum  Corp. 

Gasoline  ft  Oils  . $  l.879,0M 

Heating  Oil  .  $  7,t« 

44  Agricultural  Ammonia  ...  $  1.518 

44  Fertilizer  . S  2,134 


Airlines  . 

Piedmont  Natural  Gas  Co. 


1,240  Beer  .  $ 

10,749  Pierce  Co..  S.  S. 

4,914  Glen  Gary  Scotch  . S 

9.013  S.  S.  Pierce  Cocktails . S 

73,758  S.  S.  Pierce  Number  4 

-  Whiskey  .  $ 

40,779  S.  S.  Pierce  Products  . S 

S.  S.  Pierce  Red  Label 
84,998  Whiskey  .  S 


Pilsener  8ri 

P.  0.  C. 
Pinex  Co., 
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Pitrct't  Fropri«t«r!*s,  Inc. 
Df.  Pi»rc«'i  Goldnn 


Pillibury  Milli,  Inc. 


Pillsbury  Cdk*  Mix  & 


Pllitner  Brewing  Co. 


finex  Co.,  Inc.,  The 
Dtxyl  .  I 

Pabasone  ft  Plnex  .  $ 

Pinex  .  $ 


Pinkham  Medicine  Co., 


Pio  Inc..  Bartolomeo 


Pioneer  Suspender  Co. 


Pittsburgh  Brewing  Co. 


Pittsburgh  Plate  Glass  Co. 

Aerolite  Doors  . 

Pittsburgh  Paints  . 


Planter's  Nut  ft  Chocolate  Co. 


Plough  Inc. 

C-2223  . 

Coppertone  . 

Dr.  Edwards'  Olive  Tablets 

Maxsana  . 

Mistol  Capsules  . 

Mistol  Mist  . 

Moroline  . 

Musterole  . 

Nix  Deodorant  . 

Nujol  . 

Penatro  Rub  . 

St.  Joseph  Aspirin  . 

St.  Joseph  Nose  Drops _ 

St.  Joseph  Products  . 

San  Man  Tablets . 

Solarcaine  . 

Zamo  . 


Plymouth  Homes,  Inc. 

Homes  . 

Poirette  Corseh,  Inc. 

Corsets  . 

Polk  Miller  Products  Corp. 

Sergeant's  Scratch  Powder 
Pwper-Morson  Corp. 

c.  Martin  Brandy  . 

Peter  Hagen  Cordials  _ 

Peter  Hagen  Rock  ‘n’  Rye 
Peter  Hagen  Wishniak  ... 
Popper  Morson  Products  . 


Portland  Cement  Assn. 


Potomac  Electric  Power  Co. 
P^r  Drug  ft  Chemical  Corp. 

Cuticura  Products  . 

Cuticura  Shampoo  . . 


$ 

32,581 

$ 

81,441 

s 

73,205 

$ 

5,220 

$ 

805,393 

$ 

975,430 

$ 

102,712 

s 

4,438 

$ 

2,219 

s 

4,437 

s 

585,888 

s 

185,848 

1,955 

$ 

723 

$ 

98,178 

$ 

31,803 

$ 

10,325 

$ 

204,879 

S  2,953,890 

s 

38,132 

90,204 

23,930 

2,480 

$ 

37,155 

$ 

153,749 

398,888 

114,193 

28,430 

108,452 

8,088 

10,939 

$ 

125,477 

1,792 

215,755 

s 

217,547 

31,882 

27,904 

18,800 

$ 

78,388 

$ 

3,059 

i 

298,408 

% 

78,438 

121,887 

1 

14,883 

18,790 

s 

34,289 

s 

207,918 

$ 

9,188 

$ 

40,458 

24,850 

433,588 

s 

30,091 

8,098 

$ 

3,857 

i 

4,051 

$ 

148,294 

S  1,473,843 

.  $ 

25,578 

.  S 

32,540 

S 

94,229 

.  $ 

3,001 

.  $ 

13,144 

.  $ 

274 

.  s 

245 

.  $ 

10,294 

s 

28,958 

.  $ 

378,282 

.  s 

44,588 

$ 

55,115 

.  s 

135,293 

.  $ 

27,478 

Jif  Peanut  Butter  . 

Joy  Liquid  Detergent  . 

Lava  Soap  . 

Mr.  Clean  . 

Pace  Home  Permanent 

Secret  Deodorant  . 

Tide  . 

Whirl  . 


Zest  .  $  1.222,011 

Products  .  $  159.488 


Proctor  Electric  Co. 

Mary  Proctor  Toaster 
Prolarmon,  Inc. 


Prudential  Insurance  Co.  of 


Public  Service  Co.  of 

Northern  lllii  ois  . 

Public  Service  of  New  Jersey 


Premium  Toy  Co. 

Deluxe  Dolls  . 

Jrentice-Hall.  Inc . 

Prxter  ft  Gamble  Co.,  The 
American  Family  Products  . . 

e  g  Top  Peanut  Butter  . 

^may  Soap  . 

^Kade  Detergent  . 

Qiarmin  Paper  Products  _ 

Clorox  . 

Comet  . 

Crest  Tooth  Paste  . 

Crisco  . . 

Craft  Liquid  Detergent  . 

Duncan  Hines  Cake  Mix . 

Huflo  . 

ftleem  To^  Paste  . 

^ory  Flakes  . 

*ory  Liquid  Detergent  . 

Ivory  Soap  . 

editor  ac  PUBLi: 


Publickar  Industries,  Inc. 


Planter's  Club  Whiskey  . $ 


Publishers  Clearing  House 
Pure  Oil  Co.,  The 


Purex  Corp.  Ltd. 


Purex  . 

Sweetheart  Soap 


Puritan  Sportswear  Corp. 


Purity  Maid  Baking  Co. 


Putnam,  Inc.,  I. 

Klutch  . 

Putnam's  Sons,  G.  P . 


Juantas  Empire  Airways,  Ltd. 
Juaker  Oats  Co..  The 
Aunt  Jemima  Bread  Mix  .. 


Aunt  Jemima  Coffee  Cake 
M'x 


Aunt  Jemima  Mixes  ft 


Aunt  Jemima  Oatmeal  Bread 


Aunt  Jem'tma  Pancake  ft 


Aunt  Jemima  ft  Quaker 
Corn  Meal  ft  Grits  . . 
Chuck  Wagon  Charcoal 


S  58,074 
$  72.073 

19,381 
83,385 
285,833 
82,579 
4,551 

1  1.303,158 
28,473 
42,828 
5,728 
24,977 
232.584 
S.373 
321,903 
29,888 
$  1,312,959 
$  10,080 


Mother's  Oats 


puaker  Oats  ft  Quick 


for  May  2,  1959 


S  8,972,897 

$ 

43,140 

$ 

4,373 

S 

88,884 

$ 

42,814 

$  114,071 

i 

103,897 

$  2,348,539 

79,430 

$ 

179,818 

$ 

45,748 

$ 

180,888 

s 

208,818 

$ 

35,013 

$ 

48,388 

s 

28,459 

$ 

3,982 

s 

1,928 

s 

1,521 

s 

3,715 

s 

88,885 

s 

1,208 

$ 

489,180 

$ 

1,025 

s 

199,588 

$ 

33,998 

$ 

914,844 

57,123 

20,384 

289,815 

2,981 

$ 

293,140 

s 

40,154 

s 

228,359 

s 

487,003 

s 

230,273 

$ 

14,113 

$ 

89,208 

10,085 

S  1,079,175 

158,028 

30,819 

47,703 

8,404 

54,107 

82,594 

104,859 

180,897 

80,188 

91,083 

1,038 

X  1 

5,925 

88,275 

3,779 

133,845 

7,229 

35,792 

31,733 

77,587 

82,011 

509,417 

33,843 

22,802 

.  $  1,373,514 

258,479 

32,928 

ts  $ 

14,527 

182,788 

1,711 

7,258 

1,240 

297,954 

323,944 

8,258 

21,883 

I73.S30 

1,150 

3,942 

Wolf  Brand  Chill  ft  Tamales  . 


Quality  Dairy  Co. 

Dairy  Products  . 

Quality  Importers,  Inc. 
Ambassador  Scotch  Whisky  . 
Old  Bushmills  Irish  Whisky  . . 
White  Heather  Scotch  Whisky 


Quebec  Provincial  Publicity 
Bureau  . 


Radiator  Specialty  Co. 

Transaal  . 

Radio  Corp.  of  America 
National  Broadcasting  Co.  .. 
RCA  Radiomarina  Equipment 

RCA  Tubes  . 

RCA  Victor  Phonograph  . 

RCA  Victor  Products  . 

RCA  Victor  Radio  . 

RCA  Victor  Radio  ft 

Phonograph  . 

RCA  Victor  Radio  ft 

Television  . 

RCA  Victor  Records  . 

RCA  Victor  Television  . 


Ragu  Packing,  Inc. 

Macaroni  . 

Spaghetti  Sauce 


Raleigh  Dept,  of  Conservation 

ft  Development  . 

Ralston  Purina  Co. 

Purina  Dog  Chow  . 

Ralston  Purina  Products  .... 

Rica  Chax  . 

Wheat  Chex  . 


Random  House,  inc. 
Modern  Library  Press 
Random  House  . . 


Rath  Packing  Co.,  The 
Froien  Meat  Products 
Meat  Products  . 


Rayonier,  Inc . 

Readers  Digest  Assn.  Inc.,  The 
Condensed  Book  Club 
Reader's  Digest  . 


Ready-To-Bake  Foods,  Inc. 

Puffin  Biscuits  . 

Real  Airlines  . 

Real  Gold  Co. 

Rear  Gold  Fruit  Juices  . 
Realemon-Puritan  Co. 

Realemon  . 

Reardon  Co.,  The 

Bond ex  . 

Dramex  . 


Red  Scissors  Coupons 
Reddi-Wip  Inc. 

Reddi-Wip  . 

Top  Wip  . 


Red  Star  Yeast  ft  Products  Co. 

Yeast  . 

Reese  Candy  Co.,  H.  B. 

Candies  . . . 

Regal  Pale  Brewing  Co. 

Beer  . 

Regensburg.  E.  ft  Sons 

Admiration  Cigars  . 

Medalist  Cigars  . . 


Ragnery,  Henry  Co. 

Books  . 

Raily  ft  Co.,  Inc.,  Wm.  B. 

Luiianna  Coffee  . 

Luzianne  Instant  Coffee 
Luiianna  Tea  . 


Ralaxacizor,  Inc. 

Relaxaciior  . 

Reliance  Mfg.  Co. 

Big  Yank  Work  Clothes  .. 
Renault  Selling  Branch,  Inc. 

Dauphina  Cars  . 

Renault  Cars  . 


Renfiald  Importers,  Ltd. 

Gordon's  Gin  . 

Gordon's  Gin  ft  Vodka  .. 

Gordon's  Vodka  . 

Haig  ft  Haig  Five  Star 

Scotch  Whisky  . 

King  William  IV  Scotch 

Whisky  . 

Martini  ft  Rossi  Vermouth 


s 

8,523 

$  3,889,910 

$ 

139,082 

$ 

280,289 

$ 

29,803 

S 

35,085 

$~ 

324,957 

$ 

119,018 

S 

103,887 

s 

23,703 

$ 

2,154 

s 

8,874 

s 

118,398 

$ 

91,240 

% 

14,898 

$ 

18,070 

% 

22.032 

t 

I2S.582 

% 

704,359 

$  1,123,108 

4,947 

$ 

41,318 

r" 

48,283 

s 

95,523 

155,302 

3,338 

104,232 

188,800 

s 

449,470 

5,857 

221,801 

r 

227,858 

898,810 

225,104 

r 

923,714 

34,113 

401,922 

$ 

,278,812 

$  1,880,734 

115,083 

48,783 

41,831 

144,078 

34,783 

3,894 

38,457 

134,385 

18,775 

55,327 

72,102 

51,451 

44,138 

330,425 

34,113 

7,104 

41,217 

28,173 

55.078 

2,559 

848 

58,285 

41,852 

58,754 

3,874 

290,922 

294,798 

733.270 

21,885 

412,573 

378,815 

101,870 

32,878 

Resinol  Chemical  Co. 

Resinol  . 

Ravall,  Inc. 


Esquire  Lano-Wax  ft 


Rtxall  Drug  Co. 


Reynolds  Metals  Co. 


R»nolds  Tobacco  Co.,  R.  J. 

Camel  Cigarettes  . 

Reynold's  Tobaccos  . 

^alcm  Cigarettes 


Rhodes  Pharmacal  Co. 
Perform  Hair  Set 


Richmond-Chase  Co. 


Diet  Delight  Fruits  .... 
Heart's  Delight  Juices 


Rinehart  ft  Co.,  Inc. 


Roberts  Dairy  Co. 

Dairy  Products  . 

Rochester  Gas  ft  Electric  Co. 


Rod's  Food  Products,  Inc. 

Salad  Dressing  . 

Roman  Cleanser  Co. 

Bleach  . 

Cleanser  . 


Roman  Meal  Co. 


Bread  . 

Cereal  .  . . 

Pancake  ft  Waffle  Mix 


Ronson  Corp. 

Lighters  and  Accessories 
Rootas  Motors,  Inc. 

Hillman  Cars  . 

Sunbeam  Cars  . 


Roper,  George  D.,  Corp. 


Rose  ft  Co.,  Ltd.,  L. 

Juices  . 

Rubbermaid,  Inc. 

Drainer  Tray  . 

Laundry  Basket  . . . 


Rubinstein  Inc.,  Helena 

Preparations  . 

Ruppert,  Jacob 
Jacob  Ruppert  Ale  . . . 
Knickerbocker  Beer  . , 


Russell-Millar  Milling  Co. 


Occident  Flour 


Rustain  Products 
Zud  . 


S.  S.  S.  Co. 

S.  S.  S.  Tonic  . 
Saab  Motors,  Inc. 


Sacramento  Municipal  Utility 

District  . 

St.  Martins  Press,  Inc. 


$ 

S 

s 

$ 

21,879 

l,83S 

5,408 

235,109 

$  1,945,070 

$ 

125,719 

$ 

38,779 

S 

75,585 

s 

92,942 

s 

5,978 

$ 

51,435 

$ 

32,513 

$ 

792,843 

s 

29,295 

s 

9,011 

$ 

I48,92S 

$  1,070,000 

$ 

98,884 

S  2,530,055 

s 

254,500 

$  2,881,419 

S 

144,452 

S 

10,201 

$ 

15,123 

$ 

189,778 

$ 

331  496 
5,299 

1  855,782 

3,023,154 

S  5,215,711 

$ 

ia 

28,528 

S 

400,804 

S 

15,555 

84,981 

28,035 

$ 

n 

128,571 

S 

35,941 

S 

93,899 

% 

58,877 

s 

80,377 

s 

118,180 

s 

38,389 

% 

28,112 

$ 

7,817 

115,552 

r 

123,389 

$ 

2,535 

43,779 

33,850 

2,381 

82,345 

s 

83,788 

$ 

371,203 

18,180 

s 

387,383 

.  s 

28,842 

.  $ 

29,007 

s 

58,857 

.  $ 

40,803 

40,803 

r 

81,808 

.  $ 

394,552 

.  $ 

12,898 

27,958 

r 

40,854 

s 

9,335 

23,958 

r 

33,293 

.  s 

35,905 

.  s 

141,579 

.  $ 

149,898 

..  $ 

27,84S 

as  $ 

131,481 

.  $ 

30,818 

..  $ 

54,038 
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Salada  Tea  Co.,  Inc. 

T»a  .  j 

San  Giorgio  Macaroni,  Inc. 

Products  .  S 

Sandura  Co.,  Inc. 

Sand  ran  .  $ 

Sani-Wax  Co.,  Tha 

Sanl-White  .  $ 

Santa  Fe  Wine  Co. 

Wine  .  S 

Sarong,  Inc. 

Bras  &  Girdles  .  $ 

Sauer  Co.,  C.  F. 

Duke's  Mayonnaise  . $ 

Duke's  Peanut  Oil  . 

Duke's  Salad  Dressing  . 

Duke's  Sandwich  Spread  _ 

Sauers'  Spices  t  Extracts _ 


Schering  Corp. 
Control  24  .. 
Correctol  . . . 
Feen-A-Mint 
Medigum  ... 

Regutol  . 

Saraka  . 


24,311  Schick  Inc. 

Lady  Schick  &  Schick  Sharers  S 
125,987  Schick  Lighter  . 

138,042  r 

12,721  Schieffelin  t  Co. 

13,945  Chartreuse  Liqueur  . $ 

13,474  Cora  Vermouth  . 

18,913  Dagger  Rum  . 

_  Don  Q  Rum  . 

leT  SST  Hennessy  Brandy  . 

ij/, 111  Moet  Champagne  . 

77  acn  Ruffino  Wine  . 

**  Teacher's  Highland  Cream 
•  I  ||,  Scotch  Whisky  . 


Savannah  Sugar  Refining  Corp.  „  t-Mmpagne 

Dixie  Crystal  Sugar  . $  72,458  li’ 

Savogran  Co.,  The  Teacher  s  Highlanc 

Strypeeze  Paint  Remover  _ S  31,113  Scotch  Whisky  . 

Sawyer's,  Inc. 

View-Master  .  S  144  344  ,  ,  * 

Scaife  Co.  *  Schliti  Brewing  Co.,  Jos. 

Timken  Heating  Equipment  ..  $  41,844  ,  - Vl  ' 'li/' ' '  t  ‘  i -  ^ 

Scandinavian  Airlines  Schluderberg,  The  Wm.  T.  J. 

Systems,  Inc .  S  497,942  hurdle  ^o. 

Schaefer  Brewing  Co.,  Products  .  S 

F.  S  M.,  The  ,  .  — 

Beer  .  t  847  590  Schmidt  Baking  Co. 

B _ t--.  Aj _  '  . 


Scheldt  Brewing  Co.,  Adam 

Prior  Beer  .  S 

Ram's  Head  Ale  . 

Valley  Forge  Beer  . 


Schenley  Indutries,  Inc. 

Amitone  .  $  54,173 

Ancient  Age  Whiskey  .  997,428 

B.P.R.  Reserve  Whiskey  .  7,411 

Belmont  Whiskey  .  37,090 

Bertolli  Wines  .  2,400 

Blati  Beer  .  54,844 

Bourbon  Institute,  The  .  2L5I4 

Carioca  Rum  .  34,088 

Cascade  Whiskey  .  I23i954 

Cherry  Hearing  .  11,344 

Coronet  Brandy  .  147,484 

Cream  of  Kentucky  Whiskey..  4881485 

Cresta  Blanca  Wine  .  17,883 

Dubonnet  Vermouth  .  4,234 

Du  Bouchett  Brandies  .  4,344 

Du  Bouchett  Cordials  .  38,039 

Du  Bouchett  Creme  De 

Cacao  .  874 

Du  Bouchett  Creme  De 

Menthe  .  1,858 

Echo  Spring  Whiskey  .  443,294 

Gibson's  Diamond  8  Whiskey  30,295 

Golden  Age  Gin  .  17,045 

Golden  Wedding  Whiskey  ..  345,149 

Golden  Yar  Vodka  .  11,280 

I.  W.  Harper  Whiskey  .  325,449 

James  €.  Pepper  Whiskey  ..  98,980 

J.  W.  Dant  Charcoal 

Perfected  Whiskey  .  52,442 

J.  W.  Dant  Olde  Bourbon 

Whiskey  .  27,993 

J.  W,  Dant  &  Olde  Bourbon 

Whiskies  .  90,177 

J.  W.  Dant  Whiskey  .  108,144 

Kentucky  Bred  &  Park  & 

Tilford  Reserve  Whiskies  ..  41,284 

Kentucky  Bred  Whiskey  .  47,125 

MacNaughtons'  t  Royal  Club 

Whiskies  .  7.93^ 

MacNaughton's  Whiskey  ...  124,471 

Marie  Brizard  Liqueur  .  1,144 

Melrose  Gin  .  41,121 

Melrose  Gin  ft  Whiskey  _  57,75i 

Melrose  Rare  Whiskey  .  301,871 

Melrose  Whiskey  .  73,78 

Old  Charter  Whiskey  .  350,47 

Old  Quaker  Whiskey  .  I45,48< 

Old  Schenley  Whiskey  .  13,97' 

Old  Stagg  Whiskey  .  532,59 

Park  t  Tilford  Private  Stock.  43,44 

Park  t  Tilford  Products  .  28,42 

Park  &  Tilford  Reserve 

Whiskey  .  240,80 

Park  t  Tilford  Vodka  .  14 

Park  t  Tilford  Whiskies  .  181,39 

Roma  Wine  .  79,40 

Royal  Club  Whiskey  .  19,27 

Sam  Thompson  Whiskey  _  12,40 

Samovar  Vodka  .  430,14 

Schenley  Champion  Whiskey.  434,35 

Schenley  Industries  Inc. — 

Institutional  .  1,55 

Schenley  London  Dry  Gin  ..  144,53 

Schenley  O.F.C.  Whiskey  ...  344,15 

Schenley  Products  .  24,55 

Schenley  Reserve  Whiskey  ..  I,II0,4( 

Schenley's  Whiskies  .  49,4' 

Scottish  Majesty  Scotch 

Whisky  .  7,04 

Sir  John  Schenley  Whiskey  . .  108,95 

Three  Feathers  Whiskey  _  179,45 

Tintex  . 

Wilken's  Whiskey  .  3,5' 


Bread  .  $ 

Products  . 


Schmidt  &  Sons.  Inc.,  C. 

an  nco  Ale  &  Beer  .  $ 

Scholl  Mfg.  Co.,  Inc.,  The 
Dr.  Scholl's  Air-Pillo  Insoles  $ 
M,ip  Dr.  Scholl's  Arch  Supports.. 

i97'428  Dr.  Scholl's  Ball-O-Foot 

.Z'.ll  Cushions  . 

37,090  Dr.  Scholl's  Bromidrosis 

2,400  Powder  . 

54,844  Dr.  Scholl's  Electric  Foot 

21.514  Massager  . 

Dr.  Scholl's  Foam-Ease  . 

Dr.  Scholl's  Foot-Eazers  _ 

11,344  Dr.  Scholl's  ^ot  Powder  ... 

147.484  Dr.  Scholl's  Kurotex  . 

488.485  Dr.  Scholl's  Zino-Pads  . 


Mattress  . 

.  $ 

280,427 

Sessions  Co..  Inc. 

School  Days  Peanut  Butter 

..  $ 

57,151 

Seven-Up  Co.,  The 

7-Up  . 

.  $ 

288,992 

Shaler  Co..  Tha 

Risloie  . 

.  $ 

42,151 

Shasta  Water  Co..  The 

Beverages  .  . 

.  $ 

29,713 

Sheaffer  Pen  Co..  W.  A. 

Maico  Hearing  Glasses  .... 

-  $ 

34,454 

Pencils  ft  Pens . 

348,259 

s 

384,713 

Shedd-Bartush  Foods.  Inc. 

Churngold  Margarine  . 

.  $ 

14,724 

Keyko  Margarine  . 

472 

Shedd's-Bartush  Products  ... 

4,243 

Shedd's  Dressings  . 

3,401 

Shedd's  Peanut  Gutter  . 

2,122 

Shedd's  Sandwich  Spread  . 

444 

s 

29,010 

Sheiker  ft  Son,  Inc.,  W. 

Holland  House  Cocktail 

Mixes  . . 

.  $ 

134,087 

Shell  Oil  Co. 

Chemicals  . 

.  $ 

4,443 

Fertilizers  . 

1,083 

Gasoline  ft  Oils  . 

2,404,875 

Heating  Oil  . 

3,924 

Shelizone  Anti-Freeze  . 

9,471 

Institutional  . 

41,415 

S  2.445.433 

Sherwin-Williams  Co.,  The 

Destroy  . 

s 

599 

Kem-Glo  . 

9,275 

Kem-Tone  . 

47,024 

Martin-Senour  Paints  . 

13,881 

Sherwin-Williams  Paints  ... 

209,142 

Weed-No-More  . 

4,803 

Permaglas  Water  Heater  ....  $ 
Sno-Bol  Co. 

Sno-Bol  .  S 

Snow  Canning  Co.,  Inc.,  F.  H. 

Sno-Tip  Salmon  . $ 

Snow's  Clam  Chowder  . 

Snow's  Clams  . 

Snow's  Clam  Stew  . 

Snow's  Products  . 


Socony  Mobil  Oil  Co.,  Inc. 
General  Petroleum  Corp.  .. 
Magnolia  Petroleum  Corp... 
Socony  Gasoline  t  Oils  .... 


Floor  Wax  .  $ 

lorbol  Co. 

Itch  Me  Not  .  $ 

Sorbol  . 

T-4-L  . 


Assn..  Inc. 

Rock  Lobster  Tails  .  $ 


South  Dakota's  State  Highway 

Commission  .  $ 

Southern  Airways  .  $ 


Scholz  Homes,  Inc . $ 

38,039  Schonbrunn  &  Co.,  Inc.,  S.  A. 

Medaglia  D'Oro  Coffee  . $ 

874  Savarin  Coffee  . 

.  Savarin  Instant  Coffee  . 


30,295 

17,045  Schuckle  S  Co.,  Inc. 

145,149  Aunt  Penney's  White  Sauce..  $ 

11,280  Scott-Atwater  Mfg.  Co.,  Inc. 

125,449  Outboard  Motors  . % 

98,980  Scott  Paper  Co. 

Cute  Rite  Wax  Paper  . S 

52,442  Scotkins  . . . 

Scott  Napkins  . 

27,993  Scott  Tissue  . 

Scott  Towels  . 

90,177  Soft-Weve  Tissue  . 

108,144  Waldorf  Tissue  . 

41,284  r 

47,125  Scott  ft  Sons  Co.,  O.  M. 

Scott  Fertilizer  .  $ 

7.934  Scott  Turf  Builder  . 

124,474  Scott's  Seeds  . 


Shields,  Inc. 

12,227  Jewelry  .  S 

Ship-N-Shore,  Inc. 

2,895  Blouses  .  $ 

585  Shulton,  Inc. 

2,844  Bridgeport  Bug  Bomb  .  $ 

18,084  Good-Aire  . 

34,213  Old  Spice  Deodorant  . 

315,014  Old  Spice  Preparations  . 

-  Old  Spice  Smooth  Shave _ 

479,203  Shulton  Preparations  . 

39,434  Slug-A-Bug  . 

Thylox  PrMucts  . 

44,592  — 

15,772  S 

74,504  Shwayder  Bros.,  Inc. 

-  Samsonite  Luggage  .  S 

134,848 

Sicks  Rainier  Brewing  Co. 

Rainier  Beer  .  $ 

27,901  Siegler  Corp.,  The 

Heating  Equipment  .  $ 

132,574  Silver  Spring  Gardens,  Inc. 

Horse  Radish  .  $ 

480  Simca,  Inc. 

55,448  Cars  .  $ 

189,851  Simmons  Co. 

127,090  Beautyrest  Mattress  .  $ 

11,125  Hide-A-Bed  Sofa  . 


Simmons  Tours,  Inc . $ 


Telegraph  Co.,  Inc .  i  508  7H 

Southern  California  Edison  Co.  S  414.417 


-  Alabama  Power  Co . $  47  875 

304,724  Georgia  Power  Co .  235,345 

Southern  Co.,  The  .  13,417 

25,804  - 

$  314,437 

28,984  Southern  Indiana  Gas  ft 

sc  sd  Electric  Co . $  44,113 

as'sM  Southern  New  England 

sI'ZI?  Telephone  Co.,  The  .  S  129  421 

25.271  Southern  Pacific  Co . S  243,547 

i.'sil  Southern  Pine  Assn. 

SPIB  Southern  Yellow  Pine 

318,789  Pin,  . $  42.302 

d'ASA  Southern  Railway  System  . $  157  344 

14,030  Southern  Union  Gas  Co.  ....  S  .59^ 
Southwestern  Bell  Telephone  Co.  $  334  221 

591,248  Southwestern  Life  Insurance  Co.  $  34.807 

Spanish  Tourist  Office  .  S  27,013 

Soeas  So. 

Vinegar  . $  40,048 

Sonedwav  Petroleum  Corp.  _ 

5’.7«  Fuel  Oil  . $ 

Gasoline  ft  Oils  .  45,459 


So»rry  ft  Hutchinson  Co. 

S  ft  H  Green  Stamps  .  $ 

Sperry  Rand  Corp. 

Remington  Power  Topi  . $ 

Remington  Rand  Univac  . 

Remington  Shaver  . 

Remington  Toilet 

Preparations  . . 

Remington  Typewriter  . 


7.934  Scott  Turf  Builder  . 

124,474  Scott's  Seeds  . . 

1,144 

41,129 

57,757  Scoville  Manufacturing  Co. 
301,874  Hamilton  Beach  Appliances 

73,781  Hamilton  Beach  Cleaner  ... 

350,477  Hamilton  Beach  Fry  Pan  ... 

145,484  Hamilton  Beach  Mixer  . 

13,975  Hamilton  Beach  Mixette  ... 

532,597  Hamilton  Beach  Toaster _ 


Simon  ft  Schuster,  Inc. 

5,045  Books  .  $  384,332 

4,530  Simoniz  Co. 

:35,I42  Floor  Wax  .  $  1,98,799 

-  Hi-Lite  .  44,084 


132,024  Sinclair  Mfg.  Co. 


240,800 

143  Scribner's  Sons,  Chas. 

181,392  Books  . 

79.400  Scripto.  Inc. 

19,275  Pencils  ft  Pens  . 

12.401 

430,144  Sea  Breeze  Laboratories,  Inc. 


1,522  Seaboard  Air  Line  Railroad 
144,535  Seabrook  Farms  Co. 

344,194  Frozen  Foods  . 

24,578  Sealy,  Inc. 

110,483  Mattress  . 

49,497  Seeman  Bros.,  Inc. 


Savoy  Car  Shampoo  . 

White  Rose  Instant  Coffee 
White  Ro‘.e  Instant  Tea  .... 
White  Rose  Tea  . 


$  8,952,843  Serta  Associates,  Inc. 


81,459 

Sprite  Liquid  Detergent  . . 

49,588 

14,521 

14,499 

Sinclair  Refining  Co. 

14,345 

Fuel  Oil  . 

88.143 

14,299 

Gasoline  ft  Oils  . 

142,375 

$ 

271,147 

$ 

230,518 

s 

42,414 

Siroil  Laboratories,  Inc. 

Siroil  . 

105,089 

Skelly  Oil  Co. 

s 

75,471 

Battery  . 

5,917 

Furnace  Oil  . 

19,943 

$ 

130,440 

Gasoline  ft  Oils  . 

534,127 

$ 

540,007 

s 

25,110 

Sk'l  Corporation 

Tools  . 

133,147 

s 

177,188 

Skinner  Mfg.  Co. 

Macaroni  ft  Spaghetti  ... 

48,174 

s 

205,538 

SInpp-Eze  Co.,  Inc. 

Sleep-eze  . 

87,327 

s 

104,011 

S'enderella  International 

Jams  ft  Jellies  . 

24,540 

$ 

25,731 

Products  . 

25.874 

240,477 

37,834 

$ 

50,414 

39,005 

Slimtown,  Inc. 

48,445 

Reducing  Tablets  . 

53,954 

Smtth-Corona,  Inc. 

$ 

411,492 

Tvoewriter  .  . . 

280,778 

Soerti-Faraday.  Inc. 

Sperti  8un  Lamp  . .  $ 

Spratt's  Patent  (America) 
limited 

Cat  Food  .  $ 

Dog  Food  . 


Springs  Cotton  Mills,  The 
Springmaid  Sheets  . $ 


Squirt  .  $ 


Stadler  Fevtillzer  . $ 

Triple-XXX  Products  . 


Stahl-Meyer,  Inc. 

Ferris  Ham  .  $  ^ 

Stahl-Meyer  Meat  Spreads  . .  9,927 


Staley  Mfg  Co  ,  A.  E. 

Sta-Flo  Starch  .  S 

Sta-Flo  Starch  ft  Sta-Puf 

Rinse  . 

Staley's  Popcorn  Oil  . 

Staley's  Syrup  . 

Sta-Puf  Rinse  . 


Stamper  Co.,  F,  M. 

Banquet  Frozen  Dinners  .  $  «■*! 

Banquet  Frozen  Pies  .  I7,57» 


Smith  Corp.,  A.  O. 
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Oanback  Co..  Ltd .  $  i0,382  Star  Kitt  Foods,  Inc. 

Standard  Brands,  Ine.  Nina  Livas  Pat  Foods  . $  W.072 

Slack  t  Whita  Scotch  Whisky  $  244.472  Star-Kist  Tuna  .  484,344 

Ilua  Bonnat  Margarina  .  147,858  ■ — 

Ilua  Bonnat  Margarina-Royal  ♦  778,418 

Calatin  8  Puddings  .  11,940  Stata  Farm  Mutual  Automobila 

Chasa  8  Sanborn  Coffaa  ...  82,247  Insuranco  Co . $  107,329 

Chasa  8  Sanborn  Instant 

Coffaa  .  432,011  Stauffar  Raducing,  Ine . $  344,112 


11,940  Stata  Farm  Mutual  Automobila 
82,247  Insuranca  Co . $ 


Churchill  "88"  Whiskay  . 

Flalschmann's  Da  Luxa 

Whiskay  . 

Flalschmann's  Gin  . 

Flalschmann's  Gin  8  Prafarrad 

Whiskay  . 

Flalschmann's  Margarina  ... 
Flalschmann's  Prafarrad 

Whiskay  . 

Flalschmann's  Vodka  . 

Flalschmann's  Whiskay  . 

Flalschmann's  Yaast  . 

Old  Madlay  Whiskay  . 

Pilgrim  Rum  . 

Rcyal  Baking  Powdar  . 

Royal  Dassarts  . 

Royal  Galatin  . 

Slasta  Instant  Coffaa  . 

Ttndtrlaaf  Tea  . 


Standard  Educational  Sarvica 
World  Wide  Encyclopedia  ..  $ 
Standard  Food  Products  Corp. 

Heather  Dew  Scotch  .  S 

King's  Vat  Scotch  . 


Standard  Knitting  Mills,  Inc. 


11,890  Stegmaier  Brawing  Co. 

Bear  .  $ 

3,037  Stain  8  Co..  A. 

240.843  Parma-Llft  Bra  8  Girdle . $ 

Staphano  Brothers 

29,431  Trend  CIgarattes  . $ 

I9,S9I  Starling  Artco,  Inc. 

SA  Fire  ln|actors  . $ 

517,249  SA  Fuel  Igniters  . 

143,411  - 

25,917  S 

I2,4S7  Starling  Drug,  Inc. 

S,2S0  Bayer  Aspirin  .  S 

12.021  Bayar  Nasal  Spray  . 

14,944  Campho-Pheniqua  . 

10,213  D.Con  . 

47,792  Dlaparana  Baby  Preparations 

192,458  Fleecy  Whita  . 

342.844  Instantina  . 

•  ■  Jayne's  P-W  Tablets  . 

f.l48,SI4  Little  Bo-Paep  Ammonia  ... 

Midol  . 

IS7.78I  Molle  Shave  Cream  . 

Papsamar  . 

4,452  Phillips'  Milk  of  Magnesia  .. 

20,447  Z.B.T.  Baby  Powder  . 


Stern's  Nursarlas  .  S 


Sunbeam  Corp. 

Lady  Sunbeam  Shaver  . $ 

Shavamastar  . 

Sunbeam  Appliances  . 

Sunbeam  Clocks  . 

Sunbaam  Fry  Pan  ..  . 

Sunbeam  Iron  . 

Sunbeam  Iron  8  MIxmastar.. 

Sunbeam  Mower  . 

Sunbaam  Percolator  8  Toastar 


97,131  Sunkist  Growers,  Inc. 

Frozen  Juices  .  S 

40,250  Juices  . 

Lemons  . 

130,339  Lemons  8  Oranges  . 

33,983  Oranges  . 


Sunlita  Bakery  Co. 

440,244  Bread  .  $ 

128  227  Sunray  Mid.Continent  Oil  Co. 

134,817  D-X  Gasoline  .  $ 

52,795  Sunset  House  .  S 

51,335  Sunshine  Biscuit,  Inc. 

201,888  Schuler's  Potato  Chips  .  $ 

29,784  Sunshine  Crackers  . 


.  of  the  U.S.,  Inc.,  The  .  S 

28,039  Thrivo  Co.,  Inc. 

Cap'n  Dog  Food  . .  $ 

270,304  Thrivo  Dog  Food  . . 

38,510  _ 

38.924  $ 

7.145  Tidewater  Associated  Oil  Co. 

77.34’  Gasoline  8  Oils  . $ 

24,144  Heating  Oil  . 

18,838  Institutional  . 


Tidy  House  Products  Co. 

Dexol  Bleach  . $ 

Fast  . 

Gloss  Tex  Starch  . 

Parfax  . 

Shina  Dish  . , . 

Swaat-IO  . ' . 

Tidy  House  . 


Tillamook  County  Creamery 
Assn. 


201,888  Schuler  s  Potato  Chips  .  $ 

29,784  Sunshine  Crackers  . 

94.471  — 

77,541  $ 

205,080  Sura-Fit  Products  Co. 

211,051  Saat  Covers  .  S 

13,243  Sutton  Corp.,  O.  A.,  The 

377,499  Vornado  Air  Conditioner  _ S 

288  791  Swedish  American  Lina  . $ 

-  Swift  8  Co. 


Healthknit  Underwear  . S  142,083  Stevens,  Inc.,  Eugene 

Power  Flash  Spark  Plugs  _ $ 


Standard  Milling  Co. 

Arlstos  Flour  . $ 

Ceresota  Flour  . 

Hecker's  Flour  . 


rower  Flash  Spark  Plugs  _ S 

Stevens  8  Co.,  Inc.,  J.  P. 

Fuller  8  Co.  Fabrics  .  $ 

Stevens  Fabrics  . 

Stevens  Sheets  . 

Stevens  Twist  Twill  . 

Utica-Mohawk  Sheets  . 


Standard  Oil  Co.  of  California 
California  OH  Co., 

Gasoline  8  Oils  . $  511.475 

Gasoline  8  Oils  .  1,288,709 

Isotox  .  101,974 

Ortho  Insecticides  8  Weed 

Killers  .  73,088 

Standard  Heating  Oils  .  30,135 

Standard  Oil  Co.  of  Texas, 

Gasoline  8  Oils  .  41,705 

$  2,047,287 

Standard  Oil  Co.  (Indiana) 

American  Oil  Co., 

Gasoline  8  Oils  . $  793,144 

Amoco  Fuel  Oil  .  1,352 

Gasoline  8  Oils  .  1,929,222 

Pan-Am  Southern  Corp .  15,547 

Standard  Fuel  Oil  .  284,225 

Standard  Oil  Co.  of  Indiana — 

Institutional  .  195,008 

Utah  Oil  Refining  Co., 

Gasoline  8  Oils  .  11,250 


Standard  Oil  Co..  Inc. 

(Kentucky) 

Gasoline  8  Oils  .  S 

Standard  Oil  Co.  (New  Jersey) 
Carter  Oil  Co., 

Gasoline  8  Oils  .  S 

Carter  Heating  Oils  . 


Stewart's  Private  Blend  Coffee 
Co. 

Coffee  . S 

Instant  Coffee  . 

Tea  . 


Corkhill  Meat  Products . 

End-O-Past  . 

End-O-Weed  . 

Jewel  Shortening  . 

Mayrose  Meats  . 

Pard  Dog  Food  . 

Plankintons'  Meat  Products. 

Prem  . 

Swift's  Baby  Foods  . 

Swift's  Frozen  Products  _ 

Swift's  Ice  Cream  . 

Swift's  Meat  Products  . 

Swifts'  Poultry  Products  _ 

Vigoro  . 


Esso  Oil  Burner  .  3,143 

Esso  Standard  Oil  Co. — 

Institutional  .  359,441 

Flit  .  337,893 

Gasoline  8  Oils  .  1,955,101 

Humble  OH  8  Refining  Co., 


$ 

107,845 

Stitzel-Weller  Distillery,  Inc. 

Old  Cabin  Still  8  Old 

Fitzgerald  . 

Old  Cabin  Still  Whiskey  ... 

S 

38,331 

141.074 

Old  Fitzgerald  Whiskey  .... 

217,093 

Old  Stitzel . 

1,520 

Old  W.  L.  Weller  Whiskey  .. 

12,484 

s 

430,504 

Stokely-Van  Camp,  Inc. 

Bean  Hole  Beans  . 

s 

589 

PIctsweet  Frozen  Foods  . 

49,570 

Stokely-Van  Camp  Fruits  . . . 

44,140 

Stokely-Van  Camp  Products 

142,147 

Stokely's-Van  Camp 

Vegetables  . 

340,403 

Van  Camp  Pork  8  Beans  _ 

424,794 

Van  Camp's  Pork  8  Beans  .. 

424,794 

Van  Camp's  Chill  Con  Came 

4,108 

Van  Camp's  Frozen  Casseroles 

25,950 

s 

1,071,701 

Storz  Brewing  Co. 

Beer  . 

$ 

29,184 

Stouffar  Corp.,  The 

Frozen  Foods  . 

% 

279,442 

-  Swisher  8  Sons,  Inc.,  John  H. 

107,845  Ri"d  Edward  Cigars  .  $ 

Swiss  Air  Transport  Co . S 

Switzerland  Cheese  Assn.,  Inc.  S 
38,331  Sylvan  Seal  Milk,  Inc. 

141.074  Dairy  Products  .  S 

2l7]o93  Sylvania  Electric  Products,  Inc. 
1^520  Argus  Cameras  8  Accessories  S 

12,484  Sylvania  Flashbulbs  . 

_ ! —  Sylvania  Phonograph  . 

430,504  Sylvania  Television  . 

Sylvania  Tubes  . 

589  Sylvania  Products  . 


Gasoline  8  Oils 
Pate  Oil  Co., 
Gasoline  8  Oils 


Standard  Oil  Co.  (Ohio) 

Gasoline  8  Oils  .  S 

Sohio  Insect  Spray  . 

Standard  Oil  Co.  of  Ohio- 
Institutional  . 


Standard  Packaging  Corp. 
Royledge  Shelf  Covering  ....  S 
Roylies  Doylies  8  Mats 

Standard  Romper  Co.,  Inc. 
Health-Tax  Clothes  .  $ 

Standard-Triumph  Motor  Co.. 

Inc. 

Triumph  Cars  .  S 

”4nley  Warner  Corp. 

Cinerama  Productions  .  $ 

Isodettes  . 

Isodine  . 

Playtex  Bra  . 

Playtex  Girdle  . 

Playtex  Gloves  . 

Playtex  Products  . 


Stowa-Woodward,  Inc. 

359.441  Ebonite  Bowling  Ball  .  S  30.404 

337,893  Strauss  8  Co.,  Levi 

755, 10 1  Levi's  .  $  304,448 

Stroehmann-Sunbeam  Bakery 

235,933  Stroehmann's  Bread  .  $  130,433 

Stroh  Brewery  Co.,  The 

27.234  Beer  .  $  794,494 

-  Studebaker-Packard  Corp. 

305,724  Hawk  Cars  .  S  104,287 

Lark  Cars  .  414,935 

321,924  Mercedes  Benz  Cars  .  73,440 

5,458  Packard  Cars  . 34,738 

Packard  8  Studebaker  Cars  279,243 


Ranges  .  $ 

Tasty  Baking  Co. 

Tastykake  .  S 

Tastykake  8  Tasty- Pie 
Tasty-Pie  . 


Taylor  Wine  Co.,  Inc.  $ 

30,404  Technique,  Inc. 

Color  Tone  . .  $ 

304,448  Tennessee  Division  of 

Information,  Nashville,  Tenn  .  $ 
130,433  Tennessee  Gas  Transmission  Co  S 
Tennessee  Industrial  Agricultural 


47,579 

Cheese  . 

Timt,  Inc. 

$ 

88.7S3 

17,104 

Fortune  . 

s 

34,543 

748,050 

Life  . 

1,044,985 

745,154 

Sports  Illustrated  . 

57,450 

Time  . 

425,543 

290,583 

TImes-Mirror  Co.,  The 

$  1.584,721 

44,304 

144.583 

L.  A.  Mirror  News . 

Timken  Roller  Bearing  Co..  The 

$ 

78,943 

424,003 

11,205 

Bearings  . 

S 

99  474 

Title  Insurance  8  Trust  Co.  ... 
Tobin  Packing  Co.,  Inc. 

$ 

38,078 

34,284 

Arpaako  Meats  . 

$ 

37  540 

32,994 

First  Prize  Foods  . 

14,778 

4,884 

Tobin  Meat  Products  . 

204,474 

21,154 

_ 

384.320 

$ 

240,914 

2,083 

7,983 

Toledo  Edison  Co . 

Tonsiline  Co.,  The 

$ 

72,382 

325,753 

37,757 

Tonsillne  . 

Top  Value  Enterprises,  Inc. 

s 

35.409 

49,050 

394,990 

Stamps  . 

Toro  Mfg.  Corp. 

.$  1,194,120 

31,355 

331,917 

Mowers 

Toyota  Motor  Co. 

$ 

94  094 

1,097,734 

Toyopet  Car  . 

Trane  Co.,  The 

s 

35,924 

177,352 

Heating  Equipment  . 

Transamarica  Corp. 

s 

75,058 

124,459 

81,045 

Bumb'e  Bee  Tuna  . 

Trans-Atlantic  Passenger 

$ 

57.931 

Conference  . 

$ 

171,247 

52,944 

Trans  Caribbean  Airways,  Inc.  $ 
Trans  Continental  Airlines 

30,427 

38,044 

55,395 

2,758 

Agency  Corp . 

Transcontinental  Bus  System, 
Inc. 

s 

179,489 

12,870 

Continental  Trailways  . 

$ 

35  595 

720 

Transocean  Air  Lines  . 

s 

37  885 

25,384 

Trans-Texas  Airways  . 

s 

39,323 

135,183 

Trans  World  Airlines,  Inc . 

Trappey's  Sons,  Inc.,  B.  F. 

,  .$  2,404,497 

Mexi-Pep  . 

$ 

9  248 

Trappey's  Peppers  . 

9.417 

39,798 

Trappey's  Products  . 

5  345 

Trappey's  Vegetables  . 

12,447 

413.335 

r 

34,497 

42,873 

Traveltyme  Cruise  Lines.  Inc. 
Tree  Sweet  Products  Co. 

$ 

25,707 

37  948 
8  914 

Juices  . 

Treo  Co.,  Inc. 

$ 

31,383 

10,444 

Girdles  . 

$ 

29  899 

Development  Commission 
Terminal  Liquors  Ltd. 

Cyrus  Noble  Brandy 
Cyrus  Noble  Whiskey 
Royal  Gate  Vodka 


Studebaker  Cars  .  1,434,025  Tetley  Tea  Co..  Inc. 


Studebaker-Packard  Corp. — 
Institutional  . 


14  4&5  Sugar  Information,  Inc . .  $ 

- Sugarine  Co . $ 

38,034  Sullivan,  Inc.,  R.  G. 

Dexter  Cigars  .  $ 

25.927  7-20-4  Cigars  . 


Sun  Life  Assurance  Co. 

of  Canada  .  $ 

Sun  OH  Co. 


Tea  . 

193,485  Texas  Co..  The 

-  Gasoline  8  Oils 

.738  153  PT  Anti-Freeze 

327.021  Institutional  _ 


11,335  Texas  Eastern  Transmission 

14,304  Corp .  S 

-  Texas  TIectric  Service  Co .  t 

2S,439  Textured  Yarn  Co.,  Inc. 

Tycora  Yarns  .  S 

70,459  Thayer  Labs. 

Femicin  .  S 


57  548  Triangle  Publications,  Inc. 

35.011  Gravure  Division  . S 

Philadelphia  Inquirer  . 

24,207  Seventeen  . 

TV  Guide  . 


Triple  S  8lue  Stamps  . $ 

30.844  Tropical  Foods  Inc.,  of  San 
Francisco.  Calif. 

3  784  Boscul  Coffee  .  S 

44  372  Boscul  Coffee  8  Instant 

4  345  Coffee  . 

-  Boscul  Instant  Coffee  . 


130,314  Tru-Ade  Co.,  The 

Beverages  . 

420  750  Twentieth  Century  Fox  Film 
2I8!335  Corp. 

17,378  Pictures  . 

-  Twenty-One  Brands,  Inc. 

454,443  Ballantine's  Gin  . 

Ballantine's  Gin  8  Scotch 
40.227  Ballantine's  Scotch  Whisky 

74,848  Birchbrook  Whiskey  . 

Tribuno  Vermouth  . 

50,491  "21"  Brands  Club  Special 


4.302  Gasoline  8  Oils  . S  2,181,224  Thomas  Inc..  S. 

14.021  Heating  Oil  . 

43,583  — 

417.480  $ 

490,507  Sunbaam  Baking  Co. 

348  Baking  Products  . $ 

2,897  Bread  . 


$  995,358 

editor  8c  publisher  for  May  2,  1959 


50,944  Baking  Products  .  S 

-  Bread  . 

.232,172  English  Muffins  . 

45.440  $ 

344,853  Thoresan  Direct  Sales 

-  Thoresen,  Ine.  . .  S 

390,493  Thoroughbred  Racing  Assns. 


74.013  Uddo  8  Taormina  Co. 

47,712  Progresso  Espresso  Instant 

3,254  Coffee  .  $ 

-  Piogresso  Tomato  Pasta  _ 


328,552  Uncle  Sam  Breakfast  Food  Co. 

Breakfast  Foods  . .  $ 


National  Advertising  Expenditures  1958 


Underwood  Corp. 

Add-Mat*  . 

Typewriter  . 

Products  . 


Union  Carbide  Corp. 

Bakelite  Vinyl  Latex  . 

Eveready  Flashlight  Batteries 

Linde  Co. — Institutional  . 

Prestone  . 

6-12  Repellent  . 

Institutional  . 


Union  Electric  Co . 

Union  Oil  Co.  of  California. .. 

Union  Pacific  Railroad  . 

United  Air  Lines.  Inc . 

United  Aircraft  Corp. 

Chance  Vought  Aircraft,  Inc. 
Pratt  t  Whitney  Aircraft 

Corp . 

Sikorsky  Aircraft  . 

United  Aircraft  Corp . 


United  Biscuit  Co.  of  America 

Bowman  Biscuits  . 

Hekman's  Crackers  . 

Keebler  Crackers  . 

Merchant's  Crackers  . 

Sawyer's  Crackers  . 

Supreme  Crackers  . 


United  Fruit  Co. 

Bananas  . 

Steamship  Transportation 


United  Gas  Co . 

United  Gas  Improvement  Co., 
The 

Reading  Gas  Division  . 

United  Gas  Improvement  Co. 


Blue  Ribbon  Napkins  .  S 

Blue  Ribbon  Waxed  Paper... 
Vanity  Fair  Tissues  . 


62,080  Vantage  Press  .  $ 

Vaughan's  Seed  Co . $ 

6,170  Venus  Pen  t  Pencil  Corp. 

380,952  Pencils  «  Pens  .  $ 

3,455  Vess  Bottling  Co. 

446,683  3-V  .  S 

36,124  Vick  Chemical  Co. 

24,252  Prince  Matchabelll 

-  Preparations  . S 

897,636  Seaforth  Preparations . 

281,259  Sofskin  Preparations  . 

767,141  Tempo  . 

652,926  Vicks  Cold  Tablets  . 

1,972,711  Vicks  Cough  Drops  . 

Vicks  Cough  Syrup  . 

28,717  Vicks  Inhaler  . 

Vicks  Medi-MIst  . 

10,828  Vicks  Throat  Disks  . 

2,175  Vicks  Vaporub  . 

21,343  Vicks  Va-Tro-Nol  . 


,  Viking  Press,  Inc.,  The  . S 

Villency,  Maurice  .  S 

cs'sTi  Virginia  Department  of 
57,376  Conservation  t  Development  S 

,■•5;!  Virginia  Electric  t  Power  Co...  S 
Vita  Food  Products,  Inc. 

55,731  pjsh  Products  .  $ 

—  Vitasafe  Corp. 

146,308  Kapsoivs  .  S 

Vitamins  . 


Vogarell  Prods.  Co. 


Inray  .... 
Lanacane 


7,468 

58,650  Volkswagen  of  America,  Inc. 


United  Jewish  Appeal  . 

United  Medical  Service,  Inc. 

(New  York)  . 

United  States  Brewers 

Foundation  Inc . 

U.  S.  Food  Products 
Krakus  &  Atlanta  Hams  ... 
Krakus  Ham  . 


Volkswagen  Truck  . 

339,464 

46  603  Distributing  Co.,  Inc. 


United  States  Lines  Co. 

Steamship  Transport  . 

United  States  News  &  World 

Report  . 

United  States  Rubber  Co. 

Fisk  Tires  . 

U.  S.  Golf  Balls  . 

U.  S.  Keds  . 

U.  S.  Tires  . 


United  States  Shoe  Corp. 

Red  Cross  Shoes  . 

United  States  Steel  Corp. 

Cyclone  Fence  . 

Steel  Homes  . 

Institutional  . 


U.  S.  Steel  Equipment  Co . 

United  States  Tim*  Corp.,  Tha 

Timex  Watches  . 

United  States  Tobacco  Co. 

Ssno  Cigarettes  . 

United  Steel  Workers  of 

America  . 

United  Tours  . 

Universal  Airlines  . 

University  of  Chicago  Press... 
Utah-ldaho  Sugar  Co. 

U  II  I  Sugar  . 

Utah  Power  It  Light  Co . 

Utica  Mutual  Insurance  Co.  .. 


V-M  Corp. 

Phonographs  . 

Valley  Bell  Dairy  Co. 

Buttermilk  . 

Cottage  Cheese  . 

Dairy  Products  _ 

Egg  Nog  . 

Ice  Craam  . 

Milk  . 


Van  Camp  Seafood  Co.,  Inc. 
Chicken  of  The  Sea  Tuna  . 

Whita  Star  Tuna  . 

Wlllapoint  Oysters  . 


Warner  B  Sons,  Sidney 

Cottago  Cheese  .  $ 

.  .1.  Nog  Mix  . 

*•*1’  Milk  . 

14563  . 

Ward  Baking  Co. 

Bread  . $ 

4®. “4  Tip  Top  Donuts  . 

,,  Tip  Top  Potato  Chips . 

62,837  Ward's  Baking  Products  .... 


Warner-Lambert  Pharmaceutical 
Co..  Inc. 

Antiiym*  Tooth  Paste  .  $ 

12'2«  Bromo-Seltier  . 

Du  Barry  Preparations  . 

in  Jewelite  Brush  B  Comb . 

”11??  Listerine  . 

Listerine  Tooth  Paste  . 

“fin  Of  a"  . 

••’I®  Perma-Grip  . 

Pro  Tooth  Brush  . 

.oX'Tdo  Quick  Home  Permanent  .... 

Richard  Hudnut  Preparations 

Stim-U-Rub  . 

Super  Anahist  . 

610,658  Super  Anahist  Nasal  Spray.. 

123,182  Super  Anahist  Throat 

28,891  Loienqes  . 

66,984  % 

122,257  Washington  State  Apple 

Advertising  Commission  S 

89,141  Washington  State  Dairy 

Products  Commission  . S 

48,600  Washington  State  Dept,  of 
933,267  Commerce  B  Economic 

-  Development  .  $ 


Commission 

California  Bartlett  Pears 
Washington  State  Fruit  . 


Wagner  Breweries,  Inc.,  August 

Augustiner  Beer  .  S 

Gambrinus  Beer  . 


590,721  Waitt  B  Bond,  Inc. 

Blackstone  Cigars  .  S 

30  460  Wakefield  Deep  Sea  Trawlers, 
12217 

I '922  Froien  Fish  Products  .  $ 

752  148  Watker-Gooderham  B  W^s, 

'  Ltd.,  Hiram 

796  748  Barclay's  B  Barclay's  Gold 

Label  Whiskies  . $ 

74  316  Barclay's  Brandy  . 

Barclay's  B  Corby's  Reserve 
II  sea  Barclay's  Gin  B  Gold  Label.. 

I '770  Barclay's  Gold  Label  Whiskey 

aaa'noc  Barclay's  Products  . 

Booth's  High  B  Dry  Gin  . 

aai  *79  Booth's  House  of  Lords  Gin 

ai'a72  Canadian  Club  Whiskey  _ 

Corby's  Reserve  Whiskey  . . . 

.■  jja  Corby's  Special  Selected 

'  Whiskey  . 

m  nan  Corby's  'Whiskies  . 

80,280  s  I,  y/  B  Five  Star  . 

ici  ate  G  B  W  Five  Star  Whiskey  .. 
a?  in  e  B  W  Private  Stock  Straight 

ii'cix  Bourbon  Whiskey  . 

G  B  W  Products  . 

40,sv4  s  B  W  B  Seven  Star  Whiskey 
no  jjtj  G  B  W  Seven  Star  Whiskey  . . 

„'5|n  G  B  W  B  William  Penn  . 

iir'nax  Grand  Macnish  Scotch 

117,046  Whisky  . 

Hiram  Walker's  Cordials _ 

Hiram  Walker's  Gin  . 

Hiram  Walker's  Little 

lacoia  . 

105,014  Hiram  Walker's  Private  Cellar 

I  Hiram  Walker's  Products  .. 

7  mn  Hiram  Walker's  Vodka  . 

Hiram  Walker's  Whiskies  ... 

Imperial  Whiskey  . 

c'nnl  Mountain  Ridge  Whiskey  ... 

•  T'mS  Old  Smuggler  Scotch  'Whisky 

11,988  Royal  ^nadian  Whiskey  ... 

n, Sandeman  Wines  . 

Senator  Corby  Whiskey  . 

Sherbrook  Whiskey  . 

. .  $  370,588  Ten  High  Whiskey  . 

55,419  Twin  Seal  Whiskey  . 

1,778  Walker's  D*  Lux*  Whiskey... 

-  William  Penn  Whiskey . 


$ 

981,867 

$ 

6,201 

4,519 

59,191 

r 

69,911 

s 

164,218 

71.888 

r 

236,106 

$ 

157.446 

$ 

112,340 

Conditioner  .  S 

RCA  Whirlpool  Cleaner  .... 
RCA  Whirlpool  Dishwasher.. 

RCA  Whirlpool  Dryer  . 

RCA  Whirlpool  Dryer  B 

Washer  . 

RCA  Whirlpool  Freezer . 

RCA  Whirlpool  Kitchen 

Cabinet  Sink  . 

RCA  Whirlpool  Products  .... 

RCA  Whirlpool  Ranges  . 

RCA  Whirlpool  Refrigerators 
RCA  Whirlpool  Washers  .... 


38.802  White  House  Co. 

1 1 ’579  Records  .  $  2I,2K 

9i393  Whit*  King  Soap  Co. 

I0i065  5oap  .  $  83,274 

4131430  Products  .  27,691 

^8’,M6  J 

37,430  While  Rock  Corp. 

130,659  Beverages  .  S  140,110 

89,335  Whitman  B  Son,  Inc., 

472,416  Stephen  F. 

12,044  Chocolates  .  $  66,737 

88,291  Wichita  Gas  Service  Co . $  39,547 

186,649  Wiedemann  Brewing  Co.,  Inc., 

George,  The 

90.803  Beer  .  $  317.034 

-  Wilbur-Ellis  Co. 

1,635,213  Southern  Star  Products  . $  40,417 

WIleo  Fashions  .  $  71,743 

109,858  VVildroot  Co.,  Inc. 

Preparations  .  $  92.400 

31,937  Wile  Sons  B  Co.,  Inc.,  Julius 

Canasta  Cream  Sherry  .  $  5,53$ 

Escoffier  Sauce  .  4,305 

60,729  Peter  Dawson  Scotch  Whisky  15,402 
Romanoff  Vodka  .  8,024 


Wilkins-Rogers  Milling  Co.,  Inc. 

Washington  Flour  . S 

»  7oa  Washington  Muffin  Mixes _ 


Water  Master  Co. 

Toilaflex  .  $ 

Water  Master  Toilet  Tank 
Ball  . 


Whiskey  .  $ 

Waterman  Pen  Co.,  Inc. 

17  Tan  Pencils  B  Pens  .  S 

i2,44u  Wauwatosa  Fuel  B  Supply  Co. 
,-4..  Quick  Flash  Heating  Oils  ...  $ 

ie'io7  Webb  Coffee  Co..  Thomas  J.  . .  $ 
Webcor,  Inc. 

32  634  Fonoqraf  $ 

'  Fonoqraf  B  Tape  Recorder... 

cx  es4  ^4pe  Recorder  . 


35,138  Weekly  Publications,  Inc 


Williamsburg,  Va. — Chamber  of 

4c  774  Commerce  .  $ 

•  Wilshir*  Oil  Co . S 

65  640  Wilson  B  Co.,  Inc. 

B-V  . $ 

*d**i  Dog '  Fiiid  ’ '. '.  ’. '.  ’. '. '. 

77XIF  Wilson  Meat  Products  . 

32,415  Wilson  Sports  Equipment - 


Wilson  Lin*.  Inc . S  41,017 

19  154  Wilson  Williams  Co.,  Inc. 

IOO'bBI  RX-120  .  $  97,92$ 

21  418  Windsor  Frocks,  Inc..  Kay . S  38.710 

'  Win*  Advisory  Board  . S  279,230 

141  453  Wisconsin  Conservation  Dept...  S  51.449 

Wisconsin  Electric  Power  Go...  $  273,754 

Wisconsin  Telephone  Co . $  79,739 


Newsweek  ...  . . $  347.745  potato  Chip  Co.  .'..‘.‘.‘.'.I  $ 


Weller  Electric  Corp. 

Power  Tools  .  $ 

1,320  Welsh  Co. 

3,552  ®4by  Carriages  B  Accessories  $ 

6  996  West  Coast  Airlines  . $ 

'923  West  Penn  Electric  Co . $ 

45,518  West  Point  Mfg.  Co. 

2I137  Martex  Towels  .  $ 

29  291  Wellington  Sears  Co . 


ro  xir  Wolverine  Shoe  B  Tanning  Corp. 

Shoes  . $  m.lB 

Woman's  Day  Inc . $  32.712 

Woodman  of  Hit  World  Ufa  ^ 

Insurance  Society  .  $  U.I77 

52,328  Worcester  Baking  Co. 

,,  ,,,  Town  Talk  Bread  . $  46.595 

k'ztt  Town  Talk  Baking  Products...  321 


$  57,298  -  .  .  «  I 

Western  Air  Lines.  Inc . $  574,174  Worcester  Gas  Light  Co . $ 

Western  Pacific  Railroad  .  $  53,274  World  Publishing  Co..  The  ...  $ 


Western  Pacific  Railroad  .  $ 

4,495  Western  Tool  B  Stamping  Co. 

13,954  Mowers  .  S 

10343  Homko  Mowers  . 


1,190  Westinghous*  Electric  Corp. 

3.401  Air  Conditioner  .  $ 

6,281  Appliances  . 

11,250  Blanket  . 

1.904  Cleaner  . 

Dehumidifier  . 

30,467  Dishwasher  . 

1.643  Dryer  . 

50,855  Dryer  B  Washer  . 

Fan  . 

14,191  Fry  Pan  . 

6,285  Laundromat  . 

48,779  LP  Album  . 

68,622  Phonograph  . 

3.483  Radio  . 

24,110  Radio  B  Television  . 

3,684  Ranges  . 

7A  na  _ a _ 


World  Travel  Service  . $  37.439 

9  023  Worthington  Corp.  . 

36,066  Mueller  Climatrol  . S 

'  Worthington  Air  Conditioner  21,513 

45,089  Worthington  Compressors  B 

Engines  .  I™ 

35.824  ,  nSU 

177,865  ,  * 

816  Wngley  Co..  Wm.  Jr.  ,  ,  .,7*4 

2  885  Gum  .  $  1,982,704 

4l704  Wyler  B  Co. 

31,152  Beverage  Mixes  . t  J*'' 

77  413  Bouillon  Cubes  . 

I34J58  Garlic  Powder  .  S.B' 

12  037  Instant  Onions  . 

4.418  Lemonade  . 

220,334  Parsley  Flakes  .  5.^ 

61,574  Soup  Greens  .  3, 

1,369  Soups  .  36, 15* 


Refrigerator  .  474,874 

Television  .  266,766 

Water  Heater  .  13,121 

Westinghous*  Broadcasting 

Co.,  Inc .  22,500 

Products  .  1,142,462 

Institutional  .  223,282 


31,152  Beverage  Mixes  . » 

77  413  Bouillon  Cubes  . 

I34J58  Garlic  Powder  .  S.B' 

12  037  Instant  Onions  . 

4.418  Lemonade  . 

220,334  Parsley  Flakes  .  5.^ 

61,574  Soup  Greens  .  3, 

I  369  Soups  .  36, 15* 

«  lyTat 

3,730  J 

146.656  . 

474,874  Yankee  Shoemakers,  The  . %  ".rw 

266,766  Yardley  of  London,  Inc. 

13,121  Deodorant  .  $  42,949 

22,500  Toilet  Preparations  .  k”'"; 

.142,462  Product*  .  3*3,»' 


Van  Munching  B  Co. 

Helneken's  Beer  . 

Vanguard  Press,  The  .. 
Vanity  Fair  Paper  Mills 


28,337  Wall  Street  Journal,  The . $  4^,400 

25,910  Wampol*  B  Co.,  Inc.,  Henry  K. 

Creo-Terpin  . $  32,779 


5.328  S  3,061,347 

-  Weyerhaeuser  Timber  Company  $  26,374  Young.  Inc.,  W.  F. 

S  3,172,957  Wheatena  Corp.,  The  Absorbin*  Inhal 

$  465,400  Wheatena  .  $  37,614  Absorbin*  Jr.  . 

Whirlpool  Corp. 

$  32,779  RCA  Whirlpool  Air 


xung,  me.,  w.  r.  ,  ^ 

Absorbin*  Inhaler  . $ 

Absorbin*  Jr .  433.194 


$  494,674 
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New  Plant 
Adds  Assets 
And  Debits 

The  need  for  long-range  plan¬ 
ning  by  newspapers  was  ex¬ 
pounded  at  the  ANPA  conven¬ 
tion  last  week  by  William  Davis 
Taylor,  Boston  (Mass.)  Globe. 

Here  is  how  Mr.  Taylor  de¬ 
scribed  the  assets  and  debits  of 
the  modem  multi-million-dollar 
plant  into  which  the  Globe 
moved  a  year  ago ; 

“On  the  savings  side,  the  new 
building  has  meant : 

“1)  Substantial  press  I'oom 
and  composing  room  savings 
through  new  equipment  and 
efficient  layout.  The  reduced  pa¬ 
per  size  alone  has  meant  a  good 
saving  on  our  newsprint  bill. 

“2)  Big  truck  hauling  charges 
have  been  eliminated.  Ten  (10) 
freight  cars  are  set  at  one  time 
inside  the  storage  room. 

“3)  A  free  parking  lot  for 
WO  cars  and  trucks  adjacent  to 
ffie  building.  Our  parking  fees 
for  salesmen’s  and  photogra¬ 
phers’  car  were  abnormally  high. 

“4)  The  conveyor  system  in 
the  mail  room  and  the  telescopic 
truck  loaders  have  meant  sav¬ 
ings  in  distribution. 


Packing  Co. 

Mia»  Products  .  $  48,742 

twitti  Radio  Corp. 

Haaring  Aid  .  $  390,232 

Jkonograph  .  551,284 

JJooograph  I  Radio  .  10,948 

Jnonograph  t  Talavision  _  449 

Wlo  .  124,044 

Wio  8  Talavision  .  27,397 

[•Irrlsion  .  148,943 

wftutional  .  44  237 

"oducts  .  44,778 

r  $  1,344,572 

Cppo  Mfg.  Co. 

^|Mars  .  %  44,523 

“W*  Farm  Nursarias  .  5  48,444 


FUTURISTIC — An  inveftment  of  $2  million  is  planned  for  the  new  home 
of  the  Staten  Island  (N.Y.)  Advance,  first  newspaper  in  the  Samuel  I. 
Newhouse  group.  The  structure  designed  by  William  Ginsberg  Associ¬ 
ates  will  be  situated  on  a  four-acre  tract  near  rail  facilities  and  a  new 
Brooklyn-Staten  Island  bridge.  Area  of  the  building  will  be  three  times 
that  of  the  Advance's  present  building  and  new  press  equipment  will 
have  four-color  facilities.  The  Advance  was  founded  as  a  weekly  in  1886. 

Mr.  Newhouse  has  owned  it  since  the  I920's. 


“•3)  Elevator  costs  are  wiped 
out.  We  have  two  automatic  ele¬ 
vators  and  an  escalator,  against 
seven  operator-controlled  eleva¬ 
tors  of  which  four  operated  24 
hours  a  day,  seven  days  a  week. 

“6)  Air-conditioning,  better 
lighting  and  cleanliness  are  on 
the  plus  side. 

“7)  The  promotional  lift  of  a 
new  building,  particularly  in  an 
old  city  such  as  Boston  has  been 
staggering.  For  example,  40,000 
visitors  have  been  through  the 
building. 

“8)  Classified  department 
equipped  with  the  new  electronic 
telephone  operator  has  helped 
a  lot. 

“9)  Better  printing,  use  of 
color. 

“On  the  debit  side: 

“We  probably  are  spending  a 
little  more  on  housekeeping  than 
in  our  old  building. 

“Much  lower  parking  bills, 
but  higher  cab  fares  for  our 
newsmen.  Being  on  the  edge  of 
the  city,  we  must  maintain  an 
in-town  Classified  Ad  office  and 
service  by  shuttle  station  wag¬ 
ons, 

“Third,  we  operate  a  fine  cafe¬ 
teria,  24  hours  a  day.  It  is  run 
by  one  of  the  best  caterers  in 
the  area.  We  serve  full  course 
meals  around  the  clock.  And  all 
this  has  meant  that  we  must 
subsidize  the  restaurant  to  keep 
prices  within  reason.  I  am  sold 
on  a  full  restaurant  operation. 

“And  just  one  last  thought — 
in  a  modem  building,  everyone 
working  in  it  works  to  act  mod¬ 
em,  and  that  does  not  hurt  any 
business.’’ 


KTA  Prize  Goes 
To  Schlesinger 

Athens,  Ga. 

“Prelude  to  Independence: 
The  Newspaper  War  on  Britain, 
1764-76’’  by  Dr.  Arthur  M. 
Schlesinger  of  Harvard  Univer¬ 
sity  has  been  chosen  for  the 
Kappa  Tau  Alpha  Research 
Award  for  1958. 

KTA  President  John  E. 
Drewry  of  the  University  of 
Georgia’s  Henry  W.  Grady 
school  of  Journalism  said  the 
choice  was  made  by  a  committee 
consisting  of  Professor  Gayle 
Waldrop,  University  of  Colo¬ 
rado,  chairman;  Dr.  Norval  Neil 
Luxon,  University  of  North 
Carolina;  Dr.  Raymond  B. 
Nixon,  University  of  Minnesota; 
and  ex-officio.  Dr.  Frank  Luther 
Mott,  University  of  Missouri. 

Dr.  Schlesinger’s  “Prelude  to 
Independence”  is  a  history  of 
American  newspapers  during 
the  period  immediately  preced¬ 
ing  the  Declaration  of  Inde¬ 
pendence,  with  emphasis  on 
their  political  attitudes  and  in¬ 
fluence. 


Over  1,000,000 

Toronto 

The  Star  Weekly,  national 
weekly  publication  of  the  Toron¬ 
to  Star,  has  surpassed  1,000,000 
in  circulation.  Current  issues 
carry  a  figure  of  1,000,819,  The 
Star  Weekly  is  mainly  a  news¬ 
stand  sale  across  Canada. 
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Maine  Law 
Opens  Many 
Reeords 

Augusta,  Me. 

Maine  became  the  31st  state, 
April  23,  to  enact  legislation 
which  assures  the  public  of  its 
right  to  know  of  governmental 
affairs  at  all  levels. 

The  Right  to  Know  Bill,  spon¬ 
sored  by  Senator  Allen  Wood¬ 
cock,  Jr.,  of  Bangor,  was  signed 
into  law  by  Governor  Clinton 
M.  Clauson.  It  will  become  effec¬ 
tive  90  days  after  the  adjourn¬ 
ment  of  legislature. 

The  bill  was  a  result  of  nearly 
two  years  of  work  by  a  joint 
committee  representing  the 
Maine  (weekly)  Press  Associa¬ 
tion,  the  Maine  Daily  News¬ 
paper  Publishers  Association, 
and  the  Association  of  Maine 
Broadcasters. 

The  bill  opens  government 
records,  with  few  exceptions, 
and  forbids  final  action  on  pub¬ 
lic  business  being  taken  in 
executive  session.  The  execu¬ 
tive  session  may  be  called  only 
on  a  majority  vote  of  the  mem¬ 
bers  of  the  board  concerned. 

In  a  separate  bill,  certain 
governmental  records  are  listed 
as  exceptions.  These  include  the 
State  Police  and  Arson  Divi¬ 
sion’s  investigative  reports 
which  have  not  been  substan¬ 
tiated  or  are  pending  court  ac¬ 
tion;  and  mediation  proceed¬ 
ings  between  labor  and  industry. 

Land  damage  and  condemna¬ 
tion  records  of  the  Maine  State 
Highway  Department,  which 
have  never  been  made  public 
in  the  past,  will  now  become  a 
matter  of  public  record  nine 
months  following  the  comple¬ 
tion  of  a  highway  project. 


the  hallmarks  of  Communist  ac-  with  small,  out-of-the-way  placet 
quisition  and  maintenance  of  all  over  the  world.  He  tells  how 
power’.”  to  find  unusual  restauranta, 

The  first  of  12  installments  shops,  hotels  and  historic  land- 
is  for  release  May  24.  This  is  marks, 
the  breakdown:  two  2600-word  • 

pieces  covering  his  career  until  _ 

he  was  assigned  to  the  China  Source  Protection 
theater,  in  which  he  discusses  Bill  Before  Congress 
the  strategic  errors  of  the  war,  ^ 

and  10  installments  dealing  with  _  „  a  j 

the  China  theater  and  the  loss  f 

of  China  to  the  Communists,  ^ayne,  Ind.,  h^  introduced  a 
Six  illustrations  are  included.  ^iH  providing  that  newspaper- 
«  •  •  men  shall  not  be  required  to  re- 

ETIQUETTE  COLUMN  sources  in  Federal  courti 

or  before  committees  of  Con- 
N^spaper  Features,  gress,  except  where  disclosure  is 

„ - „„ -  Cleveland,  Ohio,  has  picked  up  found  to  be  necessary  in  the 

It’s  for  use  on  Wednesdays,  for  syndication  a  women  s  page  interests  of  national  security, 
ursdays  and  Fridays,  when  colu^  on  etiquette  appearing  in  “Newspaperman”  is  defined  in 
vspapers  are  heavy  with  food  the  Cleveland  Plain  Dealer.  It  ^jje  bill  to  include  anyone  who  is 
rertising  and  eager  for  lively  is  written  by  Louise  Davis,  PD  employed  by  a  newspaper,  news 
torial  copy  along  that  line.”  society  editor.  service,  newspaper  syndicate^ 

\fliss  West  is  consultant  with  periodical,  or  radio  or  television 

u-wick  &  Legler,  New  York  DELAPLANE  BOOK  station  or  network,  as  a  writer, 

;y  advertising  agency.  Stan  Delaplane’s  book,  “The  reporter,  correspondent,  or  com- 

♦  *  *  Little  World  of  Stanton  Dela-  mentator,  or  in  any  other  capao 

WEDEMEYER  BOOK  plane,”  comes  out  May  25  ity  directly  involved  in  the 

rhe  hard-hitting  best-seller.  (Coward-McCann).  The  Me-  gathering  or  presentation  of 
rpHemever  Renorts!”.  bv  Gen.  Naught  columnist’s  work  deals  news. 
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The  West  Diet 
Wedemeyer  Series 

By  James  L.  Collings 
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Robinson  At  Bat  Agj 


candor  and  forcefulness  on  the  the  color  bar  in  the  major 
Ruth  West  China  to  the  Communists,  leagues,  is  writing  a  three- 

“A  direct  man,  Wedemeyer  times-a-week  column  for  the  New 
June  1  releases  Ruth  West’s  once  told  Red  China’s  top  bosses  York  Post. 

“Stop  Dieting,  Start  Losing!”,  Mao-Tse-tung  and  Chou  En-lai  James  Wechsler,  editor,  said 
a  three-a-week  feature.  Miss  to  their  faces:  ‘The  methods  it  was  being  offered  to  other 
West  once  wrote  a  book  with  employed  by  the  Communists  to  newspapers  and  that  the  Phila- 
the  same  title.  Second  literary  obtain  control — lying,  intimida-  delphia  Bulletin  and  the  Chi- 
effort  to  her  credit:  “Teenage  tions,  murder  and  enslavement  casw  Swre-Tme.?  had  already  con- 
Diet  Book.”  — have  in  every  instance  been  tracted  to  run  it. 

_ _ “The  Post  will  handle  syndica- 

Mr.  Weehs- 


tion  at  the  start, 
ler  said.  “If  it  del 
we  think  it  should  we  may  make  there  as  well  as  the  lousy  things, 
arrangements  with  a  syndicate.”  I’ll  talk  about  athletes  and 
The  Post  runs  the  column  on  taxes,  and  particularly  about 
the  sports  page,  but  Mr.  Robin-  taxes  and  boxers.  .  .  . 
son  is  being  given  freedom  to  “I  feel  that  writing  this  col- 
write  on  whatever  topics  he  umn  is  something  that  should 
choses.  One  column  dealt  with  have  happened  a  long  time  ago. 
the  mob  seizure  of  a  Negro  Not  only  for  me,  but  for  Nfr 
prisoner  in  Mississippi.  Another  groes  generally  and  the  public 
column  related  the  story  of  a  at  large. 

bad  decision  in  the  National  “I  intend  to  point  out  that 
League.  we  take  great  pride  in  the  ac- 

.  .  ^  complishments  of  Negroes  all 

Assistant  Edits  Copy  country,  but  I  will 

Mr.  Wechsler  said  Mr.  Robin-  also  stress  that  this  progr^ 


the  time  when  you  can  take  a  nap  or  play  cards 
/  while  driving  robot-controlled  cars,  without 

danger  of  collision . . .  view  shows  in  3  dimensions 
in  your  electronic  living  room . . .  ride  helicopter 
trains  and  travel  in  space  capsules,  while  your 
children  attend  class  in  plastic  schools!  Millions  get  previews  in... 

Closer  Than  We  Think 

by  Radebaugh,  famous  artist-designer ...  illustrations  and  text 
of  daring  new  ideas  already  on  drawing  boards... which  will 
revolutionize  living  in  the  homes,  entertainment,  play,  health, 
travel,  on  this  earth  and  beyond,  in  the  marvelous  multi¬ 
dimensional  age  not  far  away !  Available  in  Sunday  standard  third 
color  pages  and  half  tabloid  page  size.  This  feature  helps  build 
tomorrow’s  circulation  today!  For  proofs  and  prices, 
phone,  wire,  or  write  Mollie  Slott,  Manager . . . 

Chicago  Tribune^JVewe  l£orkj%etvs 

WmmM*  Xw*  BuUMng,  Xvw 'Vork 
^gnatcate*  Mnc»  Tribune  Tamer,  CHteaga 
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Fotog  Helps  Police 
Capture  Convict 


By  James  L.  Collings 

A  Nashville  Tennessean  pho¬ 
tographer  with  a  good  memory 
for  faces  helped  police  capture 
an  escaped  convict  last  week. 

Jack  Turner,  the  young  es¬ 
capee,  was  walking  along  Nash¬ 
ville’s  main  business  street  when 
Jack  Com  spotted  him.  The 
fugitive  needed  a  shave,  looked 
tii’cd  and  was  poorly  dressed. 

That  very  morning  Mr.  Corn’s 
paper  had  run  a  picture  of 
Turner  made  three  years  ago 
by  the  photographer  when  he 
covered  the  convict’s  trial.  He 
was  certain  this  w’as  the  same 
man,  although  he  admitted  later 
he  was  afraid  he  might  have 
been  wrong. 

Mr.  Com  followed  Turner  to 
a  movie  (Fred  MacMurray  in 
“Good  Day  for  a  Hanging”), 
saw  him  buy  a  ticket  and  enter. 
He  immediately  called  Edward 
Freeman,  his  city  editor,  who 
told  him  to  wait  in  front  of  the 
theater  for  a  reporter.  Mi‘. 
Freeman  then  phoned  police. 

When  the  police  arrived,  Mr. 
(k)rn  went  into  the  show  with 
them,  walked  down  an  aisle  and 
pointed  to  Turner,  who  was 
taken  without  a  stmggle.  The 
con  said  he  had  seen  his  pic¬ 
ture  in  the  Tennessean  and 
hoped  to  stay  in  the  movie  tilt 
dark  before  trying  to  escape 
from  town.  Referring  to  the  title 
of  the  picture.  Turner  said  he 
was  the  one  who  got  hung. 

Mr.  Com,  30  and  a  prize-win¬ 
ning  staffer  for  six  years,  said 
he  hadn’t  been  looking  for 
Turner.  “But  any  reporter  or 
photographer  just  automatically 
keeps  his  eyes  open  all  the  time 
and  checks  faces.  It’s  part  of 
your  job.” 

•  •  « 

COBBIE  RETIRES 
Arthur  B.  Cobb  is  looking 
both  forward  and  backwards 
these  days. 

Cobbie  the  Times  photogra¬ 
pher,  as  he  was  so  often  called, 
kas  retired  from  the  Pawtucket 
(R.  I.)  Times  after  23  years 
aervice.  At  68,  still  without  a 
?ray  hair,  he  plans  to  live  with 
a  sister  in  Douglas,  Mass. 

He  spent  part  of  his  boyhood 
ffl  this  town  and  gained  a  repu¬ 
tation  as  a  baseball  player.  He 
aaid  he’ll  look  up  former  team- 
mates  “to  see  if  maybe  they  can 
wrrect  any  faults  in  my  batting 
atance.  My  batting  average 
®*ver  did  get  up  very  high.” 

editor  at  PUBLISHER 


In  a  glance  over  his  shoulder, 
Cobbie  likes  to  tell  this  story 
about  himself.  A  long  time  ago 
an  Irish  society  was  holding  a 
Commodore  Barry  dinner,  and 
he  was  assigned  to  get  shots  of 
the  VIPs  present. 

After  he  had  lined  his  sub¬ 
jects  up  and  checked  names,  he 
sensed  that  someone  was  miss¬ 
ing.  “Somebody  go  round  up 
this  guy  Barry,”  he  said.  “We 
can’t  leave  him  out  of  this.” 

*  *  * 

COOPERATIVE  ROYALTY 

When  Donald  McKague,  a 
Canadian  freelancer,  w’as  as¬ 
signed  to  shoot  color  and  black 
and  white  of  Britain’s  royal 
couple  at  Buckingham  Palace 
just  before  last  Christmas,  he 
got  complete  cooperation. 

Queen  Elizabeth  even  asked 
the  photographer  to  help  her 
select  the  dress  she  should  wear 
for  an  infomial  color  picture. 
She  took  Mr.  McKague’s  advice. 
She  also  agreed  on  a  number 
of  poses  and  other  dresses  he 
suggested. 

Prince  Philip,  known  to  avoid 
as  many  photographers  as  he 
can.  especially  when  he’s  travel¬ 
ing  alone,  was  equally  helpful. 
He  gave  the  photographer  a 
hand  in  finding  a  prop  for  a 
special  picture.  For  this  particu¬ 
lar  one,  the  Prince  stood  on  a 
two-by-four  and  the  Queen  re¬ 
moved  her  shoes  so  they  would 
appear  to  be  the  same  height  in 
a  back-to-back  profile  photo. 

The  pictures  were  serviced  by 
AP  this  week. 

*  *  * 

DKX  S.ARNO 

If  you’ve  wondered  what’s  be¬ 
come  of  Dick  Samo,  he’s  gone 
Madison  Ave.  Attache  case  and 
all. 

Tall,  debonair  Dick,  for  many 
years  chief  photographer  of 
Hearst  Newspapers,  was  seated 
in  his  office,  holding  sway  as 
sales  and  promotion  manager  of 
Slide-O-Chrome  Corp.,  a  color 
photo  lab  on  New  York  City’s 
west  side. 

He  was  laughing  about  that 
Madison  Ave.  jazz.  “You  can 
make  a  gag  out  of  it,”  he  said. 
“But  it’s  true  I  do  call  on  ad¬ 
vertising  agencies,  and,  as  you 
can  see,  I  carry  a  case.” 

“Some  of  your  friends  have 
been  asking  about  you,  Dick. 
They  want  to  know  why  you 
left  Hearst,  what  you’re  doing 
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“Not  bad,”  Dick  said.  “At  any 
^  late,  all  the  big  newspaper  and 
I  magazine  boys  in  town  have  seen 
it  and  raved  about  it.  Even  the 
^  Pentagon’s  interested.” 

?  »  ♦  ♦ 

EXAMINERS  PROTESTED 
^  The  Connecticut  Daily  News- 

i!.  paper  Association  is  protesting 

^  a  proposed  state  legislative 
<  mea.su re  that  would  set  up  a 
state  board  of  examiners  to 
license  photographers  and  regu- 

Klate  their  business. 

William  J.  Foote,  Hartford 

Courant  managing  ^itor,  said 
the  bill  would  hurt  newspapers 
because  it  would  hamper  ama¬ 
teur  photographers  who  supply 
papers  with  school  pictures. 


now  and  how  you  like  what 
you’re  doing.” 

“Well,”  he  said,  leathery  face 
creased  as  usual,  “after  the 
merger  (United  Pre.ss  and  Inter¬ 
national  News),  I  could  have 
made  one  of  several  arrange¬ 
ments  with  Hearst.  But  I  didn’t 
for  different  reasons.  I  decided 
I  wantetl  to  come  over  here  to 
try  my  hand  at  color.  I’ve 
learned  a  lot  about  the  subject 
in  these  past  few  months. 

“I  like  it  here  very  much. 
We’re  going  some  place,  and  it’s 
sort  of  a  reunion.  You  see,  many 
of  the  people  here  I  worked  with 
when  I  was  an  officer  with  the 
Signal  Corps.  They  give  me  a 
free  hand  and  appreciate  what 
I  do. 

“I  spend  a  lot  of  time  wdth 
the  bigger  advertising  agencies. 
We  make  color  slides  and  Print- 
on  and  Type-C  prints  for  them. 
We  also  duplicate  transparencies 
and  do  color  correction  work.” 

“Dick,  there’s  been  a  bit  of 
talk  around  town  about  a  new 
technique  your  company  has  for 
treating  black-and-white  nega¬ 
tives  and  transsparencies.” 

“Come  on  in  the  lab,”  he  said, 
“and  I’ll  show  you  how  it  works.” 
Once  inside,  he  a.sked  a  techni¬ 
cian  to  put  on  a  demonstration. 
The  labman  took  an  8x10  trans¬ 
parency,  obviously  a  stop  and 
a  half  under-exposed,  and  dipped 
half  of  it  into  a  chemical. 

He  kept  the  transparancy  im¬ 
mersed  20  seconds.  When  he 
withdraw  it,  the  part  that  had 
been  treated  had  been  restored  to 
what  could  be  called  proper  ex¬ 
posure.  The  blocked  areas  had 
been  opened  up.  The  gray-brown 
area  became  green  grass,  the 
sky  was  the  correct  blue,  skin 
tones  became  brighter,  more 
natural.  It’s  just  the  opposite 
with  black  and  white.  The  sys¬ 
tem  works  only  with  overexposed 
negatives  in  this  case.” 

“That’s  quite  something,”  the 
visitor  remarked.  “Do  you  have 
a  name  for  this  process? 

“No,”  Dick  said. 

“Why  not  call  it  Magic  Dip, 
or  Magicolor?” 


CARDS  APPROVED 

The  Senate  State  Affairs  Com¬ 
mittee,  meeting  in  Austin,  Tex., 
has  approved  a  bill  providing 
for  the  issuance  of  state  identi¬ 
fication  cards  for  news  photog¬ 
raphers.  Law-enforcement  of¬ 
ficers  have  been  advised  to  honor 
them.  Unauthorized  use  of  the 
cards,  or  counterfeiting  them, 
can  lead  to  a  $200  fine.  The  bill 
also  permits  the  Texas  Depart¬ 
ment  of  Public  Safety  to  issue 
personal  identification  and  car 
identification  cards  to  the  pho¬ 
tographers. 

*  «  * 

PI^YER  FINED 

Gordon  Hollingsworth,  hockey 
player  with  the  Cleveland 
Barons,  was  fined  $100  last  week 
by  American  Hockey  League 
President  Dick  Canning  for  as¬ 
saulting  Tom  Leask,  chief  pho¬ 
tographer,  Harrisburg  (Pa.) 
Patriot-News,  with  a  hockey 
stick.  Tom  was  on  the  ice  when 
the  incident  occurred.  James 
Hendy,  Barons  general  man¬ 
ager,  said  he  would  take  full 
responsibility  for  Tom’s  dam¬ 
aged  camera. 

• 

5  Newsmen  Receive 
Congressional  Jobs 

Five  newspapermen  have  been 
named  by  the  American  Politi¬ 
cal  Science  Association  to  re¬ 
ceive  $4,500  and  travel  expenses 
while  working  for  nine  months 
on  the  staffs  of  Congressmen  in 
Washington. 

Recipients  of  the  grants  are: 

Forest  W.  Amsden,  executive 
editor  of  the  Coos  Bay  (Ore.) 
World. 

Ron  M.  Linton,  labor  editor 
of  the  Louisville  (Ky.)  Courier- 
Journal. 

Daniel  D.  McCrary,  reporter. 
Wall  Street  Journal. 

Wesley  D.  Nelson,  reporter, 
AP,  Boise,  Idaho. 

Joseph  R.  Parker  Jr.,  political 
reporter,  Raleigh  (N.  C.)  News 
and  Observer. 


Union  Sues 
For  Libel 
In  Strike  Ad 

Los  Angeles 
The  Los  Angeles  Times  and 
a  chain  food  store  association 
have  been  sued  for  $4,000,000 
libel  damages  over  a  full-page 
ad  published  during  a  strike- 
lockout  at  supermarkets  last 
January. 

The  suit  was  brought  in  the 
name  of  Joseph  DeSilva,  secre¬ 
tary-treasurer  of  the  Retail 
Clerks  Union,  Local  770.  It 
asked  $2,000,000  for  Mr.  De- 
Silva  and  the  same  amount  for 
the  union  from  the  Times-Mir- 
ror  Co.,  Publisher  Norman 
Chandler,  Editor  Nick  Williams, 
the  Food  Employers  Council, 
Inc.,  and  the  individual  market 
chains  who  make  up  the  council. 

The  suit  charged  that  the  ad¬ 
vertisement  was  published  “with 
evil  motive”  and  was  false  in 
its  branding  of  Mr.  DeSilva  as 
a  “common  enemy”  of  the  pub¬ 
lic  who  was  trying  to  divert  the 
public’s  money  into  his  and  the 
union’s  pockets. 

The  identical  advertising  copy 
ran  at  the  same  time  in  the 
Los  Angeles  Examiner.  Slightly 
toned-down  versions  also  ran  the 
same  day  in  suburban  dailies. 

The  advertisment  was  one  of 
a  series  run  by  both  the  union 
and  the  employers  during  the 
long  dispute. 

• 

Dividend  Shoots 
Profit  Up  44% 

Toronto 

A  special  non-recurring  divi¬ 
dend  from  the  London  Free 
Press  Holdings  Limited  gave  the 
Southam  Company  Limited  a 
44  percent  increase  in  net  profit 
for  the  first  quarter  of  1959, 
compared  with  1958. 

Southam’s  operating  revenues 
increased  7  percent  and  costs  10 
percent  for  the  period.  President 
Philip  S.  Fisher  advised.  Net 
profit  for  three  months  was 
$899,185,  as  against  $624,476 
for  the  same  period  of  1958. 

• 

7  Dailies  Join  AFA 

Seven  newspapers  have  been 
elected  to  membership  in  the  Ad¬ 
vertising  Federation  of  Amer¬ 
ica.  They  are:  The  Scranton 
(Pa.)  Times;  Fort  Myers  (Fla.) 
News-Press;  Mansfield  (Ohio) 
News- Journal;  Union  town  (Pa.) 
Newspapers,  Inc.;  Indiana  (Pa.) 
Evening  Gazette;  Beckley  (W. 
Va.)  Newspapers  Corp.;  and 
Chester  (Pa.)  Times,  Inc. 


L.A.  Times  Pressmen  Reject  Union 

1^  Angeles  Times-Mirror  pressmen  have  re-  jrivat  majority  of  pressmen  is  \ 
Pressroom  employees  of  the  jected  the  union  on  two  previous  to  the  folly  of  outside  repn- 
Timfsts-Mirror  Co  niibliRhers  of  occasions,  in  1944  and  in  1957.  sentation.  A  point-by-point  com-  I 
Die  L^Ange^'TVes  and  the  When  informed  of  the  out-  parison  of  pay  rates,  benefits 
Los  Angeles  Evening  Mirror  c®*"®  the  election,  Norman  and  working  conditions  enjoyed 
News,  have  rejected  by  an  al-  Chandler,  president  of  the  by  our  employees  and  those  in 
most  2-to-l  margin  the  bid  of  Times-Mirror  (3o.,  said,  “Times-  effect  in  local  union  shops  served 
the  Los  Angeles  Web  Pressmen’s  Mirror  employees  have  again  ^  emphasize  the  fact  that  while 
Union  for  recognition  as  bar-  demonstrated  their  loyalty  and  ^be  union  is  busy  making  prom- 


gaining  agent. 

335  of  345  pressmen  and  ap- 


faith  in  the  company  to  treat  jg^g  management  of  the 

them  fairly  and  generously  with-  Times-Mirror  Co.  is  actually  d<v 
out  any  prodding  from  a  group  .  au-  <.  •  n,  ■ 


prentices  voted  in  the  April  16  .^bo  are  strangers  to  something  to  insure  the  in¬ 
election.  The  margin  was  218  to  of  yg_  dividual  progress,  security  and 

112  against  the  union,  five  votes  “It  is  apparent  that  there  peace  of  mind  of  its  employees 
being  challenged  by  the  union,  was  no  doubt  in  the  minds  of  the  and  their  families.” 


‘Emmy’  Watch 
Bids  Are  Sealed 

The  publicity  department  of 
Grey  Advertising  Agency  de¬ 
clined  this  week  to  give  further 
information  regarding  the  flow 
of  Benrus  watches  to  TV  edi¬ 
tors  and  columnists  on  newspa¬ 
pers.  (E&P,  April  18,  page  113). 

The  watches  were  being  of¬ 
fered  as  a  “small  souvenir”  and 
“just  our  way  of  saying  'thank 
you’  ”  by  Christopher  Cross, 
public  relations  director  of  the 
agency,  who  had  asked  about 
100  newspaper  men  and  women 
to  give  their  views  on  the  tele¬ 
cast  of  the  “Emmy  Awards” 
May  6.  Piticter  &  Gamble’s  Lilt 
and  Benrus  are  sponsoring  the 
show. 

It  was  learned  that  at  least 
80  editors  and  critics  on  new’S- 
papers  had  responded  to  the  re¬ 
quest  for  advice.  But  Merton 
Fiur,  publicity  account  execu¬ 
tive  in  charge,  said  he  was  un¬ 
der  instructions  not  to  discu.ss 
the  matter. 

The  April  18th  report  in  E&P 
incorrectly  mention^  Winthrop 
C.  (“Win”)  Fanning,  TV  and 
radio  writer  of  the  Pittsburgh 
(Pa.)  Post-Gazette,  among  those 
who  had  checked  the  return 
blank  noting  the  kind  of  watch 
desired  (lady’s  or  gent’s).  Mr. 
Fanning,  whose  name  was  also 
incorrectly  given  as  “William,” 
declared  he  had  not  checked  the 
sheet,  but  had  simply  sent  in 
a  clipping  of  a  column  he  had 
written  about  the  “Emmy 
Awards.” 

• 

Peace  Editorials 

Tucson,  Ariz. 

“When  Peace  Breaks  Out: 
Can  We  Afford  It?”  a  fantasy 
by  William  R.  Mathews,  editor 
and  publisher  of  the  Arizona 
Daily  Star,  has  gone  into  its 
second  printing  of  2,000  copies. 
The  booklet  contains  four  edi¬ 
torials  encompassed  under  the 
title. 


4-A 

{Continued  from  page  11) 

there’s  nothing  wrong  with 
Madison  Avenue,  nothing  wrong 
with  Michigan  Avenue,  nothing 
wrong  with  the  advertising 
agencies  of  Los  Angeles,  San 
Francisco,  Dallas,  Pittsburgh, 
Detroit. 

“Let’s  show  that  the  ‘image’ 
they’ve  hung  on  us  in  a  lot  of 
half-baked  novels  is  strictly  a 
phony — a  phony  that  covers 
up  the  real  contributions  of  ad¬ 
vertising.” 

Other  speakers  during  the 
4-A  meeting  included  corre¬ 
spondents,  editors,  and  pub¬ 
lishers  of  Time,  Inc.,  magazine, 
who  teamed  up  in  a  four-part 
presentation,  “The  Revolution  in 
Rising  Expectations.”  Three 
New  York  agency  speakers 
covered  various  aspects  of  crea¬ 
tivity. 

Reach  the  Bankers 

William  B.  Renchard,  execu¬ 
tive  vicepresident.  Chemical 
Com  Exchange  Bank  of  New 
York,  said  that  bankers  in  their 
appraisal  of  credits  have  been 
giving  weight  to  the  effective¬ 
ness  of  a  company’s  sales, 
marketing  and  advertising  pro¬ 
grams  in  an  indirect  or  uncon¬ 


scious  way  under  the  broader  ' 
heading  of  capacity  of  manage¬ 
ment. 

“The  job,  then,  is  to  make  the 
banker  or  other  type  of  lender 
or  investor  directly  or  con¬ 
sciously  aware  of  the  value  of 
this  important  corporate  asset," 
Mr.  Renchard  said. 

“I  believe  there  is  an  oppor¬ 
tunity  for  broader  application  i 
of  your  talents  in  bringing  your 
story  to  the  attention  of  bankers  , 
and  other  financial  people  as 
well  as  to  all  areas  of  the  man-  I 
agements  of  your  client  firms.” 

He  pointed  out  that  adver¬ 
tising  executives  should  try  to 
reach  not  only  sales,  market¬ 
ing  and  advertising  executives 
of  their  clients’  firms,  “but  also 
key  people  in  other  areas  of 
management,  including  particu¬ 
larly  the  financial  officers  who 
are  the  ones  who  present  the 
company’s  case  to  their  bankers, 
and  who  should  have  an  in¬ 
creasing  awareness  of  the  value 
of  this  important  hidden  asset 
in  the  balance  sheet. 

“In  many  cases,”  Mr.  Ren¬ 
chard  concluded,  “I  believe  your 
message  could  be  directed  effec¬ 
tively  even  to  the  board  of 
directors,  which  is  frequently 
composed  of  men  of  stature 
from  all  phases  of  busine.ss  and 
pi'ofessional  life.  The  climate  has 
never  been  better,  so  go  to  it 


NEWLY  ELECTED  directors  of  the  Associated  Press:  Left  to  rigM- 
Hugh  N.  Boyd,  New  Brunswick  (N.J.)  Home  News;  Millard  Cop» 
Marshall  (Tex.)  News-Messenger;  and  Franklin  D.  Schurx,  South  Bene 
(Ind.)  Tribune. 
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Fox  Decries  ‘Static 
Price’  of  Newsprint 


The  “static  state  of  news¬ 
print  prices”  and  the  “Washing¬ 
ton  witch-hunt”  were  empha¬ 
sized  by  Percy  M.  Fox,  presi¬ 
dent  of  St.  Lawrence  Corpora¬ 
tion,  Ltd.,  in  his  annual  report 
to  shareholders  last  week. 

Since  January,  1956,  he  said, 
there  has  been  only  one  change 
in  the  U.  S.  market  price  of 
newsprint  —  a  $4  advance  two 
years  ago  in  March  to  $134  base 
price. 

Increase  Wiped  Out 

“For  Canadian  newsprint  sell¬ 
ers,”  he  said,  “the  U.  S.  dollar 
discount  alone  has  wiped  out  the 
1957  price  increase  and  I  am 
ashamed  to  think  of  our  cost 
trends  in  the  past  two  years.” 

He  would  not  blame  share¬ 
holders  if  they  feel  impatient 
with  management  for  allowing 
earnings  to  drop  far  out  of  pro¬ 
portion  to  the  dip  in  tonnage, 
Mr.  Fox  said. 

“The  fact  that  capacity  now 
exceeds  demand  is  no  justifica¬ 
tion  for  our  static  state,”  he 
added.  “It  is  normal  to  have 
snpply  ahead  of  demand.  If  sup¬ 
ply  shortage  were  taken  as  the 
governing  factor,  newsprint  con¬ 
tract  prices  could  well  have  gone 
to  $200  a  ton  and  more  during 
the  postwar  years.” 

Mr.  Fox  gave  U.  S.  steel  com¬ 
panies  credit  for  having  “the 
gumption  to  bring  their  prices 
up  to  offset  costs”  when  their 
operating  ratios  were  much 
lower  than  the  newsprint  indus¬ 
try’s. 

“They  were  regarded  by  com¬ 
mentators  as  being  sound  in 
doing  so,”  Mr.  Fox  said.  “And, 
of  course,  the  1958  increases  in 
newspaper  circulation  and  ad¬ 
vertising  rates  were  successfully 
carried  out  in  a  year  of  lower 
rather  than  higher  business 
volume.” 


Mr.  Fox  centered  criticism  at 
the  Department  of  Justice  for 
undertaking  an  inquiry  into  the 
newsprint  business  early  last 
year.  He  said  it  was  the  first 
public  newsprint  activity  by  the 
Justice  Department  since  its 
“attempted  invasion  of  Canadian 
rights  in  1947.” 

That  was  a  reference  to  the 
Grand  Jury  investigation  of 
newsprint  marketing  and  pric¬ 
ing  practices  which  was  called 
off  at  the  behest  of  the  State 
Department  after  a  wave  of 
protest  from  Canadian  diplo¬ 
matic  sources. 

The  Attorney  General’s  in¬ 
quiry  last  year  was  branded  by 
Mr.  Fox  as  “the  some  old  witch¬ 
hunt  of  trying  to  find  something 
nefarious  in  the  conduct  of 
newsprint  people.”  He  had  no 
luck  in  that  respect  but  did  his 
best  to  make  things  sound  sinis¬ 
ter,  Mr.  Fox  said. 

Alluding  to  the  news  account 
of  the  Attorney  General’s  re¬ 
port  in  E&P  last  May,  Mr.  Fox 
took  issue  with  the  statement 
that  “The  Attorney  General 
drew  attention  to  the  fact  that 
there  has  never  been  a  price  re¬ 
duction.”  Mr.  Fox  called  this  a 
ludicrous  mis-statement  and  re¬ 
cited  how  prices  had  fallen  be¬ 
tween  1920  and  1933. 

Mr.  Fox  suggested  that  E&P 
had  misquoted  the  Attorney  Gen¬ 
eral.  If  so,  he  had  not  .seen  any 
correction. 

Cxivered  25  Years 

(Editor’s  Note:  This  was  the 
first  time  anyone  had  called  at¬ 
tention  to  inaccuracy  in  the 
story.  The  Attorney  General’s 


IT'S  A  PACT — Ru»  Stewart,  general  manager  of  the  Chicago  Sun-Timet, 
initials  a  two-year  guild  contract;  Left  to  right — Leo  R.  Newcombe, 
S-T  assistant  business  manager;  Mr.  Stewart;  Dolores  McCahill,  secretary 
of  guild  pension  plan  committee;  and  Marshall  Schiewa,  president  of 
Chicago  Newspaper  Guild.  Contract  provides  a  pension  program  for 
editorial  staff. 


report  discussing  the  “regular 
course  of  behavior”  in  pricing 
did  state:  “There  have  been 
virtually  no  decreases  in  the  last 
25  years.”  The  story  was  deal¬ 
ing  with  the  period  since  1933.) 

Mr.  Fox  concluded:  “Wash¬ 
ington’s  maligning  of  Canada’s 
principal  industry,  continued 
now  over  many  years,  is  not 
only  a  top  stupidity  in  Cana- 
dian-American  relations.  It  is 
also  a  prime  example  of  bureau¬ 
cratic  encroachment,  and  here 
we  have  an  insidious  evil  that 
we  must  resist  with  vigilance  on 
both  sides  of  the  border.” 

Mr.  Fox  paid  “overdue  trib¬ 
ute”  to  William  G.  Chandler  of 
Scripps-Howard  Newspapers  for 
having  had  the  courage  in  1947 
to  piepare  a  memorandum  which 
told  of  the  Canadians’  re.sent- 
ment  at  the  Department  of  Jus¬ 
tice  asserting  authority  to  in¬ 
vestigate  the  newsprint  indus¬ 
try  over  the  border  and  smear¬ 
ing  it  with  “unwarranted  sus¬ 
picion  and  discredit.” 

Mr.  Chandler’s  memorandum 
was  appended  to  the  statement 
made  by  Mr.  Fox  as  “the  kind 
of  thing  we  should  keep  on  rec¬ 
ord,  and  not  forget.” 


EDITORIAL  FOURSOME  bounced  the  “press  responsibility"  ball  around 
for  Dave  Garroway's  "Today"  show  on  NBC-TV  the  morning  of  April  24. 
The  panelists,  loft  to  right,  are:  Turner  Catledge,  managing  editor  of 
the  New  York  Times;  Palmer  Hoyt,  editor-publisher  of  the  Denver 
Post;  Ralph  McGill,  editor  of  the  Atlanta  Constitution;  and  Louis  B. 
Seltzer,  editor  of  the  Cleveland  Press. 


Cartoonigts  Object 
To  Reprint  Changes 

Washington 

Editorial  cartoonists  are  ask¬ 
ing  editors  to  stop  tampering 
with  cartoons  when  they  repro¬ 
duce  them. 

John  Stampone,  secretary  of 
the  Association  of  American 
Editorial  Cartoonists,  said  the 
following  resolution  was  adopted 
unanimously  at  the  recent  meet¬ 
ing  here: 

“Be  it  resolved.  That  it  is  the 
opinion  of  the  Association  of 
American  Editorial  Cartoonists 
that  editorial  cartoons,  when  re¬ 
printed,  should  be  reproduced 
without  changes  in  caption  or 
content  or  meaning,  in  order  to 
pre.serve  the  integrity  of  the 
original  work.” 


State  Official  Sues 
Papers  for  $100, 00() 

Tucson,  Ariz. 

Damages  of  $100,000  are 
.sought  in  a  libel  suit  filed  by 
Charles  Steven.son,  a  state  of¬ 
ficial,  against  the  Arizona  Daily 
Star  and  Tucson  Daily  Citizen. 

Mr.  Stevenson,  who  works  in 
the  office  of  the  Arizona  regis¬ 
trar  of  contractors,  alleges  the 
newspapers  published  falsely 
that  he  had  been  charged  with 
contracting  without  a  license. 
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Hohenberg 
Tells  Story 
Of  Prizes 


What  does  it  take  to  win  the  • 
Pulitzer  Prize  for  journalism? 
^W'ho  are  the  newspapermen  who  • 
have  won  prizes  since  they  were  ■ 
established  in  1917?  What  kind 
of  stories,  editorials,  photo¬ 
graphs  and  cartoons  were 
among  the  winners? 

These  questions,  and  more, 
have  been  asked  of  Prof.  John 
Hohenberg  time  and  again  since 
he  became  secretary  to  the  Ad¬ 
visory  Board  on  Pulitzer  Prizes 
five  years  ago. 

Professor  Hohenberg,  of  Co¬ 
lumbia’s  Graduate  School  of 
Journalism,  decided  to  answer 
the  questions,  by  example,  in  a 
book.  The  result  is  “The  Pulit¬ 
zer  Prize  Story,”  published  this 
week  by  Columbia  University 
Press. 

Famous  Stories 

In  the  book’s  375  pages  there 
is  the  story  of  how  two  cub  re¬ 
porters  solved  the  Loeb-Leopold 
kidnap  murder  case;  Reiman 
Morin’s  on-the-spot  report  of  in¬ 
tegration  strife  at  Little  Rock; 
Meyer  Berger’s  account  of  mass 
murder  by  Howard  Unruh  in 
Camden,  N.  J.;  Ernie  Pyle’s 
story  of  combat  at  Normandy; 
Kirke  Simpson’s  account  of  the 
burial  of  the  Unknown  Soldier 
in  1921  and  Hodding  Carter’s 
plea  for  tolerance  in  the  Delta 
Democrat-Times  editorial  about 
the  famous  World  War  II  Nisei 
combat  regiment. 

Interspersed  among  these  and 
other  stories  and  editorials  are 
prize-winning  photos  and  car¬ 
toons:  “Sinking  of  the  Andrea 
Doria,”  “Hole  in  Adlai’s 
(Stevenson)  Shoe,”  and  Joe 
Rosenthal’s  “Raising  the  Flag 
on  Mount  Surbachi,”  to  name 
a  few. 

251  Pulitcer  Prizes 

From  1917  through  1958,  a 
total  of  251  Pulitzer  Prizes  for 
Journalism  has  been  awarded 
by  the  Trustees  of  Columbia 
University — 41  gold  medals  for 
public  service  for  newspapers 
and  210  cash  prizes  for  individ¬ 
uals  in  varying  amounts  up  to 
$1,000. 

Ninety-eight  newspapers  and 
187  individuals,  seven  entire 
newspaper  staffs,  three  wire 
seiwices,  three  syndicates  and 
one  group  award  for  war  cor¬ 
respondents  have  figured  in  the 
prizes.  Twenty-nine  news  organ¬ 
izations  or  their  staff  members 
have  been  multiple  winners. 


University  Honors 
Two  Newspapers 

Jefferson  City,  Mo. 

Lincoln  University  paid  trib¬ 
ute  April  8  to  two  newspapers 
for  “significant  contributions  to 
better  human  relations.” 

The  awards,  presented  at  the 
Department  of  Jousnalism’s 
Headliner  Banquet,  went  to  the 
New  York  Times  and  the  Toledo 
Blade.  Receiving  them  were 
Arthur  Ochs  Sulzberger,  assist¬ 
ant  treasurer  of  the  Times;  and 
Michael  Bradshaw,  Blade  editor. 

The  Times  was  cited  for  its 
reporting  of  the  school  integra¬ 
tion  story.  The  Blade  was  hon¬ 
ored  for  withholding  racial  iden¬ 
tification  in  an  alleged  assault 
case  which  eventually  was 
proved  a  hoax. 

• 

Deliverers  Union 
Hearings  Are  Set 

Washington 

Senator  McClellan  has  sched¬ 
uled  public  hearings  beginning 
May  5  on  charges  that  racket¬ 
eers  have  seized  a  powerful  hold 
on  the  Newspaper  and  Mail 
Deliverers  Union  of  New  York 
and  Vicinity  (independent). 

The  union  was  responsible  for 
the  17-day  strike  that  closed 
down  New  York  City  news¬ 
papers  last  December. 


Honor  Professor 

Norman,  Okla. 

H.  H.  Herbert,  professor  of 
journalism  at  the  University  of 
Oklahoma,  has  been  named  to 
the  Oklahoma  State  Hall  of 
Fame,  an  honor  accorded  few 
professors.  Referred  to  as  the 
founder  of  the  OU  School  of 
Journalism,  he  has  taught  in  it 
46  years,  during  28  of  which 
he  was  director.  His  former 
students  now  own  89  newspa¬ 
pers  in  Oklahoma. 


Missouri’s 
Awards  for 
10  Alumni 

Columbia,  Mo. 

The  Missouri  Honor  Awards 
for  Distinguished  Service  in 
Journalism  will  be  awarded  this 
year  to  10  alumni  of  the  Uni¬ 
versity  of  Missouri  School  of 
Journalism. 

Dean  Earl  F.  English  said 
symbolic  bronze  medals  will  be 
presented  in  Jay  H.  Neff  Hall 
Auditorium  on  May  8  during 
Journalism  Week  activities  cli¬ 
maxing  the  50th  Anniversary 
celebration  of  the  school. 

The.se  to  be  honored  are: 

John  W.  Colt,  managing  edi¬ 
tor  of  the  Kansas  City  Star; 

Millard  Cope,  president  and 
publisher  of  the  Marshall  (Tex.) 
News-Messenger  and  chairman 
of  the  board  of  the  Southern 
Newspaper  Publishers  Associa¬ 
tion; 

Morris  E.  Jacobs,  Omaha, 
president  of  Bozell  &  Jacobs  Ad¬ 
vertising  Company; 

Henry  La  Cossitt,  New  York, 
free-lance  writer; 

George  R.  Lamade,  president 
of  Grit,  Williamsport,  Pa. 

Elmer  Lower,  director  of  op¬ 
erations  of  Ck)lumbia  Broadcast¬ 
ing  News; 

Everett  Norlander,  managing 
editor  of  the  Chicago  Daily 
News; 

Miss  Dorothy  Roe,  women’s 
editor  of  Associated  Press; 

Lewis  W.  Roop,  editor  and 
publisher  of  the  De  Soto  (Mo.) 
Press  and  Jefferson  Republic; 

Irwin  A.  Vladimir,  chairman 
of  the  board  of  Gotham-Vladi- 
mir  Advertising,  Inc.,  New 
York. 
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COUPLED  in  the  citation  (or  i 
Sidney  Hillman  Foundation  Awird 
in  journalism  were  Harry  and  j 
Gretchen  Billings  (Mr.  and  Mn.) 
who  run  the  People's  Voice,  liberal 
weekly  at  Helena,  Mont.  Both  an  i 
active  in  typographical  and  bind¬ 
ery  workers'  unions. 

- - i 

This  is  the  first  time  since  || 
the  awards  were  established  in 
1930  that  they  were  confined  to 
alumni  of  the  School  of  Jour¬ 
nalism.  It  is  the  largest  number 
of  awards  ever  given  in  one 
year. 

•  I 

Club  Awards 
Given  in  S.  F. 

San  Francisco 
Elinor  Hayes,  Oakland  Trib¬ 
une,  joined  four  men  in  the 
circle  of  winners  when  this 
year’s  San  Francisco  Press  i 
Union  League  Club  awards  were 
announced. 

Three  of  the  five  first  places 
in  the  professional  awards  com¬ 
petition  went  to  the  San  Fran¬ 
cisco  Examiner.  These  winners 
are  John  F.  Allen,  city  side 
news  story;  Don  Selby,  sports, 
and  Seymour  Snaer,  photo. 

Stephen  Watshaw,  San  Fran¬ 
cisco  News,  was  first  in  the  clas¬ 
sification  for  reportorial  initia¬ 
tive,  skill  and  imagination.  Miss 
Hayes’  award  was  in  the  city 
side  feature  story  division. 
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School  Kids  Hail  Paper’s  Youth  Work 


The  New  York  J oumal- Ameri¬ 
can  is  the  recipient  of  the  New 
York  High  School  Press  Coun¬ 
cil’s  second  annual  award  to  a 
metropolitan  newspaper  “for 
outstanding  coverage  of  the 
wholesome  and  constractive  ac¬ 
tivities  of  the  city’s  teenagers.” 

Kingsbury  Smith,  publisher, 
accepted  the  plaque  from  the 
Council’s  president,  Charles 
Goldsmid,  at  Aviation  Trades 
High  School,  Long  Island  City. 

Expressing  his  thanks  to  the 
1,000  student  leaders  present, 
Mr.  Smith  said: 

“I  can  think  of  no  honor  the 
Joumal-American  could  receive 
from  anyone  anywhere  that 


would  mean  as  much  as  to  have 
the  faith  and  confidence  of  the 
youth  of  our  city  as  it  is  re¬ 
flected  in  the  presentation  of  this 
award  today.” 

According  to  Mr.  Goldsmid, 
the  decision  to  honor  the  Jour- 
nal-American  was  based  on  the 
paper’s  17-point  program  of  spe¬ 
cial  events  and  features  for 
young  people. 

Included  in  this  program  is 
Salute  to  Youth  Week  in  May. 

Other  special  events  include 
the  Sandlot  Baseball  Alliance; 
Winged  Skates  Championships, 
open  to  boys  and  girls;  Jr.  Girls’ 
Swimming,  an  aquatic  program 
for  girls  up  to  16  years;  Jr. 
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Golf,  open  to  boys  18  and  under; 
Father-Son  Bowling,  open  to  f>- 
thers  with  sons,  9  to  18. 

Also,  selection  of  a  local  rep¬ 
resentative  for  the  National 
Teenage  Press  Conference,  » 
scholarship  competition  for  stu¬ 
dent  journalists. 

Features  include  the  Satur¬ 
day  “Accent  on  Youth”  page- 
the  “What  Young  People  Think" 
poll  of  young  people’s  opinions, 
“Youth  Has  Its  Say,”  “Your 
America,”  “Teen  Tips”  pam¬ 
phlets,  and  the  daily  “Tell  Me 
Why”  column,  offering  youi^ 
people  the  opportunity  to  win 
full  sets  of  Encyclopaedia  Bn- 
tannica,  Jr.,  and  other  prizes. 
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awnenberg  school 


Media  Workshops 
Are  Open  for  30 


Philadelphia  the  communications  industry. 

An  educational  program  cen-  Elective  courses  will  be  offered 
tered  on  production  workshops  analyzing  audience  impact  on 
rather  than  the  lecture  system  the  media  and  the  relationship 
is  announced  for  the  Annen-  of  American  national  character- 


Harry  Withers. 
Dallas  News,  Dies 


to  church  news,  has  retired.  heart  attack. 

Mr.  Herndon  and  his  wife  will  One  of  his  last  conscious  acts 
move  to  the  quiet  country  com-  was  to  chide  a  long-time  fellow- 
munity  of  Mocksville,  N.  C.  worker,  William  W.  Truax,  as- 
Mr.  Herndon  reached  retire-  sistant  managing  editor  of  the 
ment  age,  66,  last  November,  News,  about  typographical  er- 
but  did  not  retire  from  his  daily  rors  in  the  paper. 

Mr.  Withers  came  to  the  News 
as  a  $12.50-a-week  reporter  in 
1904.  A  year  later  he  was  sports 
editor.  In  the  years  that  fol¬ 
lowed  he  served  as  city  editor, 
managing  editor  and  executive 
editor.  He  was  a  member  of  the 
newspaper’s  board  of  directoi's. 
The  tall,  soft-spoken,  quiet- 

....  . . .  mannered  editor  was  widely 

That  job  "climaxf^  a  varied  known  in  recent  years  for  the 
than  30  pungent  speeches  he  made  on 
current  affairs. 

Survivors  are  his  wife,  the 
former  Annie  Sinclair,  who  was 
secretary  to  the  News’  manag¬ 
ing  editor  when  Mr.  Withera 
went  to  work  there;  and  four 
sisters. 


ovuujf  lu  a  la  apillicaiions  ,  ..  .  _ . _ 

of  master  of  arts.  He  estimated  from  a  few  experienced  profes-  |  -i  ic' 

the  first  year  enrollment  at  30.  sionals  who  may  want  to  Sentinel  until  April  15. 

A  few  scholarships  valued  up  broaden  their  perspective  ap^inted  full-time 

to  $2,500  plus  tuition  are  avail-  through  a  return  to  academic  f Senti- 

able  to  qualified  candidates.  It  life.  They  will  be  eligible  for  *1®*  Sept.  15,  19o0. 
is  expected  that  both  curriculum  Annenberg  Fellowships  with  a  column.  Churches  Are 

and  enrollment  will  grow  after  maximum  value  of  $6,500.  Beat,  he  review^  news  and 

completion  of  a  $2,000,000  The  new  school  will  be  housed  church^es  and  in- 

Annenberg  School  building.  in  a  building  honoring  the  late  witty  observations,  jokes 

^  ^  M.  L.  Annenberg,  father  of  and  comment  on  current  events. 

College  Graduate*  Walter  Annenberg.  The  latter  is  '  “  '  . 

The  1959-60  workshops  will  also  providing  operating  costs,  inh-i  in 

each  consist  of  five  or  six  col-  Inquiries  about  the  Annen-  ^  ...  .'P  Hio  fiT-ot 

IcRe  graduates.  Dr.  Hamwell  School  of  Communications  i^enortinc-  After 

explained,  plus  one  professional  should  be  directed  to  Dr.  Pat-  reporting.  After 

from  the  Ldia  of^rint,  film  rick  Hazard,  201  South  34th  oompleting 

and  broadcasting.  W^orking  to-  Sti^t,  Philadelphia  4,  Pa.  “^Tars^r^  S 

S  tbT  -ii  !!  1^  "Tr*  n  .  »!/  .  of  the //t>A  Pom#  (N.C.)Mom- 

n-  r  Doctors^  Vacation  Ads  inn  Herald.  That  was  in  1923. 

Drovrnm*^  ures  an  ro  cas  Placed  Under  Ban  He  worked  on  the  first  issue  of  .  rr.  i  ,• 

””  n  the  newspaper  and,  11  months  Sales  Tax  Violation 

Tb.  A  H  v  later,  on  fhe  last.  The  shenflf,  he  In  Newspaper  Strike 

mercial  media^human  problems  The  Academy  of  Medicine  is  ..p^alled  nut  a  nadlock  “as  big 

and  activities  about  which  the  putting  a  stop  to  vacation  notices  J,  Jl..  ’!i.e  front  door  Columbus,  Ohio 

University  has  knowledge.  by  physicians,  an  old  custom  in  ^  "An  Ohio  State  University  .stu- 

“We  hope,’’  he  added,  “that  this  city.  •  dent  has  been  found  guilty  of 

the  best  examples  of  our  work-  Beginning  June  1,  members  Onita  AP  violating  the  Ohio  sales  tax  law 

•hop  production  will  be  made  of  the  Academy  will  be  forbid-  ^  ^  when  he  sold  copies  of  the  Cleve- 

available  through  the  media  to  den  to  place  classified  ads  in  Thomas  P.  Whitney  has  re-  land  Plain  Dealer  for  76  cents 
the  general  public.”  newspapers  notifying  patients  signed  from  the  A.s.sociated  each  here  during  the  recent 

The  experimental  curriculum  vacation  absences.  The  doc-  Press  staff  to  devote  his  time  to  newspaper  strike.  He  sold  copies 
will  also  offer  seminars  on  com-  tors  had  been  allowed  two  such  research,  free-lance  writing  and  to  a  deputy  sheriff  on  the  street 
munications  criticism  and  re-  annually.  The  practice  led  lecturing.  He  served  AP  in  without  collecting  the  3%  sales 
•earch.  A  series  of  special  lec-  to  abuses  difficult  to  police,  ac-  Moscow  from  1947  to  1963,  then  tax.  Testimony  ^owed  the  youth 
tares  will  present  media  lead-  cording  to  Edward  Willenborg,  worked  on  the  foreign  news  desk  bought  100  copies  of  the  Plain 
«rs  talking  about  decision  mak-  executive  secretary  of  the  pro-  here.  He  resigned  as  president  Dealer  for  sale  during  the 
“>(?  and  social  responsibility  in  fessional  group.  of  the  Overseas  Press  Club.  strike. 


WASHINGTON  FOCUS 


Hagerty:  “Wherever  it  was 
that  I  didn’t  know  where  you 
might  not  go  doesn’t  have  to  be 


By  James  J.  Butler 


OPTION-TIME  REVISION 


“Option  time’’  which  covers 
several  of  the  profitable  evening 
advertising  hours  on  television 
is  about  to  be  placed  under  re¬ 
strictions  by  the  Federal  Com¬ 
munications  Commission.  The 
expression  refers  to  hours  which 
networks  pre-empt  from  affili¬ 
ated  stations  as  a  condition  in 
contracts  to  supply  net  pro¬ 
grams.  FCC  has  asked  for  writ¬ 
ten  comments  not  later  than 
June  22.  While  only  TV  is  cov¬ 
ered  in  the  present  plan,  the 
Commission  said  it  would  wel¬ 
come  reactions  to  the  sugges¬ 
tion  that  “option  time”  on  radio 
also  be  cut.  Planned  is  a  reduc¬ 
tion  from  three  to  two  and  one- 
half  hours  in  total  time  which 
a  station  may  option  within  each 
of  the  four  segments  of  the 
broadcast  day ;  preventing 
“straddle”  programs  from  hav¬ 
ing  the  effect  of  carrying  over 
into  non-option  time  periods ; 
giving  stations  more  latitude  in 
rejecting  network  prog^rams 
when  something  of  greater  local 
or  national  interest  arises. 


•  -  answered  anyway,  as  I  don’t 

know.  The  President  has  just 
told  me  that  he  doesn’t  expect 

men  he  hadn’t  specified  the  first.  The  vendor  purchased  street  ^  Washington  this 

or  the  last,  name  of  the  winning  comer  sales  rights  from  two  '  *  *  * 

candidate.  It  could  be  Nixon 5  publishing  companies  which  RIISINESS 

it  also  could  be  Nelson  (Rocke-  guaranteed  him  an  agreed  sales 

feller) .  income,  by  making  up  the  dif-  Congressmen  sj^nt  some  time 


PRESSING  BUSINESS 
Congressmen  spent  some  time 


ference  between  his  profits  and  getting  remarks  about  the  press 
the  figured  amount.  The  com-  off  their  chests  this  week  at  a 


MORILE  OTY  DESK  the  figured  amount.  The  com-  off  their  cnests  tnis  weex  at  a 

tiio  puoies  hud  ffo  supervisioH  or  hearing  which  was  intended  to 
To  the  newspaperman,  the  ^  k;ii«  nf 


“A  X”  of  control.  NLRB  told  the  vendor  consider  bills  aimed  at  discour- 

wfw  "o  management-labor  relation-  aging  nepotism  -  the  practice 

TW  ship  exis4i,  that  he  was  an  in-  of  taking  good  care  of  relatives 

‘'-at  oa,pubUc_pay»lla.^  ,  „ 


N-YBODY’S  GUESS 


3P€i^  JR. 


NEWSPAPER  SALES, 
PURCHASES,  LEASES 


FINANCIAL  CONSULTANT 
Appniult 


YOUR  CONFIDENCE 
RESPECTED 


TEmple  3-3018 

RALFICH.  N.  C. 

1805  McDonald  lane 


NATION-WIDC  PKSONM.  SCItVICt 


ington  Post  and  Times-Herald  his  rern^y,  ^  any  was  outside 
took  it  in  stride  when  they  found  ^he  Taft-Hartley  Act. 

^ _ A? • ?_  Al_  _  WWW 


Vance  Trimble,  Scripps-How- 
ard  newspapers’  reporter  who 
has  been  keeping  the  spotlight 
on  personal  congressional  ex- 


TA  •  1  T.  V  L  u  penditures,  was  the  recipient  of 
Daniel  B.  Maher  who  has  tt„ 

.  ,  ,  ,  ,  ,,  pot-shots.  He  sat  in  a  comer 


sS,‘i.°Hote;"l,!''a  HOFFA  MOMITOR  «n  personal  conRr^sional  »■ 

lobby  of  the  Statler  Hotel  in  a  ri-iDAri.  uu  penditures,  was  the  recipient  of 
busmess-as-usua  atmospher^  A  Daniel  B  Maher  who  has  ^.g^ots.  He  sat  in  a  comer 
ram-soaked  cable  had  shorted  been  appointed  a  xnember  of  the  ^f  the  hearing  room  taking  notes 
all  telephone  lines  in  the  Post  Teamster  Board  of  Monitors  to  heard- 
Building.  So  Wesley  Barthelmes,  watch  over  James  Hoffa’s  ad-  jj  Wayne  Hays  (D-Ohio) 
assistant  city  editor,  posted  a  ministration  of  the  labor  group,  reason  he  (Trimble) 

notice  and  moved  his  operations  is  a  former  newspaperman.  Now 

directly  across  the  street  to  the  53,  Mr.  Maher  w^  admitted  to  the  reporter  used  to 

Statler’s  spacious  lobby.  the  bar  in  1935  after  attending  -  ,  “nnimnortant”  when  he 


the  bar  in  1935  after  attending  “unimportant”  when  he 

high  schools_  within  convenient  the  House.  Now,  the 


Congrressman  said. 


WOODEN  NICKEI.S  distance  of  his  city  rooms :  Ford-  Congressman  said,  “Trimble 

Don  Maclean,  author  of  a  Jersey  ^hool  of  Law,  jn^portant.”  Trimble  smiled, 

column  of  local  chitchat  that  Rep.  George  M.  Rhodes  (D- 

may  be  the  most  widely  read  in  Washington.  He  atten  ed  c  asses  ^  newspapers  should  be 
Washington,  recently  told  his  required  to  make  public  their 

Daily  News  readers  he  had  re-  ewar  S  ar  Eagle,  Asbury  pension  lists,  espe- 

ceived  a  wooden  nickel  and  Newark  ^vhether  publishers  have 

flimio-Kf  Vio  nmilrl  mif  if  f/i  no*.  Express,  Washington  Post,  T-olafivoa  ati  TAnvroll. 


Sen.  Barry  Goldwater,  Ari¬ 
zona  Republican,  caused  an  ex¬ 
cited  rumble  at  the  press  table 
when  he  told  the  Republican 
Women’s  Conference  the  name 
of  the  next  President  of  the 
United  States  will  start  with 
an  N  and  end  with  an  N.  Gold- 
water  had  received  little  help 
from  the  Administration  in  his 
re-election  fight  last  November, 
and  he  has  blasted  the  White 
House  set  for  failure  to  insist 
on  a  stronger  labor-management 
reform  bill.  The  press  took  his 
statement  to  mean  he  was  clos¬ 
ing  ranks  early  and  embracing 
the  candidate  believed  to  have 
Administration  blessing.  Senator 
Goldwater  reminded  the  news- 


thought  he  could  put  it  to  use. 

It  seems  that  Murray  Levine,  ^  ^ 

a  house  builder,  uses  wooden 
nickels  as  an  advertising  gim-  EX-EDITOR  AS 
mick:  a  prospective  buyer  will  The  Office  of  I 


any  relatives  on  the  payroll. 
“The  public,”  he  said,  “should 
know  about  the  evils  of  th* 
press  —  they  are  substantial.” 
Other  congressmen  didn’t 


nickels  as  an  advertising  gim-  EX-EDITOR  ASSIGNED  press  —  they  are  substantial.” 
mick :  a  prospective  buyer  will  The  Office  of  International  Other  congressmen  didn’t 
have  $100  knocked  off  the  cost  Trade  Fairs  has  intalled  an  ex-  think  much  of  this  idea  and  Rep. 
of  a  residence  by  presenting  one  perienced  editor  as  chief  of  pub-  Frank  E,  Smith  (D-Miss.)  said 
of  the  wood  cuts.  Maclean  asked  lie  information.  Harry  B.  Ly-  he  thought  the  newsmen  had 


readers  to  send  him  any  Levine  ford,  formerly  with  the  Monroe  been  wasting  a  lot  of  time  and 


Evening  Times,  has  journalistic  talent  digging  into 


“With  enough  of  them,”  he  ex-  taken  over  the  chores  in  a  shift  nepotism  in  Congress. 


plained,  “I  can  pick  up  a  house  from  his  assignment  to  the  There  wasn’t  much  likelihood 
for  myself.”  His  mail  next  mom-  Piesident’s  Committee  on  Gov-  that  any  of  the  three  bills  re 
ing  added  23  to  the  one  he  had,  emment  Contracts.  He  has  di-  quiring  detailed  reports  on  con- 
and  the  bachelor  newsman  was  rected  press  policy  for  several  gressmen’s  payrolls  would  get 
on  his  way  to  home  ownership,  other  top  Federal  agencies  since  out  of  the  committee. 

But  then  he  saw,  first  in  his  own  leaving  the  editor’s  chair  at  • 

paper  and  then  in  Washington’s  Monroe.  Mr.  Lyford  attended  Pi«agc  Aac’n 

other  tw'o  dailies  a  classified  ad  Cornell  University  and  is  a  jour-  ^  ®  re»»  ^ 

that  ran:  nalism  graduate  of  the  Univer-  BftCOm©®  Inoperative 


on  his  w-ay  to  home  ownership. 
But  then  he  saw,  first  in  his  own 


paper  and  then  in  Washington’s  Monroe.  Mr.  Lyford  attended 
other  tw'o  dailies  a  classified  ad  Cornell  University  and  is  a  jour- 


that  ran: 

“Effective  immediately,  I  with 


sity  of  Wisconsin.  His  first  ^  The  Americaa  Press  Associa- 


diaw  my  offer  to  credit  $100  for  ^rtorial  job  was  with  the  Rock  has  served  thousands 


the  purchase  of  a  Murray  Le-  Island  (Ill.)  Argus. 
vine  Home  on  the  presentation  ♦  *  * 

of  a  wooden  nickel  issued  by  my  IN  PLAIN  LANGUAGE 

company.  MURRAY  LEVINE.”  Newsmen  are  driv 
Columnist  Maclean  took  it  in  _ * _ _ 


of  weekly  newspapers  for  77 
years,  chiefly  as  national  adver¬ 
tising  representative,  has  closed 


Newsmen  are  driven  regularly  its  offices,  at  least  temporarily. 


Iibwnaci^n  woa  ii  in  ^.^6  official  transcript  to  pry  The  office  at  920  Broadway, 
stride:  I  think  Mr  Levine  is  transcribed  language  New  York,  was  closed  because 

trying  to  back  out  he  inferred  meaning  of  answers  that  of  the  recent  death  by  accident 

as  he  moved  on  to  the  next  item.  wrapped  in  incomplete  of  Michael  Colesanto,  the  chief 

sentences  and  abrupt  oral  side-  stockholder.  The  association  at 
INDEPENDENT  CONTRACTTOR  bars  at  White  House  press  con-  one  time  was  national  advertis- 
In  a  declaratory  opinion,  ferences,  but  Press  Secretary  ing  representative  for  as  many 
NLRB  has  dismissed  the  pro-  James  C.  Hagerty  thinks  one  as  9,000  weekly  newspapers, 
test  of  a  vendor  who  complained  he  figured  deserves  posting.  He  Some  features  were  syndicated 
that  two  new-spapers  should  have  had  pasted  the  section  of  manu-  to  members, 
protected  him  from  corner  com-  script  on  his  office  wall :  The  association’s  magaiine, 

petition  which  was  inspired,  he  William  H.  Knighton  (Balti-  the  American  Press,  was  sold 

insisted,  by  a  union  to  which  more  Sun) :  “Wherever  it  is  that  last  year  to  its  editor,  Don  Rob- 

he  did  not  belong  and  with  which  you  don’t  know  where  we  are  inson,  who  moved  it  to  Stanton, 

the  publishers  had  no  contract,  not  going,  would  you  go?”  N.  J. 
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Strikebreakers 

{Continued  from  page  9) 


in  Westchester  County  were 
identical  to  those  which  brought 
about  these  two  strikes,  in  Hav¬ 
erhill  and  Worcester,  Mass.,  the 
Committee  has  persuaded  the 
Industrial  Commissioner  to  con¬ 
tinue  its  existence  so  that  it  may 
further  harass  these  newspa¬ 
pers. 

“No  charge  of  violation  of  law 
has  ever  been  preferred  against 
Westchester  County  Publishers 
Inc.  The  only  complaint,  obvi¬ 
ously  is  that  they  have  succeeded 
in  resisting  an  illegal  conspiracy 
to  force  them  to  cease  publica¬ 
tion  until  they  would  agrree  to 
violate  the  law  by  entering  into 
contracts  with  a  union  that,  for 
more  than  a  decade,  has  ex¬ 
pressed  its  defiance  of  the  law  of 
the  land. 

“In  this  period  the  ITU  has 
called  strikes  against  135  news¬ 
papers  in  an  effort  to  compel 
them  to  enter  into  agreements 
discriminating  against  non¬ 
members  of  that  organization. 
It  has  spent  by  its  own  admis¬ 
sion,  upwards  of  $30,000,000  in 
this  illegal  effort. 

“The  struck  newspapers  in 
Westchester  County  prior  to 
1947  had  operated  under  con¬ 
tracts.  Following  the  enactment 
of  the  Taft-Hartley  Act  in  that 
year,  the  local  unions,  at  the 
direction  of  the  International, 
teiminated  these  agreements  be¬ 
cause  of  its  disapproval  of  the 
new  labor  act. 

"In  1953,  the  locals  again 
sought  to  negotiate  contracts. 
Under  the  direction  of  the  In¬ 
ternational,  they  insisted  upon 
the  inclusion  in  any  agi-eement 
entei-ed  into  of  provisions  there¬ 
tofore  found  not  only  by  the  Na¬ 
tional  Labor  Relations  Board 
but  by  the  Courts,  in  proceed¬ 
ings  brought  by  the  Board,  to 
be  in  violation  of  the  anti-dis¬ 
crimination  and  anti-closed  shop 
provisions  of  the  Taft-Hartley 


^tackbiwn 
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Act.  This  company  offered  to 
negotiate  legal  ag^reements,  but 
refused  flatly  to  enter  into 
agreements  which  its  counsel  ad¬ 
vised  it  were  utterly  illegal  in 
nature  and  which,  if  observed, 
would  subject  it  to  severe  penal¬ 
ties. 

Aimed  at  Company 

“The  local  union  groups  re¬ 
fused  to  accept  any  ag^reement 
unless  it  contained  those  provi¬ 
sions  mandated  by  the  Interna¬ 
tional  in  an  effort  to  maintain 
conditions  prohibited  by  law. 
Negotiations  from  1953  to  1957 
were  carried  on  under  constant 
threat  of  strike  action  to  en¬ 
force  the  illegal  demands  of  the 
ITU. 

"When  the  strikes  were  called 
in  December  1957,  the  company 
offered  to  arbitrate  all  of  the 
issues.  Having  been  forewarned 
by  the  union  of  its  intention  to 
strike,  the  company,  in  order  to 
stay  in  business,  filled  the  posi¬ 
tions  vacated  by  the  strikers  and 
continued  to  publish. 

“More  than  one  year  later, 
and  on  his  last  day  in  office.  Dr. 
Isidor  Lubin,  former  Industrial 
Commissioner  of  the  State  of 
New  York,  established,  at  the 
request  of  the  ITU,  a  Special 
Committee  ostensibly  to  investi¬ 
gate  the  methods  by  which  com¬ 
panies  threatened  with  the  shut¬ 
down  of  their  business  by  strikes 
—  in  our  case  absolutely  illegal 
strikes  —  continued  to  operate. 
Dr.  Lubin’s  order  unquestion¬ 
ably  was  aimed  directly  at  this 
company  in  an  effort  to  assist 
the  ITU  in  its  illegal  conduct. 

“Westchester  County  Publish¬ 
ers  was  ‘invited’  to  appear  be¬ 
fore  the  special  committee  and 
through  counsel  did  appear,  as 
a  matter  of  courtesy,  but  not 
of  compulsion  on  March  6,  last. 
At  that  time,  our  counsel  were 
requested  to  file  a  memorandum 
with  the  Committee,  stating  this 
company’s  position.  The  memo¬ 
randum  was  filed. 

“The  Committee  was  informed 
of  the  persistent  defiance  of  law 
by  the  International  Typog^ra- 
phical  Union  and  the  condemna 


other  decision  found  illegal  a 
contract  such  as  the  unions  had 
attempted  to  foist  on  West¬ 
chester.  In  this  case  its  order 
was  directed  solely  against  a 
publisher  who  had  voluntarily 
entered  into  the  agfreement  and 
then  pursuant  to  the  union’s  de¬ 
mand,  discriminated  ag^ainst  its 
employees  in  violation  of  law. 
Even  so,  the  Committee  persisted 
with  its  inquiry. 

“Then,  when  the  present  In¬ 
dustrial  Commissioner  suggested 
it  close  the  matter  out,  it  cried 
aloud  it  was  being  forced  out 
of  business  by  political  pressure. 
Of  course,  it  did  not  comment 
on  the  manner  by  which  it  got 
into  business  in  the  first  place. 

“On  April  17,  the  National 
Labor  Relations  Board  in  still 
another  of  its  decisions  found 
the  precise  terms  for  which  the 
Westchester  strikes  were  called 
to  be  the  causes  of  illegal  strikes 
railed  against  two  newspapers 
in  Massachusetts. 

“Both  the  Industrial  Commis¬ 
sioner  and  the  Investigating 
Committee  had  been  informed 
as  to  this  decision  prior  to  the 
decision  of  the  Commissioner  to 
authorize  a  continuance  of  the 
Inquiry. 

“Because  it  is  our  view  that 
it  is  our  obligation  to  serve  the 
people  of  Westchester  County 
with  news  and  information  it  is 
our  intention  to  continue  to  pub¬ 
lish  notwithstanding  the  illegal 
strikes  called  agfainst  us,  and 
to  resist  in  every  proper  leg^al 
manner  the  attempt  by  the  Spe¬ 
cial  Committee  to  aid  and  com¬ 
fort  those  lawbreaking  groups.’’ 

Brown  Conunenis 

Elmer  Brown,  ITU  president, 
described  as  “ridiculous”  Mr. 
Fanningr’s  statement  that  the 
strike  against  the  Macy  news¬ 
papers  was  “illegal.” 

“A  report  of  a  National  Labor 
Relations  Board  Examiner  or  a 
decision  of  the  NRLB  is  not 
law,”  he  said.  He  said  the  ITU 
had  filed  actions  in  the  courts 
in  all  the  NRLB  cases  mentioned 
by  Mr.  Fanning. 

Mr.  Brown  also  said  Mr.  Fan¬ 
ning  was  “high  on  his  figure  of 


India  May 
Revise  News 
Agency  Rule 

New  Delhi 

India’s  lower  house  of  Parlia¬ 
ment  was  told  this  week  that 
the  gfovernment  is  re-examining 
the  question  of  allowing  foreigrn 
news  agencies  to  function  in  In¬ 
dia. 

Dr.  B.  V.  Keskar,  minister  of 
information  and  broadcasting, 
said  the  government’s  object  is 
to  “insure  satisfactory  arrange¬ 
ments  for  availability  of  for¬ 
eign  news  from  many  sources 
for  our  newspapers  and  at  the 
same  time  protect  legitimate  in¬ 
terests  of  Indian  agencies  so 
they  can  develop.” 

Dr.  Keskar  said  the  govern¬ 
ment  hopes  to  come  to  a  con¬ 
clusion  in  this  matter  and  evolve 
a  new  formula  within  the  next 
few  months. 

In  the  meantime,  the  minister 
said,  the  government  will  allow 
individual  newspapers  during 
this  interim  period  to  enter  into 
agreements  with  any  foreigrn 
news  service  on  certain  condi¬ 
tions.  He  added  that  this  de¬ 
cision  had  been  taken  to  combat 
the  present  monopoly  of  Reuters 
as  the  only  source  of  foreign 
news  being  distributed  in  India. 

(Reuters  operates  through  an 
agrreement  with  the  Press  Trust 
of  India,  the  only  Indian  news 
agency.) 

On  the  basis  of  this  “interim 
period”  decision  the  Times  of 
India  has  been  permitted  to 
continue  its  news  distribution 
agreement  with  the  Associated 
Press  for  another  six  months. 

However,  the  Indian  Express 
group  of  newspapers  has  not 
been  permitted  to  enter  into  a 
similar  agreement  with  United 
Press  International. 

(Beginning  in  1943  and  for 
some  years  thereafter,  the 
United  Press,  now  UPI,  was 
the  only  foreign  news  service 
other  than  Reuters  serving  In¬ 
dian  newspapers.) 


tion  of  Its  i  le^l  activities  by  |30, 000,000,”  explaining  that  the  ,  i.  „ 
the  National  Labor  Relations  union  iA  all  its  defense  activities  Indian  ^pre«« 
Board  and  the  Courts.  Its  at-  Closed  By  Strike 


tention  was  called  to  the  most 
recent  one  of  these  decisions  in 
which  not  only  was  the  Union 
found  gruilty  of  violating  the  Act 
by  imposing  its  demands  upon  a 
publisher,  but  that  publisher  in 
turn  was  found  gfuilty  for  hav¬ 
ing  acceded  to  those  demands, 
and  was  subjected  to  a  severe 
financial  penalty  by  the  Board. 

“Even  so,  the  Committee  de¬ 
cided  to  pursue  its  inquiry.  It 
ordered  public  hearings  to  tegin 
on  March  30. 

“On  March  31,  the  National 
Labor  Relations  Board  in  an- 


15,  not  10  years. 

He  pointed  out  that  the  ITU 
was  voting  May  20  on  the  ques¬ 
tion  of  whether  to  start  a  news¬ 
paper  in  Westchester  County. 

Declaring  he  had  teleg^raphed 
Governor  Rockefeller  asking 
that  the  special  inquiry  on 
bringing  strikebreakers  into 
New  York  be  resumed,  he  added 
he  would  be  willing  to  testify 
if  asked. 

“I  think  the  special  committee 
should  have  subpoena  powers,” 
he  said. 


Washington 
Frank  Moraes,  editor-in-chief 
of  the  Indian  Express  group  of 
newspapers,  announced  on  his 
arrival  here  Thursday  that  a 
strike  by  800  employes  had  shut 
down  the  entire  publishing  en¬ 
terprise. 

He  said  Ramrath  Coenka,  pro¬ 
prietor,  placed  a  “For  Sale”  sign 
on  the  properties  after  the  walk¬ 
out.  The  Express,  published  in 
Bombay  and  New  Delhi,  is  an 
English-language  daily  allied 
with  the  Sunday  Standard. 
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ment,  all  in  good  condition.  AvailskU 
mid-summer,  where  is  and  as  is.  Di¬ 
rect  inquiries  to  M.  L.  Brueggemu, 
Business  Manager,  Northern  Virginii 
Sun,  8409  Wilson  Blvd.,  Arlington,  Va 

GOSS  6  UNIT  PRESS  ~ 
Arch  ’Type,  End  Feed,  Double  Fokfar, 
22%'  cut-off.  Color  Hump,  Revem, 
100  H.P.  AC,  C-W  drive,  web  brMk 
detectors,  Alico  Form  Roller  Adaplen 


profitable  properties  in  every  price  and  '  Lyndhurst,  N.  J.  Phone  GEnsva  8-8744  Available  ,^nua^,  196^ 


gross  class.  _ 

JACK  L.  STOLL  ★  ASSOCIATES 
Newspaper  Broker* 

6381  Hollywood  Blvd. 
Hollywood  28.  California _ 


is  why  we  insist  on  personal  contect  aBQ  WEEKLY  NEWSPAPER 


clling. 

LEN  FEIGHNER  AGENCY 


miles  South  of  Philadelphia  has  record 
of  10  years  average  annual  net  of 


Mt.  Pleasant.  Mich.  $18,038.  followed  by  eight  years  aver- 


CONFIDENTIAL  INFORMA’nON 
Daily  Newspaper  Properties 


aging  $21,788.  with  present  year  yet 
higher.  ’The  average  net  for  the  18 


W.  H.  Glover  Co.,  Ventura.  Calif,  years  has  been  better  than  30  per 

MAY  BROTHERS,  Binghamton,  N.  Y.  on  an  average  gross  of  $6.6.000  - -  mposiltf - 

Established  1914.  Newspapers  bought  whole  i»riod,  about  t^  acme  MODEL  E  ELROD  &rial  E-4067-Q 


20  minutes  from  New  York  City 

Newspaiier  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service— World  Wide 
SKIDMORE  AND  MASON  INC. 
66-69  Frankfort  Street 
New  York  38.  N.  Y. 
_ BArclay  7-9776 _ 

M.\CH1NERY  and  SUPPLIES 
(Composing  Room _ 


LOYAL  S.  DIXON  CO. 

11164  Saticoy  St.  Newspaptr 

Sun  Valley,  Calif.  Press 

POplar  6-4)610  Erectors 

DUPLEX  TUBULAR  PRESSES 

21  Page  —  Delivered  new  1948-194} 
Full  Color  Flexibility — Complete  Stereo 
AC  Solonoid  Drive  Available  Jun*  1 

24  Page — 1  to  1 — Quarter  Folder 
AC  Drive  —  Stereo  —  Available  No* 


and  sold  without  publirity.  in  stability  of  income  yield.  Newspa-  condition  with  seven  good  16  Page  —  2  to  1  —  Located  Son  Diego 

WE  handle'  only  proven  properties  $2260.00  FOB  ’Tyler,  also  tele-  AC  Drive— Stereo— AvaiUble  July  1 

in  fiourishing  mid-west  H^sTk^  ^  10.000.  where  it  g^  typeeietter  adapter  keyboard  with  as-  - 

2923  Virginia  St.,  Sioux*CSty?  ^a!  Per  wiH  of  the  homes,  delation  M43  sembling  elevator  for  linotype.  RP|Vj  SHULMAN  ASSOCIATE* 

m  Oi.,  JMOUX  v>rey.  lowa.  ^3^  Present  year  expected  to  sustain  TYLER  TYPESETTING  MACHINE  CO.  Dcrv  onuLlvirviN  1  c- 

of  inci*eajie.  LaHTe  mail  and  news  Sneed  Street  St.  New  York  17  OXford  7.459< 

l^ewspaper  Apprai»er» _  stands,  sale*.  &tire  area  developing  TVior.  Texaa 

200  VALDA’nONS  of  newspapers.  Our  No.  0352.  May  Brothers.  MODEL  #5448^  f - 

subsidiaries,  television,  radio  and  Binghamton,  N.  Y.  a  qa  macraT.inMt  a  vid*  !U  i  I 


and  sold  without  publicity. 


Newspaper  Appraisers 


200  VALUA’TIONS  of  newspapers, 
.subaMiaries,  television,  radio  and 
syndicates  to  date  for  tax  and  other 
purposes.  By  mail  if  desired  upon 
receipt  or  required  data.  Oompre- 
henslvs  reports  submitted.  Quali¬ 
fied  court  witness. 

A.  S.  VAN  BENTHUYSEN 


EXCELLENT  OPPORTUNTTY  to  own  w;--,.  irijuii  i.,  rw..  m  m-t, .nil 

^rooS"with""ni*'  sS^' w5^rier”^l"n  SD?  ZldS  l-24’^‘.  one  l^t^ 

I  ’®.?.  1^  niold.  1-18  Pt.  two  letter  mold.  4  ad 


1116  S.  Sneed  Street 

_ jryler,_Tsxa8 _ _ 

MODEL  30  #54486' 

4  90  diannel  magazines,  4  wide  34 
channel  aux.,  mold  cooler,  metal  feeder. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17  OXford  7.46M 


do  t-hf*  printing.  Ideally  located  in 


4  OAA  a**  aaa  !  ftfiT.  molds.  Price  $8,000.00  loaded  on 
I""?..:?!.  truck.  Excellent  condition.  Can  be 


446  Ocean  Avenue,  Brooklyn,  N.  Y.  down.  Box  1917,  Editor  &  Publisher. 


Publications  For  Sale 


L.\RGE  NON-DAILY 


in  operation  any  day.  Write  or  call 
’The  Herald-Mail  Company,  26-31  Sum¬ 
mit  Avenue,  Hagerstown,  Md.  Phone 


COOL  CALIFORNIA  COASTAL  exclu-  I  $160.000-income  cla-ss.  Editor  and  Pub-  Jr* —  - - — 

«ive  newspaiier,  $100,000  groat,  grow-  lisher  Chart  Area  2.  Exclusive  field  in  TWO  INTERTYPES,  1940  C-3  with  ] 
tng  area,  adequate  equipment,  isolated,  college  town,  with  well-balanced  agri-  four  moulds  and  Mohr  saws,  one  with 
130.000  down.  Information  to  qualified  I  culture  and  industry.  A.  B.  C.  circu-  quadder  available  May  lOth,  other 
buyers  only.  Joseph  A.  Snyder,  News-  '  l*tion  5.000.  One  of  state’s  leading  available  July  15th,  operating  daily, 
paper  Broker,  2234  Romneya'  Drive  i  newspapers,  news  and  editorially,  and  Best  offer  as  is  where  is.  Mercury 
Anaheim,  Calif.  ’  I  never  before  offered  for  sale.  A  once-  Press,  1339  Green  Court,  Washington,  i 

z;r^„ _ _ — - 1  in-a-lifetime  opportunity.  D.  O. _ _ 

FI^RII^  WEEKLY  in  West  Florida.  |  L.  ft  B.  HEAVY  DUTY  Newspaper  ' 

7?4”n  J  ^  Turtles  arc  in  use  all  over  the  United 

724  N.  Hills  St..  Orlando,  Fla.  ;  PUBLISHERS  S^VICE  States  and  foreign  countries.  "Ask  the 

WONDFRFTTT  WTCU-invcrM  m  them.”  $84.60  to  $97. .60. 

WONDERFUL  WISCONSIN  ^  Greensboro,  N.  C. _  none  better  at  any  price.  Write  for 

100-YBAR-pLD  county  seat  weekly  MISSISSIPPI  COUNTY  SEAT  Exclu-  p^^^'’|7  and*  8®  llkir  N’  c^World^s 
^  $40,000,  I  sive  ww-kly  $5')^<W  with  onlv  $1.6.000  urgeat  distributor  of  Newspaper  Form 

net  $13,000,  Asking  $46,000,  half  down.  down.  Bailey-Krrfibiel,  Box  396,  Salma,  Tracks. 

„  ..  I  Kansas.  ' 


P.  T.  HINES 
PUBLISHERS  SERVICE 
R.  O.  Box  3132 
Greensboro,  N,  C. 


Colle-e  town  weekly,  above  average  ■  ] 

offset  and  letterpress  equipment.  ’TWO  WEEKLIES,  same  operation. 
Around  $17,000  down.  ’  good  Industrial  and  agricultural  areas. 

I  both  money  makers,  gross  about  $42.- 
Suburban  town,  2,000  population.  ■  000  (combined),  good  net.  fine  equip- 
good  growth  potential,  owner  retiring.  '  ment.  .Johnson  and  Lynch,  brokers. 
Selling  for  gross  of  $12,000.  $2,000  |  Newfield,  New  York. 

down.  - - - - 

WEEKLY  PLANT.  2  papers  in  Indi- 
Omtact  Howard  Sanstadt  ,  ana.  grossing  $115,000.  Little  job 

printing.  Well-equipped,  well-staffed. 
LOGANWAY,  INC.  “  -  _  .  _ 


_ Loose  Leaf  Devices _ 

ROUTE  BOOK  COVERS 
NEWSPAPER  FILES 
Fit  any  size  newspaper 
Manufactured  bv 

HAARVIG  LOOSE  LEAF  DEVICES 
1822  N.  Kedvale  Ave,,  Chicago  39,  III. 

_ Newsprint _ 

Direct  Mill  Shipment*  Eine  quality 


Advertising  Rates 

CLASSIFIED 

Uae  RoHs  EACH  CONSECUTIVE 
iMertlea 

SITUATIONS  WANTED  (Payabli  wW 
srier)  4  tiain  9  50t  per  lint  wb 
initrtion;  3  timet  9  SSc:  2  9 
1  9  65c.  APE  20c  for  Bw  Serrici. 

JOE  APPLICANTS  miy  hate  a  wtihf 
of  printed  employment  appliutlon  ftrW 
by  sendini  telf-nddrttttd  Sc  ttampN 
envelope  to  E&P  ClastHltd  DepL 

AU  OTHER  CLASyPICATIONS; 
4  timet  9  95e  per  lint  eack  intertiia: 
9  timet  9  $1.00;  2  timK  9 
1  9  $1.10.  9  line  minimom.  Add  20i 
far  Box  Service. 

01.00  OgRVICg  CHARGE  FOR  AIRMAIL 

OEADUNI  FOR  CLASSIFIED  A»- 
VERTISING,  Wodaosdoy.  4  F,*- 
Count  90  units  per  lino,  no  abbreviatitM 
(add  1  lint  for  box  information.) 
koMtrt’  identities  held  in  strict  tt»- 
Idenca  Replies  maiM  daily.  Editfr  • 
Fublishtr  reserves  tlit  ripht  to  edit  sE 
copy. 


DISPLAY  RATES 


2106  Atwood  Ave.  Madison.  Wis. 

Phone  CHerry  4-0079 


SURPLUS  EQUIPMENT? 
NEED  EQUIPMENT? 
USE  E&P 

MACHINERY  COLUMNS 


good  net.  Unopposed.  Reply  Box  1903.  | 

Editor  ft  Publisher.  Newsprint.  ^1  sizes  Rolls  and  ^U. 

-  -  Brookman  Paper  Corp.»  5o6  West- 

Publications  Wanted  cheater  Ave.,  New  York,  MO  6-6022. 

. .  ..j.L. .  ^ . u.  NEWSPRINT  —  All  Sizes 

TWO  PARTNERS  WITH  $40,000  IN  BEHRENS  PULP  ft  PAPER  CO. 

carfi  want  snoall  daily  in  Oillfornia  or  ^n  r  4s  g^..  N.  Y..  N.  Y. _ MU  $-6676 

Florida.  References.  Experience  all  de-  . ,11  ■ 

partments.  Box  396,  Salina,  Kansas.  Offset 

WEEKLY  NEWSPAPER  In  suburb  or  MAKE  PERFECT  offset  printing  nega- 
county  seat  (except  (Ilhart  Areas  1,  2.  |  tives  without  camera,  darkroom,  ex- 

3.  4.  5)  in  $40,000  gross  class.  Up  to  |  perience,  equipment.  FSw  sample  nega- 

$20,000  down  payment.  Reply  Box  ;  tivea  and  information.  Write;  Beavers, 
1945,  Editor  ft  Publisher.  j  Box  1084E,  Gardena,  California. 


At*t( 

1 

t 

13 

26 

LIsm 

Tim* 

Time, 

Tim*, 

Timet 

564 

$510 

$430 

$405 

$370 

282 

290 
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228 

210 

141 

165 

140 

128 

123 

70 

105 

95 

84 

72 

35 

62 

54 

48 

45 

rt _  Editor  &  Publisher 

set  printing  nega-  $700  Tima*  Towor  H.  Y.  34.  M.  $• 

a.  darkroom,  ex- 

FSw  sample  nega-  Phoso  BRyust  $-3052 

1.  Write;  Beavers,  • 

.  California.  ~ 

EDITOR  at  PUBLISHER  for  May  2,  1959 


machinery  and  SUPPLIES 

Press  Roam _ 


4  UNIT  SOOTT  PRESS  64  pages 
».9/16  double  folder,  ink  tank,  track¬ 
age.  Bought  for  expansion.  Sold  plant. 
Don't  need  press  now.  $16,000  for  quick 
•ale.  A  publisher  looked  at  it,  found 
In  n^lent  condition.  He  must  decide 
whether  to  buy  now  at  this  low  price, 
•tore  and  erect  in  two  years.  This 
liargsin  won't  last  long.  Phone,  write 
R.  Frw.  Ritunan  Publishing  Co.,  Ritt- 
Rian,  Ohio.  _ 


8  PAGE  FLATBEDS 


MACHINERY  and  SUPPUES 

Press  Room _ 


PRESS  MOTOR  DRIVES  of  26.  4u.  I 
60,  60.  75,  100,  160  H.P.  AC.  George  : 
G.  Oxford,  ^x  903,  Boise.  Idaho.  I 


_ Stereotype _ 

FOR  SALE:  One,  Heavy  Duty  ROYLE 
Radial  Arm  Router,  disassembled  but 
complete,  lees  motor — $100.00.  For  addi¬ 
tional  information.  Phone  or  write. 
Central  Mis.souri  Graphic  Arts  Co.,  Box 
343,  Sedalia,  Mo.  TAylor  6-46M. 

_ {Panted  to  Buy _ 


Goe  Comet— New  York  City 
Gom  Cox-O-Type— California 
Duplex  AB — New  York  City — Utah — 
North  Carolina 


BEN  SHULMAN  ASSOCIATES 

(0  E.  42  St.  New  York  17  OXford  7^590 
EXCELLENT  FLAT-BED  PRESS  #E- 
124  in  fine  shape  together  with  chases 
and  stereo  equipment.  Located  in  New 
England.  Bra  1906,  Editor  &  Pub¬ 
lisher. 


HOE  PRESSES 


4—$  or  8  Units — Super-Production  Steel 
Cylinder-Roller  Bearing — Ink  Pump — 
Columnar  Mounted  Reels  and  Tensions 
—  C-H  Conveyors  —  Portable  Color 
Fountains. 

Located:  BOSTON  GLOBE 
Available:  Immediately 
Priced:  For  quick  sale  or  lease 


REN  SHUl.MAN  ASSOCIATES 

60  E.  42  St.  New  York  17  OXford  7-4590 


PRINTING  PRESS 
Babcock  Optimus  #6  with  Dexter 
Feeder,  81x43  bed.  A  book,  magazine 
or  tmall  newspaper  press ;  complete 
SI  .950.  C.  J.  BOTgman,  Box  301,  Law- 
ton,  Oklahoma. 


REAL  BARGAIN 
GOSS  64-PAGE  DECK 
TYPE  ROTARY  PRESS 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  N.  Y.  17  —  OX  7-4690 


NEWSPAPER  EOUIPMENT 

NEWSPAPER  PRESSES 
TYPESBTTINO  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  RoUera 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th _ Kansas  City  5,  Mo. 

WANTED:  8-pags  Duplex  or  Goaa  flat 
bed.  Advise  serial  no.  and  when  avail¬ 
able.  Northern  Machine  Works,  323 

N.  4th  St...  Phils.  6.  Pa. _ 

TOP  PRICES  for  Plants  Anywhere. 
GE3NERAL  PRINTING  EQUIPMEINT, 
8708  N  W  2nd  Ave..  Miami  37.  Ffau  or 
1608  Terminal  Tower,  Cleveland  18,  O. 
WILL  Buy  for  Cash.  Complete  Plant 
also  Individual  Machine  and  Ekjuipmsnt 
anywhere  in  U.S.A. 

PRINTCIRAFT  REPREBEa^TATTVES 
277  Broadway  New  York  7.  N.  Y. 


BLANKET  (7YLINDE31  for  two  plate 
wide  Semi-Plate  Goss  Straightline 
Press.  Phone  or  write  Daily  Banner, 
Cambridge,  Maryland. 


WANTED :  Disk  or  cylinder  brakes  that 
may  be  adaptable  to  four  Scott  press 
units.  Box  1819,  El^tor  A  Publisher. 


This  prm  is  dismantled,  (you  save 
dismantling  costs)  partly  boxed,  ready 
for  immediate  shipment.  Double  folder. 
Complete  with  blankets  and  rollers. 
Straight  run  epeed  28,000  per  hour. 
W  h.p.  A.C.  drive  motor.  Wo  invite 
your  reasonable  purchase  order.  Write, 
wire  or  call  Paul  N.  Averill,  c/o  Birm¬ 
ingham  Eccentric,  Birmingham,  Michi- 
lan. 


REPRO  PROOF  PRESS.  24  x  28  or 
Urger,  with  grippers.  Flat  oast  plate 
maver.  16  x  21  jr  larger.  Jim  Boone, 
Bratoeport  Parts.  Freeport,  Texas. 


SOOTT  4-DECK  PREBS.  Late  22% 
fwder,  color  cylinder,  16-32  single 
width.  %  inch  plates,  late  AC  drive, 
.“•'•••a.-v  Btereo  equipment.  $16,000  as 
Jt,  COURIER-TIMES,  a  Clydo,  Jr.. 
Tyler.  Texas. 


scon  5  UNIT  PRESS 

Full  ROP  Color 
AO  Motor  Drive 

JOHN  GRIFFITHS  CO.  INC. 

<15  Lexington  Ave.,  New  York  17.  N.Y. 


scon  PRESSES 


WANTED:  Wood  Heavy  Duty  Pony 
Autoplate,  23-9/16  ctitoif,  .4375  plate. 
State  age,  condition,  price  and  date 
available.  FVank  Mack,  Victoria  Press 
Limited.  Victoria,  British  Columbia. 


Administrative 

ADMINISTRATIVE 

ASSISTANT 

Church  Publishing  Business 

The  official  pobllshing  house  for  a 
leading  Protestant  Church  group  needs 
an  assistant  business  manager.  The 
business  includes  the  creation,  pro¬ 
duction  and  distribution  of  religious 
books,  teaching  materials,  and  sup¬ 
plies,  partly  at  wholesale,  mainly  di¬ 
rect  to  cooperating  churches — by  mail 
order  and  through  agency-owned  stores. 

A  man  under  4S  with  education, 
training  and  experience  related  to  such 
a  business — or  with  abilities  consid¬ 
ered  applicable — and  with  the  desire 
to  make  the  best  use  of  his  life,  will 
be  offered  challenging  work,  oppor¬ 
tunity  for  quick  advancement,  and 
respectable  income. 

If  you  think  yrou  are  the  man,  please 
write,  giving  all  pertinent  data  to: 
P.  O.  Box  2060,  Philadelphia  3,  Pa. 


6  Identical  Octuple  Presses 
wh  Press  consists  of  4  Steel  Cylinder. 
Boiler  Bearing  Units  with  1  Unit 
Kwersible  and  1  Color  Cylinder.  Heavy 
3  to  2  Double  Folders  with  C-H 
wveyors.  3  Arm  Reels  and  Auto- 
Sir'  Tensions.  Trackage  and  Tum- 
“Nc.  Steel  Floor  DeckiBg.  Color  Foun- 


^^d:  BOSTON  HERALD  TRAV- 

On  or  about  Augu.rt  1st 
•^nced:  For  quick  sale  or  lease 


ben  SHULMAN  ASSOCIATES 

•*  E.  42  St.  New  York  17  OXford  7-4690 


WANTED  —  ex]>erieneed  man  with 
full  knowledge  of  newag>ai>er  work  to 
luuidle  monthly  newspaper  publication 
in  Ridgecrest,  California.  Permanent 
job  with  guaranteed  salary.  Contact 
The  Triangle  Corporation,  Suite  109, 
3838  West  Santa  Barbara  Avenue,  Los 
Angeles  8,  California. 


HELP  WANTED 

Circulation 


CALIFORNIA  NEWSPAPER  in  70,000 
to  100,000  class  is  expanding.  Needs 
two  experienced  district  managers. 
Good  salary,  car  allowance,  outstand- 
i  ing  opportunity  to  advance.  Write  fully, 
I  In  confidence,  to: 

I  Bra  1816,  EMitor  A  Publisher 


Editor  ac  publisher  for  Map  2,  1999 


HELP  WANTED 

Circulation 


CIRCULATION 

Circulation  manager  wanted  for  small 
daily  newspaper.  Good  wages.  Uni¬ 
versity  town  of  16,000.  Give  experience 
when  applying. 

THE  DAILY  IDAHONIAN 
Box  399,  Moscow,  Idaho 


Classified  Advertising _ 

WANTED  —  Ebcperienced  classified  ad 
solicitor  with  ability  to  manage  depart¬ 
ment.  Ehccellent  opportunity  for  rapid 
advancement,  $100.  per  week  plus  com- 
mittion  on  business  increases.  Chart 
Area  12,  Box  1840,  Elditor  A  Publisher. 
classified  manager.  Fast  grow¬ 
ing  daily  in  Chart  Area  2.  Above 
average  opportunity  for  the  right  man. 
Give  full  details,  experience,  back¬ 
ground,  references.  Box  1918,  Eiditor 
A  Publisher. _ _ _ 

OLASSinEO  SALESMAN  —  Elxperi- 
ence  necessary,  car  e.t8ential,  salary 
and  commission.  Give  all  details  in 
first  letter.  Strictly  confidential.  Write 
Classified  Manajter,  Pittsburgh  Sun- 
Telegraph,  Pittsburgh  30,  Pa. 


_ Display  Advertising _ 

RETAIL  MANAGER 

One  of  the  South's  outstanding  dailies 
has  need  of  a  retail  ad  manager. 

This  man  may  at  present  be  a  retail 
manager  or  an  assistant.  Proven  basic 
qualifications  of  good  past  i>erformance, 
plus  ability  to  handle  people  and  re- 
8ix>nd  to  training  are  necessary. 

Working  knowledge  of  Bureau  material 
and  N.A.E.A.  selling  approaches  would 
be  helpful.  We  will  teach  you  the  rest. 

Prefer  someone  36  or  under.  Salary 
open.  Submit  resume  In  letter  to  Box 

1813,  Eiditor  A  Publisher. _ 

ADVER'nSING  DISPLAY  SALES¬ 
MAN  for  progressive  six  day  daily  in 
Orange  County,  California.  Prefer 
young  family  man.  Many  benefits. 
Paid  insurance  and  vacations.  Salary 
guaranteed.  Ehepenses  plus  attractive 
commission  plan.  Send  complete  resume. 

Box  1902,  Editor  A  Publisher. _ 

ADVEDTISING  SALESMEN  strong 
on  copy  and  layout.  Send  complete 
resume,  including  salary  expected  to 
Wallace  Miller,  Dothan  (Alabamui) 

ESagle. _ _ _ 

ALASKA  DAILY  haa  opening  for  ad 
salesman  strong  on  layout  and  copy 
writing.  Located  in  midrt  of  America's 
fast-growing  frontier.  Prefer  man  in¬ 
terested  in  selling  color  advertising. 

Box  1934,  EkMtor  and  Publisher; _ 

DISPLAY  ADVM'naNG  SALES  po¬ 
sition  for  Number  2  man  on  over 
10,000  ABC  daily.  Chart  Area  8.  Per¬ 
manent,  above  average  opportunity  for 
advanoement.  Must  be  good  on  lay- 
oat  and  sales.  Salary  plus  bonus.  All 
replies  held  confidential.  Write  Box 
1915,  Editor  A  Publisher, _ 

EXPkkikNCID  display  advertising 
salesman  for  modem,  aggressive  daily 
of  20,000.  Must  be  go^  on  layouts 
and  copy.  Located  in  heart  of  the 
northwest  recreational  area.  Ideal  cli¬ 
mate,  good  community,  excellent  work¬ 
ing  conditions.  Include  sample  layouts 
with  reply.  Write  Advertising  Man¬ 
ager,  Times-News,  Twin  Falls,  Idaho. 


IMMEDIATE  OPEaiTNG  for  local  dis¬ 
play  ad  salesman  on  daily  newspaper. 
Must  have  layout  and  a€illing  ability. 
Write  full  details  including  age.  ex¬ 
perience  and  salary  requirements  to 
Ken  Carey,  Ad  Manager,  Mason  City 
(Iowa)  Globe-Gazette. 


IMMEDIATE  OPENING  for  top  dis- 
'  play  salesman.  One  who  is  a  self- 
I  starter.  Able  to  serve  present  accounts 
I  and  sell  new  advertisers.  Can  work 
into  executive  position  in  ^ort  time 
I  if  proven.  Prefer  man  with  2nd  paper 
'  experience.  This  is  a  permanent  posi¬ 
tion  on  an  old  established  daily  in 
I  Chart  Area  2.  Good  salary  and  bonus.  \ 
I  Your  replies  will  be  held  in  strict  con-  j 
j  fidence.  Write  giving  complete  resume  | 
and  references  along  with  present  sal-  : 
I  ary.  Box  1920,  Eklitor  A  Publisher. 


_ HELP  WANTED 

Display  Advertising 

Long  established  daily  of  25,000 
circulation  located  in  booming 
midwest  area  needs 

LOCAL  ADVER'nSING  MANAGER 

We  want  a  man  who  is  a  proven 
producer,  cap^le  by  training,  example 
and  supervision  of  leading  our  staff 
to  greater  performance. 

The  man  acceptable  to  us  must  be¬ 
lieve  in  specials  .and  bonafide  promo¬ 
tions  and  know  how  to  create  and  sell 
them. 

Reasonable  .salary  and  fine  bonus  to  a 
man  not  afraid  of  hard  work  who  is 
between  the  ages  of  32  to  45. 

All  replies  confidential.  For  personal 
interview  tell  all  about  yourself  in 
first  letter  to  PUBLISHER,  Box  1942, 
Editor  A  Publisher. 

POTENTIAL  $60,000  advertising  *- 
rector  willing  to  take  a  chance  with 
a  growing  liberal  weekly  in  _  choice 
coast  area  of  Southern  California.  Box 

1723,  E^tor  A  Publisher. _ 

SALESMAN  experienced  in  selling, 
layout,  copy.  Chart  Area  11.  Addition 
to  staff,  salary  plus  bonus.  Send  de¬ 
tailed  information  in  confidence  to  Box 

1923,  Editor  A  PtAliaher; _ 

6-DAY  FLORIDA  P.  M.  seeks  local 
retail  account  repreeentative.  Salary 
dependent  on  experience.  Insurance 
benefits,  paid  vacation,  car  allowance. 
Write  details  to  Box  1931,  Editor  A 
Publisher. 


editorial 


FREE 

JOB  MARKET  letter,  with  list  of  avail¬ 
able  joba  and  nationwide  employment 
conditions.  Bill  McKee  Birch  Personnel, 
59  E.  Madison,  Chicago,  Illinois. 

NEWSPAPEiOJBRARY 
YOUNG  MAN  to  train  for  night  raper- 
viaor  in  Minneapolis  Star  and  Tribune 
library.  Newspaper  or  library  boek- 
ground  preferred,  but  not  eeeential. 
Reeponaibility  for  operations  of  eve¬ 
ning  library  staff  averaging  five  per¬ 
sons  will  assigned  when  readiness 
dwnonstrated.  Send  resume  of  experi¬ 
ence  anj  background,  state  salary  re- 
quiresnenta  Personnel  Department, 
Minneapolis  Star  and  Tribune.  Minne- 

ainlia  16,  Minnesota. _ 

NEWS^CTTY^ EDITOR  wanted  by  small 
daily  to  take  complete  charge  of  news 
room.  Five-day  oi)eration.  Want  man 
with  country  background,  fast  on  head¬ 
lines,  good  on  layout,  strong  on  local 
news.  Journal  •  Tribune.  Marysville. 

Ohio,  _ _ 

TOP  PLIOTT  REPORTIS.  Five  yeais 
or  more  dally  experienee.  Chart  Area  2, 
near  Nsnr  York  City.  Needed  at  once. 


PuUiahar. 


COPYREADERS 

and 

REWRITEMEN 

One  of  the  country’s  lead¬ 
ing  metropolitan  dailies 
(Chart  Area  2)  is  making 
a  substantial  addition  to  ito 
present  editorial  staff.  It 
wants  and  needs  only  top- 
talent  copyreadera  and  re¬ 
write  men.  Hvis  is  an  op¬ 
portunity  for  young  (pref¬ 
erably  under  30)  college 
graduates  with  a  minimum 
of  four  years  of  sound  and 
solid  newspaper  experience. 

For  those  who  qualify,  the 
newspaper  offers  growth, 
modern  benefits  and  excel¬ 
lent  salaries. 

E'er  consideration,  submit 
a  complete  resume  (to  be 
held  in  confidence,  and 
samples  of  your  work. 

Those  who  qualify  will  be 
invited  for  an  interview 
and  try-out  at  the  news¬ 
paper's  expense. 

Our  staff  is  aware  of  these 
opoiings. 

Please  write  today.  Box 
1916.  Eiditor  A  Pt^iaher. 

81 


HELP  WANTED 


Editorial 


SPORTS  EDITOR  for  South  American 
Ehu;liah-langua^  daily.  Must  know 
SfMuiiah,  be  fast,  accurate,  makeup, 
minimum  4  years  experience  fast  daily 
staff.  Box  1834,  Editor  &  Publisher. 


DESKICAN  for  South  American  Eng- 
liah-language  daily.  Must  be  bijingrual, 
fast,  accurate,  know  makeup,  minimum 
4  years  experience  on  fast  staff.  Box 
1838,  Editor  &  Publisher. 
director  of  midwest  regional 
Church  public  relations  office  major 
national  denomination.  Man  or  wom¬ 
an,  experienced  news  writer.  Travel  re¬ 
quired.  Detailed  resume  and  writing 
samples.  Box  1933,  Editor  &  Pub¬ 
lisher^ _ 

BffllTOR-INSTEUCTOR:  18,000  TO 

START:  Chart  Area  6  daily,  5,000 
circulation  bracket  seeks  combination 
editor- journalism  instructor  to  head  up 
paper's  editorial  staff  and  supervise 
local  University’s  journalism  student 
extern  program.  Masters  degree  neces¬ 
sary,  Must  have  solid  newspaper  back¬ 
ground  and  ability  to  build  and  direct 
strong  local  staff.  Box  1938,  Editor  & 

Publisher. _  _ 

EDITORIAL  WRITER  —  man  to  write 
edtiorials  with  enough  experience  to 
run  editorial  page  on  mid-west  daily. 
Write  fully,  including  experience, 
background,  age,  and  political  lean¬ 
ing.  Box  1982,  Editor  &  Publisher. 


EXPERIENCED  NBWB  editor-photog¬ 
rapher  to  take  charge  farm  and  area 
news,  work  with  correspondents,  de¬ 
velop  features.  Good  salary,  opportunity 
for  man  who  can  assume  responsibility 
with  daily  newspaper.  Send  complete 
information  in  letter.  The  Journal, 

Muscatine,  ^owa^ _ 

EXPERIENCED  REPORTER  for”^^-, 
eminent  beat  medium-sized  Southern 
California  CSty.  Tell  all,  give  refer- 
encee.  Box  1927,  Editor  &  Publisher, 
EXPERIENCED  young  reporter  —  J- 
school  grad  preferred — for  Lake  Midhi- 
gan  daily  in  25,000  class.  Write  Box 
1937,  Editor  &  Publisher. 


INTELLECTUAL  INTEGRITY,  jour¬ 
nalistic  honesty  plus  $65  week  to  start 
for  woman  addition  to  4-person  news 
staff  on  well  equipped  small  city  daily. 
Daily  Standard.  Celina.  Ohio. _ 

MANAGING  EDITOR  for  Wilmington, 
North  Ckirolina  Homing  Star.  Staff  of 
14.  Congenial  working  conditions  and 
bmefits.  _  Living  expenses  reasonable. 
Give  review  of  background,  salary  de¬ 
sired  and  possible  reporting  date  in 
first  letter.  Write  Executive  Editor, 
Box  840,  Wilmington,  North  Carolina. 

MANAGING  EDITOR  wanted.  Grocery 
trade  i>aper  experience  preferred.  Swift 
writer  and  good  knowledge  of  produc¬ 
tion.  Up  to  $6,200.  New  York  loca- 
tion.  Box  1907,  Editor  A  PiAlUher. 

NEWS  EDITOR  wanted  for  quality 
weekly,  all  paid  circulation,  in  fastest 
growing  dty  in  the  U.  S.,  site  of 
Vandenberg  APB  Pacific  Missile  Range. 
Bi-Weekly  within  months.  Daily  pnv 
grammed.  Active  man  with  5-10  years 
weekly  and  daily  experience.  Head 
present  editorial  staff.  Growth  oppor¬ 
tunity.  Contact  Ken  Adam.  Publisher, 
I^I^  Record,  Lompoc,  California. 
Telephone  2825.  Interviews  Lompoc 
area.  Early  decision. 

PUBUSHER  of  Connecticut  weekly 
launriiing  new  weekly  In  nearby  com¬ 
munity.  Willing  to  pay  well  for  ex- 
penenced  editor.  Box  1946,  Editor  & 
Publisher, _ 

WANTI®,  a  top-flight  feature  and 
editorial  writer  who  can  give  stature 
to  four  growing  community  weeklies— 
circulation  over  60,000 — in  metropoli- 
tan  Omaha.  The  pay  is  good  and  it 
will  get  much  better  for  the  man  who 
produce.  Write  Sun  Newspapers, 
802  B^deis  Theatre  Bldg.,  Omaha. 
Nebraska. 

■WANTED :  News  Reporter-Editor  — 
Announcer.  Opening  for  a  news  re¬ 
porter  who  can  do  air  work.  Please 
tape  of  voice  to 
WJTN,  Jamestown,  New  York. 


HELP  WANTED 


AGGRESSIVE,  independent  salesman 
wanted  for  original  weekly  feature 
published  since  1946  in  nationally  rec¬ 
ognized  newspapers  —  “Know  Xour 
Heirlooms”.  Liberal  commission.  Write 
Box  1951,  EMitor  &  Publisher. 

_ Mechanical 

PRINTER-FOREMAN 

All-around  newspaper  printer  wito 
supervisory  experience  interested  in 
broadening  vocational  capacity  to  in¬ 
clude  all  newspaper  production  depa.ri- 
ments.  Permanent  position  for  execu¬ 
tive  type  printer  whose  character  and 
ability  permit  advancement  to  key  ptK 
sition.  Must  be  capable  of  selecting  and 
training  men.  Must  be  able  to  learn 
as  well  as  instruct.  Unquestioned  al¬ 
legiance  to  management  absolutely  re¬ 
quired.  In  emergencies  must  be  aWe 
to  pinch  hit.  but  in  main  duties  will 
be  suggesting  improvrf  systems  in 
printing,  assisting  in  introduction  of 
new  and  practical  printing  equipment, 
and  training  yo’ing  men.  Reasonable 
amount  of  traveling  required.  Position 
is  on  West  Coast.  In  replying  write 
fully  of  experience  and  give  namre 
of  previous  employers.  Replies  held  in 
confidence.  Box  1893,  Editor  &  Pub¬ 
lisher.  _ _ _ 

UNIQUE  DAILY  piAUcation  hp  sev¬ 
eral  opportunities  available  on  its  me¬ 
chanical  production  staff.  These  jobs 
are  not  short  cuts  to  vice  presidencies, 
but  require  ambition,  tenacity,  and 
plain  hard  work.  They  will  embrace  all 
phases  of  daily  newspaper  operations 
including  all  departments,  administra¬ 
tion,  labor  relations  and  negotiations. 
We  prefer  men  with  college  who  have 
had  some  practical  experience  working 
at  the  trade.  We  can  offer  a  career 
in  newspaper  production  that  is  re¬ 
warding  in  all  respects.  Please  send 
a  complete  resume  including  salary  re¬ 
quirements  to  Box  1900,  Editor  &  Pub¬ 
lisher.  _ 


HELP  WANTED 


Promotion — Public  Reiations 


PROMOTION  MANAGER.  Must  be 
good  layout  man,  some  finished  art,  a 
flare  for  ideas  and  copy.  Opportunity 
to  get  ahead  on  a  fast  growing  daily 
in  Chart  Area  2.  Write  give  complete 
information  and  references.  Box  1919, 
Editor  &  Publisher. _ 

PROMOTION  DEPARTMENT  of  hii*- 
ly  successful  organisation  closely  as¬ 
sociated  with  newspaper  business  is 
expanding  promotion  program.  Needs 
man  as  Associate  or  Assistant  promo¬ 
tion  manager  with  imagination,  ideas, 
experience  preparing  copy  and  layout 
for  newspaper  ads  and  direct  mail  pro¬ 
motion.  Congenial  organization,  mod¬ 
ern  office  in  Midwest  CSty.  Tell  us  in 
confidence  all  about  your  experience, 
ability,  education,  family,  and  salary 
requirements.  Box  1536,  Editor  &  PuV 
lisher. 


SITUATIONS  WANTED 


Administrative 


■TAPECO'' 


TBLETYPESETTER  OPERATOR 
PLACEMENT  SERVICE  ...  NO  FEE 
"Top  pay  for  qualified  operators 

All  areas . Write  fully. 

P.O.  Box  10789,  St.  Petersburg  33,  Fla. 


INSTRUCTION 


Classified  Advertising 


NOW— it’s  up  to  318  newspapers  that 
have  enrolled  students  in  the  20  lesson 
Howard  Parish  Course  in  Classified 
Advertising  I 

One  big  reason  it’s  a  smart  plan  for 
newspapers  .  .  .  their  salespeople  get 
top  notch  training  AT  HOME  and  ON 
THEIR  OWN  TIME.  The  salespeople 
go  for  it,  because  it  helps  them  do  a 
better  job  and  makes  them  worth  more 
to  their  newspaiiers. 

If  you’ve  been  putting  off  enrolling 
your  Classified  people  in  this  course 
that  gets  more  linage  and  revenue  .  .  . 
now’s  a  good  time  to  quit  being  a 
“putter-offer"!  Write  or  phone  us  their 
names  ...  or  if  you’d  rather,  we’ll 
send  dwmiitive  brochure  and  regular 
enrollment  forms.  TTie  tab  is  just  66 
bucks  apiece,  and  when  your  people 
have  finished  the  course,  if  you  don’t 
feel  it  was  one  of  the  best  invest¬ 
ments  of  the  year — let  us  know,  and 
we’ll  send  you  a  bushel  of  fresh  Florida 
oranges  I 

Do  yourself  a  favor.  Oheek  this  im¬ 
portant  newspaper  executive’s  aid  to¬ 
day. 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATES,  INCORPORATED 

Classified  Advertising  Development 

Services  For  Newspapers  Since  1938 

2900  N.W.  79th  St.,  Miami  47,  Florida 
PLoza  4-6691 


PROMOTION  MANAGER 
Promotion  manager  who  has  proved 
himself  sought  by  daily-Sunday  combi¬ 
nation.  Must  be  aggressive  with  suc¬ 
cessful  record.  Excellent  growth  op¬ 
portunity.  If  qualified  please  write  us 
fully  about  yourself.  It  will  be  held 
in  strict  confidence.  Box  1612,  Editor 
&  Publisher. 

METROPOLITAN  NEWSPAPER 
WANTS  PROMO'nON  ASSISTANT 

If  you  are  stuck  with  little  oppor¬ 
tunity — this  position  fits  you.  Back¬ 
ground  in  Circulation  and  CHassified 
promotion  of  3  years  or  more  neces¬ 
sary.  Our  Promotion  Manager  needs 
intelligent  and  imaginative  assistant  to 
back  him  up  in  an  aggressive  pro¬ 
gram.  Write  giving  work  and  personal 
history  to  Personnel  Director,  The  Ok¬ 
lahoma  Publishing  Company.  500  N. 
Broadway,  Oklahoma  City,  Okla. 

SITUATIONS  WANTED 
_ Administrative _ 

PUBLISHER-AD  DIRECTTOR 

New  competitive  conditions  require  new 
executive  ideas.  Desire  to  contact 
owners,  medium-city  properties,  who 
agree.  20  years  hard-aell,  comiietitiva 
experience.  Knows  today’s  methuds  to 
stimulate  organizations.  Box  1413, 

Editor  A  Publisher.  _  _ 

MANAGEMENT  challenge  wanted — 
live-wire  profit  producer,  leader,  solid 
citizen,  under  50.  wants  opportunity 
use  ability,  25  years  experience  all 
phases  large,  small  dailies  to  fullest, 
build  property  on  sound  foundation, 
develop  more  advartising,  extend  eir- 
culation.  Present  key  position  secure ; 
will  move  where  owner  offers  greater 
ehance  contribute,  reward  accomplish¬ 
ment.  Our  client  will  secure  sizeable 
increased  earnings  for  you  in  return 
for  compensation  around  $26,000.  In¬ 
vestigate!  James  A.  Stewart  Company, 
Advertising,  Roeslyn  Road,  Ckrnegie, 
Pennsylvania. 


EXPERIENCED  Editorial  Cartoonist 
geeks  position  on  daily.  A-1  ideas  ef¬ 
fectively  expressed.  For  samples,  ete. 
Box  1921,  Editor  &  Publisher. 


Circulation 


DUB  ’TO  RECENT  MERGER  wonH 
like  a  position  as  an  assistant  on  i 
large  paper  or  mb  A  manager  on  i 
small  pai>er.  8  years  experience  ineind- 
ing  2  as  a  Gountry  manager.  Veq 
familiar  with  carrier  promotion  and 
Little  Merchant  Plan.  40  years  old. 
married.  Proven  builder.  Robert  D. 
Everhart,  4106  Miramsir  NE,  Grssd 
Rapids  6,  Mich. 

CIRCULA’nON  MANAGER  now  em¬ 
ployed  on  Eastern  ABC  daily,  experi¬ 
enced  on  Midwestern,  Southwest^ 
dailiee.  effectively  versed  in  circulation  i 
procedures;  skilled  in  designing  and 
execution  of  carrier-salesmen  and  pub 
lie  promotions,  seeks  opportunity  witk 
progressive  organization.  Box  1924. 
Blditor  and  Publisher. 

CIRCULATION  MANAGER  now  em- 
ploy-jd  on  15.000  daily  and  Sundsj. 
Would  like  the  chance  to  move  up 
with  a  larger  operation.  Family  msn 
with  20  years  experience  on  Isnti 
combination  newspaper.  Well  veiwd 
in  A.B.C.  rules,  little  merchants  piss 
my  specialty.  ’ITie  best  of  referoiw 
furnished.  Box  1910,  Editor  i  Publisher. 

_ Classified  Advertising 

CLASSIFIED  Manager  AssiaUnt  w 
Classified  Display.  Competitive  Mnrka. 
Available  interview  at  oonvetition:  re¬ 
locate,  Box  1412,  Editor  A  Publisher. 

MR.  PUBLISHER:  If  you  need  a  clssv 
ified  manager  who  KNOWS  classiflw. 
can  increase  volume  and  has  record! 
to  prove  It,  let’s  talk.  Lady  highly  »I»- 
rienced,  A1  referencea.  Now  with  CslE 
fornia  semi-weekly  which  has  reached 
imtential.  Seeking  larger  field.  Prefer 
California.  Box  1833,  Editor  A  Pub¬ 
lisher. 


LANdfiHSI  SaH  your  ishotoa  to 
the  hug#  house  organ  market.  4,000 
Payment  from 
$10  to  $100  for  single  pictures  and  cap- 
tipna.  Pres  information.  Gebbie  Presa 
Pictures,  1B:  W.  48th,  N.Y.C. 


OHIO  LINOTYPE  SCHOOL 
L<X1AN.  OHIO 

Linotnie,  Intartypa  Instruction 
PVea  Information 


Use  CHART  AREA  Nundper  in  Ad  Copj  for  showinf 
LOCATION  without  IDEJfTIFICATIWI 

EDITOR  &  PUBLISHER  for  May  2,  1959 


SITUATIONS  WANTED 


Clarified  Adrerti»ing 


CLASSIFIED  MANAGER 

Auiit*nt  or  Salesman.  12  years  experi¬ 
ence,  itrong  automotive,  real  estate  and 
pranotion.  AxKressive,  hard  worker,  ref¬ 
erences,  available  immediately.  Box 
19*4,  Editor  &  Publisher. 

CLASSIFIED  ADVERTISING  execu¬ 
tive:  experienced  and  successful.  Writes 
own  promotion  material;  office  ads  and 
newspaper  ears,  seeks  employment. 
Box  1901,  Editor  &  Publisher. 


-  I 


CorretpondeiUt 


INDIAN  DIPLOMATIC  and  political 
correspondent.  Nine  years  in  the  U.  S. 
offer  extensive  Asian  experience.  Now 
representing  English  daily  in  India. 
Available  for  special  articles  to  Ameri¬ 
can  press.  Box  1936,  Editor  &  Pub¬ 
lisher. 


Display  AdvertUing 


SITUATIONS  WANTED 


Editorial 


EDUCATION-RELIGION  EDITOR  wUh 
26  years'  top  aerviea,  featuraa.  Wants 
Chart  Area  2,  S,  •  spot;  medium  pa¬ 
per.  Samples,  resume.  Box  1404,  Edi¬ 
tor  &  Publisher. 
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ADVERTISING  MANAGER  and  sales¬ 
man  (31)  Disiday  and  Classified.  10 
years,  (Chart  Area  12  only).  Box  1406, 
Editor  &  Publisher. 

ADVERTISING  MANAGER 

14  Years  Experience 
ADVER'nSING— RESiARCH 
PROMOTION 
Now  with 

Pacifie  Northwest  Metropolitan 
Proven  record  of  achievement. 

Have  permanently  increased 
classifications  up  to  26%  in  less 
than  SIX  months. 

I  WILL  MAKE  MONEY  FOR  YOU  I 
Experienced  in  most  circulation 
rronps.  Young  family  man.  College. 

Present  income  $10,000.  Would 
consider  a  small  paper  with  oppor¬ 
tunity  to  invest.  Prefer  CiUlfomia. 

Box  1741,  Editor  A  Poblisbar. 

ADVER'nSING  MANAGE31  salesman 
-thoroughly  experienced  in  all  phases 
of  advertising  selling  and  promotion — 
■bility  and  imagination,  ambitious,  re¬ 
liable  family  man,  age  60.  Box  1724, 
Editor  A  PufaHsher,  _ 

ADVERTISING  DIRECTOR  with  20 
Tssrs  solid  experience  in  production — 
promotion — ^sales  on  two  metropolitan 
diiiies  seeks  challenging  long-term  as- 
lignment  with  commensurate  earnings. 
Proven  ability  to  sell  top  accounts  in 
axnpetJtive  market  and  inspire  best 
•tsS  efforts.  Box  1804,  Editor  A  Pub- 

liAw.  _ 

.ADVERTISING  MANAGER  —  Spe¬ 
cialty  Sales.  Producer,  creative  versa¬ 
tile.  thoroughly  grounded,  excellent 
record  and  references.  Box  1913,  Edi¬ 
tor  A  PubliAer. 

DIVERSIFIED!  DEPENDABLE! 

Mling,  buying  and  organizing  expe¬ 
riences  have  groomed  this  man  for 
wur  top  ad  poet.  Presently  advertising 
Binsger  of  retail  chain  (past  4  years) 
-Newspaper  sales  and  promotion  9 
yesrs  prior  on  30  and  90  thousand 
circulation  dailies.  Family  man,  34, 
weking  permanent  manager  ixjat  on 
•ttressive  medium  daily  with  oppoi^ 
|>slty  to  invest  and /or  share  in  prof¬ 
it*.  Oollege,  "Operation  Step-Up”  pio- 
jjer,  document^  ability,  references. 

Areas  10.  11,  12.  P.  O.  Box 
"81.  Detroit  35,  Michigan. 


RPERIENCED  display  SALES¬ 
MAN-MANAGER.  good  on  layout  and 
with  consistent  increase  in  linage 
I  "ch  year.  Metropolitan  and  small  daily 
opwience.  Desire  position  with  future. 
Julies  strictly  confidential.  Box  1925, 

1  A  PyAHsher,  _  _ 

UVEWTRE  YOUNG  ADVERTISING 
SALESMAN 

available  June  16th.  3  year*  expe- 
with  Ohio  daily  of  15,000.  Di- 
l^fled  talents,  strong  on  layout  ter- 
iwe  iniagination.  Florida  or  West  pre- 
25  years  old.  family,  vet.  col- 
Jto  graduate.  Write  to  A.  J.  Hoiles, 
■Bmt  Union  Station,  P.  O.  861,  Alii 
■Shphio. 


BDirOR  OR  MANAGING  EDITOR 
Outstanding  record  and  references. 
1415,  EUitor  A  Publisher. 

NEWSMAN.  24.  J-grad,  1  year  on 
26,004)  daily  as  general  assignment  (in- 
cluffing  sports)  rworter  and  deskman, 
yestrs  as  Army  publie  Information 
officer,  available  for  job  on  larger 
daily  in  early  August  after  separation 
from  service.  Box  1411,  Editor  A  Pub¬ 
lisher. 


SOCIETY  EDITOR,  26;  Five  years  ex¬ 
perience  with  dailiee  wants  society  or 
general  reporting  Job,  Southwest  or 
Midwest  location.  Available  now.  Box 
1532,  ^itor  A  Publisher. 

SPORTS,  veraatils  family  man.  6  yssu-s 
metro  si>orts  staff,  stymied,  si>ot  on 
progrreesive  paper  or  labile  Relations. 
Wide  sports  bitokground.  Box  1409, 
Editor  A  Pxdylisher. 

♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  competent 
I>erBonnel  coast-to-cosuit  at  no  charge 
to  employer.  Phone,  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 

6  £.  46  St.,  New  York.  OXford  7-6728. 


SYNDICATE  news  and  fssttures  edi¬ 
tor,  years.  Single,  27.  Yale  grad 
seeks  reporters  job.  PrWer,  know 
sports.  Box  1406,  Editor  A  Publisher. 

BUILDING  suburban  coverage  7  Re- 
porter-editor-photograisher,  top  daily 
exitorience  this  field,  assures  results 
to  large  dally.  Boat  1626,  Editor  A 
Publisher. 


1959 


5JJ®man-layout  man.  26,  mar- 

ij^viteran,  2%  years  experience  or, 

4.W  dally.  Prefer  C2>art  Areas  3,  4 
•8.  Write  Box  1922,  Editor  A  Pub- 
"bcr. 

editor  ec  PUBLISHER  for  Aby  2,  199f 


COLLEGE  J-GRAD,  23,  married,  now 
with  wire  service,  seeks  sports  job 
with  Midwest  duly.  Active  military 
duty  over.  Ready  first  week  in  July. 
Box  1606,  Editor  A  Publisher. 

KEY  EDITING  job  or  challenging  re¬ 
porter’s  spot  sought  by  seasoned  news¬ 
man,  83,  now  on  desk  of  metro  daily. 
Ten  years'  experience  on  dailies.  $125 
minimum.  Journalism  gnulnate.  Fam¬ 
ily.  Box  1714,  Elffitor  A  Publisher. 

OLDEm  EDITOR-WRITER,  tirac-tested. 
widely  experienced,  much  published, 
with  practiced  skill  and  nice  judgment, 
willing  to  leave  Midwest  supervisory 
seat  for  Far  West  weekly  or  monthly. 
Box  1728,  Editor  A  Publisher. 

REPORTER-PHOrOGRAPHER  highly 
skilled  with  camera,  caimble  of  making 
rough  layouts  and  specialty  type.  Know 
color  for  publication.  Eheperienee  with 
editors  of  local  and  national  publica¬ 
tions.  Family  man,  vet.  Chart  Areas 
4,  9,  12.  Seeking  growth  opportunity. 
Box  1746,  Editor  A  PnblUher. 

REPORTER,  B.SJ.,  dseirsa  reporter- 
feetura  writer  positioa  on  Mid-West 
daily.  Magazine  and  newspaper  expe¬ 
rience.  Box  1720,  Editor  A  Publiaher. 

REPORTER-EDITOR.  6th  year  daily, 
seeks  responsible  post  small  operation, 
opportunity  larger  daily.  Box  1736, 

Editor  A  PubUzher; _  _ 

SBA^N^  jet-age  journalist  seeks 
desk  job.  Fast  orbit  every  workday ; 
minimum  of  mental  flameouta.  Box 
1737,  Editor  A  PubUshei^ _ 


TOP  NEWSMAN  six  years  experience 
medium  dailies.  Features.  Box  1740, 
Editor  A  Publisher. 


SUNDAY  MAGAZINE  EDITOR  of 
metropolitsm  Midwest  daily,  specializes 
in  writing  features  but  can  write  edi¬ 
torials  and  general  news.  Know  every 
phase  of  editing.  Can  do  layout,  su¬ 
pervise  makeup.  Familiar  with  back- 
shop.  12  years  experience.  Box  1706, 
Editor  A  Publisher ^ _  _ 

BUREAU  WANTED  in  Southern  OH- 
fomie  by  husbend  mid  wife  news  team. 
Six  years  combined  experience  in  area. 
Box  IS?*.  FHliox  A  Publisher. 


SITUATIONS  WANTED 

Editorial _ 


EDITORIAL  WRITER 

Journalism  professor,  experienced 
newsman,  available  June  1-September 

1.  Box  1829,  Editor  A  Publisher.  _ 

EXPERIENCED  SPORTS  WRIT^  and 
Desk  Man,  17  years  experience.  Seeks 
position  in  Western  Pennsylvania  or 
Elastern  Ohio.  Available  Now,  Write 
Box  1830,  Editor  A  Publisher. 

JUNE  '69  GRAD.  No  journalism  but 
plenty  of  writing.  Eager  and  able  to 
learn  journalism  from  the  bottom  up. 
Area  unimportant.  Quin  Wilson,  Box 
2114,  Brown  University.  Providence  12, 
Rhode  Island. 


MARRIED  VET,  30,  BS,  three  years 
wire  service  including  statehouse  beat, 
seeks  spot  on  Rockies  or  Great  Plains 
daily,  ^x  1836,  Elditor  A  Publisher. 
AGGREISSIVE  young  man  seeks  posi¬ 
tion  as  reporter  on  paper  of  10-25,000 
circulation.  Writes  sharp  copy.  Clear 
thinker,  hard  worker.  Will  relocate 
anywhere.  Bo.x  1950,  Editor  A  Pub¬ 
lisher. 


BUILDING— HOME  PAGE  EDITOR 
Guarantee  lively  coverage  of  local  ac¬ 
tivities  among  homeowners  and  mer- 
chanto  who  supply  their  better  living 
interests.  Background  includes  5  years 
with  dailies  and  4  years  with  national 
building  magazine.  Handle  camera. 
Have  good  references.  Box  lOlO,  Edi¬ 
tor  A  Publisher. 


EDITOR — Practical,  working  experi¬ 
ence  all  departments  (U.  S.  and  for¬ 
eign  newspapers)  past  16  years ;  age 
36.  married,  seeks  permanent  berth 
Atlantic  seaboard  or  mid-south.  Write 
Box  1926,  Editor  A  Publisher. 

CITY  EDITOR  —  13,000  Midwestern 
daily,  wants  similar  iXMition  larger 
afternoon  daily.  Vet,  4^3  years  on 
desk,  familiar  all  phases  newsroom. 
Box  EJdito^A  PiAlisher. 

COMPLTtlNT  young  reporter.  2.').  fea¬ 
ture  writer  for  foreign  news  agency, 
editor  of  weekly,  vet,  BA,  Box  1912, 

Eiditor  A  F^blisher^ _ 

DE5SKMAN  -  Itoporter,  well  -  rounded 
small  daily  experience,  want  larger — 
27,  J-grad,  single,  go  anywhere.  Box 

1908,  ESditor  A  Publisher. _ _ 

EDITOR,  long  experience  weeklies; 
one  man  newspaper  Chart  Area  2.  Box 

1933,  Editor  A  Publisher. _ _ 

EDITORIAL  EXECLTIVE 
RARE  COMBINATION  of  creative  and 
business  talent.  Director  of  highly  suc¬ 
cessful  trade  magazine.  Years  of  expe¬ 
rience  in  key  editorial  jobs  on  metro¬ 
politan  dailies  and  wire  service.  Skilled 
writer  with  knowledge  of  ail  printing 
production.  EIxtensive  experience  in 
public  relations.  Desires  to  relocate  on 
West  Const.  Top  references.  Box  1932, 

Elditor  A  Publisher. _ 

EX-NEWSPAPERMAN,  now  in  e.xecu- 
tive  public  relations  job,  will  consider 
spare-time  editing,  writing  assignment 
on  small  newspaper,  trade  paper.  New 
York  City  or  Long  Island,  ^x  1949. 

Elditor  A  Publisher. _ _ 

GENERAL  REPORTER-REWRITE: 
prize-winning,  tight-writing  warm 
craftsman — expert  government,  health, 
welfare — seeks  berth  Chart  Areas  1,  2. 
J-trained,  feature-polished,  legally  apt, 
covers  business  to  m^icai-science. 
Standards,  team,  community  for  child 
outweigh  circulation.  Box  1943,  Eiditor 

A  Publisher^ _  _ _ 

ILLINOIS,  WISCONSIN  EDITORS 
are  you  listening?  If  I  were  just  a 
competent  newspaperwoman  that  might 
be  enough.  If  I  could  then  write  a 
feature  that  could  turn  your  heart 
maybe  that  would  be  enough ;  but  if 
I  could  add  imagination  and  a  bright 
format — wouldn’t  I  be  your  gal?  An 
experienced  37.  Box  1905,  Editor  A 
Publisher. 

years  (^pital  City  Daily;  large  Sub¬ 
urban  weekly  chain;  wliolly  local  daily 
tabloid  and  Southern  paper  in  25,000 
class.  Ebccellently  qualified  courts,  leg¬ 
islature,  feature  writer,  editorialist, 
news,  and  city  room  assignment.  Uni¬ 
versity  trained.  Sigma  Delta  Ohi.  Rich 
experience  and  training  immediately 
available  South,  Southwest.  Managerial 
experience.  Writs  Box  1904,  Eiditor  A 
Publisher. 


SITUATIONS  WANTED 

_ Editorial _ 


EXPERIE24CED  (20  years),  news, 
magsaine  editor,  available  for  wwkly, 
Sunday  supplement  or  slick.  Eiquipi)^ 
all  facets  desk  work  and  creative  writ¬ 
ing.  Box  1930,  Eklitor  A  Publisher.  _ 

NEW  YORK  CITY 

Woman  reporter,  26,  now  on  500,000 
daily.  Four  years  exjrerience  city  room, 
features,  women’s  department,  radio 
and  publicity.  Master’s  degree  journal¬ 
ism.  Worldwide  travel,  foreign  lan¬ 
guages.  Editorial  or  related  fields.  In 
New  York  May  18  through  23.  Box 

19‘29.  Elditor  A  Publisher.  _ 

REPORTING  or  feature-writing  job  on 
daily  anywhere  U.  S.  wanted  by  young 
woman  writer.  Box  1923,  Elditor  A 

I’ublisher. _ 

SPORTS  editor" 

Do  you  want  the  best  sports  page 
$150  will  buy? 

.  .  .  Sharp  makeup  .  .  . 

.  .  .  Colorful  features  .  .  . 

.  .  .  Hard-hitting  column  ,  .  . 

.  .  .  Accurate  reporting  .  .  . 

.  .  .  Radio-TV  experience  .  .  . 

Veteran  sports  editor,  37,  now  em¬ 
ployed.  offers  all  this  and  more. 

Will  relocate  anywhere,  if  job  offers 
real  challenge  and  opportunity.  10  years 
experience,  car,  camera,  top  refer¬ 
ences. 

Box  1948,  Eiditor  A  Publisher. 
32-YEAR-OLD  seeks  career  in  teach¬ 
ing  journalism.  A.B.,  M.S..  10  years 
t  xperience.  News-gathering,  editing, 
concentration  in  editorial-writing.  Box 
1940,  Elditor  A  Publisiher. 

WRITER  -  AR'nST  -  PHOTO'ORAPHTO 
Young,  talented,  experienced.  Samples 
speak  for  themselves.  Box  1941,  EMitor 

A  Publisher. _ 

YOUNG  REPORTER,  college  ed-in- 
chief,  cartooni.st.  Location  unimpor¬ 
tant.  Ready  early  June.  Richard  Howe, 
Tufts  University  53,  Mass. 


Mechanical 


'l^LETFYPESETFI^R  ^la  only  a^ 
swer  to  new  high  vead  hot  and  eoM 
type  machinery.  11  years  experienea 
all  phases;  mechanical,  managerial, 
personnel  training,  systems  planning 
and  control,  intardspartinsnt  coordi¬ 
nation.  Ags  86.  Background :  College, 
electronics,  communications.  Will  at¬ 
tend  convention.  Reply  strictest  con¬ 
fidence  to  Box  1636.  Editor  A  Puh- 
lishei\  _ 

PRODU^lOir  MANAGERToomposinc 
superintendent.  Both  hot  and  cold  baek- 
grotmd.  Could  bo  very  valuable  to  any 
publisher  who  wished  to  fully  utilizs 
my  abilities.  Know  and  can  handle 
personnel  easily.  Booc  1407,  Editor  A 
Publisher. 

EXPERT  MACHINIST- Foreman  will 
take  over  mechanical  departments  of  6 
to  9  machine  dally  with  option  to  pur¬ 
chase  small  interest  of  busineos.  Beven 
years  experience.  Box  1814,  Editor  A 
Publisher. 

PRODU<7nON  MANAGinraNT  STAFF 
— young,  ambitious  man  familiar  with 
newer  processes  and  procedures,  B.S. 
in  Printing,  Joumeyman  printer,  avail¬ 
able  September  1st.  Box  1881.  EMitor 

A  Publlsber._ _  ___  _ 

COMPOSING  COSTS  HICafT" Thlnktoi 
of  new  processes  7  Do  you  need  serv¬ 
ices  of  a  proven  cost  cutter?  Foreman 
or  production  manager.  Box  1947,  Edi¬ 
tor  A  PubliAe^  _  _ _ 

MECHANICAL  SUPBRINTin^DENT, 
experienced  large  and  small  plants, 
cost  conscious,  production  minded.  Fa¬ 
miliar  new  proresses.  color.  Box  1914. 
Eklitor  A  Publisher. 


Photographr 

ACE  PHOTOGRAPHS  seeks  news- 
paper  opening.  Contact  David  Her¬ 
man.  35.3  South  Third  Street,  Brook¬ 
lyn  11,  New  York. 


Promotion— ^Puhlie  Relation s 


EX-REPORTER,  public  relatloaa.  6 
yaatrs  axperienoe;  B.A.,  M.A..  now 

tsocMng.  Interested  in  salin.  publia 
ralatkms-adltmial  Mot,  New  T<^  area. 

Beat  1644.  Editor  A  PubliAsr.  _ 

NHWHMAN  with  16  years  experienes 
in  news,  features,  editing,  management. 
Sober  family  raaa  age  4$.  naw  in 
mnnagnmant.  Seak  public  reindonn  p» 
sMab.  Box  1109,  Editor  A  PuMishCT. 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


By  Trent 


By  Robert  U,  Brown 

Do  you  know  what  a  “mast¬ 
head”  is? 

What  is  the  proper  terminol¬ 
ogy  for  that  line  of  type,  the 
slug,  or  what-have-you,  that 
carries  the  name  of  the  paper  on 
the  front  page? 

A  newspaper  representative 
friend  has  gotten  a  little  upset 
over  the  use  of  “masthead”  in¬ 
correctly  to  mean  the  front  page 
name  of  the  publication.  He 
said  “a  lithographic  concern 
seeking  to  sell  newspaper  pub¬ 
lishers  a  service  for  automobile 
dealers  has  printed  a  simulated 
front  page  and  shows  legend  at 
the  top  that  the  space  will  be 
left  blank  ‘for  your  masthead.’  ” 
He  quoted  a  mailing  house  cir¬ 
cular  which  says  “The  front 
page  would,  of  course,  carry 
your  masthead  and  dateline.” 

He  told  us  “it  IS  important 
that  the  term  ‘masthead’  be 
clarified  .  .  .  Why?  .  .  .  The  next 
time  someone  asks  for  a  mast¬ 
head  of  YOUR  publication  send 
them  what  they  ASK  for  and 
then  your  question  will  be  an¬ 
swered.” 

And  he  wanted  us  to  ask  you, 
dear  readers,  what  that  front 
page  name  plate  should  be 
called. 

*  *  * 

Thinking  we  could  save  a  lot 
of  words  and  valuable  paper 
and  ink  we  replied  to  our  corre- 
sijondent  that  “unfortunately 
the  term  ‘masthead’  is  being 
used  more  and  more  to  refer  to 
the  nameplate  on  the  front  pagfe, 
and  because  of  common  usage  is 
becoming  more  and  more  ac¬ 
cepted  as  having  a  double  mean¬ 
ing  including  the  listing  on  the 
editorial  page.” 

Then  we  made  the  mistake  of 
saying  “actually  the  correct 
name  for  the  front  page  name¬ 
plate  is  ‘logotype.’  ” 

Said  correspondent  thought 
our  statement  “rather  dog¬ 
matic”  and  “undocumented”  and 
he  objected  to  double  meanings. 

“I  am  not  campaigning  for  or 
against  any  word  or  phrase.  It 
just  seems  to  me  that  in  a  busi¬ 
ness  that  insists  on  its  right  to 
straighten  everyone  else  out, 
our  end  product,  the  newspa¬ 
per,  should  be  able  to  settle  upon 
an  unambiguous  term  for  our 
‘front  page  nameplate’  .  .  .  and 
if  unable  to  find  a  better  one, 
settle  on  that,”  he  concluded. 

The  dictionary  says  that  a 
“logotype”  is  “several  letters 
often  making  up  a  short  word, 
cast  in  one  piece  but  not  united 
as  in  a  ligature.”  We  say  that 
represents  what  is  usually  at 
the  top  of  the  front  page.  Our 


friend  says  “not  necessarily” 
because  a  newspaper  is  full  of 
logotypes. 

That  is  true.  But  a  slug  of 
type  is  not  necessarily  a  “logo¬ 
type.”  Gimbel’s  or  Macy’s 
name  in  their  ads  are  logotypes 
just  as  the  name  of  Editor  & 
Publisher  or  the  Times,  etc., 
are  logotypes. 

*  *  * 

In  our  March  14,  1935,  edition 
this  column  was  devoted  to  a 
listing  of  several  dozen  news¬ 
paper  terms  and  their  defini- 
tion.s. 

“Masthead”  was  listed: 
“Names  of  paper,  corporation, 
publisher,  editor  and  subscrip¬ 
tion  rates,  address,  date,  etc., 
usually  run  at  top  of  editorial 
page.” 

“Logotype”  was  not  included. 

To  help  us  and  our  corre¬ 
spondent  in  this  post-convention 
dilemma,  what  do  you  think  is 
the  correct  term  for  the  front 
page  nameplate,  or  should  be, 
dear  leader? 


U.  S.  Gains 
Ground  on 
FOI  Declaration 

Foi-mal  action  on  freedom  of 
information  is  now  likely  at  the 
next  meeting  of  the  United 
Nations  Economic  and  Social 
Council  in  July  at  Geneva. 

The  United  States  Mission  to 
the  UN  took  the  initiative  at 
the  council’s  session  in  Mexico 
City  last  week  to  call  for  a 
Declaration  on  Freedom  of  In¬ 
formation.  After  leng^thy  debate, 
in  which  the  Soviet  Union,  Po¬ 
land,  Bulgaria  and  Afghanistan 
objected  to  the  plan,  the  council 
voted,  13  for,  3  against  and  2 
abstentions,  a  resolution  which 
places  the  proposed  Declaration 
on  its  agenda  in  July. 

Christopher  H.  Phillips,  U.  S. 
spokesman,  said  he  was  confident 
the  council  would  accept  a  draft 
Declaration  and  it  would  then 
be  submitted  to  the  General  As¬ 
sembly,  Co-sponsors  of  the  reso¬ 
lution  included  Mexico,  Costa 
Rica  and  Chile. 

In  one  sense,  the  failure  of  the 
U.S.  move  to  obtain  adoption  of 
a  declaration  at  Mexico  City 
could  be  considered  a  setback  in 
strategy.  The  official  U.S.  plan 
has  been  to  promote  the  declara¬ 
tion  as  evidence  of  this  nation’s 
sincerity  on  freedom  of  informa¬ 
tion  and  thus  avoid  endorsement 
of  a  more  expansive  Convention 


"Just  when  are  you  going  to  bring  home  a  Pulitzer  Prize?" 


on  Freedom  of  Information,  re¬ 
strictive  features  of  which  are 
repugnant  to  the  principles  of 
the  First  Amendment. 

Principal  Points 

The  principal  points  in  the 
draft  Declaration  are: 

1.  Everyone  has  the  right  to 
knowledge  and  expression. 

2.  All  goveiTiments  have  the 
responsibility  to  protect  and  en¬ 
courage  the  free  flow  of  informa¬ 
tion  through  all  media.  (Govern¬ 
ments  should  avoid  measures 
which  interfere  with  the  free 
dissemination  of  information,  or 
manipulate  facts  with  the  in¬ 
tent  to  mislead.  The  right  to 
gather  and  transmit  news  should 


be  assured,  including  the  right 


of  reporters  to  observe  and  re 
port  news  within  countries  and 
across  frontiers.) 

3.  The  press  and  other  media 
of  infonnation  should  be  the 
seiwants  of  the  people  and  not 
of  the  state.  (There  should  be 
no  monopoly  in  the  dissemina¬ 
tion  of  news  and  ideas  by  gov¬ 


ernments  or  any  other  agency, 
public  or  private.  Minorities  as  ] 
well  as  majorities  should  have 
access  to  the  press  and  all  other 
media  of  information  and  be  free 
to  develop  such  media  of  their 
own  choosing.) 

Full  Information 

4.  All  media  of  public  infor¬ 
mation  should  report  honestly 
and  responsibly,  while  giving  due 
consideration  to  national  secur¬ 
ity,  public  decency  and  the  rights 
of  individuals  and  nations.  (No  | 
media  should  knowingly  propa-  | 
gate  falsehood.  It  is  a  high  ■ 
privilege  and  a  public  responsi¬ 
bility  to  provide  the  basis  on 
which  enlightened  opinion  can  be 


formed.) 

5.  Everyone  has  the  right  to 
full  information  about  the 


United  Nations  and  its  associ 


ated  organizations.  (The  ef 
forts  of  the  United  Nations  can 
succeed  only  as  the  peoples  of 
the  United  Nations  are  able  to 
understand  and  support  its  ob¬ 
jectives  and  activities.) 
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Linotype-Dressed  Newspapers 
Win  Cup,  8  Out  of  10  Awards 

'  Corona  Used  by  5; 
Ionic  Rates  High 


In  Ionic 

Goshen  Takes  Cup 


Linotype  Has  World's  Biggest,  Best 
Selection  of  News,  Advertising  Faces 

•  LINOTYPE 


Winners 

AYER  CUP 

Goshen  News 
(Indiana) 

Linotype  Ionic 

OVER  50,000 

Herald  Tribune 
!  (New  York  City) 
Linotype  Ionic 

I  Atlanta  Constitution 
:  (Georgia) 

Linotype  Corona 

10,000  to  50,000 

,  Iron  Mountain  News 
,  (Michigan) 

Linotype  Excelsior 

Rutland  Herald 
(Vermont) 

Linotype  Corona 

Ithaca  Journal 
(New  York) 

Linotype  Corona 

UNDER  10,000 

Lebanon  Valley  News 
(New  Hampshire) 
Linotype  Corona 

Westerly  Sun 
(Rhode  Island) 
Linotype  Corona 
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The  Rt.  Rev. 

John  P.  Craine,  D.D. 

Bishop  Coadjutor,  The  Episcopal 
Diocese  of  Indianapolis 

.  says 

“I  Like  The 
TIMES 

because 

"(it  is)  A  Faithful 
Interpreter  of  the  Churches" 


“I  have  never  known  anyone  who,  working  under  the 
pressure  of  a  daily  newspaper,  writes  with  such  patience 
and  understanding  as  *Mrs.  Milner  in  her  church  column 
appearing  in  The  Sunday  Times  ...  A  faithful  inter¬ 
preter  of  the  churches,  Mrs.  Milner  has  earned  the 
respect  and  admiration  of  all  who  read  and  appreciate 
her  column.  I  am  an  avid  supporter  and  daily  reader  of 
The  Times.  That  it  is  a  newspaper  dedicated  to  the 
public  service,  is  certainly  proved  time  and  again  by  the 


manner  in  which  news  stories  are  handled.” 

This  is  No.  12  of  a  continuing  series  of  advertisements 
quoting  the  reasons  why  typical  readers  from  all  walks  of 
life  “Like  The  Times”.  The  series  has  been  appearing  in 
The  Indianapolis  Times  since  August,  1957. 

Reader  faith  .  .  .  reader  confidence  ...  is  the  priceless 
reward  a  newspaper  earns  only  by  courageously  and  im¬ 
personally  promoting  the  public  good.  It  has  a  plus  value 
that  is  not  always  evident  simply  in  circulation  figures. 


*Mrs.  Milner  was  Church  Editor  of  The  Indianapolis  l  imes  for  IS  years ...  is  now  Church  Editor  Emeritus. 

The  Indianapolis  Times 
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